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Tribune  COLOR . . . 
moves  more  people 
moves  more  goods! 

By  a  ratio  of  3  to  1  and  4  to  I, 
Tribune  color  has  outpulled  iden¬ 
tical  advertising  in  other  Chicago 
nevrspopers.  This  powerful 
advertising  force  can  produce 
results  beyond  expectancy  for 
you.  Why  not  get  the  document¬ 
ed  story  from  a  Tribune  repre¬ 
sentative? 
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THE  KIND  OF  ADVICE 

THAT  EVERY  NEWSPAPER  NEEDS! 

As  long  as  people  are  people,  most  of  them  will  have  their  share  of  problems  .  .  . 
and  all  of  them  will  have  a  lively  interest  in  other  people's  problems. 

That's  why— day  after  day  and  year  after  year — the  straightforward,  helpful,  al¬ 
ways  readable  columns  by  these  three  problem-advisors  have  built  the  large  and 
loyal  readership  that  makes  the  feature  pages  of  subscribing  newspapers  no  prob¬ 
lem  at  all  to  the  editors. 
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Advice 


Parents 


THE  FAMILY  SCRAPBOOK 

by  Dr.  Ernest  G.  Osborne 

A  nationally  recognized  authority  on  family  living,  Professor  of  Education 
at  Columbia  University's  Teachers  College,  and  Executive  Officer  of  the 
university's  famed  Community  Service  Center,  Dr.  Osborne  discusses 
one  specific  problem  of  child  care,  child  training  and  happy  family  life 
In  each  day's  brief,  clearly  understandable.  Illustrated  article.  For  pub¬ 
lication  6  or  7  days  a  week;  thousands  of  readers  clip  and  paste  the 
columns  for  future  reference. 


"By  ELIZABETH  WOODWARD" 

Creator  of  the  first  column  of  advice  to  teenagers,  this  well-known 
former  editor  answers  the  problems  of  her  troubled  readers  with  frank, 
friendly  candor  and  the  stralght-to-the-point  simplicity  that  they  under¬ 
stand  and  appreciate.  Refreshingly  free  of  condescension  and  preaching, 
she  makes  sound  moral  values  sound  like  the  common-sense  they  are. 
Puzzled  parents  read  her  as  avidly  as  do  their  sons  and  daughters.  For 
publication  six  times  a  week. 


Advice 


Teenagers 


Advice 


Everybody 


"DEAR  MRS.  MAYFIELD;" 

The  wise,  warmly  understanding  woman  behind  this  famous  nom-de-plume 
answers  a  literally  endless  variety  of  personal  problems,  predicaments 
and  dilemmas  In  a  practical,  direct  and  always  sincere  effort  to  provide 
real  help  rather  than  wry  humor,  wisdom  rather  than  wise-cracks,  and 
sympathy  rather  than  sarcasm.  In  .addition  to  her  always-interesting 
counsel,  her  friendly  "Mall  Call"  Items  bring  cheer  to  lonely  Invalids.  For 
publication  five  times  a  week. 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 
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Christian 

Science 

Monitor 


An  tnfm^nofion^l  Dotfy  Nm^tpopti 


I  essential 
for  a  climbing 
sales  curve 


A  regular  program  of  advertising 
in  THE  CHRISTIAN  SCIENCE  MONITOR 
builds  for  your  product  immediate  sales 
with  valuable  customers  who  are  likely 
to  be  with  you  for  years  to  come.  For  the 
MONITOR  has  the  depth  of  penetration 
that  reaches  the  point  where  sales  action 
begins  and  continues. 

Just  as  MONITOR  readers  constantly 
rely  upon  the  accuracy  and  fairness  of 
the  MONITOR’S  reporting  and  interpreta¬ 
tion  of  world  news,  so  they  turn  daily  to 
MONITOR  advertising  for  product  news 
that  is  thoroughly  dependable. 

Be  sure  this  international  daily  news¬ 
paper  is  on  your  primary  media  list.  May 
we  submit  a  planned  program  of  MONITOR 
advertising  for  your  product?  —  THE 
CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 


Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  House, 
163  Strand 


EDITOR  &  PUBLISHER  CALENDAR 


April  3-4 — Hooiier  Slot*  Pr«$$  Association,  silvar  annivarsary  convsslio, 
Marott  Hofal.  Indianapolis,  Ind. 

April  3-4 — Nevada  State  Press  Association  convention,  Las  Vegat,  li||, 
April  4 — United  Press  International  Broadcasters  of  Minnesota  Assoeiiticr 
Spring  meeting,  Radlsson  Hotel.  Minneapolis,  Minn. 

April  5-8— National  Retail  Merchants  Association,  Sales  Promotion  Diviiioi 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Fla. 

April  5-17— American  Press  Institute  seminar  Oassified  Advertising.  C» 
lumbla  University,  New  York  Cty. 

April  10-11 — Writing  and  Editing  Clinic,  Illinois  Press  Association  at 
University  of  Illinois  College  of  Journalism  and  Comniunicatlo»s 
Urbana,  III. 

April  15— Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Torom: 
April  16-18 — American  Society  of  Newspaper  Editors,  annual  maatiK 
Hotel  Statler,  Washington,  D.C. 

April  16-18 — Nebraska  Press  Association  annual  convention.  Lincoln,  Ntk 
April  16-18 — North  Dakota  Press  Association,  annual  convention,  Plalnwa 
Hotel.  Williston,  N.  Dak. 

April  16-18 — Association  of  American  Editorial  Cartoonists,  annual  m 
ing.  The  Sheraton-Carlton,  Washington,  D.C. 

April  17 — Canadian  Daily  Newspaper  Publishers  Association  annual  nur 
•ng.  Royal  York  Hotel.  Toronto. 

April  19-21 — Northern  States  Circulation  Managers  Associah'on,  w 
nnnual  mooting,  Curtis  Hotel,  Minneapolis,  Minn. 

April  19-21— Inter-State  Circulah'on  Managers'  Association,  Spring  eo» 
ventlon.  Lord  Baltimore  Hotel,  Baltimore.  Md. 

April  19-21  — Ohio  Circulation  Managers  Association,  Spring  maatnc 
Commodore  Perry  Hotel,  Toledo. 

April  20 — Associated  Press,  annual  membership  meeting.  Waldorf-Astw 
Hotel,  New  York. 

April  20-23 — American  Newspaper  Publishers  Association,  73rd 
convention,  Waldorf-Astoria,  New  York. 

April  23-25 — American  Association  of  Advertising  Agencies,  annual  msr 
ing,  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  27-May  2 — Journalism  Week,  School  of  Journalism  and  Communia 
tions.  University  of  Florida.  Gainesville.  Fla. 

April  27-May  8 — American  Press  Institute  seminar  Publishers,  Editors  t' 
Chief  News  Executives  of  newspapers  under  50.000  circulation,  Columb 
April  29-30 — International  Advertising  Association,  llth  annual  coijvafltii 
Hotel  Roosevelt,  Now  York  City. 

April  30-May  1-2 — Illinois  Editor  and  Publisher  Highway  TrafRc  Sa*( 
Seminar,  Hotel  St.  Nicholas,  Springfield,  III. 

May  1-2 — News  Executives  Conference,  School  of  Journalism,  University 
Minnesota,  Minneapolis. 

May  1-3 — Texas  Association  of  Sigma  Delta  Chi,  annual  convention,  Hrt 
Galvez,  Galveston,  Texas. 

May  1-3 — Florida  Press  Association,  Spring  convention.  School  of  Joum 
Ism  and  Communications,  University  of  Florida,  Gainesville,  Fla. 
May  2 — Minnesota  Associated  Press  newspapers  Spring  meeting,  St. 
May  2-3  — The  Associated  Press  Society  of  Ohio,  Columbus. 

May  3 — Northeast  Flat  Bed  Pressman's  Association,  annual  meeting,  Sh 
Line  Times  plant,  Guilford,  Conn. 

May  3-4—  lOth  Annual  Iowa  Short  Course  on  Newspaper  Circulation,  5 
University  of  Iowa  School  of  Journalism,  Iowa  City,  Iowa. 

May  8-9 — I  owa  Associated  Press  Telegraph  Editors  Association  arr 
meeting,  Iowa  City,  Iowa. 

May  14 — University  of  Michigan  Advertising  Conference,  annual  mea* 
Ann  Arbor,  Mich. 

May  14— The  Newspaper  Comics  Council,  Executive  Committee  meet' 
Overseas  Press  Club,  New  York. 

May  10-15— Aviation  Writers  Association,  annual  convention,  Washin?^ 

D.  C. 

May  15— United  Press  International  Newspaper  Editors  of  Massachusa^ 
Spring  meeting,  Somerset  Hotel,  Boston.  Mass. 

May  15— Canadian  Press  Ontario  Regional  meeting,  St.  Catharines, 
May  15— Newspaper  Comics  Council  meeting.  Park  Lane  Hotel.  New  Ten 
May  I  5— United  Press  International  Editors  of  Pennsylvania,  annual 
ing,  Nittany  Lion  Inn.  University  Park.  Pa. 

May  15-16 — Illinois  Press  Association  Spring  convention.  Hotel 
Marquette,  Peoria,  III. 

May  15-17 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  Unwe 
Park,  Pa. 

May  15-17 — New  Jersey  Press  Association,  annual  advertising  confer*' 
Madison  Hotel,  Atlantic  City,  N.  J. 
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We’ve  decided  it’s  not  just  the  climate . . .  nor  the 
fact  that  things  have  a  way  of  looking  brighter  here 
on  the  sunny  side  of  America. 

We’ve  decided  it’s  exactly  the  way  financial  adver¬ 
tisers  keep  telling  us  it  is— that  the  Los  Angeles  Times 
is  simply  built  to  order  for  them. 

^  After  all,  doesn’t  the  weekday  Times  have  66%  more 
circulation  in  upper  income  groups  than  the  second 
ranking  metropolitan  newspaper ...  a  134%  lead  in 
professional  and  executive  households . . .  60%  more 


home  owners . . .  and  78%  more  families  owning  two 
or  more  cars?  Bull  or  be^,  they  tell  us  this  is  a  pretty 
impressive  audience  for  any  financial  advertiser. 

Guess  that’s  why  Media  Records  year-end  report 
for  1958  reveals  that  again  the  Los  Angeles  Times 
leads  the  nation  in  total  financial  advertising. 

So  can  you  blame  ixs  for  feeling  bullish  down  on 
First  Street  in  Los  Angeles? 

P.S.  That’s  where  The  Times  has  a  habit  of  showing 
up  —  on  first. 


First  in  the  nation’s  No.  2  market  Los  Angeles  Times 

Represented  by  Cresmer  and  Woodward,  New  York, 
Chicago,  Detroit,  Atlanta,  and  San  Francisco 
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1958  TOP  TEN  BRANDS  Consumer  Inventory 
now  available  upon  request 


THERE  IS  ONLY 


ONE 
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AKRON  BEACON  JOURNAL  r™™, B,u.ea 

^  “  Troy  Gordon’s  “  ’Round  the  Clock”  front-pa» 

F  INFLUEN^^E  !  column  in  the  Tulsa  (Okla.)  World: 


A  One  SiHhn  350  Million  Dollar  Market 


Akron,  the  biggest  ONE  Newspaper  Market  in  the 
nation,  is  also  Ohio’s  most  concentrated  area 
of  great  industrial  names.  For  only  40c  per  line, 
daily  or  Sunday,  you  can  do  a  complete  job  of 
selling  the  area.  There  is  no  substitute. 

ROP  Spot  or  full  color  available  y  cwnty  f 

in  all  issues.  /  i - 1 
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CUYAHOGA  COUNTY 


PORTAGE 
!  COUNTY 


■^J  _ 

MEDINA  COUNTY 
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VAYNE  I 

;OUNTY  # 


AKRON  BEACON  JOURNAL 
AREA  OF  INFLUENCE 


Population  . 719,435 

Familiea  . 213,048 

Total  Buying 

Power  . $1,349,384,000. 

Total  Retail 

Sales  . I  958,138,000. 

Food  Sales  . $238,114,000. 

Gen.  Mdse. 

Sales  . $  132,837,000. 

FrwH-R  Sales  ....$  44,996,000. 

Automotive 

Soles  . $  205,680,000. 

Drug  Sales  . $  29,035,000. 

8»0f«  19SC  SaIm  Muiaftaient 
•(  BoTinf  p0w«r 


NEWSPAPER  COVERAGE 


DAILY  CIrc. 

Akron  Beacon 

Journal  . 159,532 

Cleveland 

Plain  Dealer. .  21,596 
Cleveland  Press..  7,525 
Cleveland  News. .  2,081 
SUNDAY 
Akron  Beacon 

Journal  . 160,139 

Cleveland 

Plain  Dealer. .  21,179 

Sonre*  Hueli  ll,  19S8 
A.  B.  C  Aa«t  SutmMi 


used  to  be  a  newspaperman  myself.  Send  a  reporter  iN 
photOfYrapher  out  here  right  away — I've  got  a  hot  story!  I’ll  te| 
you  about  it  and  you  can  write  it  the  way  you  think  it  should  k 
Now  read  that  back  to  me.  I’m  not  after  publicity,  you  undersUnd 
but  the  name  is  spelled  S-m-i>t-h.  We  run  a  lot  of  advertising  a 
your  newspaper.  I’d  like  for  that  to  go  on  Page  1.  Say,  can  yn 
settle  a  little  bet  for  me?” 


Dwight  Dyer  of  the  Associated  Press  Reno  bureau  jotted  down  i  k 
of  whimsy  about  legislative  cliches  as  a  gag.  Reno  Gazette  liked  i 
so  well  they  ran  it  across  the  bottom  of  page  one  under  this  S-coIoni 
head:  “Customary  Cliches  Captured  Collectively  in  Carson  Gty  h 
Correspondents.”  Some  samples: 


“Routine,  stormy  or  lively  session.  Voice  no  protest.  Vetern 
lawmakers.  They  throw  their  support,  lead  strong  oppositka. 
deliver  impassioned  pleas.  They  spark  the  opposition  and  tond 
off  hot  debate.  The  spotlight  is  stolen.  Sometimes  it  swingi,  ■ 
hogged,  is  captured.  The  legislator  leaps  to  his  feet.  The  legislatm 
gears  ground  slowly.  There  was  no  11th  hour  debate,  luttle  a 
fight.  It  was  buried  in  committee,  after  being  tossed  into  ik 
hopper.  The  teeth  will  be  taken  from  it  or  it  will  be  watered  don 
The  committee  will  revise  it  drastically.  Tight-fisted  assemblyiaa 
will  have  their  say,  amid  cries  of  protest  and  howls  from  tk 
opposition.  The  legislative  halls  will  resound.  The  gallery  «a 
jammed.  It  was  packed,  too.  Debate  and  controversy  were  ik 
order  of  the  day.  The  bill  survived  the  first  major  attack.  It  va 
expected  to  emerge  from  committee.  It  suffered  a  major  setbicL 
His  sentiments  were  echoed  by  the  delegation.  He  corailed  them,  k 
was  beaten  down.  Final  action  awaits  his  signature.  The  lawmaka 
were  throwing  a  lifeline  to  the  counties.  The  bid  went  down  ik 
drain.  They  voted  themselves  a  long  weekend  for  a  well-cand 
rest  at  home.” 


Another  craft  practice,  worse  than  cliches,  is  blasted  by  Lois  Fega 
Jersey  City  (N.  J.)  Journal,  in  this  welcome  letter: 


‘*What  is  happening  to  the  English  language?  One  of  todsY^ 
most  unpleasant  usages  is  that  of  attempting  to  make  veiiw  d 
nouns — to  wit:  They  planed  to  England.  She  hostessed  the  fsitj 
She  chaired  the  meeting.  And  the  latest— caught  in  a  natiaml' 
syndicated  television  review:  So-and-so  cameraed  the  show.  You 
in  the  interest  of  keeping  nouns  in  their  place.” 


— Columnist  George  Murray,  Chicago  American,  credits  the  magic 
“newspaperman”  with  saving  his  son  from  boredom  with  college  udi 
dull  routine  job.  The  son’s  new  happiness  came  with  a  job  at  the 
News  Bureau,  Chicago.  The  columnist  reports:  “Every  father  pM» 
when  his  son  reaches  that  age  at  which  he’s  half-boy  and  half-man— 
no  enthusiasm  for  anything.  You  just  can’t  reach  the  kid.  These  it!< 
he’s  really  happy.  You  never  saw  such  a  change  in  a  lad.  He’s  out  ■ 
bed  and  impatient  to  report  for  work  on  the  midnight  to  8  a.in.  tm 
There’s  a  new  light  in  his  eyes.  Every  spare  minute  is  spent  rewntiil 
news  stories.  Every  newsman  finds  himself  in  a  worldwide  fralermi’ 
The  more  he  gets  around,  the  more  he  realizes  this.  Then  thae* ' 
sense  of  identity.  We  find  that,  if  we  can  earn  our  living  at  interesti'4 
work,  retain  our  integrity,  find  our  identity  and  a  little  prestige,  it’s 
a  good  life.  I’m  happy  in  my  youngster’s  happiness.  I  recommend  t- 
field  to  others.” 


Crying  Need 


AKRON 

BEACON  JOURNAI 


Our  President  may  have  a  ghost. 

But  as  his  words  I  scan, 

I  think  that  what  he  needs  the  most 
Is  some  good  rewrite  man. 

—Tom  Pease 


"Ohio's  Mott  Comploto  Newspaper" 

John  S.  Knight,  Publisher.  Represented  by  Story,  Brooka  ft  Finley 
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— Writes  Bill  Tanner:  “Enjoyed  your  material  on  weird  * 

coinage.  One  of  my  favorites  is  this  last  line  that  Ken  Barnard  U - 
National  Headliner  Qub  award  winner  for  his  TV  column)  i  . 

Wakefield  (R.  I.)  Narragansett  Times  to  a  scathing  review  of  ‘The 
Is  Yours’  show:  Tf  the  verdict  is  truly  ours,  I’m  sure  we’ll  find  CBS  g® 
of  negligent  telecide'.” 
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FIRST  ANNUAL 


AGRICULTURAL 

WRITERS 

AWARDS 


SPONSORED  BY 

UNITED  FARM  AGENCY,  INC. 

NATIONWIDE  RURAL  REAL  ESTATE  BROKERAGE  FIRM 

...to  recognize  outstanding  contributions  on  the  part  of  farm  editors 
and  writers  to  their  communities;  and  to  help  foster  widespread 
interest  in  maintaining  high  standards  of  professionalism  in  news 
and  feature  writing  pertaining  to  rural  life. 

AWARDS  “Best  News  Story,  Feature  or  Series” 

First  Place  —  $500 

Second  Place —  $250  T hird  Place —  $  100 
Fourth,  Fifth  and  Sixth  Place — $50  each 
plus  “Certificates  of  Merit” 

QUALIFICATIONS  Open  to  editors  and  writers  whose  work  appears  in  daily,  weekly  or 

semi-weekly  newspapers  in  the  United  States.  Entrants  need  not  be 
assigned  to  the  farm  beat  on  a  full-time  basis;  subject  matter  and 
treatment  will  be  the  primary  factors  in  judging. 

Entries  should  relate  to  the  social  or  economic  elements  in  rural  life, 
rather  than  the  strictly  technical  aspects.  Typical  subjects  might 
include  trends  either  to  or  away  from  rural  areas;  community  action 
to  improve  rural  development;  zoning  trends  as  they  affect  farms  and 
farmlands;  or  profiles  on  a  particular  person  in  the  writer's  commu¬ 
nity  who  has  been  instrumental  in  some  form  of  farmlife  improvement. 

Your  entry  may  be  submitted  as  a  clipping,  tearsheet,  or  photostat. 

Entries  must  have  been  published  between  January  1,  1959,  and 
October  15,  1959.  Your  news  story,  feature  or  series  should  be  accom¬ 
panied  by  an  entry  blank  and  mailed  on  or  before  OCTOBER  15, 

1959,  to  the  address  below  nearest  you: 


SUBJECT  MATTER 


entry  deadline 


Agricultural  Writers  Awards  Committee 
UNITED  FARM  AGENCY,  INC. 
2825  Main  Street 
Kansas  City,  Missouri 
or 

Agricultural  Writers  Awards  Committee 
UNITED  FARM  AGENCY,  INC. 

681  Market  Street 
San  Francisco,  California 
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Entry  blanks  are  in  the  mail  now... or  you  may  wish  to  use  the  coupon. 

I - I 

I  I 

I  Agricultural  Writars  Awards  Cemmittaa  I 

I  UNITED  FARM  AGENCY,  INC.  j 

I  (Note:  use  address  nearest  you)  ! 

I  I 

I  I 

I  Please  tend  me _ entry  blanks  For  the  1959  Awards:  I 

I  Noma - I 

I  I 

I  Publicotion  _ _ _  _  ■  I 

I  I 

>  Sfraat - - - - —  I 

1  I 

2  City- _ Stota  ■  , , ,  J 
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Color  Grows  and  Grows 

availability  of  newspaper  color  to  advertisers,  and  their  use 
of  it,  continues  to  expand  each  year.  At  the  time  of  E&P’s  1958 
color  issue  833  newspapers  representing  73.9%  of  the  total  U.S. 
circulation  offered  color.  Today,  in  this  annual  ROP  color  issue,  903 
newspapers  representing  77.4%  of  the  total  U.S.  circulation  are  listed 
as  offering  color.  In  addition,  there  are  73  Canadian  newspapers  on 
the  list. 

An  interesting  part  of  the  statistics  is  that  470  U.S.  and  Canadian 
dailies  (or  about  half  of  the  ROP  color  list)  have  full  color  facilities 
available  for  advertisers. 

Local  and  national  advertisers  know  a  good  thing  when  they  see 
it.  At  a  time  of  business  recession  when  total  newspaper  advertising 
was  showing  losses,  newspa|x?i  color  was  reaching  new  record  highs. 
In  1958,  color  linage  gained  more  than  8  million  lines,  or  7.2%, 
while  total  linage  was  off  5.1%  from  the  1957  mark  in  the  cities 
measured  by  Media  Records. 

The  potential  for  newspaper  color  is  vast.  There  are  still  many 
large  and  important  cities  where  full  color  is  not  available.  Five  of 
the  six  New  England  states  do  not  have  one  newspaper  offering  full 
color  although  many  of  them  have  spot  color  available.  Many  local 
and  national  advertisers  have  tested  newspaper  color  and  been  im¬ 
pressed  with  its  additional  sales  impact  and  effectiveness.  Yet,  there 
are  many  important  advertisers  who  have  not  tried  it. 

Newspap>er  color  is  still  in  its  swaddling  clothes  although  its  growth 
until  now  has  been  sjjectacular.  It  will  continue  to  expand  in  avail¬ 
ability  and  use.  In  our  opinion,  only  a  handful  of  newspapers  have 
begun  to  tap  its  potential. 

Argus  and  Secrecy 

¥)roject  Argus  was  a  prime  example  of  the  futility  and  foolishness 
-*■  of  secrecy  as  a  long-range  policy  of  the  U.S.  government.  From  a 
scientific  point  of  view  Argus  may  have  had  one  hundred  eyes, 
but  informationally  there  was  a  bad  case  of  myopia. 

The  Nexo  York  Times  knew  about  the  project  for  six  months — 
since  before  the  high  altitude  explosions — but  it  kept  the  secret  at 
the  insistence  of  the  government.  It  would  still  be  a  secret  if  defense 
department  officials  had  their  preference. 

The  Times’  editors  discovered  that  this  so-called  secret  was  known 
or  suspected  by  many — including  scientists  and  officials  in  Soviet 
Russia — so  that  the  only  purpose  for  further  secrecy  was  to  keep 
the  American  people  in  the  dark.  Of  what  value  is  secrecy  and 
censorship  if  it  hides  infonnation  from  our  own  people  which  is 
known  to  others  around  the  world? 

Equal  time  on  the  Air 

^  |'’he  opinion  is  unanimous  that  the  requirement  of  equal  time  on 
the  air  is  “ridicidous”  when  applied  to  news  broadcasts,  as  in  a 
recent  FCC  ruling.  There  might  have  been  some  justification  for  an 
equal  time  rule  in  preventing  a  jxtlitical  candidate  or  party  from 
having  an  unusual  advantage  in  air  time  granted  free  by  station  or 
network.  But  it  is  absurd  to  apply  this  philosophy  to  straight  news 
coverage  and  its  presentation  on  the  air. 

Many  persons  in  public  life  are  “news”  because  of  the  offices 
they  hold  or  because  of  traits  in  personality.  It  is  nonsense  to  suggest 
that  these  things  must  be  counter-balanced  in  news  reports  when  the 
political  affiliation  of  the  individual  may  have  nothing  to  do  with 
the  element  of  “news.” 

If  the  FCC  won’t  clarify  and  simplify  its  p>osition  on  this,  then  Con¬ 
gress  ought  to  amend  or  eliminate  the  law. 
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He  U  not  here,  but  is  risen:  rememh 
how  He  spake  unto  you  when  he  teat 
in  Galilee  •  •  •  Si.  Luke,  XXIV ;  6. 
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Headlines : 

3  Senators  Hit  Ike  on  Arms.  —  New 
York  Mirror. 


Illegal  Liquor  Activities  Net  $90,880 
for  Police  Department  in  1958.  —  Okla¬ 
homa  City  (Okla.)  Times. 
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Mrs.  Blank  Has  Club  for  Dinner.  — 
Clarksburg  (W.  Va.)  Telegram. 


Baseball’s  Injured  and  Ailing  Have  to 
Prove  Selfs  In  Spring.  —  Raleigh  (N.  C.) 
Meurs  ond  Observer. 


Rites  Salted  For  Racketeer  Who 
Hanged  Himself.  —  Provo  (Utah)  Daily 
Herald. 
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that  lift  from  a  new  spring  bonnet 

Poinier,  Detroit  News 
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I  do  want  to  comment  on  an  item  which 
appeared  in  your  Feb.  14  issue,  under  the 
headline  “ABC  May  Be  Asked  to  Help 
Measure  TV”,  because  of  the  complexity 
of  the  subject  and  its  importance. 

Probably  the  most  difficult  thing  to  re¬ 
port  at  any  time  is  a  committee  meeting. 
This  is  enhanced  when  the  repiorter  is  not 
present  at  the  meeting  and  his  information 
therefore  must  be  second  hand,  and  when 
he  cannot  have  the  insight  into  the  opera¬ 
tions  of  a  committee  which  can  only  result 
from  direct  and  continuous  participation. 

The  item,  I  think,  reflect^  the  difficul¬ 
ties  faced  by  your  reporter. 

For  instance,  while  I  serve  as  chairman 
of  the  Association  of  National  Advertisers 
Broadcast  Advertising  Committee  I  do  not, 
in  the  sense  implied  in  the  story,  “call  a 
meeting.”  To  the  contrary,  these  meetings 
are  automatically  held  at  periodic  intervals 
and  each  member  of  the  committee  may, 
and  many  normally  do,  suggest  topics  for 
committee  discussion. 

In  this  context  I  felt  the  group  would 
be  interested  in  the  latest  developments 
regarding  the  TPI  Ratings,  Inc.  and  there¬ 
fore  reported  on  them.  In  view  of  the  na¬ 
ture  of  A.N.A.  (Committee  meetings  and 
A.N.A.’s  operations  a  “proposal”  as  re¬ 
ported  in  the  story  would  have  been  com¬ 
pletely  out  of  place,  and  I  certainly  did 
not  make  one. 

In  the  course  of  the  interchange  of  ex¬ 
periences.  which  are  a  standard  part  of 
A.N.A.  Committee  meetings,  the  matter  of 
TV  rating  methods  was  discussed.  In  so 
far  as  A.B.C.  is  concerned,  however,  the 
only  points  raised  to  my  recollection  were 
the  obvious  practical  difficulties  and  in¬ 
appropriateness  in  applying  A.B.C.  meth¬ 
ods  and  objectives  to  the  broadcast  media. 

For  the  inevitable  reasons  I  have 
touched  on  above,  other  inaccuracies  crept 
into  the  story.  It  would  serve  no  purpose  to 
mention  them  here  except  to  say  that  your 
reporter  inadvertently  used  the  full  mem¬ 
bership  of  the  (Committee  as  the  list  of 
those  who  attended.  This,  of  course,  while 
it  might  be  desirable,  is  seldom  the  case 
and  was  not  in  this  instance. 

The  principal  point  I  would  like  to 
stress  is  that  the  objective  of  various 
.A.N.A.  committees,  particularly  those  in 
the  fields  of  the  media,  is  to  help  our 
membership  use  the  medium  more  effec¬ 
tively,  and  where  possible,  to  help  the  me¬ 
dium  strengthen  its  own  value  to  adver¬ 
tisers.  It  is  not  our  province,  as  generally 
implied  in  the  story,  to  tell  a  medium  how 
to  run  its  own  business,  or  to  promote  the 
services  of  a  particular  research  organ¬ 
ization. 

George  J.  Abrams 

Chairman, 

A.N.A.  Broadcast  Advertising 
Service  Committee 

*  *  * 

LOST  GAIN 

I  was  honored  to  find  myself  quoted  in 
your  magazine  (Feb.  28,  page  50.) 

You  have  me  quoted:  “One  newspaper 
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which  decided  to  drop  contest  for  six 
months  lost  its  gain  for  a  half  year.”  This 
is  not  what  I  said. 

This  should  have  read:  One  newspaper 
which  decided  to  drop  all  promotion  for 
one  month  lost  the  increase  it  had  taken 
six  months  to  gain  and  it  took  another 
six  months  to  make  up  the  loss  it  had  by 
not  promoting  for  one  month. 

Winston  Carter 

Circulation  Manager, 

San  Luis  Obispo  (Calif.) 

Telegram-Tribune 

•  •  « 

SUPPORT  FOR  USO 

We  must  express  to  our  nation’s  news¬ 
papers  and  wire  services  our  sincere  grati¬ 
tude  for  their  continuing  cooperation  in 
telling  the  USO  story  to  the  American 
People. 


WHEREVER  THEY  60!  J 
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In  this  time  of  Cold  War  many  fail  to 
realize  that  there  still  are  more  than  two 
and  a  half  million  young  American  men 
and  women  serving  in  the  Armed  Forces, 
about  half  of  them  overseas.  USO  still  is 
serving  these  men  with  its  off-post  coun¬ 
seling,  recreation  facilities,  housing  aid 
to  military  dependents  at  home  and  abroad 
and  USO  Shows  overseas. 

During  “April-USO  Month”  USO  lead¬ 
ers  across  the  nation  are  undertaking  a 
major  educational  campaign  to  arouse 
greater  interest  of  the  American  people  in 
the  welfare  needs  of  the  members  of  the 
Armed  Forces. 

We  seek  the  continued  support  of  the 
American  newspapers  in  our  campaign  to 
keep  morale  of  the  military  personnel  high, 
and  help  them  come  back  after  service 
able  to  take  their  rightful  place  in  the 
community. 

Edward  M.  Kirby 
Director  of  Public  Relations, 

United  Service  Organizations,  Inc. 

•  •  • 

NOT  THE  FIRST 

Your  statement  (March  21,  page  65) 
that  Erwin  D.  Canham  is  the  first  news¬ 
paperman  to  head  the  U.  S.  Chamber  of 
Commerce  is  incorrect.  John  H.  Fahey 
was  president  of  that  body  in  1914-15 
when  he  was  publisher  of  the  IT orcester 
(Mass.)  Post. 

Edward  J.  Gallagher 

Laconia,  N.H. 
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“The  New  York  Times  costs  me 
something  over  a  dollar  a  day  by  airmail 
special  delivery,  but  I*d  gladly  pay  much 
more  than  that  for  the  country’s  only 
complete  newspaper.  It’s  indispensable  to 
the  editing  job  I  try  to  do.” 

Howard  H.  (Tim)  Hays,  Jr.,  Editor,  The  Daily  Enterprise,  Riverside,  Calif. 


EDITOR  sc  PUBLISHER  for  March  28, 


Every  Saturday  Since  1884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


’58  Color  Ad  Linage  Rockets 
To  Record  122,621,232  Lines 


931  Papers  Offer  1  Color; 
448  on  3-Color  Schedule 

By  Robert  B.  McIntyre 


Total  run-of-paper  (ROP) 
r.p'.vspaper  color  advertising  lin- 
ge  in  1958  rocketed  into  a  well- 
-uhlishod  orbit  by  attaining 
an  all-time  record  of  122,621,232 
!  IPS,  an  accelerated  gain  of  8,- 
2)9,192  lines,  or  7.2%,  over  1957 
[total  color  linage.  The  linage 
was  measured  by  Media  Records, 
Inc.,  for  this  Third  Annual  ROP 
[Tolor  Issue  of  Editor  &  PuB- 

^SHER. 

Accounting  for  this  growth 
of  color  linage  were  the  untiring 
iforts  of  newspaper  sales  staffs, 
he  staffs  of  their  respective  rep¬ 
resentatives,  and  the  increased 
ismber  of  newspapers  offering 
»lor  facilities  to  advertisers. 
Figures  compiled  for  Editor 
Publishes  by  the  Bureau  of 
■Advertising,  ANPA,  show  the 
pnmber  of  newspapers  accepting 
■ull-page  units  for  one,  two,  and 
Buee  colors  has  increased  to  931, 
jM,  and  448  respectively.  The 
amber  of  newspapers  accept¬ 
ing  1,000-line  units  for  one,  two, 
fcd  three  colors  has  grown  to 
^3,  436,  and  308  respectively. 

Color  Cirrulation  Up 

Total  available  ROP  color  cir- 
Nation  in  1958  increased  1,- 
p6,3^,  although  total  daily  cir- 
T^tion  declined  by  387,134.  Ac¬ 
hingly,  out  of  a  total  daily 
wnlation  of  57,418,311,  44,- 
«,209,  or  77.4%,  is  available 
Nth  color.  In  1957,  total  daily 
^eolation  hit  57,805,445  of 
42,736,887,  or  73.9%,  was 
Available  with  color. 

Rich’s  department  store,  At- 
ata,  Ga.,  with  474,386  lines 
•f  color,  again  lead  the  list  of 
mportant  retail  advertisers  us- 
ng  ROP  color  in  the  10  cities 
winning  the  greatest  volume  of 
’etail  color  during  1958  and 
measured  by  Media  Records.  The 
detail  advertisers  listed  are  not 
^  6  15  leading  retail  advertis¬ 
ers  in  ROP  color  volume.  Media 
pecords  emphasizes.  They  are 
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TOTAL  ROP  COLOR 
LIN.4GE 

(For  all  papers  as  measured  by 
Media  Records,  Inc.) 

Year  Linage 

1951  .  46,817,024 

1952  .  49,257,765 

1953  .  60,781,949 

1954  .  69,602,906 

1955  .  90,171,262 

1956  .  109,318.171 

1957  .  114,362,040 

1958  .  122,621,232 

These  figures,  which  are  ex¬ 
clusive  of  linage  carried  in  five 
newspapers  not  measured  by 
Media  Records,  show  1958  color 
linage  climbed  8,259,192  lines 
over  1957  for  a  gain  of  7.2%. 

the  important  color  advertisers 
in  the  10  cities  running  the 
greatest  volume  of  retail  color 
during  the  year. 

This  list  covers  nine  depart¬ 
ment  stores,  four  food  chains, 
one  lumber  company  and  one 
furniture  store.  Leading  food 
chain  was  Grand  Central,  Salt 
Lake  City,  with  459,151  lines  of 
color. 

Top  2S  Newspapers 

The  Milwaukee  (Wis.)  Jour¬ 
nal  continued  to  lead  the  pack 
of  the  first  25  newspapers  in 
total  color  advertising  with  2,- 
400,344  lines,  despite  a  dip  of 
243,096  lines. 

Media  Records  figures  also 
show  the  Los  Angeles  Times 
again  in  second  place  with  1,- 
882,231  lines  of  color,  an  in¬ 
crease  of  137,968  lines  over 
1957. 

The  Miami  (Fla.)  Herald, 
with  1,679,383  lines  of  color, 
moved  up  from  sixth  to  third 
place  among  the  top  25  newspa¬ 
pers  to  dislodge  the  Atlanta 
(Ga.)  Journal  &  Constitution 
which  dropped  to  sixth  place 
with  1,458,846  lines  of  color  ad¬ 
vertising. 
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Top  honors  among  important 
general  and  automotive  color  ad¬ 
vertisers  in  412  newspapers  pub¬ 
lished  in  131  cities  went  to  Win¬ 
ston  cigarets  for  its  3,257,275- 
line  total.  Ford,  first  in  this 
group  in  1957,  dropped  to  second 
place  with  3,040,180  lines. 

A  summary  of  ROP  color  lin¬ 
age  by  Media  Records  classifica¬ 
tions  —  General  and  Automotive 
—  shows  that  General  totaled 
38,020,075  lines,  down  10%  from 
1957.  Automotive  was  up  2.1% 
with  a  total  of  15,331,909  lines 
of  color.  The  grand  total  of  53,- 
351,984  represented  a  drop  of 
6.9%. 

Explanation  of  the  fact  that 


TABLES  AND  CHARTS  on  ROP 
Color  in  this  issue  include: 

Page 

Color  vs.  Black-and-White  .  17 

Cost  and  Circulation  .  IB 

Linage  Leaders  .  17 

Important  Advertisers  .  84 

Rates  and  Data  .  42 

Color  Linage  by  Papers  .  92 

while  total  color  linage  showed 
a  gain  of  7.2%,  General  and 
Automotive  declined  6.9%  is 
simple.  The  total  linage  figure 
of  122,621,232  lines  includes  Re¬ 
tail,  General  Automotive  and 
Financial,  while  the  6.9%  loss 
represented  by  the  53,351,984 
color  lines  is  for  just  two  groups 
—  General  and  Automotive. 

This  Third  Annual  ROP 
Color  Issue  by  Editor  &  Pub¬ 
lisher  documents  an  overall 
growth  of  color  in  newspapers 
with  charts,  tabulations  and  case 
histories  appearing  throughout 
the  following  pages. 


Selling  Color  Goal 
Of  Sept.  N.Y.  Parley 


Exposure  of  newspaper  color 
— its  impact,  availability,  costs 
and  results — to  key  executives  in 
the  world’s  largest  advertising 
center — color  starved  New  York 
City — is  the  goal  of  the  4th 
Annual  Newspaper  ROP  Color 
Conference  to  be  held  Sept.  29 
at  the  Biltmore  Hotel. 

The  new  workshop  meeting 
was  announced  this  week  by 
Howard  C.  Story  Jr.,  Story, 
Brooks,  Finley,  Inc.,  and  Walter 
Crocco,  Kelly-Smith  Co.,  chair¬ 
man  and  assistant  chairman  of 
the  Conference. 

According  to  Messers  Story 
and  Crocco,  the  first  three  con¬ 
ferences — two  in  Chicago;  one 
in  New  York — achieved  their 
collective  goals  of  bringing  to¬ 
gether  the  production  people 
from  agency  and  newspaper 
levels  and  kindling  interest  in 
the  best  ways  to  use  this  exciting 
medium. 

Must  Create  Stimulant 

“But  the  world’s  largest  ad¬ 
vertising  center  still  lacks  the 
important  daily  exposure  into 
the  everyday  life  of  the  adver¬ 
tiser  and  agencyman  that  they 
get  in  Chicago,  Detroit,  Phila¬ 
delphia,  and  other  large  cities. 


This  stimulant  we  must  create 
in  other  ways,”  Mr.  Story  said. 

He  added,  “Exciting  the  cre¬ 
ative  people  and  selling  the  ac¬ 
count  executives,  production 
managers  and  top-level  man¬ 
agement  on  ROP  color  is  our 
problem.  Production  can’t  have 
a  problem  until  someone  creates 
it.” 

Mr.  Crocco  pointed  out  that  a 
feature  of  this  year’s  Confer¬ 
ence  will  be  a  marketing  seminar 
designed  to  give  the  complete 
sales  story  of  color — its  poten¬ 
tial,  availability,  costs,  and  re¬ 
sults.  This  is  being  prepared  in 
cooperation  with  Charles  T. 
Lipscomb  Jr.,  president.  Bureau 
of  Advertising,  ANPA,  and  the 
Bureau  staff. 

“We  feel  sure  that  there  will 
be  additional  research  material 
available  to  add  to  the  punch  of 
our  presentation,”  Mr.  Crocco 
said.  “We  hope  to  tailormake  this 
presentation  for  use  at  any  level 
of  company  or  agency  planning, 
in  addition  to  its  exposure  at 
the  Conference.” 

Concurrent  Sessions 

Other  features  of  the  Confer¬ 
ence  will  include  three  sessions 
{Continued  on  page  10) 
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Color  Awards  Color  Parley 

^  I  •  I  •  {Continued  f  rom  page  9) 

Lompetition  - - : 

A  -fri-r*  Q>^  TirnHiipti 


A  1  T7^  •  1  of  intei-vention  by  a  friend 

ArriDerfir  r  lies  of  the  newspaper,  noting  that 

O  Senator  Kinney  last  year  re- 

TVTT  T)  TD  ceived  the  Globe  -  Democrat’s 


^  for  art  directors,  production 

A  managers  and  marketing  execu- 

/\nnOUnCeQ  tlves.  These  will  be  run  con¬ 

currently  in  the  morning  of 
The  Third  Annual  ROP  Color  Sept.  29  and  will  be  repeated  in 
Awards  Competition  for  out-  the  afternoon. 


■\TT  T3  "D  ceived  the  Globe  -  Democrat’s 

iMJLrtlJ  V^n8.rff6  “Outstanding  Legislator”  award. 

O  (Amberg  Scotches  Rumors 
a  *1  *  1  1  About  Globe  -  Democrat,  see 

Against  LjuiIq 


standing  newspaper  color  repro-  "tr.  Story  said  that  the  mair 
duction  of  national  ads  during  reasons  for  this  change  in  Con^ 


1958-59,  in  which  Editor  &  PUB-  this  week,  basing  it  on  a 

USHER  will  provide  the  prizes,  experience  that  some  dele^t^ 


oepu  aiiu  win  uc  111  Louis 

the  afternoon.  Globe-Democrat  filed  an 

Mr.  Story  said  that  the  mam  oractice  charee 

reasons  for  this  change  in  Con-  .  ,  Vatironanov  rniU 

ference  format  is  based  on  the  Newspaper  Gu.  d 


S.  I.  Newhouse 
Buys  Interest 


was  announced  this  week. 
Co-sponsors  of  the  competi 


to  the  meeting  are  interested  in  j 

only  one  fl.ld  and  it  1,  diffle.lt  IH  COnCie  NhSI 


tion  are:  American  Association  in  New  York  to  get  busy  execu- 


decisions  on  the  elimination  of 


won  are:  American  Associaiion  **•  iobs 

of  Newspaper  Representatives,  tives  to  give  up  more  than  half 


.*  *  *  .  '  j  .  TvitaofintTc  Hw  oiiice  me  vjuiiu  went,  eii  oi-iiivc  Mr.  and  Mrs.  S.  I.  Newhous? 

Advertising  Agency  Production  a  day  to  attend  meetings.  By  ^  pension  issue,  a  Sr.,  have  bought  holdings  in  the 

Club  of  New  York,  American  repeating  the  art,  production  become  Conde  Nast  Publications  from 

Association  of  Advertising  and  marketing  sessions  in  the  prevent  layoffs  due  Amalgamated  Press  Ltd.,  Brit- 

Agencies,  Art  Directors  Club  of  afternoon,  those  who  wish  t»  to  the  new  arrangement  in  which  ish  publishing  firm. 


Niw  York,  and  Brand  Names  attend  a  different  session  will  the  g 

"  ’  -  be  able  to  do  so.  Those  who  can’t  Globe  -  uemocrat  win  be 


Foundation,  Inc.  >-  Pnlifypr  Pnblisb- 

An  award  will  be  made  for  the  get  away  from  the  office  for  the  Pulitzer 


Involved  are  Vogue,  Glamour, 
House  &  Garden,  Bride’s  Maga¬ 
zine,  the  Vogrue  Pattern  Book 


An  awara  win  be  maae  lor  me  b--  Company  under  contract,  ^me,  the  Vogue  fattem  Book 

best  printed  reproduction  of  morning  sessions  will  ^ able  to  jitter  fiiro,  publisher  of  the  and  Vopue  Patterns,  Bride*  (in 


national  or  general  rate  ROP  attend  in  the  afternoon.  Mr.  '  has  purchased  Great  Britain)  and  Jeune 

n^spaper  color  ads  placed  by  an  the  Globe-Democrat’s  plant.  Mariee  (in  France)  and  the 

advertising  agency  in  each  of  six  There  will  be  a  special  pro-  Conde  Nast  Press,  a  printing 

classifications:  Three  Colors  and  duction  meeting  stressing  the  Recent  Decision  plant  at  Greenwich,  Conn. 

Black  in  newspapers  with  cir-  primaries  of  newspaper  color  for  Richard  H.  Amberg,  publisher  Mr.  Newhouse  said  the  price 
dilation  under  100,000,  100,000  newcomers  in  the  field.  This  wll  Globe-Democrat,  a  New-  paid  was  “in  the  neighborhood" 

to  250,000,  and  over  250,000;  i*un  as  an  hour-long  session,  in-  house  newspaper,  said  the  case  of  $5,000,000. 

One  Color  and  Black  in  the  same  eluding  discussion  time.  It  will  gj  ^.^e  Chicago  and  North  West-  Announcement  of  the  sale  was 


advertising  agency  in  each  of  six 


There  will  be  a  special  pro-  Globe-Democrat’s  plant, 
iction  meeting  stressing  the  Recent  Decision 


classifications:  Three  Colors  and  duction  meeting  stressing  the 
Black  in  newspapers  with  cir-  primaries  of  newspaper  color  for 


categories.  start  m  the  afternoon  a: 

Special  E&P  awards  will  be  tinue  into  early  evening, 
given  to  six  newspapers,  with  Advertiser  and  agency 
certificates  of  merit  to  the  ad-  will  attend  the  “worksho 


Announcement  of  the  sale  was 


stort  m  the  afternoon  and  con-  gj.^  Railway  Company  v.  Order  made  in  New  York  by  I.  S.  V. 
tmue  into  early  evening.  gf  Railroad  Telegraphers,  de-  Patcevitch,  Conde  Nast  presi- 

Advertiser  and  agency  people  gjded  last  week  by  the  U.S.  Cir-  dent  and  chairman.  He  said  Mr, 
will  attend  the  workshop  free  guj^  Court  of  Appeals,  bolsters  and  Mrs.  Newhouse  would  be  in- 


rertisers  and  their  agencies,  by  invitation  only.  Newspaper  ^^e  newspaper’s  position  that  vited  to  join  the  board  of  direc 

whose  ads  are  judged  best  in  and  supplier  executives  will  be  the  Guild  cannot  insist  “that  we  tors. 

each  classification.  charged  $22.50  which  will  cover  p^y  people  for  whom  we  have  «t  think  it  is  a  eood  invest 


All  ROP  color  ads  will  be  all  sessions,  a  luncheon  on  Sept,  ^o  work.” 


judged  without  consideration  as  29,  and  a  special  breakfast  for  jjg  cited  a  section  of  the  opin 


to  their  subject  (food,  etc.) 


Competition  covers  national  30. 


newspaper  people  only  on  Sept,  jgn  that  declared  the  union  does 


“I  think  it  is  a  good  invest¬ 
ment  for  me  personally,  but  1 
am  not  advocating  that  othen 
buy  stock,”  Mr.  Newhouse  saii 


not  have  “indefinite  retroactive  »Ngither  my  wife  nor  I  will 


ads  appearing  in  daily  news-  Editor  &  Publisher  will  pre-  veto  power  over  abolition  of  participate  in  the  managemfflt, 


tries  is  July  15.  Each  tearsheet  their  agencies  as  a  feature  of  tory  bargaining. 


must  be  identified  and  labeled  the  Sept.  29  luncheon.  The  unfair  practice  charge  |!j'^"g "  compiete  controi,  "which 

as  to  color,  circulation  classifica-  _  w^as  filed  with  the  National  might  not  have  been  the  case 

is  an  innovation  and  newspapers  Relations  Board.  'The  re-  British  ownership.” 

and  advertising  agency.  ^  cent  case  w^  d^ided  under  the  otherNewhouseintereststo- 

The  entry  fee  of  $5  must  ac-  Awards  will  be  given  for  the  l^ilway  Later  Act  but  the  un-  gi^jg  14  d^ily  and  Sundsy 
company  ^ch  entry.  The  fee  ^ggt  retail  ads  in  three  colors  principle  precisely  papers,  and  five  radio  stations, 

^rinits  entry  of  a  maximum  of  and  black  and  one  color  and  .  ®  ^  Through  holdings  by  the 

12  ads  m  either  three  colors  and  bjack.  .  Berrv  family.  preTs  lords  of 


Act,  Mr.  Amberg  said.  „  J’  '  -i  "  i„Li.  n( 

The  Guild  this  week  spurned 


Through  holdings 


black;  or  one  color  and  black,  j  ,  .  ^  •  •„  u  spurnea  Press, 

(i.e.  three  color  and  black  and  ,  f  entries  will  be  ^^e  offer  of  Governor  Blair  to  Fto  gw^eif  CoSr^  sto 

one  color  and  black  are  two  based  on  copy,  design,  art,  imple-  send  in  state  mediators.  Union 

n  _  j; _ 1«8t 


one  color  and  black  are  two  send  in  state  mediators.  Union 

separate  classes  and  a  $5  fee  ideas  and  con-  spokesmen  said  they  were  satis- 

must  be  paid  for  each  if  entries  effective  use  of  the  mei^  Aej  “non-political”  federal 


must  be  paid  lor  each  if  entries  a  j  -n  u  *  j  non-poiiiicai  leuerai  ...  r'.-mir.  nver  Amalw- 

are  made  ia  each) ,  Checke  should  Tj  mediators  could  handle  the  situ-  .SL 


be  payable  to  Editor  &  Pub-  spot  color  ad-  ^tion 


USHER  ROP  Color  Contest,  1475  and  duplicate  awards 

Broadway,  New  York  36,  N.  Y.  ^  presented  to  the  adver- 


Mr.  Amberg  said  he  favored  T  j  • 

^e  had  given  authority  to  Mr 


E&P  awards  will  be  presented 


tiser  and  the  agency. 


a  move  by  two  state  senators, 
Michael  Kinney  and  C.  R.  How- 


at  tbp  Fniirtb  Arknnai  POP  Entries,  including  national  or  kins,  to  institute  an  official  in-  . . —  i-— --- 

Newspaper  Color  Conference  S®ueral  rate  ROP  color  ads  vestigation  of  the  Guild  strike,  believed  to  be  more  than 

X.-.  T..,x  .  ,  placed  bv  an  aeenev.  and  retail  Antboritv  for  such  an  innnirv  of  the  common  shares  outstaM- 


Sept.  29  at  the  Biltmore  Hotel,  ^y  an  agency,  and  retail  Authority  for  such  an  inquiry 

New  York  either  placed  direct  or  by  was  asserted  under  the  state  s  ^ag. 


an  agency  and  appearing  in  daily  utility  anti-strike  law. 


papers  between  June  1,  1958  and  sent  its  annual  color  achieve-  positions”  and  such  a  demand  is  will  remain  unchanged. 


May  31,  1959.  Deadline  for  en-  ment  awards  to  advertisers  and  not  within  the  scope  of  manda-  i  will  contribute 


will  be  to  let  the  management 


1933.  This  was  disclosed  W 
December  when  the  Mir^or-Pi^ 


mated  and  Cecil  King,  chaim^ 
of  Mirror-Pictorial,  announced 


Patcevitch  to  find  a  buyer. 
The  Newhouse  purchase 


Disposal  of  their  remaininf 


E&P  v\nll  also  present  Crea-  newspapers  between  June  1,  “The  Globe  -  Democrat  has  investments  in  Australia 
tivity  in  ^lor  awards  to  adver-  1953  ^nd  May  31, 1959,  inclusive,  nothing  to  hide,”  the  publisher  was  announced  this  week  by  ^ 
users  and  advertising  agencies  may  be  submitted  by  advertisers,  said.  “We  are  perfectly  willing  Mirror  and  Pictorial  compani* 
for  the  use  and  implementation  agencies,  or  newspapers.  Dead-  for  anybody  to  inquire  into  our  They  sold  their  shares  in  ^ 
of  color  in  newspaper  general  Hne  for  entries  in  the  creativity  actions  and  motives  any  place.  Herald  and  Weekly  TimM, 
and  retail  advertising.  in  color  awards  competition  is  any  time.”  of  Melbourne  for  approximatw 

Inclusion  of  retail  advertising  July  1.  The  Guild  branded  it  as  a  ges-  $5,000,000. 
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Sid 


ird. 


FBI  Nabs  12  for  Swindling 
In  Dailies’  Puzzle  Contests 


^  „  ,  ,  1  .  ^  1  W7-1  the  U.  S.  from  Canada  on  mail-  element  out.  vv mners  wm  oe  re- 

2  More  r  rincipals  in  Lanada  W  here  fraud  charges  so  no  attempt  quired  to  take  an  affidavit  that 

will  be  made  to  arrest  the  two  they  received  no  illegal  answers. 
_  -pfc  J  1  XVT  ¥T  J  Canadians  unless  they  come  to  If  there  is  no  winner  of  a  $1,- 

DUUmiy  X  aper  and  oanK.  Vrere  LJSed  this  country.  lOO  prize  up  for  takes  this  week, 

The  FBI  credited  Andre  F.  the  amount  will  be  given  to  the 
.  ,  V  J  rr.1.  ii-  L’Eveque,  president  of  Superior  United  Fund. 

The  FBI  his  w^k  smashed  T^se  were  the  persons  ar-  Features,  with  helping  to  break  About  half  a  dozen  newspa- 
the  nng  that  rep^edly  pic  ed  re^ed.  ^  ,  the  ring.  Mr.  L’Eveque  did  some  pers  have  discontinued  the  cross- 

.Ifuthi„*ofhisown.a,t„onth  Lr,  pu^le  con.es.,  since  .he 


and  Balk  cashed  the  money  or¬ 
der  the  following  day. 

Bloom  was  held  in  $500  bail 
for  a  hearing  April  13. 

The  Patriot  and  News  an¬ 
nounced  it  would  continue  the 
Coin-o-Gram  contests  with  re¬ 
duced  prizes  to  keep  the  racket 
element  out.  Winners  will  be  re¬ 


fraud  charges  so  no  attempt  quired  to  take  an  affidavit  that 
will  be  made  to  arrest  the  two  they  received  no  illegal  answers. 
Canadians  unless  they  come  to  If  there  is  no  winner  of  a  $1,- 
this  country.  100  prize  up  for  takes  this  week, 

The  FBI  credited  Andre  F.  the  amount  will  be  given  to  the 


L’Eveque,  president  of  Superior  United  Fund. 

Features,  with  helping  to  break  About  half  a  dozen  newspa- 
the  ring.  Mr.  L’Eveque  did  some  pers  have  discontinued  the  cross- 


lently  obtaining  solutions  to  syn-  a  fomier  Detroit  theater  rnan-  suspected  a  leak  in 

dicated  crossword  puzzle  con-  ager.  He  won  $4,400  m  a  Cht-  panada 
tests  in  newspapers.  (E&P,  cago  American  contest  last  De- 

March  7,  page  15).  cember.  ,  7  ^’^s  able  to  localize  the 

The  announcement  of  the  ar-  Walter  Rex  Johnson  III,  30,  somewhat  tecause  only  o^ 
ine  announcement  oi  tne  ar  Detroit  puzzle  contests  used 

rest  of  12  Americans  came  from  nis  wire,  Ann,  oi  ijeiroii.  ■nroo  in 

J.  Edgar  Hoover,  FBI  director.  He  is  an  auto  salesman.  l^P 

who  Sd  fraud  charges  have  Myer  Bloom,  27,  of  Harris-  voWed,  he  told  E&P. 


“I  was  able  to  localize  the 
leak  somewhat  because  only  one 


newspapers  in  Portland,  Ore., 
broke  the  story  of  the  swindle. 
(E&P,  Feb.  28,  page  15.) 

Before  he  was  held  in  $1,500 


of  our  two  puzzle  contests  used  bail  for  a  hearing  April  13,  in 
by  the  Oregon  Journal  was  in-  Philadelphia,  Lawrence  Dyson 


who  said  fraud  charges  have  Myer  isioom,  a,  oi  tiarris- 
also  been  filed  in  the  United  burg.  Pa.  Manager  of  a  dress 


Ived,  he  told  E&P.  said  his  brother,  Joseph,  had 

He  said  he  had  a  client  in  a  given  him  some  of  the  answers. 


States  against  two  Canadians  factory  in  Lebanon,  Pa.  He  won  small  Canadian  town  on  his  list,  but  not  all,  to  a  puzzle  in  the 


$250  on  a  Harrisburg  Patriot  He  turned  to  this  account  since  Philadelphia  Bulletin.  The  FBI 

.  contest  last  January.  it  was  the  only  one  he  had  not  said  he  sent  $1,500  of  the  $6,050 

Lawrence  A.  Dyson,  32,  of  sold  directly.  When  he  called  prize  to  his  brother  who  then 

)een  Philadelphia.  He  won  $6,050  in  the  bank  that  was  supposed  to  demanded  half  of  the  winnings, 

a  Philadelphia  Bulletin  contest  hold  the  solutions  for  the  client.  The  Bulletin  dropped  its  puz- 


now  in  that  country.  on  a  narrisou 

The  14  involved  in  the  alleged 
international  swindle  have  been  u 

charged  with  conspiracy  and  rT 

with  using  the  mails  and  long-  ?  PhilMelphia  BMe 

distance  telephones  to  defraud 

newspapers.  Ralph  Bass  Chicag 


in  November,  1958.  the  operator  told  him 

Ralph  Bass,  Chicago,  a  record-  couldn’t  find  such  a  bank, 
company  employee.  He  won  $1,-  He  then  reported  his  ! 


Id  the  solutions  for  the  client.  The  Bulletin  dropped  its  puz- 
e  operator  told  him  she  zle  contest  a  week  ago. 
uldn’t  find  such  a  bank,  Portland,  The  Oregon 

He  then  reported  his  suspi-  Journal  marked  the  end  of  its 


Non-Existent  Company  100  on  a  Chicago  American  con-  cions  to  the  FBI  and  hurried  off  puzzle  contest  by  presenting 

„  „  -J  fu  •  January.  to  Canada,  where  he  discovered  $5,800  from  the  awards  fund 

*/'  -v  James  Francis  Theodore,  a  the  dummy  setup.  to  a  college  foundation, 

adeis  had  subscribed  to  the  Milwaukee  dance-studio  opera-  • 

puzzle  feature  services  of  two  who  got  $2,710  on  a  Milwau-  Bought  Several  Features 

New  York  s^dicates--Superior  Sentinel  contest  in  Novem-  g  t  jttie  nresident  of  'f  ^ 

Features  and  General  Features  ^er,  1958.  GeneSrSatures  eSiS  his  Up  20.4% 

*«■"  eoVan"  n  with  Subur  Jn  Publish-  TohONTO 

whirh  juke-box  employee.  ers.  Ltd.  Total  color  advertising  linage 


Irnrn— in  thn  nnmp  nf  n  non.  t.’.,,  ,,,,,,  ,  General  Features,  explained  his 

I  p.  in  tne  name  of  a  non  Billy  Ronald  Taylor,  Portland,  fipaliuB's  with  Suburban  Publish- 
Ixistent  newspaper  company  Ore.,  juke-box  emWee.  dealings  with  Suburban  Publish 


to  Canada,  where  he  discovered  $5,800  from  the  awards  fund 
the  dummy  setup.  to  a  college  foundation. 

Bought  Several  Features  _  i 


which  called  itself  Suburban 

Publi.iiher.s,  Ltd. 


Fitzgerald  Beaver,  Portland, 
Ore.,  radio  disc  jockey  and  co- 


ers.  Ltd.  Total  color  advertising  linage 

“They  wrote  in,”  he  said,  “and  iu  Canadian  dailies  in  1958  hit 
ordered  five  of  our  features,  in-  19,461,245  lines,  up  3,308,516 


TV,:,  c  xiT  ’  .  v.»-  J  J  uj.  features  in-  19,461,245  lines,  up  3,au»,oio 

This  fictitious  firm  Mr.  owner  of  a  record  shop.  He  won  20.4%,  over  1957,  ac- 

oover  said,  had  o^ivati  th^  svn-  <i  /•AT^fAcf  <^iuaing  one  OI  our  puzzles,  we  >  _ 


HMver  ^id,  had  given  the  syn-  a  Portland  Oregonian  contest  "f^hV^hlve  “been'susVcTous  H  cording  to  the  Canadian  Daily 
dicate.s  the  name  of  a  dummy  w'orth  $1,700  last  December.  ®  suspicious  ii  „  "  Publishers  Associa- 

^nk,  the  Middlesex  Trust  Co.  Royce  E.  Hubert,  41,  Sher-  they  had  ordered  only  the  puz-  F^ewspaper  Publishers  Associa 

mailing  address  was  listed  wood.  Ore.,  who  is  in  the  mort-  ^le,  but  when  a  client  orders  five  tion 
f?.0.  Box  699,  Byron,  Ontario,  gage  financing  business  in  Port-  ,  ^he  report  covers  66  out  of  75 


land 

The  syndicates  have  always  Bi’rches  Bird,  45,  Portland,  they  paid  their  bills  right  along,  intonation  was  wmparable  for 
»en  careful  in  the  handling  of  Ore.,  nightclub  owner.  “When  we  got  wind  of  what  the  tw'o-year  period, 

hese  puzzle  features.  Special  Theron  Luther  Darling,  35,  .  happening,  we  suspended  -  .  .  *  » r» 

faxes  seal  the  envelopes  con-  Medicine  Lake,  Minn.,  who  runs  service  to  them.  I  called  long-  Play  Listings  on  AP 
aining  the  solutions,  the  solu-  a  dance  studio  in  Minneapolis,  distance  to  these  people  and.  Associated  Press  is  add- 

ions  are  then  sent  to  a  bank  He  won  $1,625  on  a  St.  Paul  they  weren  t  there.  We  then  Broadway  coverage  a 

fead  of  the  newspaper  and  Sunday  Pioneer  Press  contest  changed  our  mailing  procedure.  ^  of  information 

he  bank  holds  the  answers  in  in  November,  1958.  Up  to  this  time  we  had  held  up  ^^®7®shLws  The  list  includes 

itrictest  confidence  until  after  ^  sh^w  titl^he  t^^^ 

he  deadline  for  submitting  en-  2  .n  Canada  tions  until  after  the  contest  °'\iXt  nrice  liding  pla^ 

Iries  has  nassed  -rv.  +  •  r-  j  deadline.  We  now  hold  out  10.  pnce,  i^aing  p  y 

n<ts  passed.  The  two  men  in  Canada  .  x  x-  and  brief  comment.  In  addition. 


son  to  suspect  anything.  And  dailies  having  color  for  which 
they  paid  their  bills  right  along,  information  was  comparable  for 


he  bank  holds  the  answers  in  in  November,  1958 
trictest  confidence  until  after  o  •  r- 

he  deadline  for  submitting  en-  2  '•*  Canada 

fies  has  passed.  The  two  men 


The  two  men  in  Canada 
charged  with  conspiracy  were 


Those  Under  Arrest  charged  with  conspiracy  were  ^  scruti-  hits  require 

nose  under  Arrest  30^  nize  to  the  nth  degree  everyone  advance. 

With  the  dummy  setup,  these  London,  Ont.,  the  brother  of  buys  our  puzzles  from  here  ^ 

rwautions  were  circumvented,  Lawrence,  and  George  G.  Ding-  i"-”  Awnfrla 

"P  Scheme  Desi-ribed  „  _  ^ 


Jid  the  ringleaders  picked  up  man  Jr.,  Port  Stanley,  Ont.  Mr. 
he  solutions  in  Canada.  Then,  Dingman  is  the  son  of  the  St. 
wording  to  the  FBI,  the  in-  Thomas  Times-J oumaV s  pub- 


Education  Awards 


FBI  agents  testified  at  the 


Portland,  Ore. 
Wilma  Morrison,  education  re- 


i|  ormation  was  passed  along  by  lisher.  The  father  is  not  in-  arraignment  of  Myer  Bloom  in  porter  for  the  Portland  Oregon- 
*  none  from  either  Detroit  or  volved.  Harrisburg  that  after  getting  ton,  received  the  Oregon  Educa- 

K  anada  to  U.  S.  associates.  The  offenses  can  carry  penal-  a  call  from  a  Walter  Johnson  tion  Association  award  for  the 

»  bese  people,  it  was  charged,  ties  of  5-year  prison  terms  and  from  Detroit,  Bloom,  using  a  best  job  of  interpretive  educa- 

»  hen  enter^  the  contests.  It  was  $10,000  fines.  In  Detroit,  George  fictitious  name,  wired  a  money  tion  reporting  in  the  state.  Other 

"  *  promoters  of  the  scheme,  E.  Woods,  chief  assistant  U.  S.  order  for  $150  to  Harry  Balk,  awards  went  to  the  Medford 

^  ^bo  got  the  lion’s  share  attorney,  said  there  is  no  pro-  Detroit.  Bloom  won  $250  two  Mail-Tribune  and  the  North 

winnings,  the  agency  said,  vision  for  extraditing  people  to  days  later  (Jan.  22)  in  a  contest  Bend  News. 
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WILL  HE  FIND  VILLA’S  HEAD? 


Delaplane  Soars  Far 
And  High  for  Laughs 


By  Kevin  Keating 


Stan  Delaplane,  looking  just 
medium  intrepid,  strode  into  the 
white-washed  upstairs  room  of 
the  Spanish  Colonial  building  in 
the  older  part  of  Mexico  City  — 
not  far  from  the  house  where 
General  Santa  Anna  once  held 
Sam  Houston  prisoner. 

“Hola!”  he  cried.  “Is  this  the 
seat  of  Los  Dorados  de  Villa, 
the  Golden  Ones,  the  immortal 
bodyguards  of  General  Fran¬ 
cisco  Villa,  deceased?” 

The  Colonel  wore  a  khaki  uni¬ 
form  with  many  ribbons  across 
the  breast;  he  wore  no  tie  be¬ 
cause  the  day  was  warm.  Behind 
him  was  a  large  photograph  of 
Pancho  Villa  in  Uie  good  days. 

“Si  senor,”  he  replied.  “Su 
servidor.  What  can  I  do  for 


you  know  where  it  is? 

“Within  a  hundred  yards,” 
said  Stan.  “One  can  only  search. 
Two  newspaper  men  from  the 
U.  S.  thought  there  was  a  price 
of  $10,000  on  Villa’s  head,  vio¬ 
lated  the  grave  and  ran  for  the 
border  with  their  prize  in  a  hat- 
box.  They  were  almost  caught 
by  sympathizers  near  the  border 
and  they  sold  the  head  to  a 
farmer  who  buried  it  on  his 
farm.  I  know  a  man  who  claims 
to  have  seen  it  buried.” 


For  Sake  of  9  Widows 


HAVING  FUN,  WILL  TRAVEL — Sfan  Delaplane  appears  just  msdiu* 
intrepid  as  he  watches  starlet  Myrna  Hansen  take  a  bull  by  the  hens 
in  Mexico  City.  Stan  writes  a  travel  column. 


you  2 


‘I  Have  News’ 


“I  am  Stanton  Delaplane,  col¬ 
umnist  for  North  American 
newspapers,”  said  Delaplane.  “I 
have  news  of  the  head  of  Pancho 
Villa.”  The  Colonel  jumped  from 
his  chair.  Other  Dorados  dashed 
into  the  little  room.  “Madre  de 
Dios,”  muttered  the  Colonel.  “It 
cannot  be.  The  North  Americans 
cut  off  the  head  of  the  revered 
General  many  years  ago.  I  have 
heard  it  is  in  the  Smithsonian 
Institution,  guarded  heavily  by 
the  United  States  Government.” 

“Not  so,”  said  Delaplane,  un¬ 
buttoning  his  trench  coat  slow¬ 
ly.  “I  have  here  a  map.  The  head 
of  the  respected  leader,  Pancho 
Villa,  lies  in  your  country,  near 
Hidalgo  del  Parral.  I  propose 
an  expedition  of  Los  Dorados. 
To  them  must  go  the  honor  of 
retrieving  the  topmost  parts  of 
the  departed  leader.” 

“If  we  are  successful,  you 
shall  become  an  officer  of  Los 
Dorados,”  shouted  the  Colonel. 
“You  shall  be  second  only  to 
mel” 

Delaplane  was  hot  on  the  trail 


“My  chief  interest,”  Dela¬ 
plane  continued,  “is  in  the  nine 
remaining  widows  of  the  great 
General.  To  discover  the  head 
of  their  husband  would  bring 
them  great  joy.  It  would  cement 
relations  between  the  two  great 
Republics  and  maybe  even  give 
me  something  to  write  about.” 

As  we  were  being  served,  I 
looked  closely  at  Stan  Dela¬ 
plane.  No  one  who  knew  Stan 
when  he  was  Captain  of  the 
Monterey  (California)  light¬ 
weight  football  team  (he  in¬ 
vented  Old  No.  47,  an  extremely 
tricky  play)  ever  dreamed  he 
would  turn  out  to  be  a  Pulitzer 
prize  winner  and  world  traveler. 
Today,  he  is  writing  a  column, 
“Postcards  from  Delaplane,” 
which  carries  datelines  from 


ship  of  a  bathhouse  in  the  Ginza 
and  asked  to  smuggle  gold  out 
of  Manila.  He  declined  all  offers. 
“After  all,”  he  says,  “I  have 
to  write  a  column.” 


600  Funny  Words  a  Day 


The  stay-at-homes  are  wrong. 
This  much  and  more  I  learned 
about  Delaplane  when  I  decided 
to  find  out  for  myself  just  how 
glamourous  a  travel  writer’s  life 
can  be.  Interesting  it  is;  glam¬ 
ourous  it  is  not. 

Delaplane  “writes  hard”  as 
he  puts  it.  He  must  turn  out  600 
words  a  day,  and  those  words 
must  be  funny.  He  writes  enough 
material  to  fill  three  full-length 
novels  every  year.  A  lot  of 
thought,  conversation  and  read¬ 
ing  about  his  subject  is  de- 


temoc,”  he  said,  “last  of  the  Em¬ 
perors.  Mexican  hero.  Whes 
Cortez  thought  Cuauhtenot 
knew  where  some  treasure  was 
buried,  he  poured  oil  over  the 
Indians  feet  and  set  a  good  little 
bonfire.  Cuauhtemoc  never 
popped  about  the  gold,  although 
it  must  have  been  pretty  pain¬ 
ful  business.  That  is  how  the 
hot-foot  was  invented.”  “Bow’d 
you  find  this  out?”  I  asked 
“Books,”  said  Delaplane. 


Some  Copy  at  Home 


Stan  also  finds  lots  of  raaterii 
right  at  home,  although  his  con¬ 
tract  with  his  syndicate  require 
that  he  have  a  foreign  datelim 
at  least  six  months  of  every 


year. 

Stan  is  a  very  shy  man,  and 


Tokyo  to  Athens,  and  which,  ^^^nded  before  Delaplane  ever  his  happy  knack  is  getting  h® 


some  pretty  good  judges  say, 
is  the  most  original  humor  in 
America  today.  He  does  this 
chore  for  the  San  Francisco 
Chronicle  —  his  home  base  news¬ 
paper  —  and  for  the  McNaught 
Syndicate,  five  days  a  week.  On 
Sundays,  another  column, 
“Around  the  World  with  Dela¬ 
plane”  answers  readers’  travel 
questions. 

Some  stay-at-homes  think 
Delaplane  has  the  best  job  in 
the  world.  All  he  has  to  do  is 


sits  down  at  the  typewriter.  self  involved  in  relatively  ® 
One  of  his  trade  secrets  is  happy  situations,  even  as  y* 
people.  He  studies  them  with  a  and  I.  He  seems  to  have  the  odd- 
passion,  and  he  has  an  incredi-  est  transportation  problems,  h 
ble  “ear”  for  stylized  conversa-  Mexico  he  rode  a  thousand  mil* 
tion,  which  he  quotes  to  perfec-  in  a  taxi  when  his  car  broh 
tion  in  his  column.  down  in  Tepic.  Another  ti» 

In  his  “Post  Cards,”  Stan  he  hired  a  driver  to  take  !® 
essays  the  role  of  a  sort  of  hen-  over  the  winding  mountain  ro» 
pecked  slightly  confused  “milk-  to  the  seacoast.  The  young  dri^^ 
toast”  individual.  This  person¬ 
ality  couldn’t  be  further  from 
his  own.  He  is  a  warnn,  person¬ 
able  and  witty  conversationalist 
whose  alert  mind  misses  no 


was  happy.  “You  are  wise  * 
employ  me,”  he  said.  “Now 
must  go  immediately  to  maa 
preparations.”  He  drove  awa 
in  Delaplane’s  car.  Later  th’ 


*  ,  ..  travel  wherever  he  wants  to,  inmu  m  - 

o  a  new  Story,  we  len  tne  graying  at  the  best  hotels  and  trick.  He  knows  his  way  around  night  Stan  saw  his  car  pacW| 
o  one  and  xied  to  t  e  ivoh,  resorts,  from  time  to  time  taking  the  world  in  an  intimate  way  to  the  gunwales  with  hap.M 
exico  s  test  restaurant  Dario  ^  beluga  caviar  at  that  few  travelers  ever  accom-  Mexicans  screaming  throsfj 

^  Baur-au-lac  in  Zurich  or  plish.  As  a  student  of  history,  the  streets.  The  next  nioniirf| 

>»  knocking  over  an  order  of  Cane-  he  is  familiar  with  the  country  the  long  trip  started.  Late,  i’' 

loni  at  Passetto’s  in  Rome.  Not  he  visits  long  before  he  sets  hours  out  of  the  city  the  dnf' 
to  mention  dining  on  thousand- 
year-old  eggs  in  Hong  Kong  or 
belting  Irish  coffee  (which  he 
introduced  into  the  United 


senor,"  murmured  Borsani,  with 
only  a  trace  of  Hungarian  ac¬ 
cent. 

“I  bring  him  special  season¬ 
ing  from  Japan,”  said  Dela¬ 
plane.  “He  is  very  kind  to  me.” 

“Fine,”  I  said,  “but  what 
about  Pancho  Villa’s  head?  Do 


began  to  cry. 

“Stop  that,”  Delaplane  sr 
“I  can’t  stand  seeing  a 
man  cry.”  “Aiee,”  sobbed  ^ 


12 


foot  on  new  ground.  Prodigious 
reading  precedes  each  trip  he 
makes. 

_  _  _  We  were  walking  along  the  _  ,, 

States)  at  Shannon  Airport.  He  Boulevard  of  the  Insurgents  driver,  “I  am  sad  to  be  leavw 
has  been  invited  to  fight  a  bull  when  Del  pointed  to  a  statue  in  my  home.”  “Leaving 
in  Seville,  offered  half  owner-  the  middle  of  a  square.  “Cuauh-  (Continued  on  page  101) 
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Report  on  Reporters: 

The  Newspaper  Bug  Bit 
Him -It  Devoured  Him! 

By  James  J.  Butler 


Washington 

As  a  17-year-old  copy  boy  for 
INS,  Edward  T.  Folliard  saw  a 
newsroom  staff  spring  into 
sction  at  a  telegrapher’s  shout 
“Flash!”  and  in  a  drama-packed 
moment  the  career  of  a  future 
Pulitier  Prize  winner  was 
launched. 

The  story  told  the  fate  of  a 
freighter  which  had  come  within 
the  range  of  a  U-boat.  The 
United  States  was  edging  toward 
entry  into  World  War  I  and  ship 
sinkings  produced  fateful  “re¬ 
action”  stories  in  the  Capitol. 
Standing  wide-eyed,  Folliard, 
new  at  his  job,  made  up  his 
mind:  “I’m  going  to  be  a  re¬ 
porter.”  Later  he  explained,  “The 
newspaper  bug  got  me  and  it  got 
me  bad.  It  devoured  me!”  It  was 
the  first  time  he  saw  a  story 
coverage  being  organized. 

On  the  First  Team 

The  United  States  went  to 
war.  When  he  passed  his  eight¬ 
eenth  birthday,  Folliard  enlisted 
for  a  two-year  Navy  hitch.  Upon 
his  discharge  he  became  a  re¬ 
porter  for  the  Times-Herald, 
later  for  the  Post,  and,  as  it  now 
is  known,  the  Post  and  Times- 
Herald.  His  rise  was  constant 
and  rapid.  Today  in  the  hot-stove 
league  of  Washington  journal¬ 
ism  when  correspondents  line  up 
the  staff  they’d  like  to  have  if 
pven  responsibility  for  pub¬ 
lishing  a  paper  in  a  highly  com¬ 
petitive  area,  Eddie  Folliard  in¬ 
variably  makes  the  first  team. 

Folliard  believes  there  is  a 
large  element  of  luck  in  news¬ 
paper  reporting.  You  have  to 
have  enough  “at-bat’s”  he  ex¬ 
plains  with  the  illustration: 

“One  day  I  arrived  at  the  city 
room  after  everybody  else  had 
gone  out  on  assignment  and  I 
was  stuck  with  an  obit. — the 
death  of  a  retired  Army  officer 
at  the  circus  grounds.  It  turned 
^t  to  be  no  ordinary  story. 
With  the  aid  of  a  policeman  I 
L  pieced  together  what  had  hap- 
Nelson  A.  Miles  an 
I  Indian  fighter  who  also  served 
I  m  the  Civil  War  and  the  Span- 
l  '®h-American  War  was  in  his 
fcseat  when  the  opening  parade 
I  moved  into  the  tent  and  began 
F  Its  march  around  the  three  rings 
-the  animals,  the  Oriental  girls, 
we  acrobats,  the  clowns,  and  the 

Editor  &  publisher 


patriotic  motif  emphasized  by 
massed  flags  of  the  United 
States.  As  the  flags  were  pass¬ 
ing  General  Miles  stood  erect, 
put  his  hand  to  his  forehead  in 
regulation  military  salute — and 
toppled  over  dead  into  the  box 
occupied  by  Mrs.  Calvin  Coolidge 
and  her  children.  An  old  soldier’s 
last  salute!” 

Paths  of  Journalism 

Folliard’s  newspaper  career 
began  like  most:  police  court, 
the  District  Building  (Washing¬ 
ton’s  equivalent  of  City  Hall), 
but  it  branched  out  into  un- 
conunon  diversification.  The 
routes  of  journalism  carried  him 
to  Puerto  Rico,  the  Virgin  Is¬ 
lands,  to  New  Jersey  and  the 
execution  of  Bruno  Hauptmann, 
royal  visits  including  two  gen¬ 
erations  of  the  British  reigning 
family — King  George  and,  later, 
his  daughter  Queen  Elizabeth. 
It  led  to  political  campaign 
trips  on  the  special  trains  for 
Franklin  Roosevelt,  Wendell 
Willkie,  Thomas  E.  Dewey, 
Harry  S.  Truman,  Adlai  Steven¬ 
son,  and  Dwight  D.  Eisenhower. 

Philip  L.  Graham,  publisher 
of  the  Post,  picked  Folliard  to 
go  into  Georgia  and  do  a  series 
on  the  “hate  groups”  which  were 
terrorizing  minorities.  When  his 
articles  and  others  in  his  file 
were  examined  by  the  Pulitzer 
Prize  judges  that  year  they  gave 
him  the  award  for  “best  national 
reporting  in  1947.”  The  Post 
editorially  expressed  gratifica¬ 
tion,  and  went  on  to  say: 

“Broadly  speaking,  good  news¬ 
paper  reporters  tend  to  fall  into 
one  of  three  categories — those 
whose  primary  value  lies  in  their 
ability  to  uncover  important 
news;  those  whose  value  lies 
primarily  in  their  skill  in  writing 
the  news,  and  finally  those  who 
have  a  special  aptitude  for  in¬ 
terpreting  the  news,  that  is,  for 
discerning  and  clarifying  the 
meaning  that  underlies  the 
superficial  facts.  Mr.  Folliard  is 
one  of  those  rare  and  invaluable 
journalists  who  combine  in 
themselves  all  three  gifts.” 

War  Reporter 

Eddie  covered  World  War  2  at 
home  and  abroad.  He  was  a 
front-line  correspondent  for  six 
months  and  that  still  stands  out 
or  March  28,  1959 


Edward  T.  Folliard 


to  him  as  his  greatest  assign¬ 
ment.  He  was  at  the  Battle  of 
the  Bulge,  with  the  Ninth  Army 
as  it  crossed  the  Rhine,  and  was 
in  Paris  on  V-E  Day.  He  covered 
the  Roosevelt-Churchill  parley  at 
Quebec. 

While  not  as  spectacular  as 
his  work  in  war  correspondence, 
his  military  service  was  not 
without  incident.  As  a  seaman 
he  made  20  Atlantic  crossings 
without  important  incident.  But 
when  he  was  crossing  between 
Dover  and  Calais  on  the  “U.S.S. 
Piake”  a  shipwreck  tossed  him 
into  the  waters.  He  was  rescued 
by  a  British  trawler  and  taken 
to  London.  Soon  he  found  him¬ 
self  seeing  the  sights  from  the 
inside  of  one  of  London’s  great 
landmarks,  the  Bow  Street  jail. 
The  story  on  that  one  goes  like 
this: 

“I  was  eating  in  the  YMCA 
when  a  man  dashed  in  and  said 
the  British  bobbies  were  break¬ 
ing  up  a  crap  game  outside  and 
that  all  red-blooded  Americans 
should  go  to  the  aid  of  their 
comrades  and  the  defense  of  a 
national  pastime.  It  was  a  short 
fight  for  me.  I  stepped  out  into 
the  open  and  was  clobbered  and 
taken  to  jail.  For  10  days  I  was 
a  prisoner-at-large,  free  to  roam 
the  streets  provided  I  reported 
regularly  to  the  bobbies.” 

Wanted  To  Be  Cartoonist 

Sitting  at  his  desk  beside  a 
window  that  overlooks  the  Rus¬ 
sian  Embassy  (“I  keep  looking 
at  the  chimney;  if  smoke  begrins 


to  billow  out  I’ll  be  the  first  to 
know  they’re  burning  the 
papers”).  Folliard  reminisces  of 
boyhood  days.  His  desire  to  be 
a  cartoonist  sent  him  briefly  to 
art  school  but  when  he  couldn’t 
find  any  other  outlet  he  decided 
to  write  a  book.  Then  he’d  have 
something  to  illustrate.  The  late 
Jack  Nevins,  INS  bureau  chief, 
read  the  copy  one  day.  He  found 
it  amateurish,  amusing — and 
promising.  In  a  matter  of  min¬ 
utes  a  budding  author  and  illus¬ 
trator  became  a  run-of-mill  copy 
boy. 

In  1946  he  was  President  of 
the  White  House  Correspondents 
Association. 

One  day,  Hope  Riding;s  Miller, 
then  society  editor  of  the  Post, 
said  to  him:  “Eddie,  you’re  going 
to  be  invited  to  join  the  Gridiron 
Club.”  Folliard  had  no  hint  of 
this.  Moreover,  he  knew  that 
the  Club,  an  all-male  organiza¬ 
tion,  is  noteworthy  for  its  sil¬ 
ence  on  such  matters.  One  year 
later,  Folliard  received  his  bid 
to  the  Club  and  he’s  still  trying 
to  figure  out  how  Mrs.  Miller 
first  came  into  possession  of  the 
big  secret. 

Boy  from  Foggy  Bottom 

The  name  “Folliard”  lends  it¬ 
self  to  varying  pronunciations. 
While  he  no  longer  bothers  to 
correct  error,  he  will  answer,  if 
asked:  “Fol’yerd  is  the  way  they 
say  it  in  Foggy  Bottom.”  Foggy 
Bottom  happens  to  be  the  area 

(Continued  ou  page  104) 
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Editors  Blame  Many  Factors 
For  ‘Slanted’  Sports  Writing 


Personal  Interest  in  Home  Team 
And  Players  Put  First  in  Poll 


Sports  reporters  sometimes 
take  too  much  personal  interest 
m  the  teams  and  athletes  they 
cover.  This  results  in  “uncon¬ 
scious  slanting”  of  their  stories. 

The  Sports  Committee  of  the 
Associated  Press  Managing  Edi¬ 
tors  Association  came  to  that 
conclusion  on  the  basis  of  a  ques¬ 
tionnaire  sent  to  100  managing 
editors. 

The  MEs  were  asked: 

“If  you  feel  that  there  is  pres¬ 
sure  or  influence  which  may  at 
times  cause  your  sports  report¬ 
ers  to  slant  or  suppress  news, 
what  factors  do  you  think  may 
be  involved?” 

•  56  out  of  78  editors  respond¬ 
ing  to  this  question  named 
“genuine  personal  interest  and 
support  of  home  teams  or  ath¬ 
letes,  resulting  in  unconscious 
slanting.” 

•  38  editors  listed  “close  as¬ 
sociation  and  friendship  with 
sports  publicity  men  and  man¬ 
agements. 

•  14  listed  “payments  to 
sports  reporters  for  services  as 
official  scorers  or  statisticians. 

•  4  gave  “use  of  sports  edi¬ 
tors  or  reporters  as  officials  in 
various  sports.” 

•  8  listed  “gifts  or  payoffs 
from  sports  managements.” 

The  report  on  the  results  of 
the  questionnaire  was  made  this 
week  by  William  B.  Dickinson, 
Philadelphia  (Pa.)  Bulletin, 
committ^  chairman. 

His  associates  on  the  commit¬ 
tee  are:  Curtis  Cook,  Wichita 
Falla  (Tex.)  Record-News; 
Buryi  F.  Engleman,  Decatur 
(Ill.)  Herald-Review ;  Tom  Fes- 
perman,  Charlotte  (N.  C.)  Ob¬ 
server;  Harold  A.  Kirby,  Provi¬ 
dence  (R.  I.)  Bulletin;  Bernard 
Kosinski,  Anchorage  (Alaska) 
Times;  Fred  Petti  john.  Fort 
Lauderdale  (Fla.)  News;  Her¬ 
man  Phelps,  Lexington  (Ky.) 
Herald;  and  Paul  Zimmerman, 
Los  Angeles  (Calif.)  Times. 

The  questionnaire  was  sent  to 
papers  that  represent  a  total 
circulation  of  about  17,750,000, 
or  an  average  of  about  227,000 
per  paper.  Their  sports  staffs 
range  in  size  from  two  men  to 
46,  for  a  total  of  822  men,  or 
an  average  of  more  than  10  per 
paper. 


An  even  larger  majority  of 
those  replying  answered  “Yes” 
to  the  question:  “Do  you  believe 
that  some  papers  have  ‘home 
team’  policies  which  result  in 
slanting  or  suppression  of  sports 
news?”  The  score  here  was  62 
to  8. 

Asked  for  examples  of  “home 
team”  policies  of  newspapers, 
editors  showed  a  tendency  to 
point  to  other  sections  of  the 
country  than  their  own.  One 
Eastern  editor  said,  “All  of 
Texas.” 

And  a  question,  “Do  you  be¬ 
lieve  some  sports  reporters  sup¬ 
press  or  slant  news  because  of 
sports  management  influences?”, 
drew  a  “Yes”  vote  of  50  to  19. 

Comment  on  this  question  in¬ 
cluded  : 

“Some  wily  sports  promoters 
fawn  on  sports  writers,  telling 
them  how  great  they  are,  in¬ 
viting  them  to  make  speeches, 
etc.,  with  the  end-result  that  the 
sports  writer  winds  up  writing 
booster  stuff  and  being  almost 
totally  unconscious  of  it.” 

“I  think  most  of  the  slanting 
comes  from  too  close  association 
with  the  coach,  who  throws  a 
bone  to  the  reporters  every  few 
days  so  they  will  have  something 
fresh  to  write  about,  and  then 
expects  the  reporters  to  give 
him  a  break  when  the  going 
gets  tough.  Perhaps  one  answer 
is  more  often  shifting  of  report¬ 
ers  from  baseball  to  hockey  to 
basketball  to  horsetrack.” 

“Alumni,  special  groups  bring 
pressures.” 

“Big  owners  of  ball  clubs  have 
influenced  top  brass  at  times.” 


Side  Jobs 


“I  know  of  a  publisher  who 
had  a  great  fondness  for  a  cer¬ 
tain  ball  player  and  when  his 
writers  took  this  player  to  the 
woodshed  they’d  get  a  note  some¬ 
times  telling  them  to  stick  to 
describing  the  game  and  never 
mind  the  editorializing.  You 
might  run  into  some  problem, 
too,  in  the  matter  of  radio  and 
TV  rights.  It  has  seemed  to  me 
that  a  certain  paper  which  also 


Asked  if  sports  reporten 
often  are  offered  gifts  “of  more 
than  token  value”  at  Christnas 
or  other  times  by  sports  man¬ 
agements,  56  editors  said  “No"; 
22  replied  “Yes.”  The  latter 
group  listed  hi-fi  sets,  a  goU 
bag  and  clubs,  $25  gift  certifi¬ 
cates,  electric  coffee-makers,  aac 
“a  case  of  Scotch”  as  among  the 
gifts  offered. 

Only  11  editors  said  it  was 
policy  that  such  gifts  could  he 
accepted,  while  60  said  it  wa; 
against  the  rules. 

Forty-four  editors  said  it  wa; 
their  policy  “rarely”  to  shit 
assignments  for  sports  report¬ 
ers,  while  34  said  their  papers 
did  so  frequently. 


owns  a  radio  and  TV  station  l  H/r 

tends  to  treat  the  home  team  KayiHOllCl  McLiSW’ 


rather  better  than  its  competi 
tion.  The  reason  sometimes  ad¬ 
duced  is  that  they  don’t  want 
to  risk  losing  the  broadcasting 
rights.” 

Asked  if  they  believe  that 
there  are  interesting  behind-the- 
scenes  sports  stories  that  are 
not  written  because  of  untoward 
pressures  on  sports  reporters 
and  editors,  the  managing  edi¬ 
tors  voted  “Yes,”  53  to  20. 


Dies  At  Age  72 


Too  Much  Autonomy 


“I  have  always  had  mild  mis¬ 
givings  about  baseball  writers 
who  double  as  correspondents 
for  the  Sporting  News.  .  .  .  The 
side  job  of  official  scorer,  with 
compensation  from  the  league, 
is  a  well-accepted  evil.  Baseball 
could,  if  it  wanted,  have  an  offi¬ 
cial  scorer  of  its  own  even  as 
it  has  umpires.  Instead  it  pro¬ 
vides  $1,600  a  season  in  each 
city  to  be  split  up  among  the 
baseball  writers  who  act  as  offi¬ 
cial  scorers,  and  another  $1,400 
for  the  three  lucky  men  who 
happen  to  be  scorers  in  the  world 
series.” 


Only  10  editors  feel  that  their 
sports  departments  have  too 
much  autonomy,  although  18  of 
those  who  replied  said  they  did 
not  exercise  the  same  control 
over  sports  as  over  other  sub¬ 
departments  of  their  papers. 
Sixty-seven  felt  there  was  not 
too  much  autonomy,  and  59  said 
they  did  exercise  just  as  much 
control  in  sports  as  in  other  de¬ 
partments. 

One  editor,  complaining  that 
he  lacked  control,  said :  “Haven’t 
learned  how  to  control  a  red¬ 
headed  Irishman  who’s  been 
running  the  department  for  30 
years.”  Another  said:  “I’m  dis¬ 
gusted.” 

Asked  whether  their  sports 
reporters  are  offered  free  trans¬ 
portation,  hotels,  meals  by 
teams  with  which  they  travel, 
48  said  “Yes,”  and  30  said  “No.” 
Thirty-one  said  it  is  the  policy 
of  their  papers  to  accept  such 
offers,  46  said  “No.” 

A  West  Coast  editor  remarked 
that  acceptance  is  one  way  to 
get  some  payment  for  all  the 
free  publicity  his  paper  gives 
area  teams. 

Only  26  editors  said  sports 
reporters  are  permitted  to  ac¬ 
cept  outside  jobs  in  the  sports 
field,  as  publicity  and  the  like, 
and  several  of  these  commented 


Raymond  Henry  McCaw,  11 
former  night  managing  editor  of 
the  New  York  fimes,  died  Marct 
22  of  a  heart  attack  after  haviiu 
been  ill  six  weeks  with  virsi 
pneumonia. 

Mr.  McCaw  retired  from  thf 
Times  on  the  last  day  of  1963. 
ending  a  career  that  began  ii 
1900.  He  did  his  first  newspaper 
work  at  the  age  of  14  as  Liberty, 
Neb.,  correspondent  for  the  St 
Joseph  (Mo.)  Gazette. 

Mr.  McCaw  joined  the  Times 
in  1923,  after  serving  on  tlie 
New  York  Globe  and  before  that 
on  many  western  and  souther: 
newspapers.  He  became  night 
city  editor  in  1925,  assistaii 
managing  editor  in  1928  ant 
night  managing  editor  in  19£ 
He  was  a  memter  of  the  Asw: 
ated  Press  Managing  Editor 
Association  and  the  America: 
Society  of  Newspaper  Editors. 


Circulator  Dies 
As  Home  Bums 

Philadelp® 
Roswell  Niles  Galbraith,  13 
assistant  to  the  circulation  direc¬ 
tor  of  the  Philadelphia  liupdrc 
died  March  19  in  a  fire  that 
swept  his  13-room  Bucks  Couif! 
home.  He  was  attempting  ^ 
rescue  his  two  sons,  Jeremy,  W 
and  Locklan,  17,  who  had  alrea-, 
leaped  to  safety. 

Mr.  Galbraith,  a  graduate 
Cornell  University  and  an  oni« 
in  the  Naval  Reserve,  joined  t: 
Inquirer  last  June. 


Retail  Manager 

Philadelphia. 

Thomas  C.  Donahue  has  h«  | 
named  retail  advertising 


that  it  was  allowable  only  when  -  -  - 

the  outside  job  had  nothing  to  ager  of  the  Philculelphio, 
do  with  the  news  the  reporter  News.  He  joined  the  Daily  N^j 
re^larly  handled.  Fifty-two  in  April,  1957  as  a 
said  outside  jobs  are  not  per-  man  after  12  years  with 
mitted.  Baltimore  (Md.)  News  Poi^ 
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Advertising  News 

SECTION 

EDITED  BY  ROBERT  B.  MclNTYRE 


MEDIAFFAIRS; 


Media  Manager’s  View 
Of  ‘Total  Selling’ 


By  Philip  N.  Schuyler 

The  newspaper  industry’s  cur¬ 
rent  “Total  Selling”  campaign 
is  bound  to  help  the  medium  in 
the  opinion  of  Richard  Jones, 
vicepresident  and  media  man¬ 
ager,  J.  Walter  Thompson  Com¬ 
pany,  New  York. 

But  Mr.  Jones  has  some  reser¬ 
vations  which  may  be  summed 
up  as  follows: 

1 —  Generalizations  make  weak 
sales  arguments.  JWT  selects 
media  on  the  basis  of  client 
needs,  based  on  specific  market 
data. 

2 —  Needed  by  newspapers  is 
better  and  more  authorative  re¬ 
search  than  is  apparently  avail¬ 
able  at  present. 

Great  Need 

“There  has  been  a  great  need 
for  many  years  for  improved 
selling  of  newspapers  as  an  ad¬ 
vertising  medium,”  Mr.  Jones 
said.  “Now  that  competition  be- 
^een  newspapers  in  so  many 
individual  markets  has  dimin- 
iAed,  the  logical  time  has  ar¬ 
rived  for  a  unified  telling  of  the 
newspaper  story.  Certainly  the 
‘total  selling’  plan  is  a  move 
in  the  right  direction. 

“However,  to  be  told  and  sold 
in  a  way  to  be  useful  to  agency 
media  departments  such  as  ours, 
the  story  must  be  with  specific 
relation  to  the  different  adver¬ 
tisers  we  serve,  their  products, 
brands  or  services.  We  believe 
we  know  the  essential  functions 
of  newspapers  as  advertising 
media  —  maximum  coverage  of 
local  markets,  local  advertising 
mwsage,  which  includes  tie-ins 
with  local  retailers,  a  flexible 
means  of  taking  advantage  of 
special  or  unusual  opportunities. 
We  also  know  certain  types 
of  products  that  lend  themselves 
wturally  to  newspaper  exploita¬ 
tion. 

Any  medium’s  sales  message, 
to  be  really  helpful  to  an  agency, 
®ust  be  based  on  specific  mar- 
»eting  problems  faced  by  the 
product  or  service  to  be  adver¬ 
tised.” 

Not  long  ago  the  Bureau  of 

Editor  &  publisher 


Advertising,  ANPA,  arranged 
with  Mr.  Jones  to  make  their 
presentation  on  comparison  be¬ 
tween  TV  and  the  daily  news¬ 
paper  as  an  advertising  medium 
to  the  chief  members  of  the 
media  department. 

‘Too  Generalized' 

“This  presentation  was  too 
generalized  to  be  meaningful,” 
Mr.  Jones  said. 

“Besides  being  as  specific  as 
possible,  all  media  selling  must 
be  supported  by  authoritative 
research.  It  seems  to  me  that 
additional  research  is  very  much 
needed  by  newspapers  today. 

“A  big  area  to  be  covered  is 
factual  research  on  readership 
broken  down  into  the  various 
sections  of  the  daily  paper.  More 
information  than  is  presently 
available  is  required  on  the 
values  in  continuity  of  newspa¬ 
per  advertising,  and  the  values 
of  different  space  sizes. 

“An  area  that  is  yet  in  the 
embryo  stage  in  all  media,  not 
in  newspapers  alone,  is  reliable 
research  on  the  actual  effective¬ 
ness  of  advertising  in  stimulat¬ 
ing  actual  action  by  readers, 
listeners  or  viewers. 

Mr.  Jones  was  reminded  of 
the  files  of  success  stories  on 
newspaper  advertising,  and  in 
particular  the  day-in-day-out  re¬ 
sponse  retailers  get  to  space 
placed  in  the  daily  and  weekly 
press.  He  said  that  this  latter 
category  was  mainly  based  on 
price  appeals  and  that  further 
effective  research  on  national 
advertising  in  newspapers  and 
response  to  it  is  a  must. 

He  referred  with  interest  to 
the  Continuing  Study  of  Color 
Advertising  Impact  and  Read¬ 
ing  on  ROP  being  conducted  by 
Carl  Nelson,  Publication  Re¬ 
search  Service,  Chicago.  (See 
page  24).  He  cited  this  as  the 
kind  of  research  he  had  in  mind. 

Obviously  JWT  is  a  prime 
target  of  any  and  all  media 
selling  efforts.  The  agency  is 
reported  to  have  annual  world¬ 
wide  billings  of  about  $300,000,- 
000. 


Richard  Jones 

The  trade  estimate  for  1958 
domestic  billings  was  $214,500,- 
000  as  compared  to  $210,000,000 
for  1957. 

50-50  Split 

JWT  does  not  officially  divulge 
the  total  investments  of  its 
clients  and  Mr.  Jones  would  not 
discuss  what  the  New  York  of¬ 


fice  places,  other  than  to  say 
that  the  domestic  investment  is 
roughly  divided  50-50  between 
broadcast  and  print,  exclusive 
of  trade  ,  papers,  billboards, 
point-of-sale  or  direct  mail. 
From  the  New  York  office  last 
year  newspapers  received  about 
20%  of  the  total. 

Both  Arthur  Porter,  vice- 
president  and  media  director, 
and  Mr.  Jones  see  as  many 
media  representatives  as  possi¬ 
ble.  They  are  anxious  to  keep 
up  to  date  on  all  media  informa¬ 
tion. 

But  the  burden  falls  chiefly 
upon  the  associate  media  direc¬ 
tors  and  the  buyers.  Associate 
media  directors  are  Anne 
Wright,  Robert  Lilien,  Philip 
Birch,  Jack  Green,  Ruth  Jones 
and  James  Luce. 

Print  buyers  are  Carol  Hud- 
ders,  Robert  Whitmer,  Thur¬ 
man  Pierce,  Malcom  Davis, 
Peggfy  Wilcox,  Art  Karlan,  By¬ 
ron  Chandler,  Ed  Judy,  Robert 
Welty,  Peter  Ernst,  Richard 
Vincent,  Samuel  Scott,  Clark 
Ford,  and  Richard  Nyborg. 


Alcoa  Wrap  Foil  Insert 
Part  of  10-Page  Section 


A  newspaper  section  devoted 
entirely  to  aluminum  foil  and  its 
uses  was  published  as  a  part  of 
the  Neio  York  Herald  Tribune 
for  Sunday,  March  22.  The  10- 
page  standard-size  section  con¬ 
tained  16,000  lines  of  national 
advertising  and  explored  Alcoa 
wrap’s  contribution  to  the  pro¬ 
tective  packaging  of  goods,  the 
preseiwation  of  perishables,  and 
the  cooking  of  foods. 

A  sample  full-page  sheet  of 
Alcoa  Wrap,  14%  inches  wide, 
was  included  in  the  section.  A1 
Anderson,  Tribune  production 
manager,  said  that  running  off 
the  foil  caused  no  problems  other 
than  slowing  the  presses  from 
a  normal  36,000-41,000  per-hour 
speed  to  14,000.  The  special  sec¬ 
tion  went  to  press  the  night  of 
March  17  and  was  run-off  on  a 
separate  bank  of  presses  which 
simultaneously  inserted  the  foil 
sheets.  The  presses  had  to  be 
stopped  from  time  to  time  to 
permit  handsplicing  of  the  alu¬ 
minum  foil  rolls. 

Alcoa  followed  up  its  special 


Tribune  section  by  running  full- 
page  sheets  of  foil  opposite  a 
full-page  ad  in  March  23  edi¬ 
tions  of  three  New  Jersey  dailies 
— the  Bergen  Evening  Record, 
the  Elizabeth  Journal,  and  the 
Newark  News. 

The  10-page  section  in  the 
Tribune  featured  a  lead  article 
by  Clementine  Paddleford,  food 
editor,  who  gave  50  ways  to  use 
foil  in  cooking.  Isabel  McGovern, 
Tribune  kitchen  director,  gave 
tested  foil  recipes  with  menus 
for  Easter.  Other  appropriate 
articles  were  written  by  Joanne 
Hardy  and  Ann  Dawson,  home 
economists  for  the  Tribune  and 
Alcoa,  respectively. 

$25,000  Plus  Business 

According  to  John  D.  Thees, 
Tribune  advertising  director, 
and  William  Butler,  Tribune  ad¬ 
vertising  manager,  advertising 
in  the  section  was  sold  by 
the  food  advertising  department 
at  a  national  advertising  rate 
(Continued  on  page  16) 
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N.Y.  Area  Dailies  Share 
$300,000  Schenley  Drive 

Schenley  will  spend  $300,000  80  proof  bourbons  that  will  in- 
between  now  and  June  1  in  tensify  even  further  the  Schen- 
newspapers  in  the  metro  New  ley  premise  of  bourbon  leader- 
York  area  in  “the  greatest  all-  ship  in  the  New  York  market, 
out  bourbon  push  in  company  ^ 

history,”  Sidney  Strieker  Jr., 

Supermarket 

Twenty-seven  newspapers  in 

the  area  will  share  in  a  $100,000-  I  i  n  o  MoriQf 

a-month  program  that  will  con- 

centrate  on  three  of  the  firm’s  ^  „  1  rvr'r\ 

best-known  brands  —  I.  W.  I 

Harper  (via  Kleppner  Co.),  lUl 

Ancient  Age  (via  Doyle,  Dane,  .  . 


Bembach),  and  J.  W.  Dant  (via 
Kleppner  Co.) 

An  Ad  Every  Day 


New  advertising  linage  which 
U.  S.  newspapers  may  expect  to 
get  from  supermarkets  this  year 
will  require  20,000  tons  of  news- 


“Every  brand  will  have  an  Newsprint  Inforraa- 

ad  every  day  in  the  New  York  - 

market,”  Mr.  Strieker  said,  add-  Newspapers  stand  to  gam  $25  _ 

ing  that  each  insertion  will  be  of  million  in  new  business  from  JHCOO 


FIRST  OFF  THE  PRESS — Al  Anderson  (left),  production  manager,  Nw 
York  Herald  Tribune,  checks  first  copy  of  10-page  aluminum  foil  stetioi 
as  John  Puhihorn,  Aloca  representative,  looks  on. 


800-  to  1200-line  size. 


the  growth  of  supers,  according  {Continued  from  page  15) 


W rap’s  share  of  the  market  ii 
large  measure  to  its  foil  insert 
program  in  newspapers  whid 

_ _ ^  „  ,  has  run  in  about  50  cities  siott 

Al.  ^  j  1  to  a  canvass  made  by  the  indus-  " _ "  1956 

th.  try  committee. 

dailies  nlus”'thr  WaU  Between  2,200  and  2,400  new  of  $1.82  per  line  and  represented  ‘Magnil.cent  DemonstraiMm 

Journal,^ Journal  of  Commerce  supermarkets  scheduled  to  open  some  $25,000  worth  of  plus  busi-  this  foi 

Amsterdam  News,  Newsday  national  ness  for  the  New  York  daily.  newspaper  program,  i 

three  papers  on  Staten  Isltnd  total  to  2^000,  according  to  the  which  we  ran  a  shee^f  AIm 

and  Long  Island,  nine  naners  in  survey.  About  nine-tenths  of  one  thiee  pages  of  ads,  one  a  luii  opposite  a  full-page  iL 

the  wfstchester  area,  and  Percent  of  the  gross  is  commonly  is  a  magnificent  demonstratk. 

Greenwich,  Stamford  and  newspaper  advertising,  f  railer  ad  units  were  piacea  flexibility  of  newspapers, 

Bridgeport,  Conn,  publications  ^ew  markets  last  y^r  grossed  Mr.  Benghauser  told  Emtoil 

,  ,  an  average  of  $35,000  weekly,  was  cnargeo  lor  two  luii  pages  pubtioher 

359  insertion according  to  the  Super  Market  for  the  foil  insert.  Benghauser  said  that  a 

month  neriod  ”  L  Institute.  Taylor  Provisions  Co.,  Tren-  tflg  Metropolitan  New  Yoil 

“Total  linatrp  ’will  Ko  in  trend,  cited  by  an  indus-  ton,  N.  J.,  (Taylor  Pork  Roll)  area  alone  since  1956,  sob 

of  370  000  Unps  Tlio  nr,r,a,^aTn  authority,  is  that  super-  took  a  page  ad  facing  Alcoa  3,000,000  page-size  sheets  i 

will  be’  twiee  the  sivo  <sfi,  markets  abandoning  trading  Wrap’s  page  between  which  the  Alcoa  Wrap  have  been  sampkt 

lev’s  newsnnner  cfiio/iiiia  stamps  as  a  promotional  device  sheet  of  foil  was  inserted.  Na-  within  a  oO-mile  radius  of  tk 

these  same  hrsiTikio  Iti  rt+v,/,,.  w,  increasing  their  newspaper  tional  Homes  ran  a  page  ad  city.  “This  includes  the  Triburr 

jjg^g  i»  budgets.  Another  is  that  multi-  featuring  Alcoa  aluminum  as  section  of  March  22  which  al^r 

_  •%  ,  ,  plication  of  supermarkets  in-  used  in  its  line  of  Viking  houses,  distributed  600,000  sheets 

r.  Strieker  said  that  the  pro-  creases  competition,  particularly  Other  advertisers  were  Bohack  foil,”  he  said, 

gram  is  being  inaugurated  to  jn  jjgy  locations,  and  this  spurs  Food  Markets  and  Grand  Union  Renner  added  that  in 

a  e  advantage  of  the  rapid  advertising.  Further,  many  com-  Supermarkets.  years  the  newspaper  foil 

^ing  ward  bourten  by  New  panies  are  now  advertising  two  .  .  ,  .  «  ■  program  has  placed  samples"^ 

P  closely  and  three  days  a  week  instead  of  'ame  cre  lan  1.1  Alcoa  Wrap  in  some  12,000))ll 

P  *  ,  the  Schenley-sponsored  only  Thursday,  still  the  favorite  Frank  Renner,  Alcoa  Wrap’s  U.  S.  homes.  This  repres: 

our  n  nstitute  program  that  for  supermarket  ads.  sales  manager,  and  William  P.  380,000  miles  of  our  alumir 


began  last  fall  and  will  increase 
in  intensity  during  coming 
months. 

Outdoor  Schedule 


Happ,  Maine,  Wasko 
Elected  Vicepresidents 


Supermarkets.  years  the  newspaper  foil 

.  .  M  I  J-  ■  program  has  placed  samples" 

Alcoa  Wrap  in  some  Iz.OWF 
Frank  Renner,  Alcoa  Wrap’s  U.  S.  homes.  This  repres: 
sales  manager,  and  William  P.  380,000  miles  of  our  alumir 
Benghauser,  advertising  manag-  foil. 

er,  said  advance  trade-merchan-  Since  January  1,  foil  ; 
dising  of  the  Tribune  section,  have  run  in  15  newspapers,*^ 
and  the  three  follow-up  inserts  eight  more  are  scheduled  to 
in  the  New  Jersey  papers,  had  by  May. 


Backing  the  newspaper  ad  Lewis  H.  Happ,  Frederic  C.  paid  for  the  cost  of  the  promo-  “All-told,”  Mr.  Renpha"-^ 
program,  Mr.  Stickler  said,  will  Maine  and  David  J.  Wasko  have  tion  before  publication.  This  said,  “we  will  run  30  foil 

be  an  intensive  schedule  of  out-  been  elected  vicepresidents  of  quick  repayment,  they  said,  came  opposite  page  ads  in  newsp-?' 

door  and  transit  advertising,  Geyer,  Morey,  Madden  &  Bal-  in  the  form  of  advance  purchases  during  1959.” 

the  use  of  dioramas  in  terminals  lard,  Inc.,  it  was  announced  by  of  Alcoa  Wrap  by  Metropolitan  • 

and  other  public  areas,  and  a  Sam  M.  Ballard,  president.  New  York  stores  that  wanted  to  nnnn  Part 

trade  press  and  direct-by-mail  All  three  new  vicepresidents  be  ready  for  the  public  on  the  Wlldrool,  BBUU 

campai^  to  alert  licensees  to  have  substantial  executive  ten-  day  following  publication  of  the  Colgate-Palmolive  Co.  J- 
e  bourbon  bonanza”  that  u^e  at  the  two  agencies  which  section  and  inserts.  BBDO  have  mutually  agrew 

c  enley  is  sponsoring.  merged  Jan.  1  to  form  GMM&B.  Both  men  said  the  total  terminate  the  agency’s  con^ 

Currently  in  the  planning  Mr.  Happ  joined  Geyer  Adver-  market  for  aluminum  foil  wrap  for  the  advertising  of  Wild-’'*' 
stage,  the  ad  director  added,  are  tising,  Inc.,  in  1954  and  two  has  doubled  since  1956  when  products,  effective  March  • 

campaigns  for  the  firm’s  Old  years  later  was  named  media  Alcoa  entered  the  field.  They  The  account  billed  about  »* 

Stagg  and  Schenley  Champion  director.  attributed  the  growth  of  Alcoa  000,000. 
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By  George  A.  Brandenburg 


NEW  OKLAHOMA  HIGH-Q 
STARTS  UKE  SUMMERI 


[OklAHOM^J 


cided  on  newspaper  ROP  color 
ads,  using  doublespreads  in 
three  colors  in  Indianapolis, 
South  Bend  and  Ft.  Wayne,  plus 
full-page  two  color  and  1,500 


ROP  COLOR  vs.  BLACK  &  WHITE 
ADVERTISING  INDEX#  1951-1958 

an  M«aie  Mawtpapart 


to#  tucta 

COtOt  WMITI 


lahoma  gas  stations  with  the 
fed,  white  and  blue  signs. 

Prior  to  Oklahoma  taking 
over  the  stations,  Gaseteria  had 
experienced  a  12%  loss  in  sales 
for  July  as  compared  to  the 
same  month  a  year  before.  Af¬ 
ter  the  state-wide  weekend  pro¬ 
motion,  which  included  spectac¬ 
ular  use  of  newspaper  ROP  col¬ 
or  ads  in  the  red,  white  and  blue 
motif,  plus  an  hour-long  simul- 
oast  of  the  Herb  Shriner  show 
over  a  specially-arranged  net¬ 
work  of  TV  and  radio 


-  .  - stations  A 

the  latter  being  heralded  by 
a  ^turation  campaign  of  1,200 
fadio  and  10  TV  spot  announce- 
ments--the  gas  stations  report-  It* 

®d  an  immediate  250%  increase  1951  1952 

editor  &  PUBLISHER  for  March  28,  1959 
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knap,  NL&B  vicepresident  and 
Oklahoma  account  supervisor. 

“If  we  have  news  to  tell,  the 
newspaper  is  the  place  to  tell 
it,”  he  continued.  “Although 
Oklahoma  also  uses  radio  and 
television  extensively,  news¬ 
paper  advertising  in  color  is  the 
spearhead  of  every  new  develop¬ 
ment  announced  to  the  motoring 
public.  ROP  color  can  also  serve 
our  client  well  in  announcing 
special  promotions  planned  for 
the  coming  Summer  months.” 


Color  ‘Sells’  Newspapers 

Mr.  Belknap  told  Editor  & 
Publisher  that  Oklahoma’s  suc¬ 
cessful  use  of  ROP  color  last 
Summer  and  Fall  and  again 
this  Winter  has  made  the  com¬ 
pany  newspaper  minded. 

“We  think  ROP  color  is  an 
important  advertising  medium,” 
he  said.  “Oklahoma  hadn’t  us^ 
newspapers  until  our  heavy  use 
of  the  medium  in  Indiana  last 
August.  We  plan  to  continue 
using  newspapers  for  news  an¬ 
nouncements,  and  in  competitive 
markets  we  will  rely  on  full- 
page  color  ads  to  gain  greater 
reader  attention. 

“We  knew  from  the  beginning 
that  to  introduce  a  gasoline  in 
a  major  marketing  area  would 
require  advertising  of  tremen¬ 
dous  impact  and  momentum¬ 
gathering  power,”  he  said. 

Oklahoma  will  continue  to 
look  upon  newspapers  as  a  news 
medium,  Mr.  Belknap  told  Edi¬ 
tor  &  PUBLiSiiQi.  “Color  gives 
added  impact  which  is  needed  in 
the  highly  competitive  gasoline 
market  in  the  major  cities  of 
our  marketing  area,”  he  added. 
“With  improvement  in  the  qual¬ 
ity  of  the  product,  we  feel  that 
ROP  color  ads  in  newspapers 
serve  to  improve  the  image  of 
Oklahoma  gasoline  and  oil  in 
the  eyes  of  the  buying  public.” 
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R  0  P  COLOR  TOTAL  ADVERTISING  OF  THE  FIRST  TWENTY  FIVE  NEWSPAPERS 
Measured  By  Media  Records,  Inc. 


Linn 

L  Uilwauke*  Journal — E  &  S -  2,400,344 

2.  L«  Angoles  Times — M  &  S -  1,882,231 

J.  Miami  Herald — M  &  S -  1,679,383 

4.  Chicago  Tribune — M  &  S _  1,603,815 

*Midland  Reporter-Telegram — E  &  S _  1,474,832 

5.  Salt  Lake  City  Tribune — M  &  S _  1,462,789 

6.  Atlanta  Journal  &  Constitution — E  &  S _  1,458,846 

7.  SL  Louis  Globe-Democrat — M  &  S _  1,418,262 

i  Houston  Chronicle— E  &  S -  1,348,518 

9.  Birmingham  News — E  &  S -  1,339.785 

10.  Nashville  Tennessean — M  &  S _  1,295,416 

U.  New  Orleans-Times-Picayune — M  &  S _  1,293,900 

12.  Dallas  Times-Herald — E  &  S _  1,264,740 

13.  Long  Beach  Independent-Press  Telegram 

_E  &  S _  1,235,280 

14.  Salt  Lake  City  Deseret  News  Telegram — E  1,225,418 

15.  Minneapolis  Star  &  Tribune — E  &  S _  1,182,049 

16.  Seattle  Times^E  &  S - - - - — —  1,181,071 

17.  Fort  Worth  Star-Telegram — E  &  S _  1,179,326 

U.  Columbus  Dispatch — £  &  S _  1,177.884 

19.  SL  Louis  Post-Dispatch — E  &  S _  1,167,109 

20.  San  Jose  News  &  Mercury  News — E  &  S  1,165,279 

21  Dallas  News— M  &  S _  1,155,421 

22.  Dmaha  World  Herald— E  &  S _  L124,244 

•Chattanooga  News-Fret  Press  &  Times — 

E&S _ _ _  1,105,877 

23.  Denver  Post- E  &  S _  1,100,913 

24.  Long  Beach  Independent — M _  1,097,782 

25.  Cincinnati  Enquirer — M  &  S _  1,094,026 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1  Milwaukee  Journal — E  &  S _  2,643,440 

2.  Los  Angeles  Times— M  t,  S _  1,744,263 

3.  Atlanta  Journal  &  Constitution — E  &  S  1,678,162 

4.  Nashville  Tennessean — M  &  S _  1,532,679 

5.  Birmingham  News — E  &  S _  1,454,520 

6.  Miami  Herald— M  &  S _  1,441,425 

7.  Long  Beach  Independent-Press  Telegram 

-E&S . 1,378,392 

•Midland  (Tex.)  Reporter  Telegram _  1,376,858 

8.  SL  Louis  Post-Dispatch— E  &  S _  1,314,674 

•Pasco  (Wash.)  Tri-City  Herald _  1,298,010 

9.  Salt  Lake  City  Tribune— M  &  S _  1.295,074 

10.  Ung  Beach  Independent— M _  1,261,189 

U.  New  Orleans  Times-Picayune  &  States — 

,  M  &  S _ 1,219,434 

12.  Houston  Chronicle— E  &  S _  1,204,103 

13.  SL  Louis  Globe-Democrat — M  &  S _  1,183,716 

•Chattanooga  News  Free  Press  &  Times — 

„  E&S -  1,169,994 

M.  Chicago  Tribune— M  &  S _  1,138,538 

15.  Seattle  Times— E  &  S _  1,136,965 

16.  Cincinnati  Enquirer— M  &  S _  1,129,608 

17.  San  Jose  News  &  Mercury  News— E  &  S  1,066,807 

IS.  Cincinnati  Post— E _  1,084,682 

I  U.  Columbus  Dispatch— E  &  S _  1,060,430 

I  20.  Fort  Worth  SUr-Telegram— E  &  S _  1,049,481 

I  a  Dallas  News— M  &  S . . .  1,046,402 

I  a  St.  Paul  Pioneer  Press  &  Dispatch— S  &  E  1,045,877 

a  Toledo  Blade— E  &  S _  1,025,882 

•Tucson  SUr  &  Citlxen— E  &  S _  1,021,441 

;  24.  kllas  Times-Herald— E  &  S _  1,017,293 

1 25.  San  Diego  Union— M  &  S _  991,250 

*  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1.  Milwaukee  Journal — E  &  S _  2,586,814 

•Birmingham  News-Post  Herald — E  &  S  1,655,631 

2.  Los  Angeles  Times— M  &  S _  1,641,175 

3.  Chicago  Tribune— M  &  S _  1,571,960 

4.  Atlanta  Journal  &  Constitution — E  &  S  1,530,911 

5.  Nashville  Tennessean — M  &  S _  1,487,500 

6.  St.  Louis  Post-Dispatch— E  &  S _  1,415,679 

7.  San  Jose  News  &  Mercury  News— E  &  S  1,322,939 

8.  Long  Beach  Independent-Press  Telegram — 

g  ^  5  _ _  _  J  QgJ 

9.  Houston  Chronrcl^E'&”s'IZIIIIIIIII  l’,277;062 

10.  New  Orleans  Times-Picayune  &  States — 

M  &  S _ 1,267,552 

•Midland  Reporter-Telegram — E  &  S _  1.221,556 

11.  Cincinnati  Enquirer — M  &  S _  1,193,478 

•Winnepeg  Tribune— E  _  1,171,270 

•Eugene  Register-Guard — E  &  S _  1,163,792 

12.  Dallas  News— M  &  S _  1.148.431 

13.  Fresno  Bee— E  &  S _  1,126,544 

14.  Dallas  Times-Herald — E  &  S — _  1,119,007 

15.  Miami  Herald— M  &  S _  1,097,925 

•Baton  Rouge  Advocate-State  Times — M  &  S  1,093,960 

16.  St.  Paul  Pioneer  Press  &  Dispatch— E  &  S  1.091,461 

17.  St.  Petersburg  Times— M  &  S _  1.087,063 

18.  Fort  Worth  Star-Telegram— E  &  S _  1,083,185 

19.  Denver  Post— E  &  S _  1,061,793 

20.  Omaha  World  Herald— E  &  S _  1,055,374 

•San  Bernardino  Sun-Telegram — M  &  S  —  1,048,091 

21.  Washington  Post  &  Times-Herald — M  &  S  1,040,4^ 

22.  Long  Beach  Independent — M _  1,031,896 

23.  Columbus  Dispatch— E  &  S _  1,028,207 

24.  Cincinnati  Post— E _  1.023,623 

25.  Los  Angeles  Examiner — M  &  S _  994,425 

*  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1.  Milwaukee  Journal — E  &  S _ 

•Birmingham  News-Post  Herald — E  &  S  — 

2.  Los  Angeles  Times — M  &  S _ 

3.  Chicago  Tribune — M  &  S _ 

4.  Nashville  Tennessean — M  &  S _ 

5.  New  Orleans  Times-Picayune  &  States — 

M  4  S _ 

6.  St.  Louis  Post-Dispatch — E  4  S _ 

•Eugene  Register-Guard — E  4  S _ 

7.  Dallas  News— M  4  S _ 

8.  Seattle  Times— E  4  S _ 

9.  Atlanta  Journal  4  Constitution — E  4  S 

10.  Denver  Post — E  4  S _ 

11.  Dallas  Times-Herald— E  4  S _ 

12.  Houston  Chronicle — E  4  S _ 

13.  Omaha  World  Herald — E  4  S _ 

14.  Fort  Worth  Star-Telegram — E  4  S _ 

15.  St.  Petersburg  Times — M  4  S _ 

16.  San  Jose  News  4  Mercury  News — E  4  S 

17.  Fresno  Bee— E  4  S _ 

18.  Long  Beach  Independent  Press-Telegram 

— M  4  S _ 

19.  Los  Angeles  Examiner — M  4  S _ 

20.  Washington  Post  4  Times-Herald — M  4  S 

21.  Cincinnati  Enquirer — M  4  S _ 

22.  Minneapolis  Star  Tribune — E  4  S _ 

23.  St.  Paul  Pioneer  Press  4  Dispatch — E  4  S 

24.  San  Diego  Union— M  4  S _ 

25.  Nashville  Banner — E _ 


•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Rop  Color  Circulation  Available 


Lines 

2,178,961 

1,435.074 

1,426,405 

1,347,034 

1,318,518 

1,254,060 

1,226,295 

1,211.616 

1,198.694 

1,141,543 

1,113,602 

1,099,787 

1.090.284 

1,070.364 

1,015,921 

993.442 

966,822 

922.687 

917,694 


Lines 

1.  Milwaukee  Journal — E  4  S _  1,690,120 

2.  Chicago  Tribune — M  4  S _  1,278,304 

3.  New  Orleans  Times-Picayune  4  States — 

M  4  S _  1,118,697 

•Birmingham  News-Post  Herald — E  4  S  —  1,064,510 

4.  Dallas  News— M  4  S _  1,081,129 

5.  Fort  Worth  Star-Telegram — E  4  S _  1,022,087 

6.  Los  Angeles  Times — M  4  S -  973,952 

7.  Nashville  Tennessean — M  4  JS -  965,076 

8.  Atlanta  Journal  4  Constitution — E  4  S  931,176 

9.  Dallas  Times-Herald— E  4  S -  918,946 

10.  Seattle  Times— E  4  S _  899,345 

11.  St.  Louis  Post-Dispatch — E  4  S -  845,538 

12.  Denver  Post— E  4  S -  832.927 

•Eugene  Register-Guard — E  4  S -  789,432 

13.  Houston  Chronicle — E  4  S -  781,791 

•Baton  Rouge  Advocate-State  Times — M  4  S  766,493 

14.  Cincinnati  Post — E -  740,836 

15.  Omaha  World  Herald— E  4  S -  714,888 

16.  Los  Angeles  Examiner — M  4  S -  700,487 

17.  Dayton  News— E  4  S _  696,557 

18.  Cleveland  Press — E  _  687,685 

19.  Miami  Herald— M  4  S  -  681.680 

20.  Nashville  Banner — E _  674,195 

21.  Toledo  Blade— E  4  S _  673.173 

22.  Cincinnati  Times-Star — E  -  665,709 

23.  Salt  Lake  City  Tribune — M  4  S -  662,276 

24.  San  Jose  News  4  Mercury  News — E  4  S  645,894 

25.  Indianapolis  Star — M  4  S -  638,619 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Milwaukee  Journal — E  4  S - 

New  Orleans  Times-Picayune  4  States — 

M  4  S _ 

Chicago  Tribune — M  4  S _ 

Dallas  News — M  4  S _ 

Birmingham  News — E  4  S _ 

Dallas  Times  Herald — E  4  S - 

Oakland  Tribune — E  4  S - 

Tulsa  World— M  4  S _ 

Los  Angeles  Examiner — M  4  S - 

New  Orleans  Item — E  4  S _ 

Los  Angeles  Times — M  4  S _ 

Sacramento  Bee — E  _ 

Houston  Chronicle — E  4  S _ 

San  Francisco  Chronicle — M  4  S - 

Cincinnati  Post — E _ 

St.  Louis  Post  Dispatch — E  4  S _ 

,  San  Diego  Union — M  4  S _ 

Cincinnati  Times  Star — E _ 

,  Tulsa  Tribune — E _ 

.  San  Diego  Tribune— E _ 

.  Salt  Lake  City  Tribune— M  4  S _ 

.  Fort  Worth  Star  Telegram — E  4  S _ 

.  Fresno  Bee — E  4  S _ 

.  Memphis  Commercial-Appeal — M  4  S _ 

.  Nashville  Tennessean — M  4  S _ 


Lines 

1.082.540 


Total 

Total  Daily 

%  Circulation 

Region 

Total 

Total  Daily 

%  Circulation 

Region 

Total 

Total  Daily 

%  Circulation 

Daily 

ROP  Color 

Offering 

and 

Daily 

ROP  Color 

Offering 

and 

Daily 

ROP  O>lor 

Offering 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

3.889,515 

2,354,570 

60.5 

W.  N.  C. 

5,232,346 

4,600,126 

87.9 

Mt. 

1,758,213 

1,487,810 

84.6 

762,896 

68,300 

9.0 

la. 

917,657 

764,116 

83.S 

Aril. 

286,389 

256,858 

90.0 

240.723 

182,816 

75.9 

Kan. 

707,509 

572,240 

80.9 

Colo. 

599,476 

545,730 

91.0 

2.404,927 

1,958,673 

81.4 

Minn. 

1,037,123 

942,623 

90.9 

Ida. 

147,997 

59,895 

40.5 

120,343 

78,765 

65.5 

Mo. 

1,812,874 

1,661,963 

91.7 

Mont. 

163.658 

134,972 

82.5 

267.173 

24,963 

9.3 

Neb. 

445,544 

414,325 

93.0 

Nev. 

78,488 

69,167 

88.1 

93,453 

41,053 

43.9 

N.  D. 

151,527 

104,756 

69.1 

N.  M. 

181,485 

119,468 

65.8 

S.  D. 

160,112 

140,104 

87.5 

Ut. 

234,340 

234,340 

100.0 

13.948,844 

6.959,403 

49.9 

• 

Wy. 

67,380 

67,380 

100.0 

1.396,458 

686,759 

49.2 

S.  A. 

6,859,074 

5,919,889 

86.3 

8.406,185 

2,672,719 

31.8 

Del. 

111,629 

101,465 

90.9 

Pac. 

6,243,291 

5,986,710 

95.9 

4.146,201 

3,699,925 

86.8 

D.  C. 

823,164 

564,730 

68.6 

Cal. 

4,705,117 

4,501,613 

95.7 

Fla. 

1,484,862 

1,389,965 

93.6 

Ore. 

606,262 

576,422 

95.1 

12.238,569 

10,644,378 

87.0 

Cwt. 

874,605 

763,418 

87.3 

Waah. 

931,912 

908.675 

97.6 

3,801,495 

3.157,309 

83.1 

Md. 

755,563 

736,715 

97.5 

1.694,654 

1,218,731 

72.0 

N.  C. 

1,048,629 

843,133 

80.4 

Alaska 

47,921 

21,086 

44.0 

2.358,352 

2,118,510 

89.8 

S.  C. 

464,458 

450,260 

96.9 

3.271,374 

3,110,128 

95.1 

Va. 

846,034 

701,959 

83.0 

TOTAL 

1,112,694 

1,039,700 

93.4 

W.  Va. 

450,130 

368,244 

81.8 

U.S. 

57,418,311 

44,423,209 

77.4% 

2,608.710 

2,341,207 

89.7 

W.  S.  C. 

4,591,828 

4,108,030 

89.5 

636,385 

597,310 

93.9 

Ark. 

378,443 

304,004 

80.3 

SOURCE:  Newspaper 

SRDS,  Jan.  15- 

Feb.  15.  1959. 

700,904 

541,647 

77.3 

La. 

712,589 

681.115 

95.6 

268.324 

245,923 

91.7 

OkJa. 

715,470 

587,918 

82.2 

NOTE: 

Texarkana  credited  to  Arkanssu.  Bristol  Va.- 

1,003,097 

956,327 

95.3 

Tex. 

2,786,326 

2..534.993 

91.0 

Tenn. 

credited  to  Virginia. 
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ROP  Color’s  Promise, 
Achievements  Hailed 


Steele,  board  chairman,  re-  “racks  up  quite  a  profit  in  extn 


ported. 


readership  and  retention,”  Mr, 


The  bellwether  of  the  com-  Ndson  reported 


pany’s  marketing  program  in  , 

revitalizing  sales  in  1950  was  chalk  up  scores  of  6o%  m  md- 
the  use  of  ROP  in  some  15  cities,  ership  an(l  77%  m  retentiop; 
These  color  ads  “gave  our  or- 

ganization  a  spark  it  has  never  ®2%  retention  and  in  instit®. 
extinguished,”  he  said.  t^onal,  77%  readership  an(l75<l 


By  Campbell  Watson 

San  Francisco  Deepest-etched  bite  of  criti- 
ROP  color’s  growing  promises  cism  was  a  scoffing  at  New  York 
and  its  glowing  achievements  City  as  “the  Sahara  of  color” 
were  etched  deeply  across  re-  because  of  its  present  lack  of 
ports  to  a  conference  sponsored  ROP  facilities, 
here  by  the  San  Francisco  Chap-  But  none  questioned  the  ar- 
ter,  American  Association  of  rival  of  color.  Representative  of 
Newspaper  Representatives.  the  enthusiasm  showm  by  the 


ganization  a  spark  it  has  never  ®2%  retention  and  in  institi 
extinguished,”  he  said.  tional,  77%  readership  an(l75<l 

in  retention. 

Deepest-etched  bite  of  criti-  Sales  Up  160  Percent  “Color  produces  an  overal 

cism  was  a  scoffing  at  New  York  <3:„„  v,ave  risen  readership  increase  of  80%  and 

City  as  “the  Sahara  of  color”  i  ro?  lomnarison  with  an  in-  ^  retention  increase  of  94%,’ 

because  of  its  present  lack  of  j  xt  ^  Mr.  Nelson  said.  “Color  pulls 

^  present  lacK  oi  dusti-y  gam  of  32%.  Newspaper _ 


w  X-  j  advertising  expenditures  have  „ 

But  none  questioned  the  ar-  $1,471,728  to  last 


Newspapei  readers  regardless  of  ad  I 


year’s  $3,320,000. 


Here  ai’e  specifics  on  how  tb 
bonus  boys  outpull  color’s  cos 


The  reports  were  from  a  com-  advertising  speakers  was  the  Pepsi-Cola  is  increasing  the  f^m  the  Houston  Chronicle  as 
posite  group  of  speakers  as  con-  suggestion  of  Allen  G.  Jones,  ®®l°r  because  it  gives  us  reported  by  Mr.  Nelson. 


scious  of  color’s  performance  as  media  director,  McCann-Erick- 
they  were  critical  of  its  needs,  son,  Inc.,  that  ROP  color  should 

Success  stories  included  the  ^®  regarded  as  an  entirely  sepa- 

American  Sheep  Producer  Coun-  ^'^^®  *"edia.  „  x  *  u.. 

/.iiv  _ u  pels.  color  cost  36%  more  but  boosted 

ells  so&ringf  use  oi  color  because  •  p j  x*  u  j  j  4.  a: 

ROP  helps  sell  two  or  three  **  *  production  field,  a  readership  85%  and  retentioi 

times  more  lambs  per  advertis-  Mr.  Lipscomb  described  ROP  wareing  note  came  from  Vernon  92%. 

ing  dollar  than  any  other  me-  color  as  “the  best  selling  color  Spitaleri,  vicepresident,  Sta-  For  less  than  a  full  page,  o« 

dium.  (See  page  22).  in  print”  in  his  luncheon  speech.  Corporation  of  Los  Angeles,  color  added  at  an  additional 

Also,  Pepsi-Cola’s  storv  of  re-  ^®lps  the  advertiser  “Color  must  be  used  properly  ®  11 

versing  a  declining  sales  trend  realize  a  bigger  share  of  his  to  ^  effective  just  as  with  black 

to  become  a  growth  leader  and  Potential  newspaper  audience,  and  white  advertising,”  he  ob-  or  cost  6b %  more  than  ^ 

its  plans  to  spend  $1,000,000  It  also  helps  him  make  a  heavier  served.  “ROP  color  can  and 

in  ROP  this  year.  Additional  ^P^ct  on  the  audience  he  shou  d  be  used  as  a  new  dimen-  ership  (107%)  and 

funds  will  come  from  its  bot-  reaches,  Mr.  Lipscomb  said.  sion.  tention  a  /o  g  . 

tiers.  “These  facts  have  been  dem-  •  Shoppers  Report 


media  director,  McCann-Erick-  Prestige  and  dominance  in  news-  Fqj.  full  pages,  one  addec 
son,  Inc.,  that  ROP  color  should  PaP®rs.”  Mr.  Steele  explained,  color  upped  ad  costs  15%  ani 
be  regarded  as  an  entirely  sepa-  You  can  t  beat  KOP  color  as  produced  60%  more  readersh’.p 
rate  media.  attention  getter  in  newspa-  and  50%  more  retention.  Fi 

pers.”  color  cost  36%  more  but  boostai 


onstrated  by  such  studies  as  .  „  s?  oi  i 

those  of  the  Milwaukee  Journal  I  WO  Ks  slasll 


Retention  Report  those  of  the  Milwaukee  Journal 

Added  were  the  Publication  ^"<1  II'®  Houston  Chronicle. 
Research  Service  studies  show-  These  showed  that  readership 
ing  that  ROP  color  aids  selling  retention  can  jump  as  much 
by  providing  greater  ad  reten-  I®®  200%  when  full  color 

tion  and  also  by  boosting  read-  added.” 


Color  Ad  Rates 


Shoppers  Report 

Retention’s  importance  hi; 
been  shown  anew  in  a  recen: 
survey  in  which  8,000  shopper 


ership.  ROP  color  contributes  the  ^ewspapercoloVls  used',  “We  were  brought  up  shon 

Further  reports  from  retailers  ?^”'®  benefits  to  advertising  that  surveys  showr  ^ben  we  learned  27%  of  the» 

as  well  as  manufacturers  alike  ^®®®  I®  editorial  color,  Mr.  ,  .  '  8,000  persons  were  in  the  ston 

showed  color’s  sales  accomplish-  Lipscomb  said.  The  chief  bene-  /-oior  will  lower  tne  aarer-  minutes  or  less  and  anotht: 
TTiATito  ViaiTo  'DrMj’..  fits  wcro  listed  bv  William  P.  tising  rate  from  40  to  150%  ntM  in  tbe  stare  no  lorp’ 


FRANPisnn  were  questioned  as  they  left  fou. 
The  two  strapping  “R’^Sfy?,  different  stores  of  one  of  tl« 
readership  and  retention,  readi-  retail  c  ins. 

ly  overwhelm  added  costs  when  Mr.  Nelson  reported. 

ROP  newspaper  color  is  used,  “We  were  brought  up  ^ 


ments  have  establi.shed  ROP’s  were  listed  by  William  P. 


34%  were  in  the  store  no  lorp' 


merit  in  all  advertising  fields.  Steven,  ex^utive  editor,  Minne-  simply  b^ause  you  attract  i^re  ^ 


selling  color  in  printed  media,”  ana 

Charles  T.  Lipscomb  Jr.,  presi-  ™Pr®ssion 
dent.  Bureau  of  Advertising,  ®®  ^®P®^'I®d 
ANPA,  said  in  summarizing  to-  Up 

day’s  advertising  conditions. 

“Newspaper  black  and  white  ^  P'®® 


apolis  (Minn.)  Star  and  Trib-  I’^aders,”  is  the  way  Carl  J.  Nel-  “Newspaper  ROP  provfej 
une,  as  increases  in  readership.  ®®"’  ®wner,  of  Publication  Re-  chance  to  display  yoc 

reader  time  and  number  of  Service,  puts  it.  product  before  Mrs.  House^if^ 

readers  and  the  creation  of  the  “This  is  aside  from  the  obvi-  speeds  off  to  the  store  on  hf- 
impression  of  progressiveness,  ous  benefit  of  the  longer  reten-  'v^reekly  or  biweekly  shoppirt 
he  reported.  tion  of  the  image  of  your  prod-  trips.” 

uct,”  Mr.  Nelson  told  the  ROP  Color  copy  retention  is  !' 

Lipscomb's  Bid  Color  Conference  here.  as  Inner  ns  a  month  aftf' 


“Newspaper  ROP  color  is  not  (Minn.)  Sfor  and  Trib-  i®aaers,  is  tne  ay  i^ai 

newspaper  Kur  color  IS  not  increasps  in  rnndprsbin  son,  owner,  of  Publica 

only  the  best-looking  color  in  increases  in  readeiship,  Service  puts  it 

printed  media,  but  it  is  the  best-  rmmhev  of 

spllincr  pnlnn  in  nninfn^  »  leaders  and  the  creation  of  the  This  is  aside  fiom  i 


trips.” 

Color  copy  retention  is  '■ 
work  as  long  as  a  month  aftf' 


da7s  advertirgTond^^^^^^  wo7k  as  lon^  as  a  month  af.: 

“Newsnanpr  black  and  wbitc  ^  plea  for  the  cooperation  of  “Color  is  expensive  only  when  the  newspaper  ad  has  been  P’J  - 
is  the  most  powerful  selline  newspapers,  advertisers  and  you  don’t  use  it,”  Mr.  Nelson  lished,  Mr.  Nelson  reported, 
force  rpaebino-  tbp  American  agencies  to  find  new  and  better  concluded  in  listing  returns  from  This  was  shown  in  a  Houst  - 
market.  ROP^color  just  adds  ®^  adapting  ROP  to  the  survey  after  suiwey.  Chronicle  study.  There, 

more  strength  ”  he  said  marketing  requirements  of  in-  c  i-  d  d  i  *^®  ’”®" 

’  '  dustry  was  made  by  Mr.  Lips-  Split-Run  Results  remembered  seeing^  a  color  * 

Harder  Sell  Uraed  comb.  Tn  onlit  mn  rpcnlfo  fmm  twn  almost  30  days  after  it  appe^i^ 


market.  ROP  color  just  adds 
more  strength,”  he  said. 


Split-Run  Ref^ulls 


the  men  and  69%  of  the  womf'  j 
remembered  seeing  a  color  a| 


Harder  Sell  Urged 
Additional  stories  of  ROP’s 


mb.  In  split  run  results  from  two  almost  30  days  after  it  appeal' 

“In  spite  of  its  tremendous  widely-separated  newspapers,  he  ®®  advised. 


selling  punch  came  from  growth  and  astonishing  sue-  reported  a  bonus  of  79%  in  ac-  There  are  many 
throughout  the  conference  but  cesses,  the  possibilities  of  ROP  tual  clipping  returns  was  shown  benefits  from  color  asi  e  ^ 

the  meetings  also  produced  help-  color  have  only  been  scratched,”  by  color  used  in  the  Washington  tl'®  ^  7 

ful  suggestions.  Agency  and  ad-  he  declared.  But  it  has  been  es-  /jj  ^  \  Post.  Among  suiweys  reports 

vertising  executives  included  tablished,  the  Bureau  president  i,:„  o^e  providing  an  actual  me 

sharp  notations  that  newspapers  said,  that  ROP  does  its  best  .  ,  n  ///  r  ^  Vi  \  urement  of  extra  sales  ac 

and  newspaper  people  should  sell  when  it  is  part  of  a  strong,  well-  «ame  creeK  (Mien.)  £,n-  generated  by  color, 

color  harder  and  better  even  as  thought  out  selling  and  adver-  "®^I®®  ^  bonus,  he  “Although  the  black  ar 

they  gave  reports  of  their  color  tising  program.  added.  Both  split  runs  were  ^bite  copy  pulled  a  tremendou 


bv  color  used  in  the  Washington  ^I'®  ^  I’uys*  Mr.  ^  . 

ID  r  I  Post  Among  surveys  report^ 

'  j  !.•  r  ®ue  providing  an  actual  mea^ 


The  readership  of  color  copy  urement  of  extra  sales  acticr 
in  the  Battle  Creek  (Mich.)  En~  generated  by  color. 
quirer  netted  a  70%  bonus,  he  .-Although  the  black  ari 
added.  Both  split  runs  were  ^hite  copy  pulled  a  tremendous 


campaign  successes. 


Pepsi-Ck)la’s  program,  detailed  ^  *®®^  number  of  ‘yes’  responsesto 


“More  imaginative  selling,”  in  Editor  &  Publisher  reports 


question:  ‘Is  this  the  first  tiw* 


and  “selling  within  the  news-  of  Feb.  7  and  Feb.  14,  has  placed  Studies  at  the  Houston  Chron-  you  have  bought 

paper  itself”  also  were  among  the  company  sixth  among  na-  icle  show  that  color  in  any  size  the  color  ads  pulled 


suggestions  advanced. 
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tional  users  of  color,  Alfred  N.  or  in  any  hue,  one  color  or  full,  more,”  he  observed. 

EDITOR  8C  PUBLISHER  for  March  2«,  I’’’ 


WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


Akron,  Canton  and  Youngstown’s  Counties  ore  not  included  in  above  Sales. 

The  Cleveland  PLAIN  DEALER 

Rtt>rtunttd  by  Crtsmtr  &  tVoodward,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 

editor  ac  PUBLISHER  for  March  28,  1959 


RETAIL  SALES 

IN  CLEVELAND  AND  ADJACENT  COUNTIES*  | 

COIMMODITY 

CLEVELAND 
CUYAHOOA  COUNTY 
(000) 

36  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Soles 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

-  435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Appliances  125,120 

104,022 

229,142 

(Source.  Sales  Management  Survey  of  Buying 

Power,  May  10,  2958)  \ 
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Sheep  Men  Find  Color 
Outpulls  B&W  9  Times 


San  Francisco 

Full  newspaper  color  outpulls 
black  and  white  from  two  to 
nine  times,  the  American  Sheep 
Producers  Council  has  found. 

More  important,  ROP  color 
helps  sell  twice  to  three  times 
more  lamb  i)er  advertising  dol¬ 
lar,  Theodore  M.  Gomolak,  ad¬ 
vertising  director  of  ASPC,  re¬ 
ports. 

As  a  result,  full-color  has  be¬ 
come  the  big,  bad  wolf  of  the 
nation’s  sheep  and  lambs.  It 
sends  the  entire  output  scamp¬ 
ering  into  shopping  baskets. 

But  ROP  color  is  the  sweet¬ 


heart  of  sales  for  the  nation’s 
butchers  and  for  its  more  than 
270,000  sheepmen.  That  court¬ 
ship  is  growing,  Mr.  Gomolak 
told  the  ROP  Conference  con¬ 
ducted  here  by  the  local  chapter 
of  the  American  Association  of 
Newspaper  Representatives. 

200  to  900%  Better 
“We  have  found  one  line  of 
color  outpulls  one  line  of  black 
and  white  anywhere  from  200% 
to  900%.  As  an  industry  asso¬ 
ciation,  we  are  not  actively  en¬ 
gaged  in  sales,  but  we  are  direct¬ 
ly  concerned  with  sales. 


“We  don’t  use  ROP  color  in¬ 
stead  of  black  and  white  merely 
because  color  gives  us  twice  as 
much  readership  as  black  and 
white,”  Mr.  Gomolak  said. 

“We  are  using  ROP  color  be¬ 
cause  it  helps  sell  twice  to  three 
times  more  lamb  for  our  adver¬ 
tising  dollar,”  he  said  in  urging 
those  who  represent  newspapers 
to  “sell  color  for  sales  sake.” 

This  selling  factor  is  of  such 
weight  that  ASCP  is  now  by¬ 
passing  many  newspapers  which 
cannot  supply  full  color.  Those 
cut  from  lists  are  some  of  the 
top  newspapers,  he  advised. 

New  Budget  Plans 

The  new  budget  for  the  year 
beginning  July  1  will  provide 
that  90  to  95%  of  the  appropri¬ 
ation  shall  be  in  ROP  color, 
Mr.  Gomolak  said.  He  regrets 


that  color  has  been  “a  long  time  J 
a-comin’  in  New  York.”  I 
ASPC  was  created  in  1954  to  I 
expand  the  demand  for  Utnti  f 
and  wool  through  advertising,  | 
merchandising  and  promotion.  I 
Its  American  Lamb  Council  in  I 
Denver  assists  and  encouragg  I 
the  profitable  movement  of  lamb  | 
meat  from  producer  to  processor  ' 
to  retailer  and  consumer.  ■ 
“Therefore,  retail  promotka  I 
of  lamb  and  enthusiastic  coop'  f 
eration  with  our  program  bj 
segments  of  industry  are  m  tL 
best  guides  in  advertising,”  Mr.  » 
Gomolak  explained.  | 

“These  people  prefer  one- 1 
page,  full-color  ads  as  being  the  | 
most  helpful  to  them  over  twice  I ; 
or  three  times  the  like  amount 
of  space  in  black  and  white,  or 
equivalent  space  in  othe 
media,”  he  said.  i 


Ask  Your  Grocer 


3  ways  the  fastest  growing 
Ink  Company  can  help  you ! 


BETTER  NEWSPAPER  BLACKS 


THE  SPECTROPLAN.MIXING  SYSTEM 

the  surest,  most  economical  way  to  solve 
your  in-plant  color  ink  problems 

simple  mixing  room  layout,  equipment  and  ink  stock 
tailored  to  the  individual  newspaper  plant 

special  matches  and  national  ad  formulas 
through  Spectroplan  Spot  Color  Matching  Service 

strictly  uniform  color  inks  which  adhere 
strictly  to  ANPA-AAAA  Standards 


THE  SPECTROPLAN^COLOR  BOOK 

for  newspapers  and  ad  agencies 

the  most  widely  acclaimed  color  reference 
guide  for  ink  selection  and  specification 
of  ANPA-AAAA  approved  color  inks 

532  colors  actually  displayed 


UNITED 


U.  S.  has  demonstrated  that 
all  news  ink  is  not  the  same,  and  has  provided 
the  newspaper  industry  with  a  standard 
of  excellence  for  newspaper  black  ink. 


For  further  details,  contact 

STATES  PRINTING  INK  CORPORATION 

LITTLE  FERRY.  NEW  JERSEY 


Mr.  Gomolak  refers  doubten  ) 
to  the  man  who  runs  the  gn>  | 
eery  store.  Preprints  of  the  ads  j 
are  ordered  and  appear  in  most  I 
every  meat  department. 

“We  have  no  brand.  There-  L 
fore  our  ad  becomes  the  retafl- 1 
er’s  ad,”  he  explained.  For  ex-  |j 
ample,  Mr.  Gomolak  said,  every  I 
ROP  ad  that  runs  in  Chicago  I* 
results  in  the  following  color- 1 
piYjof  distributions;  Jewel  To,  I 
200;  National  Tea,  250;  Kroger,  I 
100 ;  Centrella,  400  .  .  .  “and  so  | 
on.  It’s  equally  true  in  all  mar- 1 
kets.”  I 

Despite  this  impressive  di>| 
play  of  ROP  use,  Mr.  Gomolak  I 
believes  newspaper  full-color  is  j 
still  in  its  infancy.  He  predicts  I 
a  great  upsurge  in  ROP  whid 
will  be  marked  by  added  banbj 
of  press  equipment,  better  inks, 
“considerable  gains  in  color  lin¬ 
age.” 

Dual  Output  Seen 

“We  may  even  see  banks  of 
rotogravure  presses  runninf 
alongside,  and  synchroni^ 
with,  our  letter  presses,  addin? 
rotogravure  quality  to  our  daily  | 
newspapers,”  he  said.  H 

Production  capacity  will  in-fj 
crease  at  a  faster  rate  that 
population  and  present  rato  of 
consumption  and  “we  in  business 
have  the  responsibility  to  stimo- 
late  a  greater  rate  of  consump¬ 
tion.” 

“Because  ROP  color  adds  s 
dimension  that  occupies  no  ac 
ditional  space,  yet  increases  ti.i 
sale  of  advertised  products,  v; 
can  look  forward  to  this  impo- 
tant  medium  growing  and 
tributing  to  a  progressive  ecor 
omy.” 

Today  many  are  reluctant  to 
accept  newsprint  quality  of  e™" 
or  production,  decline  to  p*f 

{Continued  on  page  24) 
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FOR  YOUR  NEWSPAPER 


COLOR  SERVICE 


NEWS-IN-COl  r 


Color  for  your 
front  page, 
editorial  page, 
women's  pages, 
sports  pages  . . . 
about  news  events, 
and  personalities, 
fashion,  food,  sports 
and  entertainment. 


Color  corrected  sep¬ 
arations  produced 
electronically, 
engraving,  stereo¬ 
typing.  Assistance  with 
color  problems  .  .  . 
helping  you  achieve 
better  editorial 
color  reproduction. 


NEA  Color  Features  are  skillfully  produced  for  newspaper  color  reproduction  .  .  .  completely 
matted  and  available  in  full  color,  black  and  one  color  or  black  and  white. 

WRITE  TODAY  FOR  PROOFS  ON  THESE  PROGRESSIVE  COLOR  SERVICES 


1200  West  Third  Street 
Cleveland  13,  Ohio 


461  Eighth  Avenue 
New  York  1,  New  York 
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Srt  ,VTIME  COLOR 

HOLIDAY  COLOR 

Eye-catching,  \ 

Spectacular  full-  j 

colorful  cover 

page  color  features  ' 

illustrations  for 

to  highlight  Easter, 

weekend  enter¬ 

Thanksgiving  and  I 

tainment  sections.  | 

Christmas. 

Subjects  include  i 

Dramatic  front  page 

personalities  from 

presentations  for  { 

TV,  movies,  stage 

regular  editions  or 

and  radio. 

I 

1 

Sunday  comic  sections.  ' 

15  Papers  Join  ROP 
Color  Test  Surveys 


Chicago 

The  new  cooperative  color¬ 
testing  program  to  determine 
readership,  impact  and  retention 
value  of  newspaper  ROP  color 
advei-tising  will  get  under  way 
April  8,  9  and  10,  it  was  an¬ 
nounced  by  Carl  Nelson  of  Pub¬ 
lication  Research  Seiwice. 

Simultaneous  readership  sur¬ 
veys  will  be  made  in  all  cities 
on  the  day  following  the  issue 
in  which  food  advertising  is  the 
heaviest.  Forty  housewives  will 
be  inteiwiewed  one  day  after 
publication  of  the  color  ad  to 
detennine  readership  and  use  or 
possession  of  products  adver¬ 
tised.  Component  parts  of  all 
test  ads  will  be  measured. 

2nd  Survey  on  Retention 

A  second  survey  with  a  new 
sample  of  readers  will  be  made 
five  days  after  publication  to 
determine  similar  data  and  to 
establish  retention  value  of  color 
ads.  One  “closed-end”  (“Yes” 
or  “No”  answer)  question  about 
the  product  advertised  can  be 


used  in  both  surveys. 

Fifteen  newspapers  have 
signed  up  for  the  study  and 
will  pick  up  the  tab.  There  is 
no  cost  to  agencies  or  adver¬ 
tisers  for  the  survey  results. 
Ads  are  inserted  at  regular 
rates. 

“We  think  the  participating 
newspapers  have  been  quite 
generous  in  making  six  copy¬ 
testing  opportunities  available 
free  of  charge,”  said  Mr.  Nel¬ 
son. 

“The  success  of  this  venture 
— and  the  continuation  of  this 
twin-sui*vey  project  depends  on 
advertisers  using  this  facility 
and  the  degree  of  their  interest. 
Only  so  many  color  spots  are 
available  on  any  one  day  in  these 
newspapers.  We  advise  early 
reservations  for  the  survey  is¬ 
sues.  When  ordering  space  be 
sure  to  indicate  ‘Nelson  Color 
Survey  Issue’  on  the  order.” 

Reports  in  15  Days 

Reports  will  be  made  avail¬ 
able  in  15  working  days  after 


first  sui-vey  dates.  The  results 
can  be  compared  with  recent 
results  obtained  in  the  Mil¬ 
waukee  (Wis.)  Journal’s  Colo- 
ROPtics  Study  and  the  Houston 
(Tex.)  Chronicle’s  Color-In-Ac- 
tion  Survey. 

Following  are  the  newspapers 
and  dates  of  color  survey  is¬ 
sues  : 

Philadelphia  (Pa.)  Bulletin 
and  St.  Paul  (Minn.)  Dispatch 
— April  8,  May  6,  June  24,  Sept. 

9,  Oct.  28,  Dec.  2.  (Wednesday 
dates). 

Boston  (Mass.)  Globe,  Chi¬ 
cago  Daily  News,  Chicago  Sun- 
Times,  Columbus  (Ohio)  Dis¬ 
patch,  Houston  (Tex.)  Chronicle, 
Lansing  (Mich.)  State  Journal, 
Long  Beach  (Calif.)  Press-Tele¬ 
gram,  Milwaukee  (Wis.)  Jour¬ 
nal,  Newark  (N.  J.)  Star- 
Ledger,  St.  Louis  (Mo.)  Post- 
Dispatch,  San  Jose  (Calif.) 
Mercury,  and  Washington  (D. 
C.)  Post  and  Times  Herald — 
April  9,  May  7,  June  25,  Sept. 

10,  Oct.  29  and  Dec.  3.  (Thurs¬ 
day  dates). 

Oklahoma  City  (Okla.)  Okla¬ 
homan — April  10,  May  8,  June 
26,  Sppt.  11,  Oct.  30,  Dec.  4. 
(Friday  dates). 

All  insertion  orders  for  the 
above  dates  should  be  sent  di¬ 
rectly  to  the  newspapers.  Cor¬ 
respondence  concerning  the  sur¬ 
veys  and  any  other  questions 
should  be  directed  to  Publication 
Research  Service,  176  W.  Adams 
St.,  Chicago  3,  Ill. 


Sheep  Men 

(Continued  from  page  22) 


the  increased  costs  or  object  be¬ 
cause  space  isn’t  always  avail¬ 
able  on  the  date  desired,  he 
admitted. 

ASCP’s  Answer 

ASCP  has  faced  its  own  spe¬ 
cial  pi’oblem,  however,  and  be¬ 
lieves  ROP  provides  the  answer. 
Just  four  years  ago  it  ran  no 
color.  In  1957  it  spent  65%  of 
its  budget  on  ROP.  By  1958 
three-quarters  of  the  newspaper 
budget  was  in  color. 

The  problem,  Mr.  Gomolak  ex¬ 
plained,  was  to  increase  the  de¬ 
mand  for  lamb  within  a  major 
metropolitan  market  by  exciting 
taste  appeal.  Radio  had  been 
tried  earlier  on  demand  of 
sheepmen  w’ho  live  mainly  in  re¬ 
mote  areas  and  hence  are  more 
reliant  on  radio. 

In  developing  color,  ASCP’s 
agency,  Potts- Woodbury,  began 
with  layout  ideas  that  followed 
the  advice  of  radio  experts. 
These  have  since  been  stepped 
up  and  copy  which  will  appear 
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EAST  MOUNE 
DAVENPORT 


ONE  OF  THE  FIRST  100  MARKETS 


COLOR  LINEAGE  ON  INCREASE.  The  Argus  and  The  Dispatch 
ran  178  units  of  national  color  advertising  in  1958.  This  color  lineage 
represented  15%  of  the  total  national  advertising  space.  Indications 
are  that  color  units  in  1959  will  again  show  a  considerable  increase 
placed  by  national  advertisers  in  these  newspapers. 

AWARD  FOR  EXCELLENCE  IN  COLOR  REPRODUCTION  was  won 
by  The  Argus  in  Editor  &  Publisher's  1958  Annual  Color  Contest. 

FULL  COLOR  IS  AVAILABLE  DAILY  in  these  newspapers  —  the 
Quad-Cities'  largest  combined  daily  circulation. 

TA»  Q«od-CW>t*  Lorg««>  Combiaed  Daily  ClrculatioK  ^ 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN-KLAPP  CO. 


in  April  includes  art  and  ^ 
tography  requiring  four-cdor 
separations.  One  sub-featan 
illustration  is  only  an  inch  higk. 

The  New  Ad’s  (Joal 

The  upcoming  schedule  iril 
round  out  ASCP’s  field-te*tiii| 
of  the  full  range  of  color  tech¬ 
niques.  Mr.  Gomolak  explainet 
that  “we  have  to  know  hn 
flexible  it  can  be,  what  the  hi 
range  of  color  techniques  are  e 
that  we  can  proceed  on  futrni 
series  of  full-color  and  with  a 
perience  to  back  us  up.” 

“With  reasonably  good  «t 
with  reasonable  care  in  nwlrin; 
the  plates,  the  mats  and  th 
makeready  and  reasonable  e» 
on  the  press,  there  really  area 
restrictions  in  using  ROP  cokt 
to  the  best  advantage  for  yoc 
particular  product,”  Mr.  Goino- 
lak  said. 

The  first  ASPC  color  ad  kept 
all  primary  registration  focused 
on  one  element.  The  second 
used  faked  three  colors  for  lit 
overlays  in  the  smaller  elemeuts 
instead  of  spot  color. 

It  was  felt  that  should  regb- 
tration  go  off  on  the  drawiugi 
yet  hold  on  the  main  illustn- 
tion,  the  appearance  would  not 
be  seriously  affected.  The  cop 
ran  in  30  major  newspapers  od 
the  registration  and  color  value 
held  in  all  instances,  Mr.  Gonio 
lak  reported. 

Up  to  Four  IllusiratioM 

Since  then  ASPC  has  used 
multiple  four-color  separatkw 
in  copy.  One  ad  had  four  illus 
trations,  with  “extremely  good 
reproduction.” 

ASPC  makes  color  mats  aviil- 
able  to  retailers  across  the  m 
tion,  for  use  in  their  own  nh 
These  activities  are  going  to  1* 
expanded,  Mr.  Gomolak  said. 

“I  might  add  that  we  hi" 
received  exceptional  editor^ 
color  support  on  lamb  throug: 
out  the  U.  S.,”  he  said.  Ff 
editors  are  offered  excluan 
8x10  transparencies  on  various 
lamb  dishes. 

This  program  also  is  b*'"' 
stepped  up  and  experience 
shown  food  editors  are  (r*'" 
anxious  to  receive  the  trar.; 
parencies. 

Changes  Urged 

Publishers  should  change  poi-" 
cies  to  meet  change,  Mr.  Gonio- 
lak  declared.  He  pointed  oc 
that  the  policy  of  pulling 
sheets  from  the  first  papers  » 
the  press  won’t  work  in  colP 
Nor  are  double  sets  of  mats  t 
ways  necessary. 

ASPC  used  Bista 
ready  mats.  By  supplying 
one  set,  the  association  has^, 
far  saved  $18,000,  he  report**  | 
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Add  Color  to 

Alobomo's  Most  Powerful  Selling  Force 
For  Greater  Results 

Yes,  you,  too,  con  get  efficient  and  eco¬ 
nomical  coverage  with  the  full  impact  of 
ROP  color  in  the  Birmingham  News  and, 
Birmingham  Post-Herold. 

Every  year  since  1946,  and  even  in  earlier 
years,  too,  the  Birmingham  News  has  been 
among  the  leaders  in  ROP  color  linage. 

(iikt  Btrmmsibun  Netofi 
Birmingham  Post-Heraid 

Nationol  Representatives:  Kelly-Smith  Co. 
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Panels  Offer 
Tips  on  Color 
Uses,  Selling 

San  Francisco 
Challenges  to  better-selling  of 
newspaper  color  were  presented 
by  panelists  at  sessions  here 
sponsored  by  the  San  Francisco 
Chapter,  American  Association 
of  Newspaper  Representatives. 

Newspapers  need  greater 
imagination  and  greater  selling 
efforts,  George  Richardson,  San 
Francisco  manager.  Young  & 
Rubicam,  declared. 

This  selling  should  start  in 
the  newspaper  shop,  advised 
Frederick  B.  Wilmar,  J.  Walter 
Thompson  Co.  Fears  of  trouble 


come  from  every  quarter  of  the 
newspaper  when  a  color  cam¬ 
paign  is  coming  up,  he  said. 

Cause  for  Pride 

But  newspapers  can  be  justly 
proud  of  their  progress  in  color 
availability,  Mr.  Wilmar  de¬ 
clared.  And  Mr.  Richardson 
listed  an  $80,000  color  display 
in  six  newspapers  as  “one  of  the 
most  outstanding  single  promo¬ 
tions”  in  his  experience. 

Four-color  newspaper  copy 
must  become  a  great  and  sepa¬ 
rate  medium  in  itself,  Allen  G. 
Jones,  McCann-Erickson,  Inc., 
declared.  This  means  develop¬ 
ment  of  color  programs  running 
13,  26  or  more  times  a  year. 

This  development  will  require 
elimination  of  some  newspaper 
traditions  and  clearance  of  “a 
place  this  great  medium  de¬ 
serves,”  Mr.  Jones  declared. 
Barriers  include  the  successfully 


entrenched  Sunday  supplements 
“which  provide  competition 
within  your  own  medium,”  he 
said. 

While  it  is  important  for  an 
advertiser  to  be  in  a  specific 
section  of  a  paper  on  a  certain 
day  of  the  week,  there  also  is  a 
problem  created  by  the  com¬ 
parative  cost  of  the  supplement, 
the  media  director  said. 

What  Price  ROP? 

In  one  campaign,  which  moved 
from  supplement  color  in  40 
newspapers  at  a  cost  of  $49,000, 
the  agency  paid  $85,000  for  full 
newspaper  pages  in  the  34 
dailies  of  the  group  with  full- 
color  availability. 

That’s  73%  more  dollars  and 
15%  less  newspapers,  Mr.  Jones 
said.  The  question  is  whether 
advertising  on  a  specific  day 
and  in  full  newspaper  pages  in¬ 


Color  reproduction  citations  are  academic 
achievements  which  the  Portland  Maine 
Newspapers  have  accepted  with  justifiable 
pride.  More  important,  however,  are  the 


Color  Effectiveness 


Awards 


PRESS  HERALD 
EVENING  EXPRESS 
SUNDAY  TELEGRAM 


we  get  from  our  advertisers.  The  follow¬ 
ing  “awards"  were  bestowed  by  adver¬ 
tisers  after  they  measured  ROP  color 
results  in  the  Portland  Newspapers: 

“The  sales  effect  was  overwhelming.  Actually, 
we  can  sum  it  up  in  one  sentence:  We  sold  as  many 
packages  of  Jordan’s  New  All  Beef  Franks  in  the 
first  week  as  we  expected  to  sell  in  the  entire 
month.”  (Jordan’s  Ready  to  Eat  Meats) 

>(1  * 

“Color  advertising  in  your  newspapers  provided 
a  most  resultful  impact  when  we  became  one  of  the 
first  in  the  country  to  distribute  polyethylene- 
wrapped  bread — 

“Our  package  design  affiliate,  the  Nashua  Corpo¬ 
ration,  has  forwarded  examples  of  your  excellent 
color  advertisements  to  their  representatives 
throughout  the  United  States.”  (Cushman  Baking 
Co.) 

Your  ROP  color  needs  the  right  market  .  .  . 

that's  Portland 

Your  ROP  color  needs  proper  craftsmanship  .  .  . 

that's  Portland 

Your  ROP  color  needs  a  responsive  audience  .  .  . 

that's  Portland 


Represented  by  The  Julius  Mathews  Special  Agency,  Inc. 


stead  of  full  magazine  pages  it 
worth  $34,000,  he  declared. 

Another  panelist’s  report 
showed  the  added  value  of  bemg 
in  the  desired  section  of  a  news¬ 
paper  on  a  specific  day.  This 
was  from  Roland  Saysette,  ad¬ 
vertising  manager,  California 
Packing  Corp. 

California  Packing’s  goal  was 
to  step  up  its  Del  Monte  pinfr 
apple  sales  in  certain  markets 
It  chose  ROP  color  to  provide 
appetite  appeal  and  also  to 
dominate  the  food  sections,  Mr. 
Saysette  explained. 

Reason  for  Color 

Color  was  essential  because 
the  black  and  white  pages  placed 
by  chains  and  big  markets  are 
dominant  in  food  sections,  he 
observed.  California  Paddng 
did  have  some  trouble  getting 
the  day  desired,  he  noted. 

To  the  retailer,  color  is  of 
great  economic  importance  be¬ 
cause  it  “adds  to  the  disposabil¬ 
ity  of  goods,”  reported  Mise 
Eleanor  Lyons,  advertising 
manager,  Roos-Atkins  Stores. 

ROP  color  presents  difBcultj 
in  running  but  there  is  no  lack 
of  desire  to  use  it.  Miss  Lyons 
said.  Time  and  position  are  the 
problems,  she  declared. 

In  placing  color  copy  recently 
Miss  Lyons  found  a  color  rate 
variation  ranging  from  35  to 
65%.  She  suggested  “an  aver¬ 
age  rate”  or  a  consolidated  rate. 

More  Ze*l  Urged 

“Newspaper  ads  need  more 
zest  and  more  ideas,”  she  sug¬ 
gested.  Color  is  useful  to  draw 
attention  and  to  present  the  a^ 
tual  color  of  a  new  offering. 

Walter  Newman,  of  Jos^h 
Magnin  Co.,  told  of  cobrt 
powerful  effect  last  spring  wh« 
Cynril  Magnin,  president  of  ft* 
organization,  suggested  that  i» 
tailers  needed  “a  compl**# 
new  feeling.” 

Two  months  of  color  advertft 
ing  caused  the  company’s  do*^ 
town  store  to  become  recognlui 
as  “the  color  center,”  he  repotk 
ed.  Even  special  sales  adv«1» 
ing  blossomed  in  color. 

A  new  color  feat  by  Oj# 
Meyer  Company  was  reported^ 
Louis  E.  Heindel  of  the  ^ 
Jose  Mercury-News.  The  p»' 
ing  organization  placed  e^ 
full-color  pages  and  four  15w 
line  ads  in  the  Mercury-News  o 
eight  months. 

Oscar  Mayer  weiners  hsy* 
gone  from  a  2.4%  position  ® 
San  Jose  to  22%  and  first  pi** 
Mr.  Heindel  said.  In  the  lund> 
eon  meat  classification,  the  g»® 


has  been  from  1.9%  to  I9v« 
first 

EDITOR  8C  PUBLISHER  for  March  28,  I’’’ 


The  Long  Beach  morning  INDEPENDENT  and  evening  PRESS-TELEGRAM 
are  consistently  among  the  TOP  TEN  in 

ROPCOiOR  ADVERTISING 


The  reasons  for  this  leadership 
are  consistently  faithful  reproduc¬ 
tion  of  color  advertising  plus  a 
spectacular  growth  of  the  Long 
Beach  market.  The  city  zone  popu¬ 
lation  has  increased  from  285,502 
in  1950  to  508,369  today ...  a  gain 
of  78.1% 


Media  Records,  Year 


Morning  Newspapm 

_1.  Chicago  T[ibune  ^  _ 

2.  Salt  Lake  City  Tribune 

3.  St.  Louis  Globe-D«fiocrat 

4.  Los  Angeles  Times 

5.  Miami  Herald  {  ^ 

6.  New  Orleans  Time^icayune 


4.  Atlanta  Journal  and  Constitution 


5.  Dallas  Times-HerMd 


6.  Seattle  Times 


rS.  Toronto  Telegram 


Bjrminjgham 


Adv.  Lines 
1,364,543 
1,254,025 
1,234,698 
1,174,527 
1,154,706 
1,136,789 


*  8.  Cincinnati  Enquire 

878,049 

«  9.  Dallas  News 

865,489 

•  10.  Atlanta  Constitution 

834,576 

Evening  Newspapew 

Adv.  Lines 

(1 1.  Milwaukee  JournM* 

1,787,848 

^  Salt  Lake  City  Deseret  News  Telegram 

1,225,418 

3.  LONG  BEACH  PRESS-TELEGRAM 

1,096,947 

999,641 


984.949 


When  you  plan  color  advertising  for  the  Southern 
California  market,  plan  it  for  the  Long  Beach 
Independent,  Press-Telegram,  the  only  newspaper  that 
covers  the  important  Long  Beach  part  of  the  Los 
Angeles-Long  Beach.Metropolitan  Area. 


Independent 
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Color  Gives  Beer  Ads 
A  ‘Dancing  Flavor’ 


By  George  A.  Brandenburg 


Chicago 

Introduction  of  Old  Milwau¬ 
kee  Beer,  through  the  use  of 
full-page  color  ads  in  Michigan 
daily  newspapers,  is  providing 
an  entirely  new  concept  of  beer 
advertising  (via  Grant  Adver¬ 
tising,  Inc.,  Chicago). 

The  distinctive  red  and  gn^een 
color  combination  is  basic  to  the 
advertising  appeal  of  Old  Mil¬ 
waukee  Beer,  the  new  popular- 
priced  product  of  Schlitz  Brew¬ 
ing  Co.,  Milwaukee,  and  news¬ 
paper  ROP  color  is  a  “natural” 
for  the  campaign  which  began  in 


early  February  and  is  rapidly 
spreading  across  the  state  of 
Michigan  as  distribution  is  at¬ 
tained. 

Sought  Distinctive  Colors 

Old  Milwaukee  Beer  and  its 
ad  agency  deliberately  avoided 
the  “ice  blue”  color  that  is  as¬ 
sociated  almost  traditionally 
with  beer  ads  to  convey  the 
“cool,  refreshing”  aspects  of 
drinking  beer. 

Erwin  C.  Uihlein,  president  of 
Schlitz,  selected  j  an  emerald 
green  bottle  as  ‘a  distinctive 


“package”  for  the  company’s  “Miss  Old  Milwaukee”  appear? 
new  popular-priced  brand.  From  in  television  spot  commercials  to 
there  he  worked  closely  with  the  the  tune  of  a  lively  waltz  played 
Grant  agency  to  create  the  by  the  David  Rose  orchestra, 
label  and  the  ad  copy.  “In  our  newspaper  and  bill- 

To  give  the  product  an  even  board  ads  we  wanted  to  come 
more  distinctive  image,  the  up  with  a  color  combination  that 
agency  designed  the  attractive  would  have  strong  attentiot 
red  label  and  bottle  top,  then  value  and  appetite  appeal," «. 
proceeded  to  build  an  advertis-  plained  Mr.  Sosna.  “We  als 
ing  copy  theme  of  the  beer  with  wanted  a  distinctive  image  anc 
the  “dancing  flavor”  —  “new  have  related  to  the  green  ami 
from  Schlitz.”  red  beer  bottle  to  an  atmosphe^ 

r-u  D  J  U  •  J  n  0^  refreshment  and  gaiety  tor 

Qioee  Red-Haired  Dancer  ‘dancing  flavor.’” 

Sheldon  Sosna,  Grant  vice-  .  .  m-  ■  • 

president-copy  director,  and  his  ® 

associates  came  up  with  a  pretty  Old  Milwaukee  Beer  actual.; 
red-haired  dancer,  wearing  an  made  its  bow  back  in  1939  ti 
emerald  green  dress,  making  1942  in  Michigan,  but  was  taker 
her  the  living  symbol  of  Old  off  the  market  by  Schlitz  be  ' 
Milwaukee  Beer  in  its  green  bot-  cause  of  war  shortages.  Be  ' 
tie  and  red  cap.  by  1942  it  had  gained  the  No.ll 

The  dancer  is  being  used  in  rank  in  Michigan  among  pops- 
all  advertising  to  depict  the  lar-priced  beers, 
dancing  flavor  of  the  product.  Michigan  was  again  chosen t 
'  ■  the  initial  state  for  introducir.! 

I  Old  Milwaukee  Beer  in  its  nw 
I  package  and  pi’omotion  becau.» 

Michigan  is  the  fourth  large? 

I  beer-consuming  state  in  thf 
U.  S.  'The  company  plans  to  p 
'  into  several  other  markets  soor 
but  first  plans  to  cover  Midi  ' 
gan. 

Big  scale  advertising  mark; 
the  introduction,  market  by 
j  market,  as  Old  Milwaukee  Beer 
and  its  dancing  redhead  makf 
their  bow.  Full-color,  full-pap 
newspaper  ads  on  consisten’ 
1 1|  schedules,  plus  outdoor  adverts 

I  M  ing  in  red  and  green,  along  wit! 

U  heavy  TV  and  radio  spots,  com 

prise  the  ad  push  behind  th; 
product. 

OD  Newspaper  ad  copy  featr 

“Miss  Old  Milwaukee”  in  g 
and  lighthearted  poses  in  ket; 
ing  with  the  theme — “a  n*- 
lighthearted  beer  that’s  brig 
and  smooth  as  a  waltz.” 

Sold  on  ROP  Color 
John  McElroy  and  Carl  P' 
are  the  account  executive  a" 
supervisor  at  Grant  agency  f' 
the  Old  Milwaukee  Beer  a 
count.  They,  together  w. 
Chester  B.  Margerum,  brar^ 
advertising  manager,  are  cei 
pletely  sold  on  the  value  r 
newspaper  ROP  color  for  th 
current  ad  program. 

“In  newspapers,  color  has  , 
terrific  amount  of  impact,"  M 
McElroy  told  Editor  & 
LISHER.  “In  this  particuia 
campaign,  which  was  based  o 
the  idea  of  creating  a 
image  that  can  be  quickly  ass 
dated  with  the  product,  new- 
paper  ROP  color  is  e.ssentia 
In  TV,  you  can’t  get  this 
mension.  , 

“We  have  had  remarka. 
success  thus  far  in  the  repn’ 
duction  of  our  full-color  ads  « 
- Michigan  newspapers,"  he  ad 
l  .  j  ed.  “The  newspapers  have  dcr:- 

a  first-class  job.” 
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Flag  a  bull  with  red  and  rapido  .  .  .  you  get  action.  Just  as 
color  makes  the  difference  in  the  bull  ring,  so  it  does  with 
advertising  in  The  Washington  Post.  Known  to  attract  im¬ 
mediate  attention,  gain  complete  interest  and  longer  remem¬ 
brance,  color  produces  50%  to  200%  greater  readership  than 
black  and  white  for  only  small  additional  cost. 

In  The  Washington  Post,  which  has  50%  more  circula¬ 
tion  than  any  other  Washington  paper,  advertisers  can  buy 
black  and  one  color  for  a  lower  page  cost  per  1,000  circula¬ 
tion  than  the  other  standard  size  newspaper’s  cost  in  black 
and  white. 


©lie  lOasliington  |)ost 

crimes  TPeraUl 

43S,000  Sunday  circulation  390,000  daily  circulation 

read  by  more  families  than  WashingtoH’s  other  two  fafers  combined 

((•prvMntcd  nationally  by  Sawyer,  Ferguson,  Walker  Company- New  York, 
Chicago,  Detroit,  Atlanta,  Philadelphia,  Son  Francisco,  Los  Angeles 
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LA  DIFERENCIA  ES  EL  COLOR  — 


^Award-Winning 


reproduction 


COLOR  JUDGING  COMMIHEE— Judges  study  examples  of  cole 
reproduction  submitted  by  western  newspapers.  Sacramento  (CaM.I 
Bee  was  named  winner  of  Precision  Newspaper  Award  for  Suptrio 
Reproduction  of  ROP  Full  Color.  Judges  (left  to  right)  are:  N.  B.  Coli 
production  manager,  BBDO;  Phil  Smith,  president,  Walker  Engrtmn^ 
Co.;  Bill  West,  advertising  manager,  frozen  food  division  of  Stokely  Ve 
Camp;  Ettore  Firenze,  vicepresident  and  art  director,  Cunningham  i 
Walsh,  Inc.;  and  Gene  Gear,  general  manager.  Precision  Electrotyp*  Co. 

en-Up  Color  Ai)«  Reproduction 
ns  ore  Sale,  Gain  j 


■  ...is  available  seven  days  a  week  for 
your  spot  or  full  process  attention- 
compelling  ROP  color  schedules. 
Sell  your  product  in  the  vital,  growing 
Shreveport  market  in  the  medium  that 
offers  FULL  COLOR.. .FULL  COVERAGE. 

*!st  Place  Editor  &  Publisher  award  presented  for  black  and 
one-color  ad  at  1958  ROP  Color  Conference. 


NEWSPAPER  PRODUCTION  COMPANY,  Aa*nt  for 
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In  the  great  Western  New  York  Market  of  more  than  1,600,000 
people  only  the  Buffalo  Evening  News  offers  FULL  color... 
FULL  coverage  .  .  .  FULL  six  days  per  week,  plus  the  new 
WEEK-END  EDITION  with  many  extra,  exciting  features  that 
hove  created  a  new,  most  effective  week-end  medium. 

Write  for  tear  sheets  showing  how  Buffalo  Evening  News  COLOR 
con  heighten  interest  in  your  soles  story. 


Buffalo  Evening  News 

KELLY-SMITH  CO.  —  National  Representatives 
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3rd  annual 

EDITOR  &  PUBLISHER 
ROP  COLOR  AWARDS 


To  emphasize  the  importance  of  ROP  Color,  and  to 
impress  advertisers  and  their  agencies  with  the  growth, 
effectiveness  and  results  of  newspaper  color,  EDITOR 
&  PUBLISHER  is  pleased  to  announce  its  sponsorship  of 
the  3rd  Annual  Color  Awards  Competition. 

153  newspapers  submitted  over  2,000  entries,  competing 
for  twelve  awards  in  last  year’s  competition.  The  judges 
proclaimed  a  ‘vast  improvement’  and  noted  a  ‘high  level 
of  quality  and  consistency’  in  color  reproduction.  The 
winners  were  highly  honored,  and  proudly  promoted 
their  entries’  selection. 

Plan  now  to  enter  your  best  examples  of  color  reproduction 
in  the  3rd  annual  competition. 


RULES 


Entries  limited  to  national  or  general  ROP  color  advertising 
placed  by  an  advertising  agency,  and  appearing  in  daily  news¬ 
papers  between  June  1,  1958  and  May  31,  1959. 


Tear  sheets  must  be  identified  and  labeled  as  to  color,  circu¬ 
lation  classification,  newspaper,  date,  advertiser  and  agency. 
Entry  fee  of  $5.00  must  accompany  entry.  Fee  permits  entry 
of  a  maximum  of  twelve  advertisements  in  either  3  colors 
and  black;  or  1  color  and  black.  Checks  should  be  payable 
and  sent  to  ROP  COLOR  CONFERENCE.  Advertisements 
must  be  representative  tearsheets  from  edition  runs.  Mount 
with  Scotch  tape  on  18  x  24"  white  mounting  board,  with 
label  in  lower  left  comer.  Send  entries  to  ROP  Color  Con¬ 
test,  Room  1708,  1475  Broadway,  New  York  36,  N.  Y. 

Entries  must  be  received  by  July  15,  1959. 


WRITE  TO  ROP  COLOR  CONFERENCE  COMMITTEE.  Room  403. 141  East  44fh  5f.. 
New  York  17,  N.  Y.  for  complete  rules  and  entry  blanks. 
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The  Biltmore,  New  York 


September  29,  1959 
Morning  and  Afternoon  Sessions 

To  promote  the  impact,  availability  and  the  sales 
potential  of  ROP  color  to  the  New  York 
market,  and  to  discuss  the  more  efficient  designing 
and  printing  of  ROP  color. 

A  practical  “Workshop”  seminar  offering  something 
to  everyone  concerned  with  the  preparation, 
production,  printing,  promotion  and  sale  of  ROP  Color 


SPECIAL 

FEATURE 


ACT  NOW 


Luncheon  at  which  Editor  &  Publisher  will 
bestow  awards  on  winners  of  its  ROP  Color 
Competition  (see  details  on  opposite  page) 


Make  reservations  now  for  advertising,  promotion  and 
mechanical  members  of  your  “Color  Team”.  Send 
reservations  and  any  inquiries  to  Arthur 
Brashears,  Secretary,  Newspaper  ROP  Color 
Conference,  Room  403,  141  East  44th  Street, 

New  York  17,  New  York,  Telephone  MUrray  Hill 
2-4268. 


Jointly  sponsored  by  the  American  Association  of  Newspaper  Representatives,  the 
Advertising  Agency  Production  Club  of  New  York,  the  Art  Directors  Club  of  New  York, 
the  American  Association  of  Advertising  Agencies,  Brand  Names  Foundation,  Inc., 
Newspaper  Advertising  Executives  Association  and  the  Bureau  of  Advertising,  ANPA 


AMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES 


Chapters:  Now  York  •  Chicago  •  Dotroit  •  fhlloMphio  •  Dallas 

Atloato  •  Son  Fraacisce  •  Los  Aagalos  •  Choriotto  •  lostoa 
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How  W  estinghouse  U  sed 
Color  in  Announcement 

By  John  J.  Anderson 

Manager,  Major  Appliance  Division 
^estinghouse  Electric  Corp.,  Mansfiehl.  Ohio 


To  dramatize  a  product  fea¬ 
ture,  heighten  the  impact  of  the 
first  announcement  of  Westing- 
house  1959  major  appliances 
and  kick-off  a  national  promo¬ 
tion,  the  company  chose  ROP 
newspaper  color. 

A  key-city  full-page  ad,  using 
red  for  extra  emphasis,  ran  in 
176  major  dailies  simultaneously 
on  Feb.  10.  There  were  10  other 
major  dailies  in  key  markets 
which  ran  the  ad  in  black  and 
white  only  because  they  did  not 
have  ROP  color. 

It  was  believed  to  be  the  first 
time  ROP  color  had  been  used 
simultaneously  on  a  national 
.scale  by  a  major  appliance  man¬ 
ufacturer,  although  there  has 
been  some  use  of  color  on  a  mar- 
ket-by-market  basis  by  at  least 
one  competitor. 

Westinghou.se  1959  refriger¬ 
ators  and  laundry  equipment 
are  available  with  optional  color 
panels  for  the  doors.  These  can 
be  procured  in  11  different  colors 
or  patterns  and  can  be  applied 
by  the  owmer.  The  ad  showed 
the  doors  with  a  red  panel. 

F'illiiig  Pipeliner 

The  1959  Westinghou.se  major 
appliances  had  been  introduced 
to  dealers  by  road  crews  of  fac¬ 
tory  representatives  throughout 
November.  During  December 
and  January  the  proce.ss  of  fill¬ 
ing  the  distribution  pipelines 
with  the  new  refrigerators, 
freezers,  laundry  equipment  and 
dishwashers  was  carried  out.  In 
January,  also,  distributor  sales¬ 
men  set  up  plans  with  each  of 
nearly  10,000  dealers  for  them 
to  tie-in  with  the  integi'ated 


national  promotion. 

Called  “Wonderama  Days,” 
the  promotion  was  announced  on 
network  television  by  Lucille 
Ball  and  Desi  Amaz  on  Feb.  9. 
The  color  ad  ran  the  next  morn¬ 
ing  and  afternoon. 

On  three  consecutive  Wednes¬ 
days  in  January  preceding  the 
consumer  introduction,  two-color 
ads  were  used  in  Home  Furnish¬ 
ings  Daily,  a  trade  paper,  to  re¬ 
mind  dealers  of  the  upcoming 
promotion  and  get  them  ready 
Kir  the  Feb.  9-10  kick-off. 

Believes  in  Papers 

Westinghouse  believes  strong¬ 
ly  in  the  value  of  newspaper 
advertising  as  the  device  for 
bringing  the  consumer  face-to- 
face  with  a  product  in  a  dealer’s 
store,  after  she  has  been  con¬ 
ditioned  for  this  by  television 
and  national  magazine  expo.sure. 
(In  19.58,  Westinghouse  ranked 
first  or  second  in  newspaper  ad¬ 
vertising  among  major  appli¬ 
ance  makers  in  most  product 
categories.) 

McCann-Erickson,  the  major 
appliance  agency  for  Westing¬ 
house,  rec'ommended  the  ROP 
color  ad  as  a  device  to  give 
added  co*’'-’imer  impact  and 
trade  ex  it<  in>'Tit.  Their  recom¬ 
mendation  jtiiinved  out  that 
newspaper  coior  had  not  been 
widely  used  by  appliance  mak¬ 
ers  and  apparently  never  on  a 
national  basis. 

The  recommendation  pointed 
out  that  ROP  color  was  still 
relatively  new  and  national  re¬ 
search  findings  were  not  yet 
available.  It  also  pointed  out 
that  the  Milwaukee  (Wis.) 


Journal  split  inin  test  between 
black-and-white  and  two-color 
showed  greatly  increased  read¬ 
ership  and  retention  for  the  two- 
color  ads.  Some  utilities  have 
shown  outstanding  results  from 
two-color  advertisements. 

One  study  by  a  competitor 
using  a  market-by-market  two- 
color  approach  showed  a  53% 
increase  in  women’s  readership 
over  black-and-white  and  a 
175%  increase  in  men’s  reader- 
ship.  Callbacks  five  days  later 
showed  retention  increase  over 
black-and-white  of  33%  for 
w'omen  and  300%  for  men. 

This  was  the  data  on  which 
Westinghouse  planners  based 
their  decision  to  adopt  the 
agency’s  recommendation. 

An  interesting  sidelight  was 
provided  by  the  fact  that  the 
color  panel  treatment  was  so 
new  that  several  newspaper  ad¬ 
vertising  departments  took  it 
on  themselves  to  assume  that 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


•  Evenino  *  Sundoy 
Morning  •Evenin^^_______^ 


John  J.  Anderson 


...  ■  ,  ,  ,  ^ ,  ..  own  cooperative  newspaper  adi 

vertismg  departments  took  it  ^  promotional  plan  bLik  the 
on  themselves  to  assume  that  receiving  currently 

the  red  to  show  on  the  refricr-  _  ,  i.  j  j-a 

,  J  S  recommends  a  half  dozen  differ- 

erator  door  was  an  error  So  promotions.  Complete 

they  eliminated  the  vertical  col- 
or  panel  from  the  enpaving  ^ 

The  Feb.  9  television  show  o.  ,  .  n  u  . 

,  ,  ,  T  J  Ti-  1  T.-  Since  business  generally  nu 

featured  Lucv  and  Ricky  Ric-  ^ 

,  /  Ai  1  -1.1.  AL  improved  greatly  so  far  thu 

cardo  going  to  Alaska  with  the  ^  ,n,o  •,  •. 

Mertzes  The  dealer  traffic-  ‘‘“"’Pared  with  1958,  it  ii 

+•  •  4.  A-u-  difficult,  to  a.ssess  the  re.sults  of 

building  premium,  tied  into  thm,  Westinghouse  ROP  color  ei- 

was  a  handy  pocket  encyclopedia  Sales  of  all  major 

of  Alaska.  Store  banners,  wall  .  .'j 

,  .  J  .  J  iv  appliance  categories  are  ahead 

and  window  posters  and  other  T  mro  u  «•  *•  _ 

,  ..  ,  J  iv.  Ai  1  01  1958.  However,  Westmf- 

decorations  also  used  the  Ala.ska  ,  ,  ,  u  •  j- 

,,  ..  ...  house  dealers  have  indicated 

theme  in  connection  with  “Won-  ...  i.  i-  .i  a  a.  i 

,  „  their  belief  that  the  color  ad 

derania  Davs.  ,  ,  i.  i 

played  an  important  role  in  get- 

jNcKspaper  Mats  ting  extra  attention  for  their 

....  .  .  brand. 
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decorations  also  used  the  Ala.ska  ,  ,  ,  u  •  j- 

,,  ..  ...  house  dealers  have  indicated 

theme  in  connection  with  “Won-  ...  i.  i-  .i  a  a.  i 
,  „  their  belief  that  the  color  ad 

derania  Davs.  ,  ,  i.  i 

played  an  important  role  in  get- 

jNcKspaper  Mats  ting  extra  attention  for  their 

.  brand. 

Westinghouse  recommended  ^ 

to  its  wholesale  distributors  that 

they  create  integrated  promo-  Carpets  Sets 

tion  packages  that  included  the  „  .  a  i  e  a  *1 
encyclopedias,  point-of-sale  ma-  t^Olor  AdS  tOr  April 
terials,  newspaper  ads  with  An  intensive  promotion  of 
dealer  listings  and  radio  spots,  twist  carpet  qualities  is  planned 
When  a  dealer  tied  into  the  for  James  Lees  and  Sons  Com- 
program  he  received  all  of  these  pany  and  its  retail  dealers  in 
extra  benefits.  mid-April.  The  event  will  be 

This  announcement  program  started  with  full-page,  full-color 
was  the  first  of  four  regular  ads  in  290  newspapers  o# 

Westinghouse  major  appliance  Sunday,  April  12. 
promotions  for  the  year.  It  was  These  national  ads  will  b« 


Westinghouse  major  appliance  Sunday,  April  12. 
promotions  for  the  year.  It  was  These  national  ads  will  b« 
essentially  introductory,  almost  faced  with  cooperating  retaileW 
institutional  in  character.  in  a  semi-spread  in  the  local 

The  second  called  “Oppor-  newspapers.  In  addition,  listed 
tunity  Days  Are  Here  Again,”  dealers  will  present  their  ad* 
starts  in  April  and  is  more  of  the  same  edition  or  in  edition* 
the  “hard  sell”  character.  It  at  the  approximate  same  time, 
will  feature  six  key  city  news-  Prior  to  the  newspaper  ba^ 
paper  ads,  all  black-and-white,  rage  of  twist  carpets,  Lees  mar 


during  April  and  May. 

Where  the  Feb.  10  ad  em- 


azine  ads,  which  appear  i® 
March  in  Life,  Reader’s  Digttk 


I.  IPPFAR  IConquercd  Oiven  Twice  1919 ^  ^  j  ^ 


I  braced  our  full  line  of  major  House  and  Garden,  House  Bea»- 
appliances,  the  six  ads  on  the  tiful  and  Living,  will  also  fea- 

,  spring  schedule  will  feature  in-  ture  Lees  twist  carpets  as  a  pre- 

I  dividual  products  except  for  one  lude  to  this  big-scaled  pronw 
i  multiple-product  ad  scheduled  tion. 

for  April  14.  Lees  promotion  material  will 

•T  .p.  .  .  J  feature  the  information  that 

Urges  Tie-in  Ads  ,,  nnr 

the  company  was  a  pioneer 

Westinghouse  recommenda-  ducer  of  quality  twist  carpet  ^ 
tions  to  distributors  and  dealers  that  it  offers  tie  largest  variety 
include  strong  urging  for  indi-  and  range  of  colors  in  that  par- 
vidual  dealer  tie-ins  with  their  ticular  category  today. 
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THE  BOSTON  GLOBE  REPORTS  ON 

IN  NEW  ENGLAND 

ROP  FULL  COLOR  first  brightened  the  New  England  scene  last  June 
in  the  daily  and  Sunday  pages  of  The  Boston  Globe.  For  the  balance  of  1958  color 
linage  in  The  Globe  jumped  more  than  66%  (recession  and  all)  over  the  comparable 
period  of  1957,  when  only  Spot  Color  was  available. 

To  carry  out  its  responsibilities  as  the  region's  only  newspaper  with  ROP  Full 
Color,  The  Boston  Globe  has  joined  forces  with  more  than  a  dozen  other  great 
dailies  in  sponsoring  The  Continuing  Study  of  Color  Advertising  Readership  and 
Impact.  This  cooperative  project  begins  next  month  and  will  thoroughly  research 
the  use  and  effectiveness  of  color. 

The  Boston  Globe  is  proud  to  participate  in  this  important  work.  Results  will 
be  made  public  as  they  are  obtained. 


SCOLARO,  MEEKER  A  SCOTT,  INC.  CRE8MER  A  WOODWARD,  INC.  THE  LEONARD  CO. 

Chicago,  Detroit  Naw  York,  San  Francisco,  Los  Angelas  Miami  Beach,  Florida 

tor  &  PUBLISHER  f<ir  March  28,  1959 


Drive-In  Movie  Packs 
House  with  Color  Ads 


Chicago 

Spectacular  is  the  word  that 
best  describes  the  results  a 
Chicago  drive-in  theater  ob¬ 
tained  through  continuous  spot 
color  advertising  in  the  Chicago 
Tribune  during  the  past  year. 

The  word  isn’t  just  flamboy¬ 
ant  Hollywood  superlative, 
though.  It’s  the  conservative  way 
Stanford  S.  Kohlberg  prefers  to 
describe  the  traffic  jams  and  ca¬ 
pacity  crowds  that  he  watched 
regularly  last  year  while  his 
Starlite  Drive-In  Theater  racked 
up  a  400%  increase  in  business 
over  the  previous  season. 

Spot  Color  Helps 

Starlite’s  annual  newspaper 
advertising  budget  is  greater 
than  the  yearly  gross  income  of 
the  country’s  average  drive-in 
theater.  Like  most  theaters,  the 
Starlite  normally  advertises  to 
audiences  of  all  four  Chicago 
daily  newspapers.  However, 
after  achieving  “amazing  re¬ 
sults”  with  his  test  campaign  of 


spot  color  advertising  in  the 
Chicago  Tribune  last  year,  Mr. 
Kohlberg  declared  that  “much 
of  the  credit  for  that  increase 
goes  to  our  Tribune  advertising 
and  its  almost  incredible  pulling 
power.” 

In  the  language  of  show  busi¬ 
ness,  Starlite  was  “in  desperate 
straits”  when  Mr.  Kohlberg 
purchased  it  several  years  back. 
The  theater  is  located  in  Oak 
Lawn,  Ill.,  Southwest  of  Chi¬ 
cago;  in  the  general  vicinity  of 
three  other  drive-in  theaters. 
Mr.  Kohlberg  sums  up  the  situ¬ 
ation,  simply: 

Too  Much  Competition 

“Our  problem  was  just  too 
much  competition.” 

To  boost  attendance,  Mr. 
Kohlberg  introduced  nightly 
showings  of  four  and  even  five 
different  films.  Special  vaude¬ 
ville  performances  wei’e  also 
featured. 

“We  tried  free  premiums, 
golf,  pony  rides,  reduced  conces¬ 


sion  prices,  free  gasoline,  every¬ 
thing,”  Mr.  Kohlberg  reports. 
“Nothing  seemed  to  work  until 
we  decided  to  try  a  1,000  line 
color  ad  in  the  Tribune. 

Immediate  Response 

“The  immediate  response  from 
the  Chicagoland  public  was  fan¬ 
tastic,”  he  recalls.  “In  fact,  it 
proved  to  be  genuinely  embar¬ 
rassing. 

“Automobiles  flocking  to  our 
theater  tied  up  traffic  on  the 
main  highways  for  miles  around. 
We  had  to  act  fast  to  erect  two 
extra  admission  booths  and  addi¬ 
tional  entrance  lanes  to  accom¬ 
modate  our  patrons.  Now  we 
have  seven  lanes  to  bring  the 
cars  in  more  quickly  from  the 
highway  to  avoid  traffic  conges¬ 
tion. 

Starlite’s  introductory  color 
ad  was  a  red-and-black  spot 
color  unit  of  1,000  lines  promot¬ 
ing  “Noah’s  Ark.”  Results  were 
so  outstanding  the  drive-in 
placed  eleven  spot  color  ads  of 
comparable  size  in  the  Tribune 
during  the  balance  of  1958,  and 
is  continuing  the  promotion  this 
year.  Its  1959  campaign  opens 
with  a  two-color  push  for  “Uncle 
Tom’s  Cabin”  on  April  24, 
which,  in  Mr.  Kohlberg’s  lan¬ 


guage  “would  be  lost  without 
color.” 

Attraction  Value 

Explaining  the  advertising 
philosophy  that  quintupled  hii 
business  last  year,  he  state; 
“To  a  majority  of  theater  ps- 
trons,  the  attraction-value  (< 
newspaper  color  advertising  at 
be  as  important  as  the  title  o! 
the  picture.  We’ve  found  thi 
adventure  and  action  can  be 
be  sold  with  ROP  color  adre 
tisements. 

“Public  response  to  that  id 
vertising  continues  to  give  us  i 
capacity  attendance,”  he  » 
ported.  “Last  year,  our  increas 
in  gate  admissions  alone  ns 
more  than  any  other  drive-i: 
theater  in  the  country.” 

• 

Color  Sections 

Buffalo,  N.I 

The  Courier-Express  greet« 
spring  with  a  pair  of  specii 
fashion  sections,  both  with  M 
color  covers.  A  men’s  and  bop 
section  ran  12  pages;  containec 
1,085  inches  of  advertisiit 
placed  by  32  advertisers.  1 
women’s  section  consisted  of  li 
pages  with  1,743  inches  of  si 
vertising  placed  by  53  adve: 
tisers. 


Attention  Demanding 

.  . .  adds  sales  impact  to  any  ad.  And,  in 
REMARKABLE  ROCKFORD,  advertisers 
are  using  more  and  more  ROP  newspaper 
color  to  reach  this  rich  and  profitable 
market.  Color  gets  results  whether  one, 
two  or  full  process  colors  are  used. 

Rockford  is  1st  in  Illinois  (outside  Chicago) 
in  population,  total  retail  sales,  food 
sales,  automotive  sales,  and  in  most  other 
categories.  It’s  14th  in  the  nation  in 
Spendable  Income  per  household  .  .  . 

$7,440  per  household! 

See  how  ROP  newspaper  color  advertising, 
produced  by  finest  full  color  facilities, 
can  pay  olf  for  you.  Ask  for  samples  of 
successful  color  ads. 


ROCKFORD  MORNING  STAR 
ISurkforti  iKcgieffr-iRrpubUf 
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SOMETHING  MISSING 


..LIKE  CtKWOJllUtK  fi///>/0(/r 
THE  BILLION -DOLLAR 
VALLEY  OF  THE  BEES 


/  Actually,  total  effective  buying  income  of  more  than  $2.9  billion 

/  More  than  five  times  the  buying  power  of  the  vast 
state  of  Alaska 

/  Not  covered  by  San  Francisco  and  Los  Angeles  newspapers 


•  THE  SACRAMENTO  BEE 
MODESTO  BEE 
•  TliRESNO  BEE 


For  more  than  a  century  the  McClatchy  name  has  meant 
good  journalism  to  Californians.  Today,  as  always,  Inland 
Californians  depend  on  the  Bees  for  their  news  —  and  their 
advertising.  Tell  your  story  in  the  Bees  and  you’ll  reach 
home. 

Data  source:  Sales  Management’s  1958  Copyrighted  Survey 


MCCLATCHY  NEWSPAPERS 


NATIONAL  REPRESENTATIVES ...  O'MARA  &  ORMSBEE 
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Meister  Brau  Scores 
With  Full  Color  Ads 


Chicago 

A  series  of  200  full-page,  full- 
color  advertisements  in  two  Chi¬ 
cago  newspapers  helped  Meister 
Brau  beer  score  significant  sales 
gains  throughout  the  Chicago 
market  during  1958. 

“Results  of  the  year-long  ROP 
color  campaign  were  outstand¬ 
ing’’  said  Edward  Robert  Braoks, 
advertising  manager  for  Peter 
Hand  Brewery  Company,  brew¬ 
ers  of  Meister  Brau.  “It  was  so 
successful  that  the  same  basic 
advertising  approach  will  be  re¬ 
peated  during  1959.’’ 


Subsequent  ads  featured  How¬ 
ard  Miller,  John  Harring^n, 
Joe  Wilson,  Jesse  Barker,  Jim 
Conway,  and  other  Chicago  per¬ 
sonalities.  Each  ad  consisted  of 
a  dominant  color  illustration  of 
the  entertainer,  enjoying  his 
beer. 

Copy  provided  background  on 
each  person,  and  explained  why 
he  enjoyed  the  client’s  product. 
Illustrations  at  the  bottom  of 
each  advertisement  presented 
cans  and  bottles  of  Meister  Brau 
in  full  color. 


to  do  battle  with  the  giants  of 
the  brewing  industry. 

In  Chicago,  Meister  Brau  at¬ 
tacked  this  problem  by  concen¬ 
trating  on  color  advertising  to 
achieve  dominance  and  impact 
in  the  market.  The  company’s 
black-and-white  newspaper  ad¬ 
vertising  was  cancelled  and  re¬ 
placed  by  the  full-page,  full- 
color  schedule.  At  the  same  time, 
all  advertising  and  merchandis¬ 
ing  efforts  were  integrated  so 
that  they  reinforced  each  other. 
The  newspaper  color  ads  pre¬ 
sented  the  radio  and  television 
personalities,  who  in  turn  men¬ 
tioned  the  newspaper  ads  to 
their  viewers  and  listeners. 


^  axed  Paper  Insert 
Usetl  in  Louisville 


C.U'iloni-Brewed 


Rely  un  Color 


Feature  Personalities 


The  1958  campaign  was  built 
around  Chicago  personalities 
appearing  on  programs  included 
in  Meister  Brau’s  radio  and  tele¬ 
vision  schedule.  First  ad  in  the 
year-long  series  broke  in  the 
Chicago  Tribune  and  Chicago 
Sun-Times  opening  the  tradi¬ 
tional  springtime  Bock  Beer  sea¬ 
son.  The  ad  featured  a  full-color 
illustration  of  Paul  Gibson,  CBS 
radio  and  television  star,  enjoy¬ 
ing  a  bottle  of  Bock. 


All  of  the  advertisements  ap¬ 
peared  in  the  Tribune  and  Sun- 
Times  during  the  year,  Mr. 
Brooks  said;  and  were  scheduled 
at  regular  intervals  to  give  con¬ 
tinuity  to  the  campaign,  which 
was  handled  by  Batten,  Barton, 
Durstine  and  Osborn,  Inc.,  ad¬ 
vertising  agency  for  Peter  Hand 
Brewery  Co. 

As  a  regional  beer,  with  dis¬ 
tribution  concentrated  in  five 
Midwestern  states,  Meister  Brau 
is  faced  with  the  problem  of  how 


All  media  capitalized  on  the 
fact  that  Mei.ster  Brau  is  cus- 
tom-brew’ed  for  the  midwestem 
taste.  This  is  the  central  theme 
of  all  color  ads,  and  the  elec¬ 
tronic  media  echo  the  same 
“custom  brew’’  theme  in  their 
commercials. 


Becau.se  Meister  Brau  and  the 
BBDO  feel  the  firm’s  1958  sales 
successes  were  due  in  large 
measure  to  the  newspaper  color 
advertising  in  the  Tribune  and 
Sun-Times,  the  campaign  is  be¬ 
ing  continued  in  1959,  using  the 
same  approach  and  many  of  the 
same  personalities. 


Louisville,  Ky. 

A  full-page  preprinted  waxed 
paper  insert  for  FRESHrap, 
with  an  advertising  message  m 
one  side  recently  ran  in  the 
Louisville  Times  and  the  Coar 
ier-Joumal.  It  marked  the  sec¬ 
ond  time  the  waxed  paper  insen 
had  been  used  in  newspapers. 

The  insert  ran  as  a  rigjit 
hand  page,  wdth  the  ad  message 
appearing  as  a  second  impres^ 
sion  page,  said  William  E. 
Lindsay,  the  papers’  productioc 
manager. 

To  make  the  black,  red,  and 
turquoise  ad  an  integral  part  of 
each  paper,  it  was  run  througi 
the  presses  along  with  ordinary 
newsprint. 

Mr.  Lindsay  said  the  mechan¬ 
ical  process  w'as  simplified  by 
having  the  advertising  message 
repeated  every  12  inches  on  ead 
of  36  rolls.  No  matter  where 
each  sheet  was  cut  from  theni 
he  said,  the  entire  message  ap¬ 
peared  on  it  at  least  once,  along 
with  one  or  two  fragmentary 
messages.  Each  roll  provided 
about  12,000  inserts. 

The  insert  was  counted  as  fire 
pages  in  folioing  these  issues 
and  was  included  in  the  total 
number  of  pages  for  the  issue 
dates. 


DULUTH  •  SUPERIOR 


for  the  Most  Complete  One-Medium  Coverage  of  This  ZState  Market  Contact  the 


DULUTH  HERALD  ^et09-(rri(ittne 

Represented  by  RIDDER  JOHNS,  Inc. 


New  York.  Detroit,  Chicago,  Minneapolis,  Son  Francisco,  Los  Angeles 
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PRICELESS! 


they  became  acquainted  with  the  always  trace  sales  results  to 
Jahn  &  Ollier  Engraving  Com-  color  as  easily  as  they  can  in 
pany's  ‘Convertaplate,’  which  the  case  of  milk,  cheese,  and 
enabled  us  to  save  money  by  orange  juice, 
using  our  regular  magazine  While  some  credit  must  go  to 
plates.”  the  media  mix,  extensive  mer- 

Convertaplate  helped  National  chandising  with  store  displays. 
Dairy  and  Ayer  win  the  1958  definitely  link  immediate  sales 
Editor  &  Publisher  Full  Color  jumps  to  ROP. 

Creativity  Award.  The  winning  The  major  ROP  effort,  there- 
ad  happened  to  promote  a  plate  fore,  is  in  dairy  products.  Spring 
of  appetizing  black  raspberry  summer  and  fall  are  the  big 
ice  cream.  The  company  is  con-  seasons  when  color  copy  goes 
tinuing  to  use  ROP  for  ice  into  the  newspapers, 
cream  flavors,  although,  accord-  “Color  undeniably  adds  a 
ing  to  Mr.  Lunn,  they  can  not  {Continued  on  page  40) 


By  Philip  N.  Schuyler 


the  feel  of  sales  effectiveness  of 
ROP,”  Mr.  Lunn  said.  “Our 
agency  learned  how  best  to  han¬ 
dle  copy  for  us  with  proper  art 
work  and  layout.  Then,  too, 


“It’s  Spring  Tune-up  Time”  1 
chirps  the  headline  over  a  col¬ 
orful  full-page  newspaper  ad-  ; 
vertisement  to  appear  in  67 
dailies  in  April. 

Placed  for  National  Dairy 
Products  by  N.  W.  Ayer  &  Son, 
it  marks  the  firm’s  second  year 
of  liberal  use  of  ROP  color. 

Text  sells  the  nutritional  values 
of  skimmed  and  whole  milk  and 
orange  juice.  What  inevitably 
draws  readers’  eyes  to  the  per¬ 
suasive  copy  is  the  natural 
orange  color  of  the  juice,  the 
stop-red  of  a  girl’s  swim  suit, 
and  the  gleaming  paint-job  on  a 
1959  car  illustrating  the  ad. 

More  Color  Planned 

During  the  rest  of  the  year. 

National  Dairy  plans  five  full- 
color  or  spot-color  ads  in  the 
same  list  of  papers,  an  increase 
in  number  over  last  year’s  j 
schedule.  It  is  part  of  a  black-  ; 
and-white  program  that  is  run-  j 
ning  in  more  than  200  newspa¬ 
pers,  according  to  James  L. 

Lunn,  advertising  and  sales  pro¬ 
motion  manager. 

“We  are  adding  ROP  news¬ 
papers  as  fast  as  they  become  i 
available  to  us  in  our  markets,” 

Mr.  Lunn  said. 

Mr.  Lunn  reports  to  Glenn 
Gundell,  vicepresident  and  mar¬ 
keting  manager.  Tog^ether  they 
have  surveyed  results  from  ROP 
and  pronounce  them  “gfood.” 

Further  research  is  planned  for 
this  year,  Mr.  Lunn  said. 

“Starch  and  other  studies 
made  so  far  indicate  color  ads 
are  paying  profits  back  to  us 
on  a  dollar  basis,”  he  added. 

“We  are  interested  in  further 
analysis  of  sales  performance 
and  readership  of  ROP  color  as 
compared  to  black  and  white.” 

According  to  published  annual 
reports.  National  Dairy  Invests 
some  $38,000,000  each  year  in 
advertising. 

Testing 

For  nearly  five  years,  sold  by 

aggressive  initiative  of  pa¬ 
pers  producing  ROP  color,  the 
rompany  has  been  experiment¬ 
ing  in  selective  markets.  Last 
it  was  determined  to  make 
the  first  major  use  of  the  new 
medium  with  its  chance  to  put 
over  appetite  appeal  to  the  pen- 
atrating  local  newspaper  circu¬ 
lation. 

Through  this  initial  experi¬ 
mentation  we  were  able  to  get 
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Your  Confidence  starts  in  our  Laboratory,  where  Constant  Scientific  Controls  assure  you  of  Dependable  Perfection  Products. 


PERFORATOR  TAPES  (All  channels  and  variety  of  colors) 
ADDING  MACHINE  and  CASH  REGISTER  ROLLS 
ROLLS  FOR  BOOKKEEPING  AND  TABULATING 
SINGLE  AND  MULTI  COPY  TELEPRINTER  ROLLS 
ROLLS  FOR  MAILING,  LISTING  AND  SPECIAL  RECORDING 


Dependable,  uniform  quality 
for  Telecommunication, 
Doto-Processing,  and  oil 
types  of  office  machines. 


National  Tea 
Uses  Color  oi 
Heinz  Event 


Spring  Tune-up 

(Continued  from  page  39) 


ent  at  Ayer,  supervises  the  ac-  Chicago 

ount.  Neal  O’Connor  is  ac-  The  most  successful  super- 
ount  executive  and  Charles  Ax,  niarket  promotion  thus  far  in 
irt  supervisor.  1959  was  staged  here  during  the 

Mr.  Ax  said  that  ROP  color  week  of  February  when 

mswers  the  art  director’s  prob-  National  Tea  Company  conduct- 
em  of  getting  appetite  appeal  ^  “Jet  Age  Values’’  sales 
nto  daily  newspapers.  The  avent  on  Heinz  products,  using 
’ealism  supplied  by  color  cannot  spot  color  in  newspaper  ads  as  a 
)e  achieved  completely  by  black  promotion, 

ind  white,  he  pointed  out.  This  event  resulted  in  the  sale 

The  agency  is  continuing  to  $393,103  worth  of  Heinz  food 
ise  loose  drawings  and  color  Products  in  one  week  in  232 
)hotographs  for  reproduction  on  stores  of  the  Chicago  branch  of 
lewsprint  through  “Converta-  National  Tea,  according  to  N.  A. 
)late.”  This  takes  fine-screen  Stepelton,  Chicago  branch  man- 
:our-color  magazine  plates  and  “This  shows  what  can  be 

’educes  them  to  66-  or  75-line  accomplished  when  the  manu- 
icreen.  Harry  Susehmile,  Ay-  facturer  and  retailer  work  to- 
!r’s  director  of  printing  esti-  aether  for  the  achievement  of  a 
nated  that  the  process  repre-  ^o^l  mutually  beneficial  to  all,” 
sents  a  50%  savings  over  the  said. 

5Ktes°^  conventional  copper  Showmanship  Helps 

“The  unprecedented  success 
Tried  Hi-Fi  Color  of  this  co-operative  effort  be- 

National  Dairy  also  last  Feb.  ^'veen  National  and  Heinz  is  due 
10  tried  Hi-Fi  full-color  by  pre-  ^  f /eral  factors,  said  R.  A. 
print  rolls  in  the  New  York  Madderom,  Chicap  sales  man- 
World-Telegram  &  Sun  and  the  of  H  J.  H^emz  Co.  Cer- 

New  York  Journal- American,  tamly  the  fact  that  we  were  able 
For  this  test.  Marathon  Paper  to  offer  National  a  complete  Ime 
Company  underwrote  some  of  nationally  advertis^  food 
the  cost.  Even  so  it  was  still  Products  was  important;  how- 
higher  than  ROP  color  in  cost,  sho^anship  help^  toa 

but  full-color  ROP  is  unavail-  to  dramatize  the 

able  in  New  York.  sale  through  colorful  in-store 

“We  were  able  to  measure  merchandising  ^Is  our  use  of 

definite  and  substantial  sales  J™" 

results  since  we  advertised  a  newspaper  advertising,  and  ^ 

special  cottage  cheese,”  Mr. 

Lunn  said.  “Costs,  however,  ^ 

will  have  to  come  down  some-  this  the^  sales  that  shook 

what  before  we  will  make  any  industry, 
widespread  use  of  this  new  and  Ugg  Color  Double  Trucks 
interesting  way  of  getting  color  . 

into  newspapers.  Val  Bauman,  vicepresident  m 

“Meanwhile,  we  expect  to  con-  charge  of  advertising  and  mer- 
tinue  to  increase  us  of  ROP  chandising  at  National,  told 
color.  We  would  use  more  linage  Editor  &  Publisher  that  Na¬ 
than  we  do  now,  if  more  news-  tional  utilized  both  spot  color  m 
papers  would  relax  their  rules  double  truck  ads  in  the  Ch^go 
and  permit  smaller  than  full-  American  and  Chicago  DaUj/ 
page  units.  We  believe  in  the  together  with  spot  rolor 

repetitive  value  of  advertising,  m  t^e  Chicago  Sunday  Tribune 
and  would  like  to  order  more-  fnd  three  black  and  white  pag« 
frequent  insertions  of  smaller  m  the  Chicago  Sun-Times.  n 
ads  instead  of  concentrating  on  addition  to  the  color  ads,  a 
a  limited  number  of  full  pages.”  tional  ran  full  page  black  ana 

white  ads  in  the  American, 
•  News  and  Tribune  to  give  the 

Color  Photo  Parley  advertising 

A  two-day  seminar  in  color  “We  find  that  color  gives  our 
photography  and  business  man-  ads  added  impact  and  greater 
agement  for  professional  pho-  attention  value  for  unusual  sales 
tographers  will  be  held  Sunday  events,”  said  Mr.  Bauman, 
and  Monday,  May  17-18,  at  the  whose  organization  is  a 
Kellogg  Center  for  Continuing  user  of  newspaper  black  and 
Education,  Michigan  State  Uni-  white  advertising  week  in  and 
versity,  East  Lansing,  Mich.  week  out. 
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This  is  Houston 


Where  oil  flows  through  the  veins  of  a 
thriving,  growing  metropolis  ...  a 
colorful  city,  with  a  colorful  newspaper; 
The  Houston.  Chronicle  .  .  .  Eighth 
newspaper  in  the  entire  nation  in  total 
ROP  color  advertising.  The  Chronicle 
published  over  1,300,000  lines  of  R  O  P 
color  advertising  in  1958  .  .  .  more 
than  both  other  Houston  newspapers 
combined.  In  fact,  no  other  Houston 
newspaper  published  enough  ROP  color 
linage  to  place  among  the  top  30 
newspapers  in  the  nation. 

Source:  Medio  Records 


Read  by  More  Houstonians 
Than  Any  Other  Newspaper! 

THE  BRANHAM  COMPANY 

— National  Repruentatiie 


WASHINGTON 

STAR 


EVENING  AND  SUNDAY 

VIRGINIA  AVE.  &  2ND  ST.,  S.  E.,  WASHINGTON,  D.  C. 


Ptprttenttd  itofiotially  by:  O'Mora  and  Ormtb**,  Inc. 

342  Maditon  Avenue,  NYC  17 
Chicago — Detroit — Lot  Angeles — Son  Francisco 
SpttkJ  Florida  representotive;  McAskill,  Herman  &  Daley,  Inc. 
1205  Lincoln  Rd.,  Miami  Beach,  Florida 


IS  NOW  BEING  PUBLISHED  IN 


Its  New  Plant» 
One  of  the  Most 
Modern  in  the  World 


Within  the 
next  few  weeks 

THE  STAR 

will  be  prepared 
to  publish 

FULL  ROP 


The  Washington  Star  has  always  been  the  number  one 
advertising  medium  in  The  Nation’s  Capital.  Now,  with  its 

most  modern  plant  equipped  to  give  you  the  finest 
possible  full  color  reproduction,  The  Star  is  in  a  position  to 
render  even  greater  service  to  advertisers  in  Washington,  D.  C 
Headquarters  U.  S.  A.  Your  O’Mara  &  Ormsbee  man 

will  be  happy  to  give  you  complete  information. 


^  ij  1 

BBS  *  H  ‘  1 

^,>,p 
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ALABAMA 

Anniston  Star 

1000 

No 

All 

No 

Yes 

Yes 

3 

*-« 

No 

Yes 

No 

No 

No 

Birmingham  News-Post  Herald 

1000 

$400 

1000 

$350 

None 

$235 

No 

All 

Yes 

Yes 

Yes 

7 

3-3 

Yes 

No 

No 

No 

No 

Decatur  Daily 

1000 

30% 

Yes 

All 

No 

No 

No 

3 

8-2 

No 

Ves 

No 

No 

Yes 

Dotban  Eaffle 

1000 

$lH.d0  1000 

$75 

1000 

$37.50 

Yes 

All 

No 

Yes 

Yes 

3 

2-1 

No 

No 

No 

No 

No 

Florence  Times  &  Tri  City  Daily 

1000 

$85 

1000 

$70 

1000 

$50 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

Yes 

No 

No 

Gadsden  Times 

1000 

SO'Ti 

1000 

30% 

No 

All 

Yes 

Yes 

No 

3 

8-2 

No 

No 

No 

No 

No 

Huntsville  Times 

1000 

$85 

1000 

$70 

None 

$50 

No 

.All 

Yes 

Yes 

$18 

3 

1-1 

No 

No 

No 

No 

No 

Mobile  Press  Register 

1000 

$ji5 

1000 

$180 

1000 

$135 

Yes 

.All 

Yes 

Yes 

Yes 

6 

2-8 

No 

Yes 

Yes 

No 

No 

Montgomery  Advertiser  Journal 

1000 

$17  5 

1000 

$140 

1000 

$100 

Yes 

All 

Yes 

Yes 

Yes 

« 

2-2 

No 

No 

No 

No 

No 

ALASKA 


Anchorage  News 

1000 

50% 

1000 

35% 

All 

4 

8-8 

Fairbanks  News-Miner 

None 

70% 

None 

55% 

None 

40% 

Yes 

All 

Yes 

No 

Yes 

7 

3-3 

No 

Yes 

No 

No 

No 

ARIZONA 

Flagstaff  Daily  Sun 

1000 

75% 

1000 

50% 

1000 

35% 

Yes 

All 

Yes 

Yes 

Yes 

5 

1-1 

Yes 

Yes 

No 

No 

Mesa  Tribune 

000 

$88 

No 

All 

Yes 

Yes 

Yes 

8 

1-1 

Yes 

No 

No 

No 

No 

Phoenix  Republic-Gazette 

1000 

$500 

1000 

$400 

1000 

$300 

No 

All 

Yes 

Yes 

Yes 

7 

3-3 

No 

No 

No 

No 

No 

Tucson  Citizen,  Star 

1000 

$260 

1000 

$230 

1000 

$200 

Yes 

All 

Yes 

Yes 

Yes 

3 

3-3 

No 

Yes 

Yes 

No 

No 

Yuma  Sun,  Sentinel 

1000 

$80 

1000 

$40 

No 

All 

No 

Yes 

No 

3 

8-8 

No 

Yes 

No 

No 

No 

ARKANSAS 

Blytheville  Courier-News 

1000 

$30 

No 

M'nVFS 

Ye.s 

Yes 

No 

3 

1-1 

No 

No 

No 

No 

No 

Eldorado  News-limes 

1000 

33  H% 

No 

STWTFS 

No 

Yes 

Yes 

14 

1-1 

No 

No 

No 

No 

No 

Fayetteville  Northwest  Times 

560 

331^% 

No 

All 

No 

Yes 

No 

7 

8-8 

No 

No 

No 

No 

No 

Fort  Smith  Times  Record 

Southwest  American 

1000 

75% 

1000 

50% 

1000 

33  H% 

No 

All 

Yes 

Yes 

Yes 

5 

8-8 

No 

No 

No 

No 

Yes 

Hot  Springs  News  Era-Sentinel  Record 

1000 

33  H% 

No 

All 

No 

Yes 

Yes 

14 

8-8 

No 

Yes 

Yes 

No 

No 

Little  Rock  Democrat 

1000 

$800 

1000 

$150 

1000 

$100 

Yes 

.All 

Yes 

Yes 

No 

6 

8-1 

No 

Yes 

No 

No 

No 

Little  Rock  Gazette 

1000 

$800 

1000 

$150 

1000 

$100 

Yes 

All 

Yes 

Yes 

Yes 

7 

8-8 

No 

No 

No 

No 

No 

Pine  Bluff  Commercial 

1000 

100% 

1000 

66?^% 

1000 

33  H% 

Yes 

.All 

Yes 

Yes 

Yes 

8 

8-1 

Yes 

Yes 

No 

Yes 

No 

Texarkana  Gazette  &  New< 

1000 

100% 

1000 

66^% 

1000 

SS'4% 

Yes 

.All 

Ye.s 

Yes 

Yes 

7 

8-8 

No 

No 

No 

No 

Yes 

CALIFORNIA 

Alameda  Timea  Star 

1000 

665i% 

1000 

50'‘i 

1000 

$40 

No 

All 

Yes 

Yes 

A'es 

10 

1-1 

Yes 

Yes 

No 

No 

No 

Alhambra  Post-Advocate 

HPg. 

$50 

No 

MTTF 

No 

No 

Yes 

5 

1-1 

No 

No 

No 

No 

Yes 

Anaheim  Bulletin 

1000 

40% 

No 

All 

No 

Yes 

Yes 

3 

8-8 

Yes 

Yes 

No 

No 

No 

Bakersfield  Californian 

1000 

65% 

1000 

Wl 

1000 

83  H% 

No 

All 

Yes 

Yes 

Yes 

4 

8-8 

No 

No 

No 

No 

No 

Berkeley  Gazette 

1000 

75% 

1000 

50% 

1000 

85% 

No 

All 

No 

Yes 

Yes 

6 

1-1 

No 

Yes 

No 

No 

No 

Beverly  Hilk  Citizen 

1000 

35% 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Boyes  Hot  Springs  Review 

56U 

35% 

All 

3 

1-1 

No 

Burbank  Review 

1000 

$60 

1000 

$30 

No 

All 

No 

Yes 

Yes 

8 

1-1 

No 

Yes 

No 

No 

No 

Chico  Enterprise-Record 

560 

$105 

560 

$70 

560 

$35 

No 

MTWFS 

Yes 

Yes 

Yes 

3 

8-8 

No 

Yes 

No 

No 

No 

Concord  Transcript 

560 

$35 

Yes 

MTThF 

Yes 

Yes 

Yes 

5 

8-8 

No 

No 

No 

No 

No 

Culver  City  Star  News 

588 

$105 

588 

$70 

588 

$35 

No 

All 

Yes 

Yes 

Yes 

3 

8-8 

No 

No 

Yes 

No 

No 

El  Centro  Post,  Imperial  Valley  Pre.ss 

980 

$45 

No 

SMTWFS 

Yes 

Yes 

No 

3 

3-3 

No 

No 

Yes 

No 

No 

Escondido  Times-Advocate 

1000 

$35 

Yes 

All 

Yes 

Yes 

No 

3 

8-8 

No 

No 

No 

No 

No 

Eureka  Humboldt  Standard-Times 

1000 

$40 

Yes 

All 

Yes 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

No 

Fresno  Bee 

980 

$.14  li. 

980 

$.18  li. 

560 

$.09Ii. 

Yes 

All 

No 

Yes 

Yes 

8 

8-8 

No 

Yes 

No 

No 

No 

Fullerton  News  Tribune 

980 

$50 

No 

All 

Yes 

Yes 

Yes 

3 

8-8 

No 

Yes 

No 

No 

No 

Garden  Grove  Daily  News 

1000 

66H% 

1000 

60% 

1000 

35% 

No 

All 

Yes 

Yes 

No 

7 

I-l 

No 

Yes 

No 

No 

Yes 

Glendale  News-Press 

1000 

$100 

1000 

$75 

588 

$40 

No 

All 

Yes 

Yes 

No 

3 

1-1 

No 

Yes 

No 

No 

No 

Hanford  Sentinel 

1000 

70% 

1000 

50% 

600 

35% 

No 

All 

Yes 

Yes 

Yes 

8 

8-1 

No 

No 

No 

No 

No 

llayward  Daily  Review 

560 

$50 

No 

All 

No 

Yes 

Yes 

4 

8-8 

Yes 

No 

Yes 

No 

No 

Hollywood  Citizen-News 

Page 

$875 

Page 

$875 

1000 

$100 

No 

MTTF® 

No 

No 

Yes 

3 

8-8 

No 

No 

No 

No 

No 

Huntington  Park  Signal 

Xpg- 

75% 

Hpg- 

50% 

Hpg- 

30% 

No 

MTWTF 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Inglewood  News 

600 

$60 

600 

$35 

No 

All® 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Lodi  News  Sentinel 

Page 

$60 

560 

$30 

No 

All 

No 

No 

No 

8 

8-8 

No 

No 

No 

No 

No 

Long  Beach  Independent  Press- 
Telegram 

1000 

$360 

1000 

$360 

1000 

$190 

Yes 

All 

Yes 

Yes 

Yes 

3 

8-8 

No 

A’es 

No 

No 

No 
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Beginning  September  1 


ROP  FuU  Color  to  Sell 
on’s  Biggest  Bu5dng  Power 


paper  readers  showed  the  Herald-Traveler  to  be 
the  favorite  paper  of  the  middle  and  upper  in¬ 
come  groups  (“The  Upper  Two-Thirds”),  who 
buy  more  of  everything. 

Not  only  do  you  get  more  circulation  than 
with  any  other  standard-sized  Boston  news¬ 
paper;  you  also  get  the  most  of  the  biggest  buy¬ 
ing  power —  plus  ROP  color  to  turn  it  into  sales. 

Make  reservations  now  to  get  the  best  in 
Boston.  Ask  our  rep  or  write  for  rates. 


The  Boston  Herald-Traveler,  for  32  years  the 
leader  in  Boston  linage  (national,  retail,  total), 
will  begin  printing  ROP  full  color  on  September 
1,  1959  —  concurrent  with  the  opening  of  the 
most  modern  newspaper  plant  in  the  world. 

Thus,  the  selling  power  of  color  combines  with 
the  purchasing  power  of  Herald-Traveler  readers 
to  give  you  the  best  advertising  buy  in  New 
England. 

The  Boston  University  Study  of  Boston  news- 


The  Boston  Herald-Traveler 

IN  BOSTON  LINAGE  FOR  32  YEARS 

Represented  nationally  by  GEORGE  A.  McDEVITT  CO./  New  York  •  Philadelphia  •  Detroit  •  Chicago  •  Los  Angeles 

Spee/of  travel  and  retort  representative:  HAL  WINTER  CO.,  Miami  B«ach 

editor  ac  PUBLISHER  for  March  28,  1959 
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CALIFORNIA  (Cent.) 


Loa  Angelee  Examiner 

1000 

2640 

1000 

2500 

1000 

2390 

No 

AU 

Yes 

Yes 

Yes 

2  2-2 

Yes 

No 

No 

Yes 

No 

Los  Angeles  Herald-Express 

1000 

2640 

1000 

2500 

1000 

2390 

No 

All 

Yes 

Yea 

Yes 

2  2-2 

Yes 

No 

No 

Yes 

No 

Los  Angeles  Mirror  News 

1000 

2435 

1000 

2355 

1000 

2270 

Yes 

AU 

Yes 

Yes 

Yes 

5  2-6 

Yes 

No 

No 

Yes 

No 

Los  Angeles  Times 

1000 

2665 

1000 

2550 

1000 

2435 

No  SMTWTF®  No 

Yes 

Yes 

2  2-6 

Yes 

No 

No 

Yes 

No 

Marys vtUe-Yuba  City  Appeal- 
Democrat 

None 

235 

No 

AU 

Yes 

Yes 

Yes 

2  2-2 

Yes 

No 

No 

No 

No 

Merced  Sun-Star 

600 

248 

No 

AU 

No 

No 

Yes 

3  1-2 

Yes 

No 

No 

No 

Yea 

Modesto  Bee 

980 

2107 

980 

285 

560 

253 

Yes 

AU 

Yes 

Yes 

Yes 

2  2-2 

No 

Yes 

Yes 

No 

Yes 

Monrovia  News-Post 

560 

270 

560 

235 

No 

AU 

Yes 

Yes 

Yes 

2  2-2 

No 

No 

No 

No 

No 

Monterey  Peninsula  Herald 

^  Pg- 

75%  X  pg. 

M%  a  pg. 

25% 

No 

All 

Yes 

Yes 

Yes 

3  1-1 

No 

No 

Yes 

No 

No 

Mountain  View  Register-Leader 

1000 

250 

No 

AU 

No 

No 

No 

3  2-2 

No 

No 

No 

No 

No 

Napa  Register 

000 

65% 

600 

«o% 

600 

85% 

Yea 

AU 

Yes 

Yes 

Yes 

3  1-1 

Yes 

No 

No 

No 

No 

Oakland  Tribune 

Page 

2850 

Page 

2850 

1000 

85% 

No 

AU® 

No 

Yes 

230 

4  2-2 

No 

Yes 

Yes 

Yes 

No 

Oceanside  Blade-Tribune 

1000 

265 

No 

MTTFS 

14  1-1 

No 

Ontario-Upland  Report 

None 

240 

No 

AU 

Yes 

Yes 

No 

3  1-2 

No 

No 

No 

No 

No 

Oroville  Mercury-Register 

540 

280 

No 

AU 

No 

No 

Yea 

2  1-1 

No 

No 

No 

No 

No 

Oxnard  Press-Courier 

588 

240 

Yes 

AU 

Yes 

Yes 

Yes 

4  1-1 

No 

No 

No 

No 

No 

Palm  Springs  Desert  Sun 

1000 

85% 

All 

Pftlo  Alto  Times 

<88 

2150 

588 

290 

588 

265 

No 

AU 

Yes 

Yes 

No 

4  1-1 

No 

Yes 

Yes 

No 

No 

Pasadena  Independent  Star-News 

1000 

2230 

1000 

2200 

1000 

2150 

Yes 

AU 

No 

Yes 

Yes 

3  2-2 

No 

Yes 

No 

No 

No 

Pomona  Progress-Bulletin 

1000 

260 

No 

AU 

No 

No 

Yes 

3  2-2 

No 

No 

No 

No 

No 

Bedding  Record-Searchlight 

560 

240 

Yes 

AU 

Yes 

Yes 

Yes 

3  2-2 

No 

No 

No 

No 

No 

Redlands  Facts 

600 

85% 

No 

All 

Yes 

Yes 

No 

3  2-2 

No 

No 

No 

No 

No 

Redondo  Beach  Daily  Breeze 

580 

2120 

560 

280 

560 

240 

No 

AU 

No 

Yes 

Yes 

5  2-2 

No 

Yea 

No 

No 

No 

Redwood  City  Tribune 

588 

2125 

588 

275 

588 

250 

No 

AU 

Yes 

Yes 

Yes 

3  1-2 

Yes 

Yes 

Yes 

No 

No 

Richmond  Independent 

588 

2.09  li. 

588 

2.07  li. 

588 

2.05  li. 

Yes 

AU 

No 

Yes 

No 

3  2-2 

No 

Yes 

Yes 

No 

No 

Riverside  Press,  Enterprise 

1000 

65% 

560 

50% 

None 

88  H% 

Yes 

All 

Yes 

Yes 

Yes 

2  2-2 

Yes 

Yes 

No 

No 

No 

Sacramento  Bee 

980 

2.16  U. 

980 

2.14  U. 

560 

2.11  U. 

Yes 

AU 

Yes 

Yes 

Yes 

2  2-1 

Yes 

Yes 

No 

No 

No 

Sacramento  Union 

looe 

2130 

1000 

2100 

560 

270 

Yes 

AU 

Yea 

Yes 

Yes 

2  2-2 

No 

Yes 

No 

No 

No 

Salinas  Californian 

1000 

65% 

1000 

45% 

560 

25% 

Yes 

AU 

Yes 

Yea 

Yes 

3  2-1 

Yes 

Yes 

Yes 

No 

No 

San  Bernardino  Sun  Telegram 

None 

2135 

None 

295 

None 

250 

No 

AU 

Yes 

Yea 

No 

4  2-2 

No 

Yes 

No 

No 

No 

San  Diego  Union  and  Tribune 

1000 

2600 

1000 

2475 

1000 

2850 

No 

AU 

Yes 

Yes 

Yes 

4  1-2 

No 

No 

Yes 

No 

No 

San  Fernando  Valley  Times 

1080 

2140 

1000 

2110 

600 

248 

No 

All 

No 

Yes 

Yes 

7  4-2 

No 

Yes 

No 

No 

No 

San  Francisco  Call  Bulletin 

1000 

2300 

1000 

2275 

1000 

2200 

No 

AU 

Yes 

No 

No 

7  2-2 

Yes 

Yes 

No 

No 

No 

San  Francisco  Chronicle 

1000 

2600 

1000 

2600 

1000 

2250 

Yes 

AU 

No 

Yes 

Yes 

8  1-2 

Yes 

Yes 

No 

Yes 

Yes 

San  Francisco  Examiner 

Page 

2.45  U. 

Page 

2.45  li. 

1000 

2.80  li. 

No 

AU 

No 

Yes 

Yes 

3  2-2 

Yes 

Yes 

Yes 

No 

No 

San  Francisco  News 

1000 

60% 

1000 

50% 

1000 

86%, 

No 

AU 

Yes 

Yes 

Yes 

2  4-4 

No 

No 

Yes 

No 

No 

San  Gabriel  Valley  Tribune 

1000 

2140 

1000 

2105 

None 

m 

No 

AU 

No 

Yes 

Yes 

10  1-1 

No 

No 

No 

No 

Yes 

San  Joae  Mercury,  News 
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2335 
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2210 
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2160 

No 

AU 

Yes 

No 

210 

5  1-1 

No 

Yes 

Yes 

No 

No 

San  Leandro  Morning  News 

1000 

75% 

1000 

50% 

1000 

25% 

No 

TWTF 

No 

Yes 

No 

5  2-2 

No 

No 

No 

No 

Yes 

San  Luis  Obispo  Telegram  Tribune 

None 

270 

None 

250 

None 

280 

Yes 

AU 

Yes 

Yes 

Yes 

3  1-1 

No 

Yes 

No 

No 

No 

San  Mateo  Times  k  News  Leader 

1000 

75% 

1000 

50% 

640 

85% 

No 

AU 

Yes 

Yea 

No 

3  3-3 

No 

Yes 

No 

No 

Yes 

San  Pedro  News  Pilot 

600 

237.50 

600 

237.50 

600 

287.50 

No 

AU 

Yea 

Yes 

Yes 

7  1-1 

No 

No 

No 

No 

No 

San  Rafael  Independent-Journal 

None 

1000 

None 

280 

None 

255 

No 

AU® 

Yes 

Yes 

Yes 

3  2-2 

No 

Yes 

No 

No 

No 

Santa  Ana  Register 

1000 

60% 

1000 

50% 

1000 

85% 

No 

SMTWTF 

No 

Yes 

Yea 

3  1-1 

No 

Yes 

No 

No 

No 

Santa  Barbara  News-Press 

1000 

75% 

1000 

50% 
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25% 

Yes 

AU 

Yes 

No 

No 

7  1-2 

No 

Yes 

Yes 

No 

No 

Santa  Cruz  Sentinel 

560 

270 
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No 

SMTWTF 

Yes 
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2  2-2 

No 

No 

No 

No 

No 
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AU 
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No 
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No 
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None 

75% 
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85% 

No 

All 

Yes 

Yes 

Yes 

4  1-2  No  Yes  No  No 

No 

Ventura  Star-Free  Press 

14  li. 

260 

No 

AU 

Yes 

Yes 

No 

3  2-1  No  No  No 

No 

Yes 

Visalia  Times-Delta 

None 

290 

None 

260 

None 

230 

No 

AU 

Yea 

Yes 

No 

6  3-3  Yes  No  No  Yes  Yes 

Whittier  News 

1320 

100% 

660 

50% 

No 

AU 

No 

Yes  No 

10  1- 

1  No  No  No  No  No 

Woodland  Democrat 

Page  2100 

1000 

270 

1000 
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No 

AU 

Yes  Yes  Yes 
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1957  ROP  COLOR 
COMPETITION 


WE  WILL  WEAR  IT  PROUDLY  AND 
WILL  CONTINUE  TO  DISPLAY 
OUR  BESTTALENTS  IN  PRODUCING 
OUTSTANDING  COLOR  ADVERTISEMENTS 


a:  PUBLISHER  for  March  28,  1939 


A  basic  guide  to  ROP  color  mats 


WHAT  REPRODUCTION  MATERIAL  HAS 
PROVED  THE  MOST  SATISFACTORY 
FOR  NEWSPAPER  USE  IN  ROP  COLOR? 


A  study  by  the  ANPA-AAAA  Joint  Committee 
on  Newspaper  Printing  of  the  various  types  of 
material  used  for  full-color  copy  has  led  to  the 
recommendation  of  hot  molded,  pre-makeready 
edition  mats  as  first  choice.  (See  page  10,  Report 
#9,  dated  August  1958.) 

This  report  further  confirms  what  many  news¬ 
papers,  advertisers,  and  agencies  have  already 
learned  from  experience.  In  nearly  10  years  of 
use,  hot  molded,  pre-makeready  mats  for  direct 
casting  have  gained  a  wider  acceptance  among 
more  newspapers  printing  ROP  color  than  all 
other  types  of  material  available.  These  mats 
have  been  produced  by  one  company  exclusively 
and  are  sold  under  the  name  of  Lake  Shore 
Super-Bista  Pre-Madeready®  Mats. 

The  following  factors  can  be  used  as  a  checklist 
in  determining  the  suitability  of  any  mat  for 
ROP  color  use.  All  of  these  quality  character¬ 
istics  can  be  had  only  in  the  Lake  Shore  ROP 
color  mats. 

MINIMUM  SHRINKAGE:  Superior  grades  of  mat 
flong,  properly  baked,  reduce  shrinkage  to  a  con¬ 
trolled  minimum.  The  amount  of  shrinkage  per¬ 
missible,  however  minute,  depends  on  whether 
it  is  constant  throughout  each  set  of  color  mats 
furnished  for  an  advertisement.  Control  of 
shrinkage  in  Lake  Shore  color  mats  is  equal  to, 
or  superior  to,  any  other  on  the  market  today. 

DIRECT  CASTING:  Each  set  of  Lake  Shore  ROP 
color  mats  is  prepared  to  fit  the  specific  casting 
box  size  of  the  paper  to  which  the  mats  are  sent. 


When  ‘‘general  size”  mats  are  furnished  for 
national  advertising,  the  direct  casting  advan¬ 
tage  is  lost.  Mats  must  then  be  flat-cast  which 
can  cause  variation  in  size  from  color  to  color, 
resulting  in  poor  register  and  loss  of  quality 
reproduction.  The  Lake  Shore  ROP  color  mats, 
by  eliminating  these  conditions,  produce  excel¬ 
lent  color  registration  throughout  the  entire 
printing  area. 

PRE-MAKEREADY  TREATMENT:  Using  the  Bista 
makeready  (U.S.  Pat.),  Lake  Shore  mats  give 
crisp,  sharp,  high  quality  printed  results.  This 
makeready,  laminated  to  the  back  of  the  mat,  is 
applied  to  specific  areas  to  relieve  highlights  and 
vignettes.  A  Bista  overlay  sheet  then  protects 
the  treated  areas  during  the  shaving  of  the 
stereotype.  With  light  areas  lowered  and  solids 
at  the  travel  line,  the  plates  receive  ink  in  prop¬ 
erly  varying  quantities.  In  non-treated  plates, 
ink  is  applied  and  transferred  to  the  paper  in 
the  same  amount  and  with  the  same  pressure  in 
all  areas. 

PACKLESS  FEATURE:  Many  newspapers  are  now 
equipped — and  prefer — to  use  packless  mats. 
Such  mats  permit  deeper  molding  of  type  and 
halftones,  and  often  simplify  stereotyping  op¬ 
erations.  Lake  Shore  offers  its  ROP  color  mats 
in  two  versions — conventional  thickness  and  No- 
Pac.  The  new  No-Pac  version  has  been  tested  ex¬ 
tensively  and  is  recommended  by  Lake  Shore  to 
all  newspapers  whose  equipment  can  be  adapted 
to  use  it.  Newspapers  may  have  either  type  of 
mat  at  the  same  cost,  both  made  for  direct  cast¬ 
ing  and  with  pre-makeready  treatment. 


F or  more  information  on  Lake  Shore  Super-Bista  Pre-Madeready® 

Mats  {conventional  or  No-Pac)  for  ROP  color  or  B&W,  contact: 

lake  shore  electrotype  div:sion 

ELECTROGRAPHIC  CORPORATION 

1224  West  Van  Buren  Street,  Chicago  7,  Illinois  *  SEeley  8-1010 

Affiliated  companies:  Reilly  Electrotype  Division,  New  York  City  ♦  New  Haven  Elexttrotype  Division, 
New  Haven  *  Michigan  Electrotype  &  Stereotype  Division,  Detroit  *  Advance  Independent  Elec¬ 
trotype  Division,  Indianapolis  *  Atlanta  Graphic  Service  Division,  Atlanta  *  American  Electro¬ 
type  Division,  San  Francisco  *  Reilly  Plastictype  Division,  Los  Angeles 

Free  for  the  asking — Write  to  Lake  Shore  for  a  copy  of  the  32-page  tabloid  transcript  of  the  proceedings  of  the  '58  ROP  color  convention. 
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COIORADO 

Boulder  Camera 

Page 

SI  05 

Page 

$70 

1000 

$35 

Yes 

All 

Yes 

Yes 

Yes 

2 

8-1  No  No  No  No  No 

Colorado  Sprinfcs  Free  Press 

1000 

$28 

No 

All 

Yes 

Yes 

No 

7 

1-1  No  No  No  No  No 

Colorado  Springs  Gazette  Telegraph 

Page 

tsoo 

Page 

$200 

1000 

$60 

Yes 

.All 

Yes 

Yes 

Yes 

2 

1-2  Yes  Yes  Yes  No  No 

Denver  Post 

1000 

50% 

1000 

40% 

1000 

25% 

No 

MTWT 

Yes 

Yes 

Yes 

7 

2-2  Yes  No  No  Yes  No 

Denver  Rocky  Mt.  News  (tabloid) 

1000 

ssio 

1000 

$210 

1000 

$130 

No 

All 

Yes 

No 

Yes 

2 

2-2  No  No  No  Yes  No 

Ft.  Collins  Coloradoan 

None 

$30 

Yes 

MTWF 

Yes 

No 

No 

3 

1-1  No  Yfs  Yes  No  No 

Grand  Junction  Sentinel 

75% 

2655 

50% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

S 

1-1  No  No  No  No  No 

Greeley  Daily  Tribune 

1050 

$35 

No 

MTWFS 

No 

Yes 

Yes 

3 

1-1  Yes  No  No  No  No 

Pueblo  Star-Journal  Chieftain 

600 

$75 

600 

$50 

No 

All 

No 

Yes 

Yes 

4 

2-1  No  No  Yes  No  No 

Sterling  Advocate 

1000 

25% 

No 

All 

Yes 

Yes 

No 

3 

4-4  No  No  No  Yes  No 

CONNECTICUT 

Danbury  News-Times 

1000 
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1000 
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No 

All 

No 

Yes 

Yes 

7 
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Greenwich  Time 

1000 

S31<% 
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Yes 
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7 
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1000 
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No 

All 
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7 
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Middletown  Press 
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Yes 
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2 

4-4  Yes  No  No  No  Ye* 

New  Haven  JournaNCourier 

1200 
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MTuSa 

14 

2-2  Yea 

DEIAWAM 

Wilmington  News  Journal 

Page 

$450 

1000 

$300 

1000 

$150 

No 

All 

Yes 

Yes 

Yes 

7 

I-l  No  No  No  No  No 

OISTRia  OF  COLUMBIA 

News  (tabloid) 

800 

t350 

600 

$250 

600 

$150 

No 

.All 

Yes 

Yes 

Yes 

3 

4-4  No  No  No  No  No 

Washini^on  Post  &  Times  Herald 

1500 

S600 

1000 

$400 

1000 

$275 

Yes 

.All 

Yes 

Yes 

Yes 

5 

1-6  Yes  No  Yes  Yes  No 

VTashineton  Star 

1000 

$500 

1000 

$350 

1000 

$250 

No 

All 

Yes 

Yes 

Yes 

7 

2-6  Yes  Yes  Yes  Yes  No 

FLORIDA 

Bradenton  Herald 

1000 

$60 

No 

All 

No 

Yes 

Yes 

3 

2-2  Yes  Yes  No  No  No 

Clearwater  Sun 

1000 

$55 

Yes 

MTWTF 

Yes 

Yes 

Yes 

3 

3-3  No  No  No  No  No 

Daytona  Beach  News,  Journal 

600 

tl56 

600 

$104 

600 

$52 

Yes 

All 

Yes 

Yes 

Yes 

7 

1-3  No  No  Yes  No  No 

Del.and  Sun-News 

1000 

$.35 

All 

Yes 

No  No 

tort  Lauderdale  Daily  News 

1000 

50% 

1000 

40% 

1000 

45% 

No 

All 

Yes 

Yes 

Yes 

5 

1-1  No  No  No  No  No 

Ft.  Myers  News-Press 

1000 

$120 

1000 

$85 

1000 

$45 

No 

.All 

Yes 

Yes 

Yes 

3 

4-4  No  No  No  No  No 

Ft.  Pierce  News-Tribune 

1000 

85% 

No 

All 

No 

Yes 

Yes 

7 

2-2  No  No  No  No  No 

Gainesville  Sun 

1000 

$35 

No 

All 

No 

Yes 

Yes 

3 

2-2  Yes  Yes  Yes  No  No 

Jacksonville  Journal 

1000 

S5% 

No 

All 

No 

Ye.s 

Yes 

10 

2-2  No  No  No  No  No 

Jacksonville  Times  Union 

Page 

50% 

Page 

45% 

1000 

40% 

No 

All 

No 

No 
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10 
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ICey  West  Citizen 

1000 
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2 

1-1 

takebuid  Ledger 
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All 
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Yes 
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1000 
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Yes 

All 
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1000 
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All 
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tensacola  News-Journal 

1000 
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1000 
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All 
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4 

1-1  No  No  No  No  No 

Augustine  Record 

980 

30% 
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All 

No 
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1000 

$175 

1000 
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1000 
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Yes 

All 
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Yes 
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S-3  No  Yes  No  No  Ye* 

6t.  Petersburg  Times 

1000 

$250 
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$200 

1000 

$150 

Yes 
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Yes 
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14 
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Page 
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NEVER  BEFORE 
A  NEW  ORLEANS 
LIKE  THIS! 

FROM  PUBLISHER'S  INTERIM  STATEMENT  FOR  3  MOS.  ENDING  DEC.  31.  1958* 

SUNDAY  312,221 

Possibly  largest  Sunday  circulation  in  all  the  great  South  Central 
States  region!  20,561  more  copies  than  comparable  period  in  1957. 

&  DAILY  357,434 

A  whopping  62,275  more  copies  than  comparable  period  in  1957. 

Reaching  9  of  10  homes  in  New  Orleans  city  zone,  with  other 
hefty  distribution  in  retail  trading  zone  and  elsewhere. 

NOW  MORE  THAN  EVER  BEFORE,  TOTAL  SELLING 
IN  NEW  ORLEANS  BEGINS  WITH  NEWSPAPERS! 


'Filed  with  the  Audit  Bureau  of  Circulations  and  subject  to  audit. 
Daily  includes  162.497  evening  (except  Saturday)  and  194,937  nforning. 


PUBLISHERS  OF  THE  TIMES.PICAYUNE,  MORNING  AND  SUNDAY,  AND  NEW  ORLEANS 
STATES  AND  NEW  ORLEANS  ITEM,  EVENING.  LAFAYETTE  SQUARE.  NEW  ORLEANS  40 

REPRESENTED  NATIONALLY  BY  JANN  &  KELLEY,  INC. 


NEW  YORK  CHICAGO  DETROIT  LOS  ANGELES 
19»  editor  &  PUBLISHER  for  March  28,  1959 


SAN  FRANCISCO 


KANSAS  CITY 


Daily  Newspapers  offering  ROP  color:  rotes  and  data— Cont'd. 
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MAINE 

Augusta  Kennebec  Journal 

1000 

$50 

No 

All 

No 

Yes 

No 

10 

i-i 

No 

No 

No 

No 

No 

Bangor  Daily  News 

1000 

$250 

1000 

$200 

No 

All 

Yes 

Yes 

Yes 

e 

i-i 

No 

No 

No 

No 

No 

Portland  Press  Herald,  Express 

Page 

$300 

1000 

$200 

Yes 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

No 

No 

No 

Yes 

WaterviUe  Sentinel 

1000 

$100.20 

1000 

$78 

No 

All 

No 

No 

No 

14 

1-1 

No 

No 

No 

No 

Y.s 

MARYLAND 

Annapolis  Capital 

1000 

50% 

No 

MTWTF 

No 

Yes 

No 

5 

2-2 

No 

No 

Yes 

No 

No 

baltimore  News-Post,  American 

1000 

$575 

1000 

$475 

1000 

$325 

Yes 

All 

Yes 

Yes 

Yes 

3 

1-2 

Yes 

No 

No 

No 

No 

Baltimore  Sun 

1000 

$580 

No 

MTWTF 

No 

Yes 

No 

3 

2-2 

Yes 

No 

No 

Yes 

No 

Cauiliridge  Banner 

1000 

$70 

1000 

$45 

Yes 

All 

No 

No 

No 

7 

2-2 

Yes 

Yes 

Y’es 

No 

No 

Cumberland  News,  Times 

1000 

25% 

No 

SMTWTF 

No 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Ha^erstow’n  Herald-Mail 

1000 

35% 

No 

All 

Yes 

Yes 

Yes 

5 

2-1 

No 

No 

No 

No 

No 

Salisbury  Times 

Page 

$150 

Page 

$100 

1000 

550^ 

No 

All 

No 

Yes 

Yes 

3 

3-3 

No 

No 

No 

■No 

No 

MASSACHUSEHS 

Attleboro  Sun 

1000 

$50 

No 

MThFS 

No 

Y'es 

No 

7 

2-2 

Yes 

Yes 

No 

No 

Yes 

Boston  Christian  Science  Monitor 

1000 

so% 

1000 

40% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

7 

2-2 

Yes 

No 

No 

Yes 

No 

Boston  Globe 

1000 

$650 

1000 

$600 

1000 

$450 

Yes 

AU 

Yes 

Yea 

Yes 

7 

3-3 

No 

Yes 

Yea 

Yes 

No 

Boston  Herald  Traveler 

None 

$675 

None 

$600 

None 

$450 

No 

All 

No 

Yes 

Yes 

7 

2-2 

No 

Yes 

Yes 

Yes 

No 

BostxNi  Becord,  American 

Page 

$400 

No 

All 

No 

No 

No 

3 

1-1 

Yes 

No 

No 

No 

No 

Brockton  Enterprise  &  Times 

1000 

33  H%  No 

WTh 

Yes 

Yes 

No 

5 

2-2 

No 

No 

No 

No 

No 

Cape  Cod  Standard-Times 

Page 

$100 

600 

$75 

600 

$50 

No 

All 

No 

Yes 

No 

3 

2-2 

No 

Yes 

Yes 

No 

Yes 

Pall  River  Herald  News 

None 

35% 

No 

All 

No 

Yes 

Yes 

7 

2-2 

No 

No 

No 

No 

No 

GreenEeld  Recorder-Gazette 

1000 

50% 

Yes 

All 

No 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Haverhill  Journal 

1000 

$100 

All 

Holyoke  Transcript-Telegram 

1000 

$135 

1000 

$100 

Yes 

All 

No 

No 

Yes 

5 

1-2 

No 

No 

Yea 

No 

No 

Lowell  Sun 

600 

33  H%  Yes 

All 

No 

No 

No 

7 

1-1 

No 

No 

No 

No 

No 

Lynn  Telegram-News 

600 

80% 

Yes 

All 

No 

Yes 

Yes 

7 

3-3 

Yea 

No 

No 

No 

No 

Malden  News 

None 

$75 

No 

MTu 

No 

Yes 

No 

5 

1-1 

Yes 

No 

Yes 

Yea 

No 

Medford  Mercury 

1000 

$75 

MTu 

7 

2-2 

No 

New  Bedford  Standard-Times 

1000 

35% 

No 

All 

No 

Yes 

Yes 

2 

2-2 

No 

No 

No 

No 

Yes 

Quincy  Patriot-Ledger 

1000 

$100 

No 

MTuF 

No 

Yes 

No 

7 

4-1 

No 

No 

No 

No 

Yes 

Salem  Evening  News 

M  Pg 

35% 

Yes 

Ail 

No 

Yes 

Yes 

6 

1-1 

No 

Yes 

Yes 

No 

No 

Waltham  News-Tribune 

1000 

$125 

600 

$85 

600 

$45 

No 

All 

No 

No 

No 

3 

1-2 

No 

No 

Yes 

No 

No 

Worcester  Telegram-Gazette 

1000 

40% 

1000 

35% 

1000 

25% 

No 

.All 

Yes 

Yes 

Yea 

5 

2-2 

No 

Yes 

No 

No 

No 

MICHIGAN 

Ann  Arbor  News 

1000 

30% 

No 

All 

Yes 

No 

No 

3 

2-2 

No 

Yes 

No 

No 

No 

Battle  Creek  Enquirer  &  News 

1000 

$120 

1000 

$90 

1000 

$50 

Yes 

All 

Yea 

Yea 

Yes 

2 

2-2 

No 

No 

No 

No 

No 

Bay  City  Times 

Page 

$117 

MTuF 

No 

Yes 

No 

4 

Yea 

Benton  Harbor-St.  Joseph  News- 

No 

Palladium,  Herald  Express 

Page 

100% 

Page 

75% 

1000 

50% 

Yes 

All 

Yes 

Yea 

Yes 

7 

2-2 

Yes 

No 

No 

No 

Detroit  Free  Press 

Page 

$1000 

Page 

$1000 

1000 

$450 

No 

All 

Yes 

Yes 

Yes 

7 

4-4 

Yes 

No 

No 

Yes 

No 

Detroit  News 

1000 

$550 

No 

All 

Yes 

Yes 

Yes 

1 

1-1 

No 

No 

No 

No 

No 

Detroit  Times 

Page 

$1000 

Page 

$1000 

1000 

$500 

No 

TWTFS 

Yes 

Yes 

Yes 

7 

1-3 

No 

No 

No 

Yes 

No 

Flint  Journal 

1000 

$150 

Yes 

All 

No 

Yes 

No 

3 

1-1 

No 

No 

Yes 

No 

No 

Grand  Rapids  Herald 

1000 

40% 

1000 

25% 

No 

All 

No 

Yea 

No 

2 

1-2 

Yes 

No 

No 

No 

No 

Grand  Rapids  Press 

1000 

$90 

No 

All 

No 

Yes 

Yes 

2 

3-3 

No 

No 

No 

No 

Yes 

Hillsdale  Daily  News 

560 

$40 

No 

No 

No 

No 

No 

No 

No 

No 

Holland  Sentinel 

1000 

$135 

1000 

$105 

1000 

$75 

No 

All 

Yes 

No 

Yes 

6 

1-1 

No 

No 

Yes 

No 

Yea 

Jackson  Citizen  Patriot 

Page 

$100 

No 

All 

No 

Yes 

No 

4 

2-2 

No 

No 

No 

No 

Yea 

Kalamazoo  Gazette 

1000 

i5% 

No 

All 

Yea 

Yea 

Yes 

4 

1-2 

No 

No 

No 

No 

No 

Lansing  State  Journal 

Page 

$275 

Page 

$250 

1000 

30% 

No 

All 

Yes 

Yes 

No 

3 

1-4 

No 

No 

No 

No 

No 

Manistee  News-Advocate 

1000 

$50 

No 

All 

No 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

Marquette  Mining  Journal 

1000 

$65 

Yes 

MTWFS 

No 

Yes 

No 

2 

1-1 

No 

No 

No 

No 

No 

Midland  News 

1000 

$60 

Yes 

.MTWTF 

No 

Yes 

No 

4 

1-1 

No 

No 

No 

No 

No 

Mount  Clemens  Monitor-Leader 

1000 

25% 

No 

MTWTF 

Yes 

Yes 

Yes 

5 

1-1 

No 

No 

Yea 

No 

No 

Muskegon  Chronicle 

1000 

$125 

No 

All 

Yes 

Yes 

No 

4 

0-2 

No 

No 

No 

No 

No 

Owosso  Argus-Press 

1000 

$75 

Yes 

All 

Yea 

No 

No 

3 

2-1 

No 

No 

No 

No 

No 

Pontiac  Press 

Page 

$200.26 

Page 

$171.65 

1000 

$143.04 

No 

All  5) 

Yes 

Yes 

Yes 

4 

2-2 

Yes 

No 

Yes 

No 

No 

Port  Huron  Times  Herald 

Page 

35% 

Page 

35% 

1000 

25% 

Yes 

All 

Yes 

Yes 

Yes 

2 

2-2 

Yes 

Yes 

Yes 

No 

No 

Saginaw  News 

Page 

$143.49 

No 

All 

No 

Yes 

No 

3 

1-2 

No 

No 

No 

No 

Yes 

St.  Joseph  Herald-Press 

Page 

100% 

Page 

75% 

1000 

50% 

No 

All 

Yes 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

Yes 

Traverse  (iity  Reoord-Eagle 

1000 

50% 

No 

All 

No 

No 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Ypsilanti  Press 

1000 

$75 

Yes 

MTuFri 

No 

No 

No 

3 

2-2 

No 

No 

No 

No 

Yes 

0  Multi-color  Tues.  and  Sat.  onlf. 

MINNESOTA 

Austin  Herald 

1000 

$100 

1000 

$75 

1000 

$50 

Yes 

MTWFS 

Yes 

Yes 

No 

6 

1-1 

No 

No 

No 

No 

No 

Duluth  Herald,  News  Tribune 

None 

$300 

None 

$250 

None 

$125 

Yes 

All 

Yea 

Yes 

Yes 

5 

2-2 

No 

Yes 

No 

No 

No 

Fairmont  Sentinel 

1000 

$35 

Yes 

TWTFS 

No 

Yea 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Faribault  News 

1000 

$50 

No 

AU 

Yes 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

No 

Fergus  Falls  Journal 

1000 

$50 

No 

MTFS 

No 

No 

No 

7 

3-2 

No 

Yes 

No 

No 

Yes 

Hibbing  Tribune 

1000 

30% 

No 

All 

No 

Yes 

No 

3 

1-3 

Yea 

Yes 

Yea 

No 

No 

Mankato  Free  Press 

1000 

$80 

1000 

$60 

1000 

$40 

Yes 

Ail 

Yes 

Yes 

Yes 

10 

2-2 

Yes 

Yes  Yes 

No 

No 

Minneapolis  Star  and  Tribune 

Page 

$600 

Page 

$600 

1000 

$400 

No 

AU 

Yes 

Yea 

No 

4 

1-3 

Yea 

No 

No 

Yes 

No 

New  Ulm  Journal 

1000 

$40 

No 

AU 

No 

Y’es 

No 

4 

2-2 

No 

No 

No 

No 

No 

Red  Wing  Repubbcan  Eagle 

1000 

$45 

No 

All 

No 

Yes 

No 

4 

0-1 

No 

Yes  No 

No 

No 
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Leading  Newspapers 
in  ROP  Color  Advertising 
1958 

1.  Milwaukee  Journal _  2,400,344 

2.  Los  Angeles  Times _  1,882,231 

3.  Miamit  Herald .  1,679,383 

4.  Chicago  Tribune .  1,603,815 

5.  Salt  Lake  City  Tribune  1,462,789 

6.  Atlanta  Journal  &  Con.  1,458346 

7.  St.  Louis  Globe- Dem...  1,418,262 

8.  Houston  Chronicle _  1,348,518 

9.  Birmingham  News _  1,339,785 

10.  Nashville  Tennessean..  1,295,416 


One-paper  coverage  of  9  out  of  10 
homes  in  a  metropolitan  area 
of  a  million  people 


A  record  as  the  nation’s  preferred 
big  city  test  market 


Ask  us  for  facts  on  ROP  color  tests, 
specimen  pages  and  costs 


The  Milwaukee  Journal- 

world  leader  in  newspaper 

ROP  color  linage— and  experience 


Milline  rates  for  ROP  color  lower  than 
B&  W  rates  in  many  newspapers 
of  comparable  circulation 


E  MILWAUKEE  JOURNAL 

merica’s  Most  Colorful  Newspaper” 
ional  Representatives, 

.  ra  &  Ormsbee,  Inc. 
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MINNESOTA  (Cont.) 


Rochester  Post-BuUetiD 

Page 

SH5 

Page 

$100 

1000 

$50 

No 

All 

Y'es 

Y'es 

No 

2 

4-2 

No 

No 

No 

No 

No 

St.  Cloud  Times 

1000 

$115 

1000 

$90 

1000 

$65 

No 

.All 

No 

No 

Y’es 

4 

1-1 

No 

No 

No 

No 

No 

St.  Paul  Dispatch,  Pioneer  Press 

1000 

$450 

1000 

$450 

1000 

$825 

No 

All 

Yes 

Yes 

Y'es 

3 

1-2 

No 

Y'es 

Yes 

Yes 

No 

Winona  News 

1000 

50% 

Yes 

All 

Y’es 

Y'es 

No 

3 

1-1 

No 

No 

No 

No 

No 

MISSISSIPPI 

BUoxi'Gulfport  Herald 

1000 

$88 

1000 

$72 

1000 

$48 

Yes 

All 

Yes 

Y'es 

Y'es 

3 

2-2 

No 

No 

Yes 

No 

No 

Columbus  Comm.  Dispatch 

1000 

80':i 

Yes 

All 

No 

Yes 

No 

7 

2-2 

No 

No 

No 

No 

Yes 

Corinth  Corinthian 

1000 

$25 

No 

MTWFS 

No 

Y'es 

No 

3 

1-1 

No 

No 

Yes 

No 

No 

Greenville  Delta  Democrat-Times 

1000 

80% 

No 

SMTWF 

No 

No 

No 

7 

3-3 

No 

No 

No 

No 

Yes 

HattiesburK  American 

HPg. 

60% 

HPg. 

50% 

HPg. 

85% 

Yes 

All 

Yes 

Yes 

No 

3 

1-3 

No 

No 

No 

No 

No 

Jaduon  Clarion-Ledger,  News 

1000 

$J50 

1000 

$125 

1000 

$67.50 

Yes 

All 

Yes 

Y'es 

Y'es 

3 

2-2 

No 

No 

No 

No 

No 

Jadcson  State  Times 

1000 

45% 

1000 

40% 

1000 

85% 

Yes 

All 

Yes 

Yes 

Yes 

2 

3-3 

No 

No 

Yes 

No 

No 

Meridian  Star 

IHO 

♦0% 

1120 

85% 

1120 

25% 

No 

All 

Yes 

Y'es 

Y'es 

3 

1-1 

Na 

Yes 

No 

No 

No 

Natches  Times 

None 

88H% 

All 

7 

2-2 

No 

Tupelo  Journal 

1000 

25% 

No 

MTWFS 

Yes 

Yes 

No 

7 

2-2 

No 

No 

No 

No 

No 

Vicksburg  Post 

Page 

50% 

Page 

45% 

^pg. 

85% 

Yes 

All 

No 

No 

No 

2 

S-S 

Yes 

No 

No 

No 

No 

W^est  Point  Tinies-I>eader 

1000 

$.85 

Yes 

All 

Yes 

No 

Yes 

3 

No 

No 

No 

No 

No 

MISSOURI 

Cape  Girardeau  S.  E.  Missourian 

1000 

$120 

1000 

$60 

Yes 

All 

Yes 

Y'es 

No 

2 

1-1 

No 

No 

No 

No 

No 

Carthage  Evening  Presi 

1120 

$35 

Yes 

All 

No 

No 

No 

3 

1-2 

Yes 

No 

No 

No 

No 

Columbia  Missourian 

1000 

$30 

Yes 

All 

Yes 

Yes 

Y'es 

3 

2-2 

No 

No 

No 

No 

Y’es 

Columbia  Tribune 

1000 

$180 

1000 

$120 

1000 

$60 

No 

All 

No 

Yes 

No 

6 

2-2 

Independence  Examiner 

1000 

$50 

No 

AU 

No 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

Jefferson  City  News,  Post-Tribune 

1000 

$170 

1000 

$145 

1000 

$90 

Yes 

All 

No 

Yes 

Yes 

7 

2-2 

No 

Yes 

No 

No 

No 

Joplin  Globe,  News  Herald 

1000 

$175 

1000 

$125 

Yes 

All 

Yes 

No 

No 

7 

1-2 

No 

No 

Yes 

No 

No 

Kansas  City  Drovers  Telegram 

Page 

$120 

Page 

$80 

1000 

$40 

No 

All 

No 

Yes 

Yes 

10 

2-2 

No 

No 

No 

No 

No 

Kansas  City  Star 

1000 

$675 

1000 

$675 

1000 

$375 

Y'es 

All 

Yes 

Yes 

Y'es 

10 

2-2 

Yes 

Yes 

No 

No 

No 

Mexico  I>»djter 

1000 

$120 

1000 

$85 

1000 

$.50 

Yes 

MTWFS 

Y’es 

Yes 

Y'es 

6 

No 

No 

No 

No 

No 

Moberly  Monitor-Index  &  Democrat 

'  4  Pg. 

$35 

No 

No 

No 

Neosho  News 

^Pg. 

$120 

KPg. 

$80 

^Pg. 

$40 

Yes 

All 

Yes 

Y'es 

2 

Yes 

Kevada  Mail 

1500 

$.02  li. 

Yes 

All 

Yes 

Yes 

No 

2 

No 

No 

No 

No 

No 

St.  Joseph  News-Press  &  Gaaette 

1000 

$285 

1000 

$205 

1000 

$125 

Yes 

All 

No 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

No 

St.  Louis  Daily  Livestock  Bep. 

Page 

$120 

Page 

$80 

1000 

$40 

No 

MTWTF 

hto 

Yes 

Yes 

10 

2-2 

No 

No 

No 

No 

No 

St.  Louis  Globe-Democrat 

Page 

$550 

1000 

$400 

1000 

$300 

Yes 

All 

Yes 

Yes 

Yes 

7 

1-2 

Yes 

No 

No 

Yes 

No 

St.  Louis  Post-Dispatch 

1000 

$550 

1000 

$400 

1000 

$300 

No 

All 

Yes 

Yes 

No 

5 

1-2 

Yes 

No 

No 

No 

No 

Sedalia  Democrat-Capital 

1000 

$110 

1000 

$75 

1000 

$50 

No 

All 

No 

Yes 

Yes 

7 

2-2 

No 

No 

No 

No 

No 

Sikeaton  Standard 

1000 

$140 

1000 

$85 

1000 

$40 

No 

All 

No 

Yes 

No 

2 

2-2 

No 

Yes 

Yes 

No 

No 

SpringSeld  News,  Leader  &  Press 

Page 

50% 

1000 

50% 

1000 

35% 

No 

All 

Yes 

Y'es 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

MONTANA 

Billing!  Gazette 

1000 

$.12  li. 

1000 

$.10  li. 

1000 

$.08  li. 

Yes 

All 

No 

Yes 

$10 

2 

2-2 

Yes 

No 

Yes 

No 

No 

Butte  Standard,  Post 

1000 

65% 

1000 

40% 

1000 

25% 

No 

MTWTFS 

Yes 

Y’es 

No 

7 

2-2 

No 

No 

No 

No 

No 

Great  Falls  Tribune  Leader 

1000 

65% 

1000 

60% 

1000 

40% 

Yes 

STWTFS 

Yes 

Yes 

Yes 

7 

2-3 

No 

No 

No 

No 

No 

Helena  Independeot-RiM-ord 

1000 

45% 

1000 

SO^l 

No 

All 

No 

Y'es 

No 

3 

2-2 

No 

No 

No 

No 

No 

Miles  City  Star 

560 

25% 

Yes 

All 

No 

Yes 

No 

2 

1-2 

Yes 

Yes 

Y'es 

No 

Missoula  Missoulian^Seotinel 

1000 

50% 

1000 

85% 

1000 

25% 

Yes 

All 

No 

Yes 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

NEBRASKA 

Beatrice  Sun 

1000 

25% 

No 

MTuWF 

No 

Yes 

No 

3 

1-2 

No 

No 

No 

No 

No 

Fremont  Guide  &  Tribune 

1000 

$35 

Yes 

MTWFS 

Yes 

Yes 

Yes 

1 

1-1 

Yes 

Yes 

No 

No 

No 

Grand  Island  Independent 

ISOO 

$100 

1500 

$70 

1000 

$40 

Yes 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Hastings  Tribune 

1000 

75% 

1000 

60% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

6 

1-2 

No 

Yes 

No 

No 

Y'es 

Kearney  Daily  Hub 

1000 

$35 

No 

All 

No 

No 

fl 

No 

No 

No 

No 

No 

Lincoln  Journal  SIat 

Page 

$288.90 

Page 

$216.72 

1000 

307c 

No 

All 

Yes 

Yes 

Yes 

7 

1-2 

No 

No 

No 

No 

No 

Norfolk  Daily  News 

1000 

$35 

No 

AU 

No 

No 

No 

2 

2-1 

Yes 

No 

No 

No 

No 

North  Platte  Telegraph-Bulletin 

1000 

$30 

No 

All 

No 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

Omaha  Daily  Journal-Stockman 

Page 

$120 

Page 

$80 

1000 

$40 

No 

All 

No 

Yes 

Yes 

10 

2-2 

No 

No 

No 

No 

No 

Omaha  World-Herald 

Page 

$460 

Page 

$845 

1000 

$.16  li. 

No 

All 

Yes 

Yes 

Yes 

4 

2-2 

Yes 

No 

No 

Yes 

No 

Scottsbluff  StAT-Hcrald 

1000 

25% 

Yes 

STWFS 

Yes 

Yes 

No 

3 

1-1 

No 

No 

No 

No 

No 

NEVADA 

Las  Vegas  Review-Journal 

1000 

$110 

1000 

$65 

1000 

$47.50 

No 

All 

Yes 

Yes 

Y’es 

4 

2-2 

No 

Yes 

Y'es 

No 

No 

Las  Vegas  Sun 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

2 

2-2 

Yes 

No 

No 

No 

No 

Reno  Gazette,  Nevada  State  Journal 

1000 

$120 

1000 

$70 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

NEW  HAMPSHIRE 

Laconia  Citizen 

1000 

$50 

No 

MTWTF 

No 

No 

No 

2 

2-2 

No 

No 

No 

No 

Yes 

Manchezter  Union  Leader 

Page 

87  H% 

1000 

25-40% 

No 

All 

Yes 

Yes 

Yes 

3 

2-2 

Yes 

No 

No 

No 

No 

Nashua  Telegraph 

1000 

sor'c 

Yes 

AU 

No 

No 

No 

3 

2-1 

Yes 

Yes 

No 

No 

No 

Portsmouth  Herald 

None 

1007c 

None 

sor’c 

No 

All 

Yes 

No 

No 

4 

1-1 

Yes 

No 

No 

No 

Y'es 
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GOOD 


NEW  CAR 
SALES  ARE  UP 
SHARPLY- AND 
INCREASING 


Detroit’s 
on  the  GO 
again! 


DETROIT’S 

AUTO 

PRODUCTION 
BOOSTED 
50%  to  80% 


•  Immediate  $100-million  construction  and  expansion  program  by  Great  Lakes  Steel! 

•  Immediate  $35-million  modernization  program  by  Ford  Motor  Co.’s  steel  division! 

•  Immediate  $68'million  outlay  for  expansion  by  Detroit  Edison  Co.— part  of  a 
$300'million  long-range  plan. 

•  Immediate  construction  of  a  $2-million  building  by  Burroughs  Corp. 


•  Today,  IV3  million  are  employed.  Factory  wage  rates  are  over  $104  weekly— highest 
of  any  major  industrial  market  in  the  nation! 


These  are  Good  Signs  of  Good  Business  for  Detroit.  No  other  market  in  the 
nation  has  as  much  potential!  Now  is  the  time  to  push  your  product  in  Detroit 
through  THE  NEWS.  Its  circulation— weekdays  and  Sunday — is  the  highest  in 
history,  and  it  carries  more  advertising  linage  than  both  other  newspapers  com¬ 
bined.  The  reason  is  expanding  coverage  in  an  expanding  marketl 

The  Detroit  News 

Pint  In  Circulation  463,469  Wookdoyt,  372,276  Sunday,  AlC  9/30/53 

Eastern  Office  ...  260  Madison  Ave.,  New  York  Chicago  Office  ...  435  N.  Michigan  Ave.,  Tribune  Tower 
Pacific  Office  ....  785  Market  St.,  Son  Francisco  Miami  Beach  ....  The  Leonard  Co.,  311  Lincoln  Road 

editor  &  PUBLISHER  for  March  28,  1959 


35 


Daily  Newspapers  offering  ROP  color:  rates  and  data— Cont'd. 


t  Colors 

2  Colors 

2- 

1  Color 

1- 

M  Page 

Days 

Color  Standard 

Closing 

Nick-  Is  Mast- 

uid  Black 

Color 

and  Black 

Color 

and  Black 

Color 

Vertical 

of  Week 

Used  in 

Proc-  Mix 

Days  in  Progs 

Can  Sth  eled  bad 

Min. 

Pre¬ 

Min. 

Pre¬ 

Min. 

Pre¬ 

B  &W 

Color  Is 

Editorial 

ess  Special  Advance  and 

Hot  Patch  Cyl.  Press  Maa- 

Size 

mium 

Size 

mium 

Size 

mium 

Comic 

Available 

Matter 

Ink  Ink 

of  Pub.  Proofs  Mold  Mats  Anil.  Phnesdatoy 

NEW  JERSEY 


Aabury  Park  Press 

None 

$75 

Yes 

All 

Yes 

Yes 

No 

2 

1-1 

Yes 

Yes 

Yes 

No 

No 

Atlantic  City  Press 

1000 

35% 

Yes 

All 

Yes 

Yes 

No 

* 

1-1 

No 

No 

Yes 

Bayonne  Times 

None 

60% 

None 

80% 

No 

All 

No 

Yes 

No 

14 

2-2 

No 

No 

No 

No 

No 

Bridgeton  News 

a  Page 

$80 

No 

All 

No 

Yes 

No 

7 

2-2 

No 

Yes 

TJT' 

No 

No 

Camden  Conrier-Post 

Page 

$275 

Page 

$210 

1000 

$135 

Yea 

All 

Yes 

Yes 

Yes 

10 

3-3 

No 

No 

No 

No 

No 

Elizabeth  Journal 

Page 

$155 

Page 

$155 

1000 

$115 

Yes 

All 

Yes 

Yes 

Yes 

5 

2-2 

No 

Yes 

Yes 

No 

No 

Jersey  City  Jersey  Journal 

1000 

$200 

No 

MTu 

No 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

Yes 

Long  Branch  Record 

None 

30% 

Yes 

All 

No 

Yes 

No 

2 

3-3 

No 

No 

.»Jo 

No 

No 

Newark  News 

1000 

$250 

No 

All 

Yes 

4 

No 

No 

Yes 

Yes 

No 

Newark  Star-Led^r 

Page 

$500 

1000 

$.650 

1000 

$200 

No 

All 

Yes 

Yes 

Yes 

5 

S-S 

No 

No 

No 

Yes 

No 

New  Brunswick  Home  News 

1000 

30% 

No 

All 

No 

Yea 

Yes 

3 

2-4 

No 

No 

No 

No 

No 

Perth  Amboy  Eveninx  News 

1000 

$100 

Yes 

MTuFS 

No 

Yes 

No 

2 

2-3 

Yes 

No 

hJo 

No 

Trenton  Times.  Times-Advertiser 

1000 

$75 

Yes 

MTu 

No 

Yes 

Yes 

7 

2-2 

No 

No 

Yes 

No 

No 

Vineland  Times  Journal 

600 

$112.50 

600 

$75 

Yes 

MTWFS 

Yes 

No 

Yes 

3 

1-1 

"W 

)4o 

No 

?lo 

NEW  MEXICO 

Alluiqiierque  Journal-Tribune 

Page 

55% 

Page 

45% 

1000 

85% 

No 

AU 

No 

Yes 

Yes 

10 

2-2 

No 

No 

No 

Carlsbad  Current-Argus 

1000 

$50 

1000 

$25 

No 

AU 

Yes 

Yes 

No 

5 

2-2 

Yes 

Yea 

No 

No 

No 

Clovis  News-Journal 

1000 

50% 

No 

AU 

No 

Yes 

No 

S 

1-1 

No 

No 

No 

No 

Farmington  Times 

1000 

35% 

No 

All 

Yes 

Yes 

Yes 

5 

2-2 

No 

No 

No 

No 

No 

Gallup  Independent 

(Color  accepted  after  June  1,  195PI 

Roswell  Record 

1000 

35% 

No 

All 

Yes 

Yes 

Yes 

3 

2-1 

No 

No 

No 

No 

No 

Santa  Fe  New  Mexican 

1000 

80% 

1000 

45% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

3 

2-2 

Yes 

“ST" 

No 

No 

NEW  YORK 

Albany  Knickerbocker  News 

1000 

$185 

1000 

$125 

No 

All 

Yes 

Yes 

Yes 

5 

2-2 

No 

Yes 

No 

No 

No 

Albany  Times-Union 

Page 

$225 

Page 

$175 

1000 

$125 

Yes 

All 

Yes 

Yes 

Yes 

8 

4-1 

No 

Yes 

No 

No 

No 

Buffalo  Courier-Express 

1000 

$325 

1000 

$210 

1000 

$125 

No 

All 

Yes 

Yes 

Yes 

7 

2-2 

Yes 

No 

Yes 

Yes 

No 

Buffalo  Evening  News 

1000 

$500 

1000 

$375 

1000 

$250 

No 

All 

Yes 

No 

Yes 

7 

2-2 

Yes 

No 

Yes 

Yet 

No 

Endicott  Daily  Bulletin 

1000 

$50 

No 

MTuFS 

No 

No 

No 

7 

2-2 

W 

No 

No 

No 

Ya 

Jamaica  Long  Island  Star  Journal 

Page 

$330 

Page 

$250 

1000 

$150 

Yes 

MTWF 

No 

Yes 

Yes 

S 

1-3 

No 

Yes 

No 

No 

Jamestown  Sun  (tabloid) 

Page 

$.01  li. 

No 

AU 

No 

Yes 

No 

2 

1-1 

No 

No 

No 

No 

No 

Kingston  Freeman 

1000 

50% 

1000 

40% 

1000 

35% 

No 

All 

No 

Yes 

No 

3 

1-1 

No 

No 

No 

No 

No 

Lockport  Union  Sun  &  Journal 

1000 

$50 

No 

MTWFS 

Yes 

Yea 

6 

155" 

No 

No 

No 

Long  Island  Press 

Page 

50% 

Page 

45% 

1000 

50% 

No 

MTWTF 

No 

Yes 

Yes 

3 

1-3 

No 

Yes 

No 

No 

No 

Middletown  Record 

1000 

50% 

AU 

7 

2-2 

New  York  Brooklyn  Daily 

H  Pg. 

$.15li. 

All 

1 

1-1 

New  York  Joumal-American 

1000 

45% 

MTu 

No 

Yes 

Yes 

5 

1-1 

Yes 

No 

No 

Yes 

No 

hlew  York  Post  (tabloid) 

^Pg. 

$300 

No 

AU© 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

New  York  Staten  Island  Advance 

1000 

$100 

Yes 

AU 

No 

Yes 

Yes 

3 

1-3 

No 

Yes 

Yet 

No 

No 

Niagara  Falls  Gazette 

Page 

$170 

1000 

$105 

1000 

$65 

No 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

No 

No 

No 

No 

Oneonta  Star 

1000 

$45 

No 

MTuFS 

Yes 

Yes 

No 

7 

2-2 

No 

No 

Yes 

No 

No 

Oswego  Paladium-Times 

1000 

$40 

Yes 

AU 

No 

Yes 

No 

14 

No 

No 

No 

No 

Plattsburgh  Press-Republican 

1000 

$100 

1000 

$75 

1000 

$50 

No 

All 

Yes 

Yes 

Yes 

5 

2-2 

No 

No 

No 

No 

No 

Rochester  Times-Union  &  Democrat 

&  Chronicle 

1000 

60% 

1000 

50% 

1000 

40% 

No 

All 

Yes 

Yes 

Yes 

6 

2-2 

Yes 

Yes 

No 

Yes 

No 

Rome  Sentinei 

1500 

50% 

1000 

40% 

1000 

$50 

No 

All 

Yes 

Yes 

Yes 

6 

1-2 

No 

Yes 

Yes 

No 

No 

Syracuse  Hersld-Joumsl, 

Post-Standard 

Page 

50% 

Page 

40% 

1000 

*5% 

No 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

Yes 

No 

No 

Troy  Record*  Times-Record 

1500 

$190 

1000 

$165 

1000 

$125 

Yes 

MTWTFS 

Yes 

Yes 

Yes 

t 

2-1 

No 

Yes 

No 

No 

No 

Utica  Observer-Diapatch,  Press 

1000 

$225 

1000 

$150 

No 

AU 

Yes 

Yes 

No 

3 

1-1 

No 

No 

No 

No 

0  Red  only  Mon.  and  Fri. 

NORTH  CAROLINA 

Asheville  Citizen  and  Times 

1000 

25% 

No 

AU 

Yes 

Yes 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

Burlington  Times-News 

1000 

$40 

Yes 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

Yes 

No 

No 

No 

Charlotte  Newt 

1000 

$85j_ 

Yes 

AU 

Yes 

Yes 

Yes 

5 

S-S 

No 

No 

Yes 

No 

No 

Charlotte  Observer 

lOOO 

$400 

1000 

$250 

1000 

$100- 

No 

All 

Yes 

Yes 

Yes 

14 

1-3 

No 

Yes 

No 

Yes 

Yet 

Concord  Tribune 

1000 

$35 

No 

AU 

No 

Yes 

No 

4 

2-2 

Yes 

Yes 

Yes 

No 

No 

Durham  Herald*Sun 

Page 

$325 

Page 

$200 

1000 

$100 

Yes 

AU 

Yes 

Yes 

Yes 

3 

2-2 

Yes 

Yes 

Yes 

No 

No 

Elizabeth  City  Advance 

Page 

25% 

No 

All 

No 

Yes 

No 

3 

1-1 

Yes 

Yes 

No 

No 

l5o 

Fayetteville  Observer 

lOOO 

$100 

1000 

$75 

1000 

$50 

No 

All 

No 

Yes 

Yes 

5 

3-3 

Yes 

Yes 

Yes 

No 

No 

Gastonia  Gazette 

lOOO 

$100 

1000 

$75 

1000 

$50 

No 

AU 

No 

No 

Yes 

15 

1-1 

No 

Yes 

No 

No 

Yet 

Goldsboro  NewfArgus 

1000 

$35 

Yes 

AU 

Yes 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

No 

Greenville  Reflector 

lOOO 

$75 

1000 

$55 

1000 

$35 

No 

AU 

No 

Yes 

Yes 

2 

1-1 

Yes 

No 

No 

No 

No 

High  Point  Enterprise 

1000 

$50 

No 

All 

Yes 

Yet 

Yet 

7 

2-2 

No 

No 

No 

No 

Yes 

Kannapolis  Daily  Independent 

1000 

50% 

No 

MTWT 

Yes 

Yes 

No 

7 

S-S 

No 

No 

No 

No 

Yes 

Lexington  Dispatch 

1000 

$35 

Yes 

AU 

Yes 

Yes 

No 

3 

2-2 

Yes 

Yes 

No 

No 

No 

Morgantown  News-Herald 

1000 

$35 

All 

7 

No 
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A  Statement  by  the  Chairman  of  the 
Board  of  the  Pepsi-Cola  Company 


about 


R.O.R 


color 


At  the  recent  R.O.P.  Color  Conference  In 
San  Francisco,  Alfred  N.  Steele,  Chairman  of  the 
Board  of  the  Pepsi-Cola  Company  said: 

“Pepsi-Cola  and  its  bottlers  intend  to  spend 
$1,000,000  in  R.O.P.  color  advertising  in  1959. 
“Color,”  he  said,  “was  used  as  the  bellwether  of 
our  marketing  program  in  1950,  when  Pepsi-Cola’s 
new  management  took  over. 

“At  that  time,  the  company  was  faced  with  many 
serious  problems.  Sales  were  dropping. 

Bottlers  were  losing  confidence. 

“Use  of  R.O.P.  color  ads  in  15  key  cities  acted  as 
a  catalyst  that  gave  our  organization  a  spark 
it  has  never  extinguished. 

“Bottlers  regained  confidence.  Sales  curves 
began  to  rise.  Since  then  Pepsi-Cola  sales  have  risen 
five  times  that  of  the  industry  rise! 

“You  can’t  beat  R.O.P.  color  as  an  attention-getter 
in  newspapers.” 

This  statement  is  brought  to  the  attention  of  the 
publishing  industry  by 

Builders  of  Newspaper  and  Magazine  Equipment 
for  America’s  Foremost  Publications. 

*  R.  Hoe  &  Co.,  Inc.  has  recently  announced  the 
world’s  newest,  finest,  and  fastest  newspaper  unit 
—  the  COLOR-MATIC.  This  masterpiece  of 
engineering  progressiveness  is  capable  of  printing 
newspapers  in  full  color  at  speeds  up  to  70,000 
P.P.H.  with  a  fidelity  of  reproduction  never  before 
achieved  with  newspress  equipment. 


THE  NEW  CHICAGO-WHERE  GREAT  THINGS  ARE  HAPPENING! 


This  is  the  way  young  Chicago  today  hurries  downtown,  mokes  plane  connections,  gets  around  in  the  world. 
It  is  o  scene  undreamed  of  just  o  decade  ago.  It  is  one  of  the  great  things  happening  here. 

The  helicopter  churning  over  skyscraper  and  suburb  is  but  one  of  the  changes  you  see  oil  about  you  in 
Chicago.  The  profile  of  the  city  has  altered,  with  shining  new  structures  giving  new  dimension  to  our  skyline 
A  pattern  of  new  toll  roads  and  expressways  is  literally  changing  our  way  of  going  in  and  around  the  city. 
New  shopping  centers  arise.  Chicago  stays  dynamic  and  young  — it  still  grows. 

That  same  spirit  is  imprinted  upon  this  page.  You  are  looking  at  color  reproduced  as  it  could  not  have  been 
done  short  years  ago.  This  paper  has  come  from  the  newest  and  finest  presses.  And  it  came  from  the  newest 
and  finest  ma|or  newspaper  plant  in  the  country.  This  plant  and  this  newspaper  are,  proudly,  part  of  a 
changing  and  growing  community. 

The  Sun-Times  is  the  only  metropolitan  newspaper  to  start  from  scratch  and  grow  to  greatness  in  modern 
times.  It  happened  in  Chicago  as  part  of  this  city's  growth  and  progress.  It  continues  to  happen  every  day, 
each  edition.  For  the  Sun-Times  is  this  city's  young  and  dynamic,  colorful  and  exciting  newspaper. 

THIS  IS  THE  NEW  SUN-TIMES -WHERE  GREAT  THINGS  ARE  HAPPENING! 

A  Sun-Times  representative  will  be  happy  to  show  you  tear  sheets  of 
ROP  four-color  advertisements  from  any  of  the  following  advertisers: 
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American  Dairy  Association 

James  B.  Beam  Distilling  Co. 
Bowman  Dairy  Company 

Dean  Milk  Company 
Marshall  Field  &  Company 

General  Foods  Corp. 

Theo.  Hamm  Brewing  Co. 

G.  Heileman  Brewing  Co. 


Interstate  Bakeries 

Jewel  Tea  Company,  Inc. 
National  Tea  Company 

Kellogg  Company 
The  Kroger  Company 

Meister  Brau  Beer 
Shenley  Industries 

The  Squirt  Company 


Thos.  J.  Webb  Coffee 
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FAIRCHILD 

news 


Following  the  IRE  convention 
in  New  York  during  the  past  week, 
ELECTRONIC  NEWS  held  its  na¬ 
tional  advertising  sales  conference 
Mar.  27  and  28.  Publisher  Wade 
Fairchild  conducted  the  meetings 
with  regional  ad  representatives 
from  the  west  coast,  midwest  and 
New  England,  as  well  as  members 
of  the  New  York  ad  staff. 


Saul  Diamond,  administrative 
manager  of  WOMEN’S  WEAR 
DAILY,  left  last  week  on  a  three- 
week  trip  to  the  Florida  ready-to- 
wear  market.  In  addition  to  visit¬ 
ing  the  Miami  market,  Mr.  Dia¬ 
mond  expects  to  visit  Hollywood, 
Fort  Lauderdale,  West  Palm  Beach, 
Ocala,  Lakeland,  St.  Petersburg, 
Ttunpa  and  Coral  Gables. 


A  four-week  tour  starting  Mar. 
30  by  five  top  Amateur  Athletic 
Union  track  and  field  athletes  to 
Greece,  Turkey,  Iran  and  India 
will  be  headed  by  Irving  School¬ 
man,  ad  sales  representative  of 
DAILY  NEWS  RECORD.  Tours 
are  sponsored  by  the  U.  S.  State 
Department  in  conjunction  with 
AAU.  Mr.  Schoolman,  who  is  con¬ 
ducting  the  tour  involving  exhibi¬ 
tion  competition  and  clinics,  is  a 
member  of  the  National  AAU 
track  and  field  committee  and  past 
president  of  the  metropolitan  AAU. 


Zachary  Dicker,  of  the  advertis¬ 
ing  sales  staff  of  ELECTRONIC 
NEWS,  addressed  the  national 
sales  meeting  of  the  Elco  Corp.  on 
Mar.  21.  He  explained  the  func¬ 
tion  and  value  of  a  weekly  news¬ 
paper  in  the  field  of  electronics. 


Two  big  merchandising  events 
in  the  men’s  and  boys’  wear  indus¬ 
try  will  be  heralded  by  DAILY 
NEWS  RECORD  with  special  sec¬ 
tions  aimed  to  help  retailers  real¬ 
ize  their  full  potential  from  this 
business.  The  Apr.  1  issue  will 
contain  a  section  on  “Father’s 
Day”  merchandising;  and  on  Apr. 
2,  the  “Back  To  College”  market 
will  be  highlighted. 


So  much  interest  has  been  ex¬ 
pressed  in  European  merchandise 
that  WOMEN’S  WEAR  DAILY 
will  publish  on  Mar.  30  a  special 
section  devoted  to  European  ready- 
to-wear  and  accessories.  The  coun¬ 
tries  represented  will  be:  England, 
France,  Germany,  Italy  and  Swit¬ 
zerland. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publirhtri  of 

Doily  News  Record,  Supermarket  News, 
Womett's  Weor  Doily,  Electronic  News, 
Homo  Furnishings  Doily,  Directories, 
Men's  Weor,  Footweor  News.  Books. 


Reidar  Lund 
Moves  to  St.  Paul 

St.  Paul,  Minn. 

Appointment  of  Reidar  Lund 
as  executive  sports  editor  of  the 
St.  Paul  Dispatch  and  Pioneer 
Press  is  announced  by  B.  H. 
Bidder  Jr.,  publisher. 

Mr.  Lund,  executive  sports 
editor  of  the  Duluth  News  Trib¬ 
une  and  Herald  and  a  veteran 
of  34  years  with  the  Duluth 
newspapers,  assumed  his  new 
duties  March  23. 

'  George  Edmund,  who  has  been 
executive  sports  editor  of  the  St. 
Paul  newspapers,  is  now  sports 
editor  of  the  St.  Paul  Dispatch. 

The  new  sports  editor  for  the 
Duluth  newspapei's  is  Arno 
Goethel,  city  hall  reporter  and 
a  former  member  of  the  sports 
staff  for  five  years. 

,  The  column,  “Reidar  Lund 
Says,’’  has  been  one  of  the  most 
I  controversial  features  of  the 
I  Duluth  newspapers  since  it  was 
initiated  18  years  ago. 

Mr.  Lund  fashioned  his  daily 
Herald  and  Sunday  News  Trib¬ 
une  column  with  this  philosophy: 
“As  I  see  it,  the  purpose  of  a 
sports  column  is  to  stimulate 
I  discussion.  I  merely  present  my 
I  personal  views,  not  as  an  expert, 

1  but  as  an  observer.  Whether  my 
'  analysis  is  right  or  wrong  is 
beside  the  point.  The  important 
thing  is  to  give  readers  some¬ 
thing  on  which  to  hang  an  argu¬ 
ment.” 

♦  ♦  ♦ 

Ed  Leach,  45,  former  man¬ 
aging  editor  of  the  Longview 
(Tex.)  Daily  News — to  field 
representative  for  the  United 
States  Brewers  Foundation.  He 
is  succeeded  by  Marshall 
Lynum,  formerly  with  the  Fort 
Worth  (Tex.)  Press. 

*  *  * 

Jim  Barnhill,  advertising 
manager  for  the  Great  Bend 
(Kas.)  Daily  Tribune — to  pub- 
j  Usher  of  the  Hillsboro  (Tex.) 


personal 


Daily  Mirror.  He  is  succeeded 
by  Hal  Cooley,  who  has  been  on 
the  ad  staff  three  years. 

*  *  * 

Harold  Rosen — from  editor 
of  the  weekly  Clementon  (N.  J.) 
Record  to  managing  editor  of 
the  weekly  Philadelphia  (Pa.) 
Jewish  Times. 

m  Hfi 

John  St.  George  Joyce, 
former  rewriteman  of  the  Phila¬ 
delphia  (Pa.)  Inquirer — to  the 
Philadelphia  Chamber  of  Com¬ 
merce  public  relations. 

«  »  9|C 

Saul  Schraga,  former  Phila¬ 
delphia  (Pa.)  Inquirer  rewrite¬ 
man — to  the  Philadelphia  Re¬ 
development  Authority  as  public 
information  officer. 

♦  *  ♦ 

R.  A.  Griffin — from  editor 
of  the  Bainbridge  (Ga.)  Post- 
Searchlight  to  real  estate  and 
insurance  business.  Succeeding 
him  is  Avery  Meians. 

*  ♦  * 

Rip  Collins,  former  wire  edi¬ 
tor  of  Wilmington  (N.  C.)  Morn¬ 
ing  Star — now  city  editor.  He 
replaces  Tom  Thorpe — to  Hous¬ 
ton  (Tex.)  Chronicle  as  general 
assignment  reporter.  Tom  Wood 
— from  waterfront  reporter  to 
wire  editor. 


When  a  reader  bares  his  heart 

to  a  columnist-counselor,  he 

deserves  professional  opinion 

K  FAHV  COKIL 

is  composed  of  nine  professionals — a  judge,  a  psychiatrist,  three 
clergymen,  a  newspaper  editor,  a  women’s  editor  and  two 
writere.  They  meet  and  discuss  problems  selected  from  true 
situations  that  are  of  interest  to  the  greatest  number  of  readers. 

The  result  is  a  completely  new  kind  of  newspaper  reader 
counseling  service — one  your  readers  will  respect  and  truly 
appreciate.  Six  releases  a  week.  Wire  or  write  GENERAL 
FEATURES  CORP.,  250  Park  Ave.,  New  York,  N.Y.,  today 
for  samples  and  rates. 

EDITOR  & 


CE  Moves  to  New 
News  Editor  Post 

Chester,  Pa. 

Three  new  executive  assign¬ 
ments  have  been  announced  in 
the  editorial  department  of  the 
Chester  Times. 

Clifford  Rainey,  former  city 
editor,  has  assumed  the  duties 
of  news  editor,  a  new  position, 
and  Robert  Finucane,  sports 
editor,  has  become  city  editor. 

Theodore  Clark,  assistant  city 
editor,  takes  over  the  duties  of 
sports  editor, 

Mr.  Rainey  was  a  member  of 
the  Philadelphia  Evening  BuUe- 
tin  staff  before  joining  the 
Times  in  1948.  Mr.  Finucane  has 
been  with  the  Times  14  years. 
Mr.  Clark  joined  the  staff  three 
years  ago. 

*  *  * 

John  M’Mullan,  executive 
news  editor  of  the  Miami  (Fla.) 
Herald — to  assistant  managing 
editor.  Derick  DANiEa,s,  acting 
city  editor  since  October — ^to  city 
editor. 

if  * 

Cuff  Edwards  Jr.,  former 
editor  of  the  Son  Luis  Volfey 
Courier,  Alamosa,  Colo. — to  rep- 
ortorial  staff  of  Pueblo  (Colo.) 
Star-Journal  and  Chieftain. 
o  *  * 

Charles  Judson,  farm  editor 
of  Grand  Junction  (Colo.)  Sen¬ 
tinel — to  managing  editor  of 
Cervts  Journal,  Denver  weddy- 

0  *  * 

Bart  Sheridan,  a  former  Los 
Angeles  and  Washington  news¬ 
man  —  promoted  from  articles 
editor  to  managing  editor  of 
Good  Housekeeping. 

«  *  * 

Dick  Fisher,  former  man¬ 
aging  editor  of  the  Neosho  (Mo.) 
Daily  News — to  city  editor  of 
the  Garland  (Tex.)  Daily  News. 


Bob  Cole  —  from  sports  d^ 
partment  of  Honolulu  (Hawaii) 
Star-Bulletin  to  Washington, 
D.  C.  office  of  Life  Line. 
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Cash  Prizes  Given  Spokane  Chronicle 

In  Arizona  Awards  Staff  Wins  Plaque 

Phoenix,  Ariz.  Spokane,  Wash. 


Authors  to  Travel 

Portland,  Me. 
Adolph  A.  Hoehling,  formerly 
a  staff  writer  for  the  Portland 
Sunday  Telegram,  has  signed  to 
do  special  features  for  the  sister 
Portland  Evening  Express  while 
on  a  research  visit  of  several 
weeks  in  England,  Holland,  Bel¬ 
gium  and  France.  Mr.  Hoehling 
left  the  Telegram  Jan.  1  to  fulfil 
contract  obligations  with  Little 
Brown  Co.,  Boston  publishers, 
on  a  book,  “The  Fierce  Lambs,” 
which  deals  with  the  America 
of  1917. 

• 

Heads  Weeklies  Group 

C.  Palmer  Bateman,  publisher 
of  the  Somerville  (N.  J.)  Mes¬ 
senger  Gazette,  was  re-electesd 
president  of  Greater  Weeklies 
Associates,  Inc.,  at  the  annual 
meeting  of  the  organization  re¬ 
cently. 

*  *  * 

Robert  Doyle,  former  Mil¬ 
waukee  (Wis.)  Journal  state- 
house  reporter — public  relations 
firm  in  Madison. 

•  ♦  ♦ 

Col.  Thomas  F.  Flynn,  city 
hall  and  police  reporter  for  the 
Gardner  (Mass.)  News  for 
nearly  40  years — Veterans  of 
Foreign  Wars  “Good  Citizen¬ 
ship”  award. 

•  •  * 

Clay  Young,  who  started  with 
the  Lexington  (Ky.)  Herald- 
Leader  in  1946  as  a  proofboy — 
now  retail  advertising  manager 
succeeding  Robixt  R.  Hall, 
newly  appointed  ad  director. 

*  *  * 

Edward  R.  Sharpe  —  now 
news  editor  of  the  St.  Peters- 
^Tg  (Fla.)  Times.  He  has 
work^  on  the  Louisville  (Ky.) 
Courier  Journal,  Miami  (Fla.) 
News,  New  Orleans  (La.)  Item. 
*  *  * 

Marv  Post,  assistant  editor 
of  the  Newton  (Conn.)  Bee — to 
the  Four-College  News  Bureau 
at  Claremont,  Calif. 

•  *  • 

J.  W.  Likens,  advertising 
representative  of  the  Hamlet 
(N.  C.)  News  since  1955— to 
similar  post  on  the  Jacksonville 
(N.  C.)  Daily  News. 

*  •  * 

Martin  Cohen,  former  sports 
Mitor  of  the  Hollywood  (Fla.) 
Sun-Tattler — to  the  Bridgeport 
(Conn.)  Herald  as  police  re¬ 
porter. 

♦  •  * 

James  Raglin,  assistant 
®^rts  editor  of  the  Lincoln 
(Nebr.)  Evening  Journal — first 
president  of  Nebraska  Sports 
Writers  Association. 


Walter  Williams 
Highway  Named 

Columbia,  Mo. 
The  name  of  the  late  Dean 
Walter  Williams,  founder  of  the 
University  of  Missouri  School 
of  Journalism,  and  of  the  Press 
Congress  of  the  World,  has  been 
perpetuated  in  Latin  America 
by  the  naming  of  a  picturesque 
highway  in  Guatemala. 

The  Walter  Williams  Highway 
begins  at  the  building  in  Antigua 
where  the  first  printing  press  in 
Central  America  was  set  up  in 
1559.  The  highway  runs  to  the 
great  Agua  Volcano.  Dean 
Williams  scaled  its  20,000-foot 
height  in  1925.  Announcement 
of  the  honor  was  made  at  the 
recent  Press  Congress  here  by 
Dr.  Virgilio  Beteta  of  Guate¬ 
mala,  who  attended  the  first 
congress  in  San  Francisco  in 
1915. 

• 

$1,000  Rural  Award 
Contest  Announced 

San  Francisco 

Announcement  of  the  first 
Annual  Agricultural  Writers 
Awards  program  is  made  by 
the  United  Farm  Agency,  Inc. 
Winners  will  receive  a  total  of 
$1,000  with  $500  for  the  top 
entry. 

The  event  is  open  to  editors 
and  writers  whose  work  appears 
in  weekly,  semiweekly  or  daily 
newspapers  in  the  United  States, 
announces  Robert  M.  Chamber- 
lain,  president  of  the  nationwide 
rural  real  estate  brokerage  firm. 

Entries  must  have  been  pub¬ 
lished  since  Jan.  1,  1959  and  be 
presented  by  Oct.  15. 

The  wards  will  recogpiize  the 
contributions  of  farm  editors 
and  writers  to  their  communi¬ 
ties.  The  contest  also  will  foster 
greater  interest  in  the  mainte¬ 
nance  of  high  standard  reports 
on  rural  life,  Mr.  Chamberlain 
said. 

• 

Coulson  Heads  Sales 
For  Supply  Company 

Kansas  City,  Mo. 

W.  S.  (Bud)  Coulson,  Detroit, 
has  resigned  as  Western  sales 
manager  of  Imperial  Type  Metal 
Co.,  to  become  vicepresident  and 
sales  manager  of  Inland  News¬ 
paper  Supply  Co.,  with  head¬ 
quarters  here. 

Clark  O.  Murray  is  president 
of  Inland  Newspaper  Supply 
Co.,  and  its  affiliate.  Newspaper 
Equipment  Service,  Inc. 


Awards  in  the  Arizona  Press 
Club’s  annual  competition  were 
announced  recently.  The  A  rizona 
Republic  took  33  first  prices,  28 
seconds,  and  29  thirds. 

Best  news  report — Robert  L. 
Thomas  and  Donald  W.  Carson, 
Arizona  Daily  Star,  joint  win¬ 
ners,  $150;  John  L.  Carpenter, 
Phoenix  Gazette,  $100;  Hal 
Marshall,  Arizona  Daily  Star, 
$50. 

Best  sports  reporting — Burt 
Freireich,  Phoenix  Gazette, 
$150;  Hugh  Harelson,  Arizona 
Republic,  $100;  Ben  Foote, 
Phoenix  Gazette,  $50. 

Best  feature — William  Beene, 
Tucson  Daily  Citizen,  $150; 
Robert  Piser,  Arizona  Republic, 
$100;  Vic  Thornton,  Arizona 
Daily  Star,  $50. 

Best  story  dealing  with  re¬ 
ligion — Charlotte  Buchen,  Ari¬ 
zona  Republic,  $125;  Donna 
Jenkins,  Arizona  Daily  Star, 
$75;  Gene  Luptak,  Arizona  Re¬ 
public,  $25. 

Best  photography  —  Lew 
Raizk,  Tucson  Daily  Citizen, 
$150;  Howard  (Bud)  DeWald, 
Arizona  Republic,  $100;  Ken¬ 
neth  Arline,  Phoenix  Gazette, 
$50. 

Best  Sports  photography  — 
Jack  Shaeffer,  Arizona  Daily 
Star,  $150;  Lew  Raizk,  Tucson 
Daily  Citizen,  $100;  Raymond 
Zeleski,  Arizona  Republic,  $50. 

Won’t  Head  Weekly 

Cincinnati 

John  F.  Cronin,  former  city 
editor  of  the  Cincinnati  Enquir¬ 
er,  has  rejected  an  offer  to  head 
the  editorial  staff  of  the  weekly 
Western  Spy.  (E&P,  March  14). 
Mr.  Cronin  says  he  is  consider¬ 
ing  several  other  proposals  in 
“a  search  for  tranquility.” 


Joins  Hearst  Magazines 

Elbert  L.  Rhodes,  formerly 
treasurer  of  Reynolds-Fitz- 
gerald,  Inc.,  newspaper  repre¬ 
sentatives,  has  been  named  ex¬ 
ecutive  assistant  to  the  director 
of  circulation  of  Hearst  Maga¬ 
zines,  succeeding  Vincent  0. 
Nelson  who  has  resigned. 

«  *  * 

James  D.  Lonergan,  sales  pro¬ 
motion  director  of  the  Willough¬ 
by  (Ohio)  News-Herald  —  to 
business  manager  of  the  Dover 
(Ohio)  Reporter.  Succeeding  Mr. 
Lonergan  is  Robert  J.  Rossi, 
who  has  been  advertising  man¬ 
ager  of  the  News-Herald.  Ralph 
Disler,  general  manager  of  the  i 
Reporter  —  resigned.  Harry  : 
Yockey,  managing  editor  — 
named  editor. 


The  Inland  Empire  News 
Awards  have  been  presented  to 
the  staff  of  the  Spokane  Daily 
Chronicle  and  to  Paul  P.  George, 
Yakima  Republic.  The  perman¬ 
ent  plaques  will  be  hung  at  the 
Spokane  Press  Club. 

Other  winners:  Feature 
writing — Dick  Gunderson,  Spo¬ 
kane  Spokesman-Review;  Doro¬ 
thy  R.  Powers,  Spokesman-Re¬ 
view;  Charles  C.  Kerr,  Omak 
Chronicle;  columns  —  Dorothy 
Powers;  Ellen  Ewing,  Inland 
Register;  and  Stan  Fagerstrom, 
Longview  Daily  News. 

Public  service  —  Ontario 
(Ore.)  Argus  Observer  staff; 
Eldon  Coroch,  Spokane  Daily 
Chronicle;  editorial  —  R.  J. 
Bruning,  Coeur  d’Alene  (Idaho) 
Press. 


Prize  for  Texas  Book 

Dallas,  Tex. 
Lorn  Tinkle,  book  critic  for 
the  Dallas  Morning  News  and 
formerly  its  book  editor,  received 
the  $1,000  Carr  P.  Collins  prize 
for  the  best  book  of  1958  by 
a  Texan  on  a  Texas  subject.  He 
wrote  “13  Days  of  Glory,”  the 
story  of  the  fall  of  the  Alamo. 

HAVE  YOU 

CONSULTED  THE  PRO'S? 

Why  arc  the  PRO’S  preferring 
Spadea  Patterns? 

And  just  who  are  the  PRO’S? 

They  are  the  dressmakers — the 
people  who  earn  their  livelihood 
hy  the  needle. 

They  are  selling  their  time. 

The  quicker  they  can  make  a 
garment  the  more  they  can  earn. 

The  better  the  styling  they  give 
their  customers  the  longer  they 
will  keep  them. 

These  two  factors  account  for 
the  thousands  of  multiple  orders 
we  received  from  rural  areas  and 
hig  cities  (from  2  to  40  patterns 
ordered  at  one  time!) 

How  can  the  amateurs  go 
wrong  —  if  they  follow  the 
PRO’S?  No  wonder  home  eco¬ 
nomic  teachers  and  sewing  in¬ 
structors  from  all  over  the  U.S. 
and  Canada  also  recommend  and 
use  Spadea  patterns  in  growing 
numbers. 

Editors  who  value  readership 
among  women  can  become  their 
heroes  ....  by  helping  them  be¬ 
come  “the  best  dress^  girls  in 
town — on  a  budget”.  Just  make 
Spadea  patterns  a  must  .... 
and  see  for  yourself  what  hap¬ 
pens. 

JIM  &  STIRUNG  SPADEA 
Spadea  Syndicate,  Inc. 

120  W.  31st  Street 
New  York  1,  LO  5-0478 
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in-coior  ouiaoor  meuia  m  our  i  -i-,  •  •  4.  j  -n 

,  .  work.  By  using  painted  illus- 

®  ■  .  trations  it  was  felt  that  the 

As  more  color  advertisements  colors  could  be  built  in  the 
jgan  to  appear  in  newspapers  proper  places.  Often  in  color 


Robert  J.  Fabacher 


_  ■ 

y  I  I  T~|  t  set  tolerances.  Certainly  every- 

Improved  Lolor  Keturns 

into  the  series  it  has  been  our 

Jax  Beer  To  Papers  newspapers  are  exceeding  what 

1  they  originally  told  us  would  be 

By  Robert  J.  Fabacher  reproduction-wise. 

Vicepresidcnt  and  Director  of  Advertising  and  Best  Artwork 

Public  Relations  ax  xi.  r  au 

Jackson  Brewing  Company,  New  Orleans,  La.  .  these  conferences  the  ques¬ 

tion  as  to  the  type  of  artwork 

1  A  J  AU  best  suited  for  full-color  repro- 

The  story  behind  the  Jax  sonal  events  .  .  .  during  the  discussed.  Should 

newspaper  campaign  for  1959  spring,  barbecues;  in  the  sum-  nhotoe-ranhv  or  nainted 

^es  back  a  few  years  when  Jax  mer,  picnics;  and  in  the  fall,  artwork  fo^^  the  iHustrations? 
like  many  breweries  throughout  indoor  actiinties  By  so  doing 

the  country  began  using  less  we  sacrificed  the  black  and  ultimate 

newspaper  advertising  in  favor  white  newspaper  circulation  for 
of  heavier  concentration  on  tele-  full-color  outdoor  media  in  our 
vision.  One  of  the  reasons  for  market. 

this  was  newspapers  did  not  a.s  more  color  advertisements  -niorq  rnnld  bp  built  in  the 
^  to  afford  the  opportunity  began  to  appear  in  newspapers  proper  places.  Often  in  color 

to  tell  as  dramatic  a  story  about  throughout  the  country,  and  photographs  the  delicateness  of 

our  product,  Jax  beer,  as  could  studies  were  made  by  the  Mil-  the  tones  make  it  difficult  to 

be  done  with  the  combing  audio-  y,aukee  (Wis.)  Journal,  the  achieve  faithful  repi-oductions.  Robert  J  Fabacher 

vid^  of  television.  Certainly  Chicago  (Ill.)  Trzbune  and  the  This  is  true  even  in  reproducing  ®  ^ 

another  consideration  was  that  Houston  (Texas)  Chronicle  it  eolor  when  using  lithography.  ,,  . 

in  desiping  a  campaign  to  sell  became  evident  that  newspapers  With  newspapers  the  high  ai  w  u-  ^ 

b^r  there  are  certain  liinita-  were  becoming  more  proficient  sorbency  of  newsprint  adds  ad-  We  ultimately  took 

tions  in  what  can  be  said  about  and  expert  in  printing  ROP  ditional  difficulties  In  using  ^ 

the  product.  color.  With  interest  we  looked  painted  illustrations  we  felt  the 

For  example,  no  therapeutic  further  into  the  color  work  they  colors  would  be  stronger  and  created  more  dominance 

or  medicinal  claims  can  be  made  were  doing.  Our  studies  revealed  there  would  be  greater  areas  of  contrast, 

about  it.  So  you  must  talk  about  the  tremendous  impact  of  ROP  solid  color  tending  to  effect  bet-  ^  result  of  the  construc- 

situations  depicting  enjoyment  color  and  we  became  more  en-  ter  reproduction.  suggestions  of  pressmen 

and  pleasure.  Of  course,  quality  thusiastic  about  its  possibilities.  .  .j  a-  au  superintendents,  our  artist 

is  stressed  throughout  so  as  to  In  particular  was  this  true  in  ,  ®  has  changed  some  of  his  paint- 

build  an  image  which  enhances  planning  and  developing  our  ad-  ®  *  V®  ra  ions  p  ann  or  techniques  and  we  are 

the  prestige  of  the  beer.  Tele-  vertising  campaign  for  1959.  It  the  campaign.  Since  outdoor  ad-  achieving  greater  quality  and 
vision  seemed  to  fit  these  re-  was  now  clear  that  with  the  us  ra  10ns  ®  impact  in  the  reproductions, 

quirements  at  the  time  more  type  of  story  we  wanted  to  tell,  f  ^  primarily,  it  was  felt  that 

appropriately  than  did  the  news-  -lewspapers  afforded  the  oppor-  succ^s  cou  e  o«i  lomng 

paper.  It  was  also  extremely  tunity  to  do  an  outstanding  job.  ^  ^  We  were  also  concerned  about 

difficult,  at  that  time,  to  run  This  decision  was  not  made  pri-  ®  positioning.  We  knew  the  pur- 

color  in  newspapers,  particularly  marily  on  circulation  but  rather  a  •  al  a’  1  -a-  chaser  of  great  volumes  of  lin- 

more  than  one  color.  Therefore,  on  the  expertness  reflected  in  ,1  ^  age  annually  had  the  opportun- 

outdoor  advertising,  such  as  24  color  reproduction.  ?  .  ®  ^  s  a  goo  a  is  iiou  ^  ^  fixed  position  for 

and  30  sheet  posters  and  painted  .  across^the^filing^  much"  better 

bulletins  in  full  color,  was  used  Flexible  Campaign  nossibfv  be  achieved  ^  P^^ilem  to  a  regional  adver- 

in  place  of  newspapers,  since  ^jgQ  enabled  us  to  plan  a  in  trying  to  photograph  the  Hovrever, 

our  product,  and  ^tuations  in-  more  flexible  campaign,  allowing  same  composition.  An  artist  have  ciwperatel 

volving  It,  could  ^  more  dra-  ^ur  story  to  be  told  dramatic-  would  also  be  able  to  follow  more  fPl^ndidly,  gmng  us  the  posi- 
matically  portrayed.  ally.  Another  fact  was  that  us-  closely  the  suggestions  made  by  requested. 

Production  Costs  newspapers  more,  where  newspaper  representatives.  The  linage  we  plan  to  run,  the 

space  was  available,  provided  excellent  quality  of  the  repro- 

There  was  one  other  media  the  best  opportunity  of  getting  Color  Control  ductions  and  the  impressions  our 

which  could  have  ^en  used-  our  rnessage  across  The  deci-  satisfied  f  vertirements  are  making 

magaz.nes-in  which  full  color  sion  to  use  full  color  ads  re-  with  the  reproduction  of  the  first  ^  ^*7®*  result  in  a  two^ay 
was  available  to  us.  But  because  moved  the  advantage  which  our  ad,  but  after  consultations  with  f ?® 

of  our  regional  brewery  opera-  competitors  had  been  enjoying  renre<?entativ««s  from  tha  Time  dramatically  told,  and  the  news- 

tion  the  plate  and  production  in  national  magazin^  Picaj/une  and  the  Houston  Post  P^P®*" 

expenses,  when  figured  on  a  cost  Aware  of  many  of  the  prob-  ipornod  whoro  modificatinn<5  ‘"^Pact  which  their  medium  can 
basis  of  circulation,  forced  us  to  lems  confronting  newspapers  in  pj^teg  ^gre  neces  advertiser, 

seek  a  more  economical  way.  printing  full-color  we  were  con-  ^ 

We  consider^  the  use  of  cern^  as  to  the  reproductive  The  primary  modification  was  in 

newspapers  in  the  form  of  Sun-  quality  of  advertisements.  Meet-  dropping  certain  colors  and  em-  553  on  Hi-Fi  List 

day  supplements  and  found  this  mgs  were  held  with  newspaper  ,  ^  -  p  instance 

woo  r^^Ur  ovroiloKlo  T^l _ ULIlCrS.  T  OF  inbUHlCC,  A  eco  _ 


ere  wuulu  ue  Kieatei  areas  ui  .  i.  i.  x 

lid  color  tending  to  effect  bet-  ^ 

r  reproduction.  *‘^®  suggestions  of  pressmen 

.  ,  ...  ,  and  superintendents,  our  artist 

Another  consideration  was  the  has  changed  some  of  his  paint- 


Poeitioning 

We  were  also  concerned  about 


01  tne  aas  a  gooa  artist  couia  -r  .  a  «  j  a-  _ 
lor  reproduction.  internret  our  ideas  and  ffet  ^  ^®^  ^  ^*®^  position  for 

P  At,  X  1-  I,  u  A?  the  whole  year.  This  presented 

Flexible  CamDaim  across  the  feeling  much  better  ui  a  1 

It  also  enabled  us  to  plan  a  tryinff  to  photoftraph  the  ^ 

ore  flexible  camnaien.  allowing  coma  aarvinneiAinn  An  oi-aioA  newspapers  have  cooperated 


The  linage  we  plan  to  run,  the 
excellent  quality  of  the  repro¬ 
ductions  and  the  impressions  our 


553  on  Hi-Fi  List 


was  only  available  on  a  limited  representatives,  men  like  John 


basis,  since  publishers  began  to  Murphy  of  the  Texas  Daily  .  ..  , ,  .  ^  .t,.  .  with  a  combined  daily  press  run 

go  more  and  more  toward  syn-  Newspaper  Association  and  ,  .  a  ii-  au  ’  48,181,693,  now  accept  Hi-Fi 

dication  in  buying  Sunday  sup-  members  of  the  Bureau  of  Ad-  careiuiiy  controlling  the  red,  preprints,  according  to  the  up- 
plements.  This  further  elimi-  vertising,  ANPA.  With  the  co-  ta  ,  a^  dated  directory  issue  by  the 

nated  newspapers,  for  our  pur-  operation  of  our  advertising  looked  as  though  it  could  be  blew  York  Chapter,  American 

poses,  in  favor  of  posters  and  agency  it  was  determined  exact-  consumed  right  off  the  page.  We  Association  of  Newspaper  Rep- 

painted  bulletins.  We  maintained  ly  what  could  be  expected  in  the  learned  too,  that  certain  other  resentatives. 

a  substantial  linage  in  news-  reproduction  of  our  advertise-  parts  of  the  illustration  needed  Xhe  total  number  of  newspa- 

papers,  however,  but  it  was  de-  ments.  The  newspapers  submit-  careful  color  control,  such  as  pers  represents  an  increase  of 

voted  to  special  food  store  pro-  ted  tear  sheets  of  full-color  ads  subject’s  faces,  hands,  clothes  89  since  the  directory  was  first 

motions  in  conjunction  with  sea-  and  from  these  we  were  able  to  and  the  blue  sky  backgp*ound  issued  last  October. 
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A  total  of  553  newspapers, 


Color  Mats  Reduce 

Nowadays,  Metro  furnishes  may  be  used  with  black  and  one 
I  jOStS  U1  1  1  UU-U-dlUll  its  subscribers  with  one  full-  color  or  black  and  two  colors, 

^  page  of  specially  matted  ROP  and  of  course  there  also  is  the 

color  illustrations  pre-registered  new  special  “four  color  combina- 
By  Joseph  Bernstem  ^  to  make  them  almost  fool  proof,  tions”  technique. 

Director  of  Planning,  Metro  Associated  Services,  Inc.  monthly  issue  of  the  Another  widely-popular  use 

service.  This  is  in  addition  to  of  color  is  for  the  automotive 
After  all  is  said  and  done,  the  past  several  years,  has  per-  regular  monthly  color  cover  This  is  why  Metro  every 

especially  insofar  as  local  news-  fect^  a  technique  for  matting  illustrations  for  which  Metro  October  presents  a  matted  color 
paper  advertising  is  concerned,  color  illustrations  to  the  point  jjgg^^  making  mats  available  illustration  ^or  use  as  a  cover 
costs  involved  in  printing  ROP  where  one  and  the  same  illustra-  ^  subscribers  for  years  Automobile  Show  issue, 

color  become  a  most  important  A  casual  inspection  of  many  “ 

consideration.  paper  for  use  m  any  one  of  four  J'  last  October’s  Auto  Show  cover 


full  advantage  of  the  impact  of  local  advertisers  in  a  big  way. 
ROP  color,  at  no  extra  charge  Metro  color  mats — again  pre- 
for  creating  the  illustration  or  registered — are  serviced  for  the 


making  the  plates. 


Christmas  season  so  that  they 


consideration.  paper  for  use  m  any  one  of  four  >  last  October’s  Auto  Show  covei 

Sometimes  the  cost  of  special  color  combinations,  from  simple  nroiid  of  ROP  stimulated  by  the  news 

artwork  and  plates  necessary  black  and  white  to  four  colors.  P  P  P  paper  industry’s  new  car  “Tota 

printing  colc.r_.an  get  so  And  the  rentaricable  thing  about  ^do  Cr  lot7a5«rtStom  Selling  _Drive.”  _  __ 


badly  out  of  hand  that  the  pro-  this  process  is  that  the  mats  •  j  -n  +  ai,  wxiipc;xj.cx  xxc^ 

ductivity  of  the  advertisement  are  pre-registered  to  ANPA  .  ,  -inoaifipafinnc  foi-rn  designs  and  background 

in  terms  of  net  sales  is  cancelled  standards  for  any  of  the  four  *  ...  .  ,  illustrations,  matted  to  furnish 


Attention  compellers. 


QUCHVliy  Ul  IIIC  ctUVCl  hlOUJllCUl.  vvr  a*.,....* 

in  terms  of  net  sales  is  cancelled  standards  for  any  of  the  four  ^  ... 


color  combinations. 

Sometimes  the  cost  reaches  a  c  -r  r  i  tions  sucn  as  are  featured  on 

point  where  the  advertiser.  Specific  Example  the  cover  of  Metro’s  spring  and 

eager  to  use  color,  diverts  a  specific  example  is  the  cover  fashion  supplements,  are 

money  normally  allocated  to  illustration  of  the  December,  very  popular.  They  are  usually  One  recent  example  is  the 

purchase  of  space,  to  pay  for  the  1958,  issue  of  Metro  Newspaper  one-color  printing.  “Welcome  Ford”  special  de¬ 
special  art  work  and  the  neces-  Service.  The  illustration  was  4u^.g  veloped  by  Roy  Reisinger,  ad- 

sary  plates.  designed  for  use  as  a  Christmas-  vertising  director  of  the  Elyria 

It  is  in  situations  such  as  time  institutional.  Literally  Food  stores  like  the  fruits,  (Ohio)  Chronicle.  He  sold  at 

these  that  the  newspaper  adver-  hundreds  of  newspapers  across  vegetables  and  meats  color  least  four  full  pages  of  ROP 

tising  mat  services  have  been  the  boards  sold  it  easily  for  niats,  which  make  wonderful  color  for  that  issue. 


A  specific  example  is  the  cover  fashion  supplements,  are  jn  special  sections. 

very  popular.  They  are  usually  nn«  rwpnt.  pxn 


Large-size  fashions  illustra-  further  opportunity  for  easy 
tions  such  as  are  featured  on  cost  production  of  ROP 

the  cover  of  Metro’s  spring  and  ^re  used  widely  and  elfectively. 


‘Live  Color’ 


Service.  The  illustration  was 
designed  for  use  as  a  Christmas- 


able  to  give  newspapers  a  power¬ 
ful  helping  hand — by  furnishing 


sponsorship  by  local  firms. 

And  because,  as  in  the  in-  mats  offer  the  opportunity  to  rector,  Elizabeth  (N.  J.)  Jour- 
stance  of  all  Metro  illustrations,  present  the  merchandise  in  “live  nal  has  used  matted  color  illus- 
it  was  endowed  with  a  flexibil-  color.”  trations  to  build  up  series  of 

ity  that  made  it  possible  to  sep-  The  Christmas  season  seems  pages  for  neighborhood  shop- 
arate  it  into  at  least  two  dif-  to  bring  out  the  color  hungry  ping  areas, 
ferent  parts,  something  really 


compellers. 


John  B.  Lake,  advertising  di- 


them  with  materials  that  great-  stance  of  all  Metro  illustrations, 
ly  reduce  the  cost  of  preparing  it  was  endowed  with  a  flexibil- 


ROP  color  advertising. 
More  Useful  ‘Tools’ 


ity  that  made  it  possible  to  sep- 


Though  newspaper  advertis-  interesting  happened, 
ing  mat  services,  in  their  early  Ji™  Lang,  Kaukana  (Wise.)  1 
days,  were  basically  periodically  Times,  ran  a  house  ad  some  time 
issued  catalogues  of  illustrations  before  Christmas  urging  shop- 
into  which  new’spaper  ad  men  Pers  to  read  gift  advertising, 
could  reach  for  a  wanted  illus-  The  ad,  illustrated  by  a  Metro 
tration  (thus  obviating  cost  of  nratted  illustration  of  Santa, 
making  art  and  cuts)  they  have,  ran  in  color, 
over  the  years,  developed  into  Two  retailers  immediately 
far  more  useful  “tools.”  asked  him  for  “this  kind  of  an 

The  modem  advertising  mat  ad”  for  themselves.  One  oper- 
service,  though  continuing  to  ates  a  supermarket  and  the 
furnish  the  basic  “catalogue”  other  an  appliance  store, 
type  of  service,  now  also  pro-  Lang  sold  them  each  one  part 
vides  a  continuing  source  of  of  the  Christmastime  illustra- 
ideas,  implemented  with  neces-  tion  for  use  in  two  separate  ads. 
sary  artwork,  copy  and  suggest-  They  were  very  happy  about  it, 
ed  layouts,  all  geared  to  timely  and  Lang  is  now  embarked  on 
trends  and  profit  opportunities,  selling  more  color  advertising, 
for  use  by  space  salesmen  in  en-  Believe  it  or  not,  the  Kaukana 
couraging  local  advertisers  to  Times  is  a  weekly,  not  a  daily, 
do  a  bigger  and  better  job  of  This  emphasizes  the  immense 


advertising. 


utility  of  newly-matted  color  il- 


The  stimulating  challenge  pre-  lustrations.  It  also  points  up 
sented  to  the  mat  services  by  the  the  pattern  that  is  l^ing  fol- 
fast  growing  interest  in  ROP  lowed  by  many  daily  newspapers 
color,  has  resulted  in  the  inclu-  in  introducing  advertisers  to 
Sion  in  regular  issues  of  such  ROP  color, 
services,  of  idea-full  ROP  mate- 

rial,  and  more:  Pattern 

The  challenge  has  been  met  The  pattern  is  something  as 


,  ‘^nallenge  has  been  met  The  pattern  is  something  as 
y  the  mat  services  with  de-  follows:  A  house  ad  is  published 
nf  techniques  for  from  the  specially  molded  color 

0  ding  sets  of  color  mats  that  mats  made  available  by  the  serv- 
the  ease  with  ice.  Retailers  get  interested, 
th  r  ^  ^  handled,  and  The  newspaper,  with  more 

e  fidelity  of  the  color  register  matted  color  illustrations  avail- 
^  can  be  achieved  with  them,  able,  is  able  to  furnish  them 
or  example,  Metro,  during  with  an  attractive  ad,  taking 
editor  ac  PUBLISHER  for  March  28,  1959 


If  you  can’t  be  sure 
whom  to  sell  first, 
remember. 

Everywhere, 

men  who  call  the  signals 
in  marketing 

read  The  Wall  Street  Journal 
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Here  are  recent  purchasers  of  trouble  free 


UNITIZED 


We,  at  Electric  Eye  Equipment  Co.,  like  everyone  else, 
like  to  hear  the  words,  “O.K.  We’ll  buy  it.”  At  the  same 
time,  we  also  would  like  to  know  why  the  purchase  was 
made.  We  know  that  Electric  Eye’s  reputation  for  24-hour 
service,  and  the  excellent  performance  records  of  Hurle- 
tron  equipment  in  newspaper,  magazine  and  rotogravure 
plants  throughout  the  world  are  part  of  the  answer.  The 
Hurletron  DC  Press  Drive  is  another  product  in  Electric 
Eye’s  program  of  providing  a  complete  package  from  one 
source  in  the  graphic  arts  industry.  Find  out  about  the 
Hurletron  DC  Press  Drive  .  .  .  write  Electric  Eye  Equip¬ 
ment  Co.,  today. 


Trouble  tree,  compact, 
ike  nurlelton  DC  Press 
Drive  is  only  90"  Hith, 
36"  Deep.  20"  WsJe  per 
folder,  14"  Wide  per 
unit. 


Danville,  Illinois 
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Norristown  Times-Herald _ 1000 
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Philadelphia  Bulletin _ Page 
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Times _ None 

Stroudsburg  Record _ 

Tarentum  Valley  News _ 

Uniontown  Herald,  Standard _ 

Washington  Observer  Reporter _ 

Waynesboro  Record-Herald _ 

West  Chester  Local  News _ 

Wilkes-Barre  Record,  Times-Leader- 

News _ 

York  Gatette  &  Daily _ 

<9  Not  Wed.  p.m.  or  Fri.  a.m. 

PUERTO  RICO 

San  Juan  El  Imparciae  Page 

RHODE  ISLAND 

Woonsocket  Call 
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Anderson  Independent  Mail _ 

Charleston  News  &  Courier,  Post  1000 

Columbia  Record,  State _ 1000 

Florence  News _ 
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Rock  Hill  Herald  1000 

Spartanburg  Herald,  Journal _ 
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Union  Times _ 
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Aberdeen  American-News _ 

Huron  Plainsman  &  Huronite 

Mitchell  Republic  1000 

Rapid  City  Journal _ 

Sioux  Falls  Argus  Leader _ 1000 

Watertown  Public  Opinion  1000 

TENNESSEE 

Bristol  Herald  Courier,  Virginia- 

Tennessean _ 

Chattanooga  News-Free  Press,  Times  1000 

Clarksville  Leal-Chronicle _ 

Columbia  Herald _ 
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Greenville  Sun _ 

Jackson  Sun _ 1000 

Johnson  City  Press-Chronicle _ 1000 

Kingsport  Times,  News _ 
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R.O.P.  color  can  paint  a  brighter  sales  picture  for  you  in  the 
lirosperons  San  Diego  market.  The  San  Diego  Union  and 
Evening  Tribune  have  been  pioneers  and  leaders  *  in  the 
production  of  full  newspaper  color  for  30  years.  Our  Goss 
Headline  Presses  are  completely  color-equipped.  Our  stereo¬ 
typing  and  color-matching  equipment  is  the  finest.  And  onr 
files  are  full  of  success  stories  which  prove  that  onr  R.O.P. 
color  sells.  ( A  card  to  onr  National  Advertising  Department 
will  bring  a  detailed  report  on  case  histories.)  R.O.P,  color 
can  give  you  a  strong  competitive  advantage  in  San  Diego. 

Seize  that  advantage  now. 

•  In  January  1959,  The  San  Diego  Union  ranked  9th  —  and 
the  Evening  Tribune  ranked  6th  among  all  the  nations 
newspapers  in  total  color  lineage. 

COLOR  SELLS 

THE  SAN  DIEGO  MARKET 

fljr  isan  Hitjia  Union  EVENING  TRIBUNE 

NOW  -  THE  R.O.P.  STORY  ON  FILM!  We  have  produced 
a  29-minute  motion  picture  which  tells  the  R.O.P.  story.  We’ll 
bo  delighted  to  arrange  a  special  screening  or  to  provide  a 
print  for  you  to  show  at  your  convenience.  Ask  your  West- 
Holliday  man  ...  or  write  Copley  Productions,  919  Second 
Avenue,  San  Diego,  California.  It’s  free,  of  course. 


“The  Rina  of  Truth” 

CORLEY  NEWSRARERS 

15  “Hometown”  Newspapers  covering  San  Diego,  California 
—Springfield,  Illinois  —  Northern  Illinois  —  and  Greater  Los 
Angeles  .  .  .  Served  by  the;  COPLEY  Washington  Bureau 
and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-IIOLLIDAY  CO,,  INC. 
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attention  ! 


All  military  movement  starts  ^^^th  this  basic 
command,  “Attention!”  It  alerts  men  for  posi¬ 
tive  action.  It  triggers  off  every  swift  advance 
of  masses  of  men  toward  a  goal  or  an  objective 
In  effect,  it  says,  “Get  set!  We’re  going 
places!”  Without  this  rallying  cry, 
“attention!”  there  could  be  no  unified,  fast, 
smooth,  large-scale  military  effectiveness. 

In  exactly  this  way,  advertising  commands 
“attention!”  to  vast  numbers  of  potential 
customers  for  the  advertiser’s  goods  and 
services.  It  says,  in  effect:  “Look  here!  You 
need  this  merchandise!  Get  set!  —  BUY! 
In  like  manner,  advertising  prepares  big  con¬ 
sumer  audiences  for  the  “command  of 
execution,”  like;  “forward— MARCH.” 

The  Westchester  Group  Newspapers  will  com¬ 
mand  “Attention”  to  your  audience  —  and 
they  do  it  with  more  action-compelling 
authority'than  any  other  comparable  media, 
reaching  seven  out  of  every  ten  Westchester 
families.  A  home-delivery  of  over  85  per  cent 
further  assures  you  a  home  audience  that’s 
not  only  more  receptive,  but  steady.  The  net 
paid  ABC  circulation  is  now  151,250. 

Through  the  Westchester  Group  your 
advertising  commands  a  market  that  earns 
the  highest  per  family  income  ($8,953)  in 
the  New  York-Northeastern  New  Jersey 
metropolitan  area,  the  world’s  first  and 
largest  market.  Total  buying  income  of 
Westchester’s  766,000  residents  is  over  two 
billion  dollars;  and  retail  sales  exceed  one 
billion  dollars  annually. 


Westchester 

Group 

Newspapers 


If  your  advertising  has  been  “at  ease,”  we 
believe  it  can  receive  prompt  attention  with 
a  campaign  in  the  Westchester  Group  News¬ 
papers. 


Sourrm:  Sales  Management  Survey  of  Buying  Power  1958.  Net 
paid  ABC  circulation  from  publisher's  statements  for  six 
months  ending  Sept.  30, 1958. 
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8  CHURCH  STREET,  WHITE  PLAINS,  N.Y. 
Represented  nationally  by  the  Kelly-Smith  Co. 


HFRALD  STATESMAN  YONKERS  CITIZEN  REGISTER  OSSINING 

DAILY  ARGUS  MT  VERNON  DAILY  ITEM  FORT  CHESTER 

DAILY  NEWS.  TARRYTOWN  STANDARD  STAR.  NEW  ROCHELLE 

DAILY  TIMES.  MAMARONECK  REPORTER  DISRATCH  WHITE  PLAINS' 

ATAILIATeO  WITH 

EVENING  STAN.  PEEKSKILL 
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None 
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Everett  Daily  Herald 
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Beckley  Post-Herald,  Raleigh  Register 
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$150 

600 
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No 
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All 
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STEELMARK 


help  you  sell  more  space ! 

Spring’s  the  season  for  home  improve¬ 
ments  .  .  .  and  it  can  be  the  season  for 
profit  improvements,  if  your  sales  force 
is  on  its  toes! 


STEELMARK  Home  Improvement 
Newspaper  Service  Builds  Linage 


United  States  Steel 


10  PAGES  OF  ADS  AND  IDEAS  FOR: 

El«tric«l  contractors  •  Hardware  stores  •  Department  stores  •  Banks  and  savings  and  loan  associations 
Kitchen  specialists  •  Appliance  dealers  •  Utilities  •  Plumbing  and  heating  contractors  •  General  contractors 
Building  supply  shops  •  Farm  supply  stores 


ORDER  YOURS  NOW ! 


Mr.  Robert  C.  Myers,  Director 
Market  Development  Division 
United  States  Steel 
Pittsburgh  30,  Pennsylvania 


United  States  Steel  has  developed  a  Steel- 
mark  Newspaper  Service,  comparable  in 
scope  to  the  well  known  “Snowflake”  pro¬ 
motion,  to  help  you  increase  home  im¬ 
provement  billings.  It’s  a  ready-to-use  sales 
presentation,  in  the  form  of  a  proof  book, 
that  contains  literally  dozens  of  ad  ideas, 
complete  ads,  ad  elements,  news  features 
and  other  materials  for  use  by  home  im¬ 
provement  merchandisers.  Plumbers 
electricians,  hardware  stores,  banks,  ap¬ 
pliance  shops,  even  farm  supply  dealers — 
they’re  all  covered  in  this  comprehensive 
promotion.  There  are  even  suggested  edi¬ 
torial  features,  to  help  you  build  a  com¬ 
plete  home  improvement  section. 


Why  the  STEELMARK  service  ? 


The  STEELMARK  is  a  bright,  new  symbol 
created  by  United  States  Steel  to  identify 
products  made  of  steel.  The  Steelmark 
tag,  sign  of  better  value,  is  now  being  heav¬ 
ily  promoted  on  a  national  scale.  It  is  also 
receiving  extensive  trade  exposure,  so  your 
customers  wifl  know  about  it.  It’s  a  strong 
selling  tool  for  you  and  your  customers. 


Send  for  your  Steelmark  Home  Improve¬ 
ment  Newspaper  Service,  approved  by  the 
Bureau  of  Advertising.  Boost  your  linage  this 
Spring.'  Write: 
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Kamloops  Sentinel 
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The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
health  and  safety. 


NOTICE  TO  EDITORS— For  more  than  30  years,  Metropolitan  Life 
has  sponsored  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series. 


Why  every  family  should  have  a  family  doctor 


whatever  else  is  on  your  mind. 

Then  ask  yourself  these  questions:  did 
you  like  him  . . .  feel  at  ease  with  him  . . . 
would  you  trust  him  during  those  critical 
situations  which  illness  often  creates? 

These  questions  are  of  great  importance, 
for  without  mutual  friendship  and  under¬ 
standing,  a  warm  doctor-patient  relation¬ 
ship  can  never  exist. 

What  are  the  advantages  of  having  a 
regular  doctor?  For  one  thing,  he  will  get 
to  know  you  and  your  family  intimately — 
your  “medical  history,”  your  response  to 
certain  drugs,  your  normal  blood  pressure, 
your  emotional  reactions,  and  other  facts 
which  may  be  very  helpful  whether  your 
trouble  is  minor  or  serious. 

He  can  also  give  you  the  benefits  of 
preventive  medicine.  For  example,  if  you 
have  young  children,  he  will  want  to  see 


Every  family  should  select  and  become 
acquainted  with  a  doctor  before  illness 
strikes.  Yet,  many  families  wait  until  sick¬ 
ness  or  emergency  requires  a  last-minute 
decision  about  the  doctor  they  will  call. 

A  family  doctor,  usually  a  general  practi¬ 
tioner  or  an  internist,  can  care  for  about 
85  percent  of  the  illnesses  your  family  is 
likely  to  have  and  should  you  need  spe¬ 
cialized  care,  he  can  arrange  it. 

Perhaps  the  best  way  to  select  your  doc¬ 
tor  is  through  your  local  medical  society  or 
community  hospital.  They  will  give  you 
the  names  of  several  physicians — and  you 
may  choose  one  of  them  with  assurance 
that  you  will  be  in  good  hands. 

Then,  call  the  doctor  you  have  chosen. 
Make  an  appointment  and  go  to  see  him 
for  a  friendly  talk — about  fees,  night  calls, 
the  hospitals  he’s  associated  with,  and 


them  at  intervals  to  check  their  health — 
and  to  keep  their  protection  against  com¬ 
municable  diseases  up  to  date. 

For  others  in  your  family,  he  can  be  a 
health  counselor. 

For  instance,  if  you’re  bothered  at  times 
by  seemingly  trivial  complaints— indiges¬ 
tion,  headache,  nervousness,  or  fatigue — 
you  might  hesitate  to  go  to  a  doctor  whom 
you  do  not  know.  But  with  a  family  doc¬ 
tor,  you’d  feel  free  to  talk  over  any  condi¬ 
tion  that  upsets  you  now  and  then. 

Select  your  family  doctor  now.  Keep  his 
name,  address,  telephone  number  and  office 
hours  posted  in  a  spot  known  to  everyone 
in  your  family. 

REMEMBER,  the  continuing  supervi¬ 
sion  of  a  family  doctor  can  help  your  chil¬ 
dren  grow  up  strong  and  well — and  help 
you  live  a  long  and  healthy  life. 


Metropolitan  Life  Insurance  Company 

{A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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Color  Service 
Used  by  Food 
Industry 


Milwaukee,  Wis. 

The  Milwaukee  Journal  ROP 
Color  Service  now  has  140  co¬ 
operating  newspapers  who  re¬ 
ceive  the  Weekly  Color  File  on  a 
subscription  basis.  Newspapers 
pay  a  fee  to  receive  this  service 
based  on  their  circulation. 

Since  the  Color  Service  was 
founded  in  April  1953,  18,401 
total  pages  have  been  distributed 
to  the  subscribing  newspapers. 
For  the  year  1958,  323  adver¬ 
tising  pages  were  released,  1,966 
editorial  pages  and  539  sample 
and  idea  pages. 
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Many  manufacturers  and 
agencies  have  released  color  ad¬ 
vertising  and  editorial  feature 
pages  through  this  Service.  The 
American  Dairy  Association  in 
1958  released  six  full-color  edi¬ 
torial  feature  pages.  The  ADA 
underwrote  the  sponsorship  of 
the  cost  of  the  color  mats.  The 
association  absorbed  the  cost  of 
the  original  photography,  en¬ 
graving  plates  and  preprints 
necessary  to  inform  newspapers 
of  the  types  of  feature  pages 
which  were  available. 

In  1959,  this  association  plans 
the  release  of  nine  similar  edi¬ 
torial  pages.  It  is  interesting 
to  note  that  the  average  pickup 
and  use  by  newspaper  editors  of 
pages  of  this  nature  is  between 
45  and  50  newspapers.  Of  in¬ 
terest  on  the  mechanical  side, 
all  color  illustrations  are  made 
by  the  three  plate  process  letting 


the  black  plate  overprint  and 
surprint  as  necessary.  This  en¬ 
ables  each  individual  editor  to 
set  his  own  copy  as  he  so  de¬ 
sires.  The  newspaper  retains  its 
maximum  flexibility  in  the  edit¬ 
ing  and  use  of  its  individual  edi¬ 
torial  copy. 

The  Pacifle  Coast  Canned 
Pear  Service,  Minnesota  Mining 
and  Manufacturing  Company, 
Quaker  Oats  Company,  General 
Foods  Corporation,  Basic-Witz 
Furniture  Industries,  Turner 
Togs  Women’s  Wear,  are  some 
of  the  major  users  of  this  service 
for  the  distribution  of  printing 
materials  for  editorial  use. 

On  the  advertising  side  of  the 
picture,  the  same  associations 
and  advertisers  make  advertise¬ 
ments  available  for  retail  ad¬ 
vertising  use.  Preprints  of  the 
available  color  materials  are  dis¬ 
tributed  by  the  Color  File  to 
EDITOR  at  PU 


subscribing  newspapers.  Sub¬ 
scribing  newspapers  present 
available  materials  through  lo¬ 
cal  accounts.  This  eliminate 
the  high  cost  of  color  production 
materials  on  the  part  of  the  re¬ 
tailer,  and  the  newspaper  can 
more  easily  interest  the  local 
retailer  in  ROP  color 

By  far  and  lar^,  the  most 
successful  advertising  material 
distributed  by  the  color  service 
is  the  Sentry  series  of  advertis¬ 
ing  pages.  Sentry  markets  oi 
Milwaukee  have  created  66  dif¬ 
ferent  full  color  advertisements 
which  have  been  distributed  to 
subscribing  newspapers.  These 
full-color  retail  advertisements 
have  been  used  by  most  major 
retail  food  chains  and  super 
markets  throughout  the  country. 
Some  of  the  more  popular  ad¬ 
vertisements  have  been  used  as 
much  as  51  times  by  various 
markets  throughout  the  country- 
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Advertisers  will  find  even  greater  flexibility 
in  scheduling  Detroit  Free  Press  color  ads  in 
the  months  to  come. 

Hundreds  of  thousands  of  dollars  invested  in 
the  latest  press  equipment  will  insure  better 
service,  better  scheduling. 

The  Free  Press  pioneered  in  Detroit  news¬ 
paper  full  color  advertising  in  1954 — and 
advertisers’  use  of  full  color  has  skyrocketed 
ever  since. 

Ask  your  Free  Press  representative  for  com¬ 
plete  details  on  how  Free  Press  full  color 
helps  make  your  Detroit  advertising  more 
efficient  and  more  effective! 

tEPl)je  Pjetirxrit 

FIRST  with  FULL  COLOR  In  DETROIT 

national  representative:  Story,  Brooks  &  Finley  •  retail  representative:  George  Molloy,  New  York 
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How  does  the  addition  of 
COLOR  affect  readership? 

Detailed  results  of  a  Free  Press  split-run 
readership  test — hlack-and-white  vs.  color — 
prove  the  added  effectiveness  of  color  adver¬ 
tising  in  the  daily  newspaper. 

For  the  results  of  this  test — and  other  data 
on  the  use  of  Free  Press  full  color— simply 
address:  Room  100,  Promotion-Research 
Department,  Detroit  Free  Press,  Detroit  31, 
Michigan. 
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PHOTOGRAPHY 

L.  A.  Examiner 
Cops  Hearst 
Photo  Trophy 

Results  of  the  Hearst  News¬ 
papers  1958  Photographic  Con¬ 
test  have  been  announced  by 
the  Committee  on  Awards. 

The  Los  Angeles  Examiner  is 
winner  of  the  John  Randolph 
Hearst  Memorial  Trophy  for 
Excellence  in  Newspaper  Pho¬ 
tography  during  the  Year  1958 
as  judg^  on  the  basis  of  the  uni¬ 
form  quality  of  the  entries  sub¬ 
mitted  in  the  contest. 

The  list  of  winners  follows: 

FIRST  PRIZE— $500 

(A  triple  tie,  each  to  receive 
full  amount  of  first  place  award) 

“PIGEON  WALK”— A  pic¬ 
ture  of  a  pigeon  keeping  in  step 
with  a  Christmas  shopping 
crowd.  By  Gilbert  Barrera,  San 
Antonio  (Tex.)  Light. 

“HOMESICKNESS”— A  little 
lad,  hand-in-hand  with  a  Char¬ 
ity  Sister,  taking  a  last  look  at 
the  Foundling  Home.  By  Art 
Abfier  New  York  Mirror. 

“TOUGH  CUSTOMER”  — 
Sheriff  deputies  wrestling  with 
film  actress  Sarah  Churchill  as 
they  book  her  on  a  drunk  charge. 
By  Bob  Hecht,  Los  Angeles  Ex¬ 
aminer. 

FOURTH  PRIZE— $200 

“RUB  A  DUB  DUB"— A  little 
girl  in  a  tub  makes  the  most  of 
flash  flood  on  a  city  street.  By 
Joe  Higgins,  Albany  (N.  Y.) 
Tirnes-Union. 

FIFTH  PRIZE— $150 

“NIGHTSTICK  FRIGHT”— 
A  policeman  wields  his  night¬ 
stick  against  two  youths  in  a 
free-for-all  street  battle.  By 


Vic  DeLucia,  New  York  Joumal- 
American. 

AWARDS  FOR  MERIT— $100 
EACH 

Bernard  Kolenberg,  Albany 
Times-Union. 

Fred  G.  Kraft  Jr.,  Baltimore 
News-Post  &  American. 

Dan  Sheehan,  Boston  Daily 
Record. 

Ollie  Noonan,  Boston  Evening 
American  &  Sunday  Advertiser. 

Howard  Shirkey,  Detroit 
Times. 

Dave  Swain,  Los  Angeles  Ex¬ 
aminer. 

Milt  Martinez,  Los  Angeles 
H  erald-Express. 

Ernest  W.  Anheuser,  Milwau¬ 
kee  Sentinel. 

Vincent  Lopez,  New  York 
J  oumal- American. 

Arthur  Foote,  New  York 
Mirror. 

Morris  Bennan,  Pittsburgh 
Sun  Telegraph. 

Mel  Koenning,  San  Antonio 
Light, 

John  Hines,  San  Francisco 
Call-Bulletin. 

Bob  Bryant,  San  Francisco 
Examiner. 

Stuart  Hertz,  Seattle  Post- 
Intelligencer. 

*  *  * 

PAPAL  PORTRAITS 

C.  Harrison  Conroy,  high- 
priced  commercial  photographer, 
paused  long  enough  last  week 
on  his  busy  rounds  to  tell  a 
story  in  the  New  York  Mirror 
magazine  about  how  he  has  pho¬ 
tographed  two  Popes. 

The  magazine  ran  two  of  his 
color  photos  with  the  story  — 
one  a  full-page  portrait  of  Pope 
John  XXIII,  the  second  a  study 
of  Pope  Pius  XII. 

“Somehow,”  Mr.  Conroy  said, 
“I  could  not  forget  the  day  in 
1951  I  made  the  portrait  of  Pope 
Pius  XII,  which  has  been  his 
favorite.  I  had  made  two  ex¬ 
posures,  but  they  were  not  right. 

“Then  the  Holy  Father  sug¬ 
gested  a  change  of  position.  I 
told  him  it  was  not  that,  it  was 
a  matter  of  catching  his  won¬ 
derful  expression. 

“In  my  excitement  I  said  I 
wanted  really  to  photograph  his 
soul.  ‘But  Mr.  Conroy,’  he  said, 
‘you  cannot  photogp*aph  the 
soul.’ 

“I  was  so  elated  over  this 
unusual  speculation  that  I  for¬ 
got  myself  and  answered  rather 
abruptly,  ‘Oh,  yes  you  can.  It 
beams  from  your  eyes  constant¬ 
ly.’ 

“Just  at  that  moment  he 
seemed  to  relax  and  I  caught  the 
soulful  portrait  that  I  had 
wanted.” 

Mr.  Conroy  had  been  told  he 
would  have  three  minutes  for 
the  job.  The  Pope  was  com¬ 
pletely  cooperative. 

For  his  recent  appointment 


with  Pope  John  XXIII,  Mr.  Con¬ 
roy  was  given  15  minutes  to  op¬ 
erate,  all  the  help  he  needed 
and  a  room  to  set  up  his  equip¬ 
ment  in. 

“Then,”  Mr.  Conroy  rejwrts, 
“His  Holiness  came  in.  I  kissed 
his  ring  and  asked  if  he  would 
like  to  see  some  of  my  pictures. 
He  said  he  w^ould. 

“At  this  point  he  told  me  that 
he  had  already  been  photogra¬ 
phed  by  many  other  photogra¬ 
phers,  but  that  none  of  them 
had  ever  shown  him  a  proof.  I 
assured  him  that  he  would  see 
my  proofs  and  that  I  would  not 
use  any  picture  that  was  not  to 
his  liking.  So  I  went  to  work.” 

Takes  Time 

This  conversation,  of  course, 
took  time.  In  fact  the  allotted 
15  minutes  had  already  slipped 
by.  Pope  John  came  to  his  rescue. 
He  told  everyone  to  leave  them 
alone  in  the  room.  Have  patience, 
he  said  to  his  aides,  since  this 
man  has  come  a  long  way  at  con¬ 
siderable  expense  to  take  the 
pictures. 

“I  made  tw^o  poses,”  Mr.  Con¬ 
roy  recalls,  “with  His  Holiness 
seated.  Then  he  called  one  of 
his  assi.stants  and  told  him  to 
get  one  of  his  other  robes.  He 
explained  to  me  that  this  robe, 
he  believed,  had  never  been  seen 
in  the  United  States. 

“His  Holiness  asked  that  w’e 
make  the  exposures  with  this 
robe,  standing.  It  took  me  25 
minutes  more  and,  after  receiv¬ 
ing  his  blessing,  he  said  that  if 
I  needed  another  appointment 
he  would  grant  it, 

“The  next  morning  I  brought 
the  proofs  by.  After  seeing  them, 
he  said  with  a  twinkle,  ‘You  see, 
it  pays  to  listen  sometimes.  It 
was  really  I  who  made  this  one.’ 
He  raised  the  one  wearing  the 
cap  and  standing,  with  the  lit¬ 
tle-seen  robe.” 

This  was  the  picture  the  Mir¬ 
ror  magazine  ran. 

Mr.  Conroy  has  a  studio  in 
New  York  City.  He  commands 
up  to  $1,000  for  a  sitting. 

• 

Ford  Sets  Prop’am 
For  Editors’  Meeting 

Detroit 

The  Public  Relations  staff  of 
Ford  Motor  Company  has 
planned  a  program  of  education 
and  entertainment  for  members 
of  United  Press  Newspaper  Edi¬ 
tors  of  Michigan  who  will  meet 
here  May  8.  Sports  editors  are 
being  included  in  the  invitation. 

News  editors  will  be  taken  on 
a  tour  of  the  Ford  plant.  Bill 
Maharry  of  Ford  PR  will  be 
host  at  a  luncheon,  then  the  en¬ 
tire  group  will  attend  a  IwiseBall 
game  at  Briggs  Stadium.  A  visit 
to  Greenfield  Village  is  on  the 
program  for  the  editors’  wives. 
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Holden  Sells  Share 
To  Tibbetts  and  Son 

Loveland,  Colo. 

Harley  E.  Holden,  publisher 
of  the  Loveland  Reporter-Bet- 
aid  for  more  than  14  years,  has 
sold  his  share  of  the  newspa¬ 
per  to  Harlow  E.  Tibbetts.  Mr. 
Tibbetts  and  Mr.  Holden’s  son, 
John  E.,  who  has  been  advertis¬ 
ing  manager  of  the  paper,  will 
be  co-publishers. 

The  elder  Mr.  Holden  is  retir¬ 
ing  after  40  years  in  the  news¬ 
paper  business. 

Mr.  Tibbetts  was  former  pub¬ 
lisher  of  the  Bowie  (Tex.)  Nm 
which  he  sold  last  July. 

•  *  « 

WATimVLIET,  Mich. 

The  Watervliet  Record  was 
sold  to  Gordon  Banasik  of 
Watertown,  S.  D.  following  the 
death  of  its  publisher,  Francis 
B.  Case. 

Mr.  Banasik  and  his  family 
left  Darmstadt,  Germany  last 
month  where  Mr.  Banasik 
worked  as  a  printer  on  the  Stan 
and  Stripes. 

Sale  was  negotiated  by  the 
Dial  Agency,  Detroit. 

*  *  * 

Painesville,  Ohio 

Rowley  Publications  of  North¬ 
eastern  Ohio  have  purchased  a 
third  weekly  newspaper,  the 
Fairport  Beacon,  from  Neal  J. 
Katila.  Editorial  and  business 
offices  of  the  Beacon  remain  at 
the  Neal  Printing  Co.  office  in 
Fairport. 

*  *  * 

Amenia,  N.  Y. 

Elliott  McEldowney,  former 
editor  of  Esso  Farm  News  for 
Esso  Standard  Oil  Company. 
New  York,  has  purchased  the 
Harlem  Valley  Times.  He  will 
serve  as  editor  and  publisher 
of  the  Dutchess  County  weekly. 

«  •  * 

Condon,  Ore. 

Mr.  and  Mrs.  Richard  Zita  of 
New  Britain,  Ck)nn.,  have  pur¬ 
chased  the  Condon  Globe-Timts 
and  the  Fossil  (Ore.)  Jownd 
from  Mrs.  Stewart  Hardie, 
whose  editor-publisher  husband 
died  last  year. 

Mr.  Zita  was  editor  of  the 
Hartford  (Conn.)  Commercial 
Record  for  the  past  six  years. 
*  *  • 

Sidney,  N.  Y. 

The  Sidney  Record-Enterp^f 
has  purchased  the  Bainbridge 
News  and  plans  a  merger.  The 
Bainbridge  weekly  was  owned 
by  the  Deposit  Courier  for  the 
past  16  years.  John  J.  MacLach- 
lan  is  publisher  of  the  R-E. 

«  *  * 

Mr.  and  Mrs.  Hal  Cunning¬ 
ham,  formerly  of  Kerrville,  Tex., 
have  purchased  the  weekly 
Llano  News  from  L.  A.  Rid¬ 
dell. 
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Now  is  probably  the  bargain  time  to  get  serious,  be¬ 
cause  Kodak  Ektacolor  Film  has  changed  everything: 
It  cuts  color  photography  costs  to  bedrock,  shortcuts 
copy  preparation  all  the  way  to  the  press. 

It  hacks  time  out  of  the  color  process— today’s  color 
pictures  can  make  today’s  newspaper. 

It’s  beautiful  color  for  R.O.P.— pleasing  color,  color 
you  can  control  easily.  ' 


If  you’re  not  kidding  about 
spot  news  in  color  . . . 


EASTMAN  KODAK  COMPANY, 


It’s  practical  color— no  unusual  problems  for  photog¬ 
raphers,  editors,  engiavers.  W’^ith  an  Ektacolor  nega¬ 
tive  you  can  print  either  way— in  black-and-white  or 
color— with  equally  professional  results. 

Here’s  the  way  the  Ektacolor  system  works: 
Shoot  the  picture,  develop  it,  and  yoti’ve  got  a  color 
negative.  From  this  negative  enlarge  three  separation 
prints.  Color  correc  t,  dodge,  even  retouch  the  separa¬ 
tion  prints  if  necessary.  They  are  made  direct  from 
the  original  Ektacolor  negative.  No  need  for  separa¬ 
tion  negatives,  as  with  transparencies. 

The  engraver  then  shoots  the  separation  prints  direct. 
It’s  almost  like  black-and-white  copying.  Then  to 
plates,  to  press,  to  printing. 

To  give  you  an  idea  of  time  involved.  The  Denver 
Post,  a  pioneer  in  R.O.P.  color,  has  gone  from  camera 
to  engraving  department  in  just  over  two  hours  when 
they’ve  had  to,  using  the  negative-positive  system. 
And  the  press  run  was  on  the  street  in  about  four 
hours  more— jtist  time  enough  to  make  the  photo¬ 
engravings,  stereotypes,  do  the  press  plating  and  start 
the  presses. 

Don’t  look  for  color  around  the  corner  any  more— it’s 
here!  Fast  enough,  low  enough  in  cost.  More  than  300 
newspapers  use  fidl-color  R.O.P.  already.  Write  to 
or  talk  with  a  Kodak  man  about  the  Kodak  Ektacolor 
negative-positive  system,  the  color  system 


editor  ac  PUBLISHER  for  March  28,  1959 


»  CHESHIRE 

LABELING  MACHINES 


Let  US  show  you 

how  Cheshire  Model  C  prevents 
misses,  mistakes,  bottlenecks 


CIRCULATION 


Special  Offers  Key 
To  M-R  Promotion 


By  George  A.  Brandenburg 


The  knack  of  hitting  upon  a 
pi'ize  item  that  motor  route  car¬ 
riers  want,  or  a  combination  of 
that,  plus  a  prize  or  cash  bonus, 
is  the  apparent  “secret”  to  suc¬ 
cessful  motor  route  promotion. 

Myron  T.  Ruhberg,  Davenport 
(Iowa)  Newspapers,  recently 
presented  to  Central  States  cir¬ 
culators  a  roundup  of  promotion 
ideas  to  help  build  motor  route 
business.  Commenting  first  on 
his  o\vn  operations,  Mr.  Ruhberg 
said: 

Some  Popular  Items 

“We  aie  constantly  on  the 
lookout  for  merchandise  items 
that  can  be  offered  to  the  Sunday 
farm  route  drivers  for  two  to 
five  starts.  Some  of  the  most 
popular  items  have  been  ciga¬ 
rette  lighters,  flash  lights,  sun 
glasses,  tool  kits,  hand  warmers 
and  fishing  gear. 

“Promotions  offering  cash  are 
always  good.  After  all,  the  Sun¬ 


day  motor  route  driver  is  after 
money  or  he  wouldn’t  have 
agreed  to  take  this  part-time 
job  to  begin  with.” 

Mr.  Ruhberg  provided  the 
following  comments  from  news¬ 
papers  on  motor  route  opera¬ 
tions: 

PEORIA — has  33  Sunday 
motor  routes  and  3  daily  and 
Sunday  fringe  routes.  Sunday 
drivers  are  paid  $1.00  per  in¬ 
crease.  Little  success  with  mer¬ 
chandise  awards. 

JANESVILLE  —  has  2200 
daily  throw-offs  on  9  routes. 
Drivers  are  paid  milage  and  the 
office  does  the  billing.  No  motor 
route  promotion. 

KOKOMO  —  has  6  motor 
routes  serving  1300  customers. 
Drivers  earn  15c  of  the  40c  col¬ 
lection.  Additional  milage  allow¬ 
ances  range  from  $7.00  to  $25.00 
per  week.  Have  one  or  two  ag¬ 
gressive  drivers  that  are  build¬ 
ing  new  business. 


APPLETON — converted  city 
fringe  and  lake  area  from  motor 
route  to  carrier  boys  with  bikes 
covering  up  to  12  miles  per 
route.  Gain^  150  subscribers  by 
converting.  Has  an  exceptional 
bundle  driver  that  has  sold  75% 
of  the  people  along  the  way.  His 
route  goes  52  miles  from  the 
city. 

KENOSHA  —  is  opei’ating 
their  own  equipment  on  five 
motor  routes  covering  the  city 
fringe.  The  drivers  operate  on 
the  same  profit  per  customer  as 
the  city  carrier  and  the  routes 
range  from  141  customers  to 
464. 

LA  CROSSE — has  one  motor 
route  serving  325  customers  with 
the  driver  doing  the  collecting. 
They  have  found  that  a  driver 
can  be  kept  satisfied  at  about 
12c  per  mile  average  earnings. 

FORT  WAYNE  —  has  76 
afternoon  motor  routes  seiwing 
1500  subscribers.  These  drivers 
also  handle  bundles  for  350  car¬ 
riers  in  the  R.  T.  Z.  The  motor 
route  salesmen  earn  16c  weekly 
collection  profit  and  6’^c  per 
mile,  plus  20c  per  hundred 
pounds  of  carrier  bundles.  Best 
motor  route  promotion  featured 
a  door  knob  hanger  that  was 
attached  to  the  prospect’s  mail 
box  by  the  motor  route  salesman. 
This  door  knob  hanger  included 
a  detachable  post  card  and  of¬ 


fered  two  weeks  free  for  a  13- 
week  start.  This  was  an  easy 
way  for  the  drivers  to  contact 
all  non-subscribers  in  a  short 
period  of  time. 

ROCKFORD — changing  their 
formula  of  pay  for  daily  motor 
route  drivers.  New  drivers  will 
be  operating  on  15c  per  cus¬ 
tomer  plus  10c  per  mile  plus 
10c  per  day  per  bundle  drop. 

ST.  PAUL — have  30  daily  and 
Sunday  motor  routes  in  the  area 
adjacent  to  the  city  zone,  and 
200  Sunday  only  motor  routei 
All  motor  routes  operate  on  a 
wholesale  rate  with  discounts 
when  necessary  due  to  route  con¬ 
ditions.  Di.strict  managers  go 
with  the  drivers  to  help  build 
motor  routes.  They  find  that  the 
average  motor  route  driver  is 
not  the  type  to  produce  any 
volume  of  business.  A  recent 
cash  offer  was  on  a  step-up  basis 
with  each  group  of  5  orders  in¬ 
creasing  in  a  range  from  40c 
per  order  to  $2.00. 

INDIANAPOLIS  —  produced 
581  Sunday  increase  and  450 
daily  orders  wdth  “The  Price  is 
Right”  campaign  in  October  and 
November.  Sunday  motor  route 
drivers  sold  new  daily  and  Sun¬ 
day  orders  plus  magazines  for 
West  Bend  Ware;  premiums  for 
sons  and  daughters,  tires,  gaso¬ 
line,  grease  jobs,  oil  changes,  and 
cash. 


CURE  your  labeling  BOTTLENECK 


HESHIRE  Inc 


Surest,  eQsiest  woy  to  prevent  | 

choke>up  in  labeling  magaiines,  catalogs,  news* 
papers,  tabloids,  flyers.  LOW  PRICED,  Model  C  applies 
pre-oddressed  lobels  (roll  strip,  continuous  pack,  tape 
strip)  quietly,  continuously,  accurotely  positioned  at 
speeds  from  5,000  to  15,000  per  fiour.  Equipped  with 
convenient  low  feeding  toble,  easily  adjustable  vocuum 
hopper  feed,  individual  variable-speed  conveyor  drive, 
and  jam  switches  for  instant  control. 

Feed,  cut,  glue  ond  attach  labels  .  .  .  reload  lobels 
and  glue  without  stopping  the  machine.  Like  Or  Mon 
River,  it  jes'  keeps  rollin'  along  .  .  .  gets  your  mail  out 
on  time  .  .  .  right! 


1644.  NORTH  HONORE  STREET 


CHICAGO  22,  ILLINOIS  AVAILABLE  FROM  $3000 


Lab«tllnt  Heads  available  as  sep¬ 
arata  units  for  various  types  of 
Machines  not  manufactured  by 
Cheshire 
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Bank  Finds 
Has  Special 

San  Francisco 
Important  pages  are  being 
added  to  the  newspaper  color 
chapter  in  Bank  of  America’s 
advertising  record  as  that  insti¬ 
tution  progresses  on  a  new  cam¬ 
paign  which  continues  to  expand. 

This  is  the  drive  establishing 
"Americard”,  a  new  charge 
account  plan.  The  campaign  is 
moving  progressively  from  area 
to  area  throughout  California. 

Full  newspaper  pages  with 
color  are  being  used  in  troduc- 
ing  “Bankamericard”  consumer 
credit  cards.  These  will  enable 
customers  to  pay  by  card  at 
stores  and  service  offices 
throughout  California. 

The  targets  are  high.  The 
goal  is  millions  of  customer 
card-users  and  thousands  of  par¬ 
ticipating  establishments  of  all 
kinds. 

Ahead  of  S<'hedule 
Already  the  program  is  ahead 
of  schedule.  The  plan  has  been 
installed  in  Fresno  and  its  use 
has  been  extended  over  a  vast 
.surrounding  area. 

It  is  now  being  established  in 


Color 

Uses 


two  other  centers.  Preliminary 
plans  for  entry  into  Southern 
California  have  been  announced 
by  C.  Clark  Beise,  bank  presi¬ 
dent. 

The  advertising  pattern  is 
now  formed.  It  does  more  than 
call  for  newspapers  as  the  domi¬ 
nant  medium.  Newspapers  are 
being  used  predominantly,  it 
was  stressed  at  bank  headquar¬ 
ters  here. 

Two  pages  of  newspaper  color 
have  b^n  scheduled  for  the  in¬ 
troductory  phases  of  the  cam¬ 
paign.  Others  are  to  follow. 
Placements  in  some  sections  will 
be  decided  in  accord  with  color 
availabilities. 

Blanketing  Begins 

Eventually  all  of  California 
will  be  blanketed  with  news¬ 
paper  pages.  The  bank  is  not 
now  prepared  to  state  just  how 
many  pages  and  how  much  color 
will  be  used.  The  campaign  will 
extend  to  mid-June. 

The  use  of  color  is  not  new 
to  the  bank.  It  long  ago  discov¬ 
ered  color  has  a  special  attention 


value,  explains  Joseph  P.  Wil¬ 
liams,  vice-president  in  charge 
of  customer  services’  research. 

Bank  of  America  believes  its 
best  use  of  color  is  as  a  substi¬ 
tute  for  art  in  advertising  car¬ 
rying  an  important  text,  Mr. 
Williams  told  Editor  &  Pub¬ 
lisher.  He  is  in  charge  of  de¬ 
velopment  of  the  charge  account 
plan. 

“We  use  pictures  on  a  street 
that  is  not  tw  busy.  Many  times 
color  is  important  for  capital 
letters  in  an  ad  that  carries  no 
art,’’  Mr.  Williams  said. 

Other  Color  Uses 

The  institution  has  been  a 
banking  pioneer  in  newspaper 
color  even  as  it  has  historically 
used  advertising  in  developing  a 
foremost  banking  organization. 

Blue  was  selected  as  the 
proper  attention-winning  color 
for  the  credit  plan  copy.  Red 
has  long  been  used  in  Christmas 
season  advertising. 

Gold  was  used  in  the  1954 
commemoration  of  the  bank’s 
50th  Anniversary.  This  also 
marked  virtually  a  half-centen¬ 
nial  of  newspaper  advertising. 

The  Golden  Anniversary  cam¬ 
paign’s  list  eventually  extended 
to  450  newspapers,  including 
those  unable  to  provide  color. 
The  card  campaign  may  even  ex¬ 


tend  into  the  free-distribution 
papers,  it  was  learned. 

Policy  Illustrated 

The  policy  developed  in  color 
use  is  illustrated  by  the  three 
full-page  opening  ads  reporting 
the  Bankamericard  development 
in  San  Francisco  area  news¬ 
papers. 

The  opening  ad  used  a  dash 
of  blue.  The  second  was  black 
and  white.  More  than  half  of 
this  page  showed  a  figure  about 
to  enter  a 'glass  door.  This  was 
an  announcement  ad  addressed 
to  all  businessmen  and  was 
headed:  “Expect  an  important 
visit  from  Bank  of  America.” 

The  third  in  the  opening  series 
said  that  “starting  March  23 
you  can  have  a  charge  account 
at  Bank  of  America.”  The  last 
seven  words  were  in  blue  capi¬ 
tals. 

Blue  subheads  also  were  used 
in  the  text  of  this  third  ad.  Copy 
explained  the  basics  of  the  plan 
for  automatic  charge  accounts 
with  thousands  of  merchants, 
service  organizations  and  pro¬ 
fessional  people  through  the  use 
of  a  special  bank  card. 

As  a  follow-up  on  the  initial 
San  Francisco  Bay  Area  adver¬ 
tising,  25,000  merchants  and 
professional  people  were  being 
contacted  as  participants  in  the 
(Continued  on  page  82) 


V Check  for  proof  .  •  • 

MORE  AND  MORE 
STAR-TELEGRAM 
ADVERTISERS  ARE 
SELLING  WITH 

COLOR 


The  Fort  Worth  Star-Telegram  ranked  17th  in  the  nation  in 
R.O.P.  color  lineage  in  1958  with  1,179,326  lines. 

In  January,  1959,  combined  total  R.O.P.  color  of  the  Sunday 
Star-Telegram  and  the  afternoon  Star-Telegram,  99,787  lines, 
placed  the  paper  5th  in  the  nation  . 

Also  in  January,  1959,  the  SUNDAY  Star-Telegram  carried 
more  color  advertising,  39,500  lines,  than  any  other  Sunday 
newspaper  in  the  nation!  (Sunday  Comic  advertising  was 
not  included  in  the  figures.)  Compiled  by  Media  Records,  Inc. 

Advertisers  have  made  the  Fort  Worth  Star-Telegram  a 
leader  in  R.O.P.  color  lineage  for  only  one  reason  .  .  . 
color  in  the  Star-Telegram  INCREASES  SALES!  Best  way 
to  check  for  proof  .  .  .  try  it! 


COLOR  SELLS  7  DAYS  A  WEEK  in  the  Star-Telegram  and  on  the 
2nd  Sunday  of  each  month  in  the  Texas  Ranch  &  Farm  Maga¬ 
zine  published  in  conjunction  with  the  Sunday  Star-Telegram. 


LARGEST  CIRCULATION  IN  TEXAS 

Withmvt  tkm  Us*  •#  Camtasl§,  Sehamas  mr  framiamn  .  ,  .  “Jwst  ■  0**U  Nawspmpar" 
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Bank  Finds 

(Continued  ^rom  page  81) 

plan.  Cards  were  prepared  for 
mailing  to  500,000  families. 

The  potential  impact  on  this 
area  alone  is  1,200,000  family 
users  of  Bankamericards,  the 
banking  officials  estimate.  A 
similar  program  is  being  devel¬ 
oped  for  the  Sacramento  region. 

The  Los  Angeles  program  be¬ 
gan  March  5  with  a  meeting  of 
branch  bank  managers.  A  few 
weeks  of  preparation  are  re¬ 
quired  for  advance  preparations. 
President  Beise  said  in  announc¬ 
ing  the  opening  Southern  Cali¬ 
fornia  move. 

The  initial  Bankamericard 
move  was  without  advance  no¬ 
tice  in  Fresno  on  last  September 
18.  Both  radio  and  newspapers 
were  used  in  the  advertising. 

Fresno  Results 

The  Fresno  operation  included 
22  branch  banks,  1,118  merchant 
establishments  and  professional 
people  users  and  70,000  card 
holders  by  Feb.  1.  A  month  later 
the  Fresno  area  was  expanded 
and  reported  2,060  establish¬ 
ments  and  114,000  Bankameri¬ 
card  holders. 

The  San  Francisco  Bay  Area 
installation  includes  six  counties 
and  two  contiguous  cities.  The 


Sacramento  area  expansion  is 
scheduled  for  late  Spring  when 
it  will  cover  the  area  from 
Marysville  to  Turlock. 

The  June  15  target  for  the 
three  customers  service  centers 
now  established  in  San  Fran¬ 
cisco,  Sacramento  and  Fresno  is 
25,000  establishments,  750,000 
card  holders  served  by  257 
bi-anch  banks. 

The  bank  envisions  a  poten¬ 
tial  of  1,200,000  family  card 
holders  in  the  San  Francisco  Bay 
area  alone.  This  shows  the  per¬ 
formance  Bank  of  America  ex¬ 
pects  of  newspapers. 

Basis  For  Faith 

That  faith  has  been  justified 
by  experiences  throughout  the 
decades.  It  was  so  firmly  estab¬ 
lished  by  the  time  World  War  II 
began  that  the  late  A.  P.  Gia- 
ninni,  bank  founder,  ruled  ad¬ 
vertising  should  not  be  curtailed. 

This  was  in  accord  with  a  de¬ 
pression  era  stand.  Advertising 
was  an  exception  in  the  bank’s 
retrenchment  program  of  1931. 

Then,  in  1932,  Bank  of  Amer¬ 
ica  launched  a  spectacular  “Back 
to  Good  Times”  campaign.  Copy 
appeared  in  300  California 
newspapers.  This  added  130,000 
accounts  in  less  than  three 
months. 

On  entering  the  auto  financing 
business  in  19.35,  the  bank  adver¬ 
tised  in  397  newspapers  in  262 


Newspaper 
Publishers 
Benefit 
from  ACB's 


conununities.  The  loan  service  1 1  ^  1 

hit  a  peak  of  125  a  day  by  the  Jp  U.11  v_>lOlOr 
campaign’s  end.  In  90  days  the 
institution  had  become  a  major  rri  1 1 
auto  financing  agency.  1  0llS  VjrOl 


stitution  had  become  a  major  rp  1 1  j 

to  financing  agency.  1  0llS  OFOUp  S 

The  1906  Beginning  T~1  11  Oj. 

There  were  other  dramatic  1/  Ull  OLOFV 


successes  m  newspaper  cam¬ 
paigns.  But  none  quite  compared 
with  the  1906  copy  plac^  by 
Mr.  Giannini. 


MiLWAUKra,  Wis. 
Twice  each  month  the  story 
for  insured  Savings  &  Loan  As- 


Specialized  Equipment 


At  ACB's  service  offices  at  New  York,  Chicago,  Columbus,  Mem¬ 
phis,  and  San  Francisco,  you  will  find  specialized  equipment  de¬ 
signed  and  especially  built  for  the  handling  of  newspaper  tear- 
sheets.  Hundreds  of  bins  and  newspaper  files  like  those  shown 
above  are  used  for  the  sorting  of  tearsheets  “by  advertiser"  and 
“by  advertising  agency.” 

There  are  specially  constructed  and  lighted  desks  for  the  readers 
and  coders  .  .  .  power  machines  to  cut  the  newspaper  pages  apart 
.  .  .  ACB’s  own  trucks  carrying  material  between  post  office, 
office  and  advertising  agency  without  delay  ...  the  latest,  most 
effective  methods  and  equipment  for  sorting  and  mailing  ...  all 
cut  days  from  the  time  an  advertisement  leaves  your  press  and 
ACB  gets  it  into  the  hands  of  the  advertiser  or  agency. 

Once  it  was  said  some  agencies  preferred  to  advertise  in  magazines 
rather  than  newspapers  because  of  the  newspaper  tearsheet  and 
checking  problem.  Today,  because  of  ACB  ^rvice,  the  “missing 
tearsheei’J  is  no  longer  a  problem. 


Advertising  Checking  9ureau/  Inc. 

New  Yerk  (10)  353  Powrth  Ave.  •  Chkago  (3)  18  S.  MicMgee  Ave.  •  Cehimbwi  f15) 
20  South  Third  $t.  *  Memphis  (3)  161  Jeffenon  Ave.  •  Sen  frenclK#  [S)  51  First  St. 


THE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


His  two-year  old  bank — then  sociations  is  told  in  the  Mil- 
the  Bank  of  Italy — was  in  tern-  waukee  Journal  in  full-color, 
porary  quarters.  The  bank  build-  The  campaign  is  now  in  its  sixth 
ing  and  most  of  San  Francisco  year. 

was  in  ruins  following  the  earth-  Each  of  the  ads  is  a  conver- 
quake  and  fire.  sion  from  those  being  run  by  the 

His  copy  read  simply:  “De-  Association  in  national  maga- 
positors  of  the  Bank  of  Italy  zines.  For  newspaper  use,  pro¬ 
may  have  their  funds  in  grold  on  gressive  proofs  of  the  120-line 
demand.”  The  faith  behind  that  screen  magazine  ads  are  cropped 
ad  is  credited  with  being  the  where  necessary  and  then  blown 
turning  point  in  the  bank’s  de-  up  to  approximate  a  newspaper 
velopment.  70-line  screen. 

*  «  *  The  campaign  has  been  es- 

„  _  pecially  successful  both  in  Mil- 

Francisco  vvaukee  and  in  other  markets 
First  Western  Bank  is  using  ^^ere  the  ads  have  been  used, 
newspaper  ROP  color  m  a  cam-  The  combination  of  consistent 
^  card  holders.  promotion  and  dominant,  at- 

First  Western’s  charge  ac-  ROP  color  have  de- 

count  service  advertising  is  pres-  ^  constantly  growing 

ently  restricted  to  the  five  San 

Francisco  Bay  area  counties  A  sometime,  mats 

swond  color  page  has  marked  plates  of  the  ads  have  been 

the  newspaper  series.  available  through  the  Milwaukee 

First  We-stems  use  of  color  jon.-nal’s  ROP  Color  Service, 
copy  has  appeared  in  the  four 
San  Franci.sco  dailies,  the  Oak-  Impact 

land  Tribune  and  the  San  Mateo  ,  .  ,  o 

Times,  Fred  Park,  advertising  Seramur,  executive 

manager,  said.  This  bank  has  v.cepresident  of  the  Wisconsin 


100  offices  throughout  Galifor- 

^  this  week:  “We  feel  that  the 

First  Western  is  also  using  full-color,  two- 

extensive  radio  and  television  -a-month  campaign  these 

advertising  in  releases  through  s*x  y^rs  could  not  have 

Grant  Advertising  Co.  The  re-  “J^er  m^.a 

sponse  has  been  exceptionally 

good  but  no  breakdown  of  media  Journal’s  run-of-paper 

effectivene.ss  is  available  becau.se  ,  .  .  .  ..  ^  on  i 

all  advertising  refers  to  the  The  ads  point  out  that  20  m.l- 
_ _ Ji _ _ 1 _  .  lion  Americans  now  have  more 


same  special  phone  number,  he  """  ' 

evnlain^  ^^7  billion  in  savings  a^ 

'  ^  ■  counts  in  Insured  Savings  4 

Merchant  Response  Associations.  In  the  past 

.  .  ,  ,  ,  year,  the  Associations  made 

A  special  response  was  noted  Qygj.  ^  million  home  loans  total- 
f  rom  newspaper  copy  carrying  billion. 

Instinip  of  fims  holding  mem-  ^  ^be  .lour- 

bership  in  the  charge  account  RQp  cdor  Service  point.«= 

.service,  Mr.  Park  said.  These  ^bat  only  members  of  the 
have  been  highly  apprw.ated  by  Saving  &  Loan  Foundations, 
mm  chanty  he  reported.  jj^^,  these  illustrations. 

First  Westerns  color  copy 
uses  red  to  emphasize  such  fea-  • 

tures  as  the  words  “Charge  _  .  . 

Account  Service.”  Red  also  un-  Keporter  Award 
derlines  the  banner  over  the  lists  Boston 

of  area  firms.  Faculty  members  of  the  divi- 

,  sion  of  journalism  at  Boston 

University’s  School  of  Public 

Q  r'nic  Relations  and  Communications 

'  ‘O  A.01S.  have  voted  to  establish  an  award 

La  Porte,  Ind.  to  honor  the  late  Reginald 
The  La  Porte  Herald-Argus  Coggeshall,  emeritus  professor 
has  gone  from  eight  to  nine  of  journalism.  The  ward  will  be 
column  format,  featuring  Co-  made  to  a  junior  who  exhibits 
rona  typeface  9-point  set  on  a  the  greatest  potential  for  suc- 
9%  point  slug,  cess  as  a  newspaper  reporter. 
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INEVRE  GHOWM’  Rltni  OUT  OF 
THOR  PUNTS  IN  NEW  ENtUND 

One  glance  at  the  business  headlines  in  New 
Kngland  is  enough  to  give  you  the  pulse  of  one 
of  America’s  “growingest”  economies;  Borden 
Chemical  dedicates  $4rmillion  addition  .  .  . 
Fisher-Pierce  plans  new  25,000  sq.  ft.  building  ■ 
.  .  .  Standard  Electric  Time  adds  34,000  sq.  ft. 
of  floor  space  .  .  .  Brodie  Industrial  Trucks 
moves  into  new  headquarters  .  .  .  Sealey  Mattress 
buys  200,000  sq.  ft.  plant  .  .  .  Two  new  com¬ 
mercial  product  divisions  created  by  Raytheon. 


Each  move,  large  or  small,  creates  new  jobs, 
raises  New  England’s  share  of  the  national  pay 
check.  When  you  add  to  this  picture  the  steady 
stream  of  new  industries  moving  into  the  area, 
you  can  see  why  per  capita  income  is  so  far 
above  the  nation’s  average  .  .  .  why,  even  in 
slow-moving  1958,  Yankee  sales  set  all-time 
re<'ords. 


.Matter  of  fact,  everybody  spends  more  in 
New  England  .  .  .  for  homes,  for  food,  for 
clothing,  for  just  plain  fun.  Whatever  you  have 
to  sell,  chances  are  it  will  sell  better  in  New 
England— especially  if  you  come  on  up  and  sell 
it  through  the  New  England  newspapers. 

Source:  The  New  England  Council. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE — Bangor  Daily  Ne¥rs  (M). 

VERMONT — Barre  Times  (E).  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E),  Boston  Globe  (S), 
Brockton  Enterprise  &  Times  (E).  Fall  Ri«er  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E). 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham 
News  Tribune  (E). 

NEW  HAMPSHIRE — Concord  Monitor-Patriot  (E),  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E).  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S). 
Bridgeport  Post-Telegram  (M&E).  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven  Reg¬ 
ister  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E),  Waterbury 
Republican  (M&S). 
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1MPORT.4NT  GENERAL  AND  AUTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR 
YEAR— 1958 


CLASSIFICATION  &  ACCOUNT  1958 
WINSTON 

(Cisraretes)  .  3,267,275 

FORD 

(New  Cars)  .  3,040,180 

PHILLIPS  PETROLEUM  CO. 

(Gasolines  &  CKls)  .  1,727,542 

SHELL  OIL  CO. 

(Gasolines  &  Oils)  .  1,527,513 

STANDARD  OIL  CO.  OF  INDIANA 

(Gasoline  A  Oils)  .  1,414,042 

GITLF  OIL  OORP. 

(Gasoline  &  Oils)  .  1,302,113 

PiySI-CXlLA 

(Beverages)  .  1,206,095 

MAXWELL  HOUSE  INSTANT  COFFEE 

(Beverages)  .  986,244 

COCA-COLA 

(Beverages)  .  982,661 

STRIPE  TOOTH  PASTE 

(Dentrifrices)  .  905,157 

STANDARD  OIL  OO.  OF  CALIF. 

(Gasolines  &  Oils)  .  738,816 

TANG  ORANGE  JUICTE 

(Beverages)  .  686,417 

SEIAGRAM'S  7  CROWN 

(Liquors)  .  621,174 

STROH'S 

(Beers)  .  614,336 

SAL^ 

(Cigaretes)  .  545,443 


1957 

1936 

1953 

2.260.736 

2,014,270 

1,289,607 

3,737,143 

3.467,186 

3.939.845 

1,399,829 

1,207,175 

625,495 

996,217 

967,585 

185,826 

963,488 

866,578 

870,337 

29,758 

67,392 

995,277 

500,376 

514,333 

631,621 

395,930 

785,786 

808,171 

1,010,511 

229,626 

92,831 

609,162 

709,812 

569,164 

463,587 

884,726 

954.632 

823,296 

731,336 

648,054 

1,060,693 

_ 

IMPORTANT  RETAIL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING 
YEAR— 1958 


Classifiestion  and  Account 

CITY 

Year 

1958 

Year 

1957 

Year 

1956 

Year 

1955 

BUILDING  SUPPLIES 
&  (30NTRACTORS 

Lindsley  Lumber  Co. 

Miami  . 

252,784 

164,277 

164,816 

119,609 

DEPARTMENT  STORES 

Davison-Paxon 

Rich’s 

Mandel  Bros. 

Sanger  Bros. 

Foley  Bros. 

Broadway,  The 

Burdinee 

Gimbels 

Famous-Barr  Co. 

Atlanta  . 

Atlanta  . 

Chicago  . 

408,639 

474,386 

200,190 

163,636 

159,291 

151,305 

182,439 

279,850 

232,044 

395,114 

535,798 

14,008 

92,353 

103,619 

128.878 

154,270 

304,790 

208,977 

460,468 

426,409 

8,200 

109,553 

183,667 

90,131 

143,636 

279,350 

184,860 

282,199 

309,468 

4,100 

114,189 

122,223 

115,402 

130.726 

319,056 

99,132 

Houston  .... 
Los  Angeles  . 

Milwaukee  . . 
St.  Louis  . . . 

FURNITURE  &  HOITSEHOLD 

Southeast  Furniture  0>. 

Salt  Lake  City 

260.336 

308,448 

67,200 

89,532 

GROCERS — Chain  Stores 

Iowa  Pork  Shops 

B  'Thrifty  &  Grand  Union 
National  Food  Stores 

Grand  Central 

Long  Beach  . 

328,815 

225,552 

217,699 

459,151 

298,427 

48,522 

244,797 

197,888 

23,572 

21,972 

St.  Louis 

Salt  Lake  City 

75,543 

189,300 

4,960 

11,760 

NOTE:  The  retaij  advertisers  shown  above  are  not  the  15  Leading  Retail  Ad¬ 
vertisers  in  R  O  P  volunr.e.  They  are  the  important  ROP  0>lor  Adver¬ 
tisers  in  the  ten  cities  running  the  greatest  volume  of  retail  color  during 
the  year. 


SUMMARY  OF  R  O  P  COLOR  LINAGE 
BY 

MEDIA  RECORDS  CLASSIFICATIONS 
YEAR— 1958 


CLASSinCATIONS 

GENERAL 

AGRKXJLTURE  . 

ALCOHOLIC  BEVERAGES 

Beers  . 

Wines  . 

Liquors  . 

AMUSEMENTS  . 

(XINFBCTIONS  . 

GROCERIES 

Baking  Products  . 

Beverages 

Coffee  &  Tea  . 

Soft  Drinks  . 

Miscellaneous  . 

Cereals  &  Breakfast  Foods  . 

Condiments  . 

Dairy  Products  . 

Disinfectants  &  Exterminators  . . 
Laundry  Soaps  &  Cleansers  . . . . 

Meats.  Fish  &  Poultry  . 

Miscellaneous  . 


Total 

Percentage 

Percentage 

ROP 

of 

Gain 

Color 

Each  Class’n 

or 

Linage 

To  Total 

Loss 

1958 

1958 

1958  vs.  1957 

771,358 

1.5 

+  5.5 

4,185,527 

7.8 

—  10.8 

- - 

— 

—100.0 

2,268,178 

4.3 

+  3.5 

266,220 

0.5 

—100.0 
+■  13.6 

2,465,626 

4.6 

—  31.2 

1,814,223 

3.4 

—  6.7 

2,476,277 

4.6 

+  6.4 

835,242 

1.6 

+  130.4 

893,353 

1.7 

—  2.7 

801,602 

1.5 

-1-  13.7 

2,862,927 

5.4 

+  12.3 

105,228 

0.2 

—  18.7 

1,341,253 

2.5 

+  37.1 

2,626,344 

4.9 

+-  72.0 

2,722,079 

5.1 

—  62.9 

HOTELS  &  RESORTS  .  145,139 

HOUSING  EQUIPMENT  &  SUPPUES 

Air  Conditioning  .  . 

Automatic  Refrigeration  .  60,693 

Fuel  .  126,715 

Furniture  A  Furnishings  .  756,564 

Heaters  &  Stoves  .  45,625 

Miscellaneous  .  622,938 

INDUSTRIAL  .  212,646 

INSURANCE  .  203,369 

MEDICAL  .  297,466 

MISCELLANEOUS  .  644,571 

PUBUCATIONS 

Book  Publishers  .  21,234 

Magazines  .  . 

PUBUC  UTIUTIES  .  359,570 

RADIO  &  TELEVISION 

Sets  .  144,322 

SPORTING  (X>ODS  .  4)88,966 

TOBACXO 

Cigars  .  65,345 

Cigarettes  .  4,320,103 

TOILET  REQUISITES 

Antiseptics  .  19,930 

Dentrifrices  .  1,366,505 

Perfumes  &  Cosmetics  .  536,444 

Toilet  Soaps  .  181,279 

Miscellaneous  .  313,087 

TRANSPORTATION 

Airways  .  420,758 

Bus  Lines  .  11,015 

Itailroaus  .  . 

Steamships  .  15,385 

WEARING  APPAREX,  .  224,947 

GENERAL  TOTAL  .  38,020,075 

AUTOMOTIVE 

GASOi,INES  &  OILS  .  9,856,986 

PARTS  &  ACCESSORIES  .  17,264 

PASSENGER  CARS  (NEW)  .  4,441,481 

TIRES  &  TUBES  .  540,549 

TRUCKS  &  TRACTORS  .  290,774 

MISCELLANEOUS  .  184,855 

AUTOMOTIVE  TOTAL  .  15,331,909 

GRAND  TOTAL  .  63,351,984 


0.1 

0.2 

1.4 

0.1 

1.2 

0.4 

0.4 

0.6 

1.2 


0.0 

0.7 

0.3 

0.9 


0.1 

8.1 


0.0 

2.6 

1.0 

0.3 

0.6 


0.8 

0.0 

0.0 

0.4 

71.3 

18.5 

0.0 

8.3 


0.5 

0.4 

28.7 

100.0 


++ 

—100.0 
-68.! 
—  20.8 
—  12.0 

-  12.7 
+  15.0 
-S4.0 

-  44.9 
+419.3 
+494.3 


—100.9 
+  48.0 


-  69.4 
++ 


++ 
-  87.4 


+496.1 

—  12.3 

—  81.9 

—  20.8 


— iw.w 
+t 
+  44.3 
—  10.0 

+  17J 
++ 

—  7.7 

—  86.4 

—  62.9 

—  44.2 
+  2.1 

—  4.9 


ADVERTISERS  USING  NEWSPAPER  ROP  COLOR 
(COMPILED  BY  MEDIA  RECORDS,  INC) 
YEAR— 1958 


ACiCOUNTS 

AGRICULTURE 

Animal  Feeds 

Calo  Cat  Food  . 

(^co  Cat  &  Dog  Fo^ . 

Oalco  Dog  Food  . 

Dr.  Ross  Dog  Food  . 

Friskies  Cat  Food  .  ... 

Friskiea  Dog  Food . 

Full-C-Pep  Feeds  . 

Ken-L-Biskit  . 

Ken-L-Bui^r  . 

Ken-L-Ration  . 

Old  English  Cat  It  Dog  Food 

Purina  Feeds  . 

Skippy  Gat  St  Dog  Food  .... 

Agricultural  Supplies 

Bat  Guano  . 

Inter-State  Nurseries  . 

Michigan  Bulb  Co . 

■Hirlve  . 

Vertagreen  . 


Nnmber 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Csitt 

Used 

Used 

linifi 

4 

8 

12,021 

6 

7 

12,ri 

6 

8 

9,9« 

4 

8 

31,010 

12 

21 

27,09) 

14 

25 

11,112 

6 

7 

54,711 

11 

15 

52,37) 

6 

7 

32,339 

23 

35 

330,313 

6 

8 

11,741 

5 

7 

2UH 

5 

8 

8,00U 

16 

26 

38,582 

6 

6 

8,800 

5 

5 

11,089 

3 

4 

15,274 

13 

19 

32,48) 

ALCOHOLIC  BEVE31AGES 

Beers 

Alt  Heidelberg  . 

Burger  . 

Bavarian  . 

Carlings  Black  Label  . 

Drewrys  . 

Duquesne  . 

Falls  Caty  . 

Falstaff . 

Friars  Ale  . 

Goebel  . 

Hamms  . 

Heilemans  Old  Style  . 

Iron  City  . 

Lone  Star  . 

Olympia  . 

Pearl  . 

Pfeiffer  . 

Rainier  . 

Regal  Pale  . 

Schlitz  . 

Strohs  . 

Wiedemanns  . 

Liquors 

Beam  Prods . 

Beam  Whiskies  . . 

{Continued 


3 

5 

48,303 

4 

9 

247,834 

15 

26 

456,074 

5 

11 

47,871 

7 

14 

269,221 

6 

10 

90,054 

4 

9 

341,459 

5 

10 

78,901 

5 

7 

7,990 

3 

7 

41,832 

M 

30 

161,304 

3 

4 

62,345 

3 

4 

64,833 

5 

13 

149,657 

17 

30 

357,333 

7 

16 

236,120 

6 

10 

46,843 

4 

6 

42,288 

12 

22 

2n,515 

12 

19 

56,225 

10 

21 

614,336 

5 

13 

467,481 

9 

13 

40,168 

4 

7 

22,192 
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WITH 

GOSS  HEADLINERS. YOU  CAN  SELECT 
THE  BEST 

COLOR  ARRANGEMENT .. . 


FULL  COLOR  DECKS 

Consist  of  two  printing  couples 
...provides  numerous  web  lead 
arrangements  for  printing  spot  co¬ 
lor  or  process  color. 


COLOR  HALF  DECKS 

Half  of  a  full  deck  . . .  consists  of 
one  printing  -couple  and  permits 
a  group  of  units  to  print  color  in 
any  position  on  either  side  of  web. 


SINGLE  COLOR  CYLINDERS 

Shares  impression  cylinder  with 
unit's  plate  cylinder . . .  can  be 
mounted  right  or  left  for  various 
color  positioning. 


No  Other  press  matches  the  Goss  Headliner  for  ROP 
color  flexibility.  With  color  half  decks,  full  color  decks, 
single  color  cylinders,  or  super-imposed  color  units,  you 
can  se/ect  the  arrangement,  or  any  combination  of  units, 
to  fit  your  requirements  for  the  most  efficient,  most 
profitable  operation. 

All  color  units  have  such  important  Goss  features  as : 
continuous  ink  feed  for  the  right  amount  of  ink  at  any 
speed;  tension  plate  lock-up  for  quality  in  color;  exact 
ink  control  across  the  page  with  Goss  floor  level  finger¬ 
tip  Colortrol,  and  single  and  double  reversibility  to 
provide  even  more  flexibility.  And,  Goss  also  oflers 
compartmented  fountains  for  printing  spot  color  in  vari¬ 
ous  page  positions. 

Increase  ad  revenue  by  making  color  available  to  adver¬ 
tisers— make  plans  now  to  add  ROP  Gosscolor  to  your 
operation.  Our  experienced  staff  will  be  happy  to  help 
you  se/ect  the  best  arrangement. 


The  BOSS  Company 

A  Division  of  Mlshls-6oss-Dsxtsr,  Inc 
S«01  WEST  31  ST  STREET,  CHICAGO  SO,  ILLINOIS 


SUPER-IMPOSED  COLOR  UNITS 

Similar  to  Headliner  unit . . .  mounts 
right  above  press  and  is  available  in 
halves  which  can  be  joined  to  another 
at  any  time. 
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IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 
{Continued  from  page  84) 

CITIES  PAPERS 

Beams  Choice  .  6  7 

Bond  &  Lillard  .  S  5 

Calvert  Reserve .  34  49 

Chapin  &  Gore  Old  Reserve  .  8  15 

Early  Times  .  12  18 

Echo  Springs  .  18  30 

Hill  &  Hill  .  11  17 

Jim  Beam  .  22  42 

Melrose  Rare  .  6  6 

Old  Charter  .  4  9 

Old  Crow .  30  49 

Old  Forester  .  12  17 

Old  Grandad  .  16  25 

Old  Hickory  .  37  6i3 

Old  SUgg  .  11  15 

Old  Sunny  Brook  .  20  33 

PM  .  4  7 

Philadelphia  .  11  13 

Schenley  Reserve  .  13  14 

Seagrams  7  Crown  .  44  89 

Seagrams  VO .  17  18 

CONFBXrriONS 

Belle-Camp  Chocolates  .  6  11 

Brachs  Chocolate .  46  64 

Curtiss  Candy  .  37  51 


Cereal! 

Cam 

Hi-P 

KeU< 

Kelk 

Kell< 

Kell 

Kelli 

Kell 

Ufa 

Uual 

Mull 

Pro! 

Unc 

Wh< 


GROCERIES 
Baking  Products 

Albers  Com  Bread  &  Muffin  Mix 
Albers  Pancake  &  Waffie  Mix  , . 

Arnold  Bread  . 

Barbara  Ann  Bread  . 

Betty  Crocker  Frozen  Biscuits  . 

Bisquick  . . . 

Cadburys  Biscuits  . 

Colonial  Bread  . 

Gladiola  Cake  Mix  . 

Gladiola  Flour  . 

Gold  Medal  Flour  . 

Holsum  Prods . 

Holsum  Bread  . 

Home  Town  Bread . 

Jell-O  Pie  Filling  . 

Keebler  Crackers  . 

Kelloggs  Com  Flake  Crumbs  . . . 

Laght  Crust  Flour  . 

Merita  Baking  Prods . 

Merita  Cake  . 

Millbrook  Bread  . 

Mrs.  Smiths  Frozen  Pies  . 

National  Biscuit  Crackers  . 

Pet-Ritz  Frozen  Fruit  Pie . 

Pillsburys  Best  Flour  . 

Prohle  . 

Rainbo  Baking  Prods . 

Rainbo  Bread . 

Red  Star  Yeast . 

Robin  Hood  Flour  . 

Sara  Iiee  Bakery  Prods . 

Sawyer  Biscuit  Crackers  . 

Simple  Simon  Frozen  Pies  . 

Sunbeam  Baking  Prods.  . . . 

Sunbeam  Bread  . 

Sunshine  Crackers  . 

Supreme  Crackers  . 

Swel  Frosting  Mix  . 

Taystee  Frozen  Rtdis . 

Town  Talk  Bread  . 

Up-Side-Down  Bread  . 

V  10  Protein  Bread  . 


1,2  and  3*Color 
ROP  lineage  1958 

Over  1,850,000  lines 

^  STAR  AND  CITIZEN 


FIRST  2  MONTHS  1959 
UP  20% 

over  same  period  1958 


Beverages 
Coffee  &  Tea 

Butter-Nut  Coffee  . 

Butter-Nut  Instant  Coffee  . . . 

^ins  Coffee  . 

Cains  Coffee  A  Instant  Coffee 

Cains  Tea  . 

Folgers  Coffee  . 

Folgers  Instant  Coffee  . 

Hills  Bros.  Instant  Coffee  . . . 
Manor  House  Instant  Coffee  . 
Maxwell  House  Instant  Coffee 

Nescafe  Instant  Coffee . 

North  Woods  Instant  Coffee  . 

Poetum  . 

Red  Rose  Tea  . 

S  &  W  Coffee  . 

Salada  Tea  . 

Sanka  Instant  Coffee . 

Stewarts  Coffee  . 


Star 

M«rfiinf  and  Swwrfay 

(Tucson  Dailp  (Titizen 


Soft  Drinks 

Canada  Dry . 

Coca-Cola  . . 

Dr.  Pepper  . 

Orange  Crush  . . . . 

Pepsi-Cola  . 

Royal  Crown  Cola 

7  Up  . 

Squirt  . 


.  3  .5 

ange  Juice .  16  2^ 

en  Orange  Juice  ....  3  5 

Base  .  10  14  29-*^ 

(Continued  on  page  87) 
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eS6.417 


PAPERS 
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CITIES 

74 


Tang  Orange  Juice . 

Orrals  &  Breakfast  Foods 

Carnation  Instant  Wheat . 

Hi-Pro  . 

KeUoggs  All-Bran  . 

Kelloggs  Cocoa  Krispiee  . 

Kelloggs  Com  Flakee  . 

Kelloggs  Com  Flakes  &  Rice  Krispies  . . 

Kelloggs  Rice  Krispiee  . 

Kelloggs  Special  K  . 

Life  . 

Quaker  Oats  &  Mothers  Oats  . 

Mullets  . 

Protein  Plus  . 

Unde  Sam  Breakfast  Foods  . 

Wheat  Hearts  . 

Condiments 

Accent  . 

Aunt  Janes  Pickles  . 

Crystal  Sugar  . 

Deiihy  Barbecue  Sauce  . 

Diamond  Salt  . 

Dukes  Mayonnaise  . 

Dukes  Relish  Sandwich  Spread  . 

Durkees  Instant  Onion . 

G  W  Sugar  . 

Gravy  Quik  . 

Heinz  Ketchup  . 

Kraft  Barbecxie  Sauce . 

Leslie  Salt  . 

Nalleys  Syrup  . 

Morton  Salt  . 

Open  Pit  Barbecue  Sauce  . 

Shilling  Extracts  . 

Schilling  Extracts  A  Spices  . 

Schilling  Seasoning  Salts . 

Schilling  Spices  . 

Tang  Salad  Dressing . 

Wish-Bone  Fro  >ch  &  Russian  Dressing 
Wish-Bone  Dressing  . 

Dairy  Products 

American  Dairy  Assn . 

Bordens  Buttermilk  . 

Bordens  Cottage  Cheese  . 

Bordens  Splendors  . 

Bordens  i!gg  Nog  . 

Bordens  Ice  Cream  . 

Bordens  Milk  . 

Cloverbloom  Margarine  . 

Dari  gold  Butter . 

Darigold  I>ry  Milk  . 

Darigold  Evaporated  Milk  . 

Darigold  Milk  . 

Eskimo  Pie  . 

Fairmont  Dip  N  Snak  . 

Foremost  Buttermilk  . 

Foremost  Ice  Cream  . 

Foremost  Milk  . 

Gail  Borden  Milk  . 

Golden  State  Cottage  Cheese  . 

Golden  State  Egg  Nog  and  Ice  Creiim  . . 

Golden  State  Ice  Cream . . . 

Golden  State  Milk  . 

Good  Luck  Margarine  . 

Honey  Gold  Margarine  . 

Knudsen  Buttermilk  &  Cottage  Cheese  . . 
Knudsen  Buttermilk  &  Hampshire  Sour 

Cream  . 

Knudsen  Cottage  Cheese  ft  HampslUre 

Sour  Cream  . 

Knudsen  Dairy  Prods . 

Knudsen  Milk  . 

Knudsen  Hampshire  ^ur  Cream  . 

Kraft  Margarine  . 

Lady  Borden  Ice  Cream . 

Land  O’Lakes  Butter . 

Meadow  Gold  Ice  Cream . 

Milnot  . 

Nulaid  Eggs  . 

Pet  Instant  Dry  Milk  . 

Preem  . 

Sealtest  Buttermilk  . 

Sealtest  Cottage  Cheese  . 

Sealtest  Cream  . . 

Sealtest  Egg  Nog . 

Sealtest  Ice  Cream  . 

■Sealtest  Milk  . 

Sealtest  Sour  Cream  . 

^ifts  Ice  Cream  . 

Tillamook  Cheese  . 

Top  Wip  . 

Disinfectants  ft  Exterminators 
Flit  . 

Reai-Kiii . _ 

Wizard  Deodorizer  . 

laundry  Soaps  ft  Cleansers 

Ajax  . 

Barcolene  Bleach  Tate  . 

Beacon  Wax . 

Breeze  . 

Climalene  . ' . '  . . 

Clorox  . 

Easy  Off  . . . 

Fab . 


A  brightly  colored  look  at  the  month  of  Febru¬ 
ary  shows  some  illuminating  color  linage 
figures: 

National 

Color 

Advertising 

February  1959  .  38,300  lines 

February  1958  .  10,303  lines 


This  is  a  progressive  trend  -a  swing  to  more 
color,  more  colorful  sounds  from  local  cash 
registers. 


The  Branham  Company 

National  Rsprsssntativs 
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r.  .  CITIES  PAPERS  LINAGE 

Hood  Prods .  6  6  fiW 

f*  France  .  I9  31  ,5,’^; 

Lever  Brothers  Prods .  91  ISO  lS«'s?J 

.  15  22  SUli 

Rinso  .  g  9  99 

Six  Month  Floor  Wax .  9  15  2j’l!i 

Swan  Liquid  Deterttent .  <  6 

Meats,  Fish  &  Poultry 

American  Sheep  Pi^ucers  Council  ....  19  3R  255 ’ll 

Armour  Meat  Prods .  39  67  WI?? 

Bar  S  Meat  Prods .  7  14  ITl’?; 

Booth  nsh  Prods .  3  4  ll'lin 

Booth  Frozen  FTsh  Pr^s .  7  10  41114 

Chicken  of  The  Sea  Tuna  .  3  5  s’ilm 

Cudahy  Meat  Prods .  6  10  IT  MJ 

Dubuque  Meat  Prods .  8  10  h'ivm 

Gwaltney  Meat  Prods .  3  6  ll'm 

Herman  Meat  Prods .  3  3  ’I'sil 

Kahns  .  4  g  Jt'.,, 

Morrell  Meat  Prods .  g  14  45’ jO, 

Neptune  Sardines  .  7  9  sa'ij. 

Neuhoff  Meat  Prods .  5  10  35443 

Oscar  Mayer  Meat  Prods .  12  19  462  344 

Rath  Frozen  Meat  Prods .  3S  59  177114 

.  25  wlm 

KAdeo  Meat  Prods .  4  7  19  ir>5 

Fr^en  Shrimp  .  6  A  IMSS 

Star-Kist  Tuna  .  71  111  252  021 

Superior  Meat  Prods .  3  .7 

Swifta  Meat  Prods .  27  8^  319J30 

Swifts  Poultry  Prods .  5  9  ’I  Oil 

Tamow  Meat  Prods .  3  3  'ivu 

Tenderfrost  .  4  g  13  24! 

U^ox  Ham  .  4  6  26094 

Virsrinia  Reel  Meat  Prods .  5  9  49,589 

Miscellaneous 

Armour  Prods .  3  5  11  704 

Banquet  Frozen  Dinners  .  3  6  19!l26 

Risquick  &  Star-Kist  Tuna  .  41  50  12i!721 

Blue  Bell  Potato  Chips .  3  5  17!o61 

Broadcast  Corned  Beef  Hash  .  3  4  19io26 

Calavo  Avocados  .  10  17  IIJM 

Campbells  Beans .  12  17  loiilTS 

Del  Monte  Fruits  .  g  13  OoilOt 

Del  Monte  Fruits  &  Pineapple  Juices  . .  19  S3  197i26! 

Del  Monte  Pineapple .  7  11  30,232 

Diamond  Walnuts  .  11  22  49,074 

Dole  Fruits  &  Pineapple  .  12  19  26!o70 

Dole  Pineapple .  7  11  11,015 

Festal  Pumpkin  &  Reddi-Wip  .  3  5  9i909 

Festal  Vegetables  .  3  5  10,075 

Flair  . .  4  6  12.200 

Florida  Grapefruit  .  18  31  31,160 

Florida  Oranpres  .  15  27  27,155 

Freshlike  Vegetables  .  10  1  4  82,408 

Garners  Preserves  .  4  6  14,880 

Gebhardts  Chili  &  Tamales  .  8  10  10,084 

Gerbers  Baby  Food .  3  5  21.057 

Green  Giant  Vegetables  .  17  2  7  69.648 

Heinz  Beans  .  14  20  76,120 

Heinz  Soups  .  20  S7  81,691 

IXL  Prods .  14  21  89,5*2 

Jell-O  Gelatin  .  6  11  35.024 

Kitty  Clover  Potato  Chips  .  3  7  9,467 

Kuners  Vegetables  .  4  7  13,976 

Land  O’Lakee  Butter  A  Pillsbury  Fln'ir  19  2  3  ,56,0*2 

Libbys  Baby  Foods  .  4  5  42,951 

Nalleys  Prods .  5  9  21,474 

New  Era  Potato  Chips  .  g  12  32,S1 

Parti  I>ay  Topping .  10  19  29,960 

Peanut  Fliif  .  8  13  21,000 

Pietsweet  Frozen  Fruits  .  5  8  7,975 

Pictsweet  Frozen  Vegetables .  11  15  54,075 

Pillsbury  Pie  Mix  &  Snoboy  Apples  ...  5  8  19,260 

Pratt  Low  Fruits  .  g  13  26,076 

Red  Cross  Macaroni  Prods .  9  16  ,59,842 

San  Giorgio  Macaroni  Prods .  3  4  1  3.024 

Snoboy  Apples  .  3  6  12.282 

Spry  .  5  5  8,005 

Stokelys  Prods .  28  48  86.344 

Stokeljrs  Fruit  .  18  31  69.820 

Stokelys  Vegetables  .  70  118  403,843 

Van  Camps  Beans  .  73  124  490.267 

Van  Camp,  Frozen  Casserole  .  8  13  30,030 

Washington  State  Dairy  Prods.  &  FVuit  3  5  11,936 

HOTELS  ft  RESORTS 

Harolds  Club  Reno  .  3  8  12,036 

Nassau  Bahamas  Development  RoaH  ..  16  30  125.183 

Oregon  Travel  Information  .  3  3  7,920 

HOUSING  EQUIPMENT  ft  SUPPLIES 
Automatic  Refrigeration 

G.  E.  Refrigerator  .  g  12  50,693 

Fuel 

Chuck  Wagon  CJiarcoal  Wheels  .  17  27  43,1M 

Modern  Oil  Heat  .  3  6 

Standard  Heating  Oils  .  14  20  78,982 

Furniture  ft  Furnishings 
Aluminum  ft  Paper  Prods. 

Alcoa  Wrap  .  48  76  302,433 

Freahrap  .  10  18  20,004 

Kitchen  Charm  ft  Marral  Napkins  ....  6  9  18.878 

Page  Paper  Prods .  3  3  8.490 

(Continued  on  page  90) 

EDITOR  &  PUBLISHER  for  March  28,  1959 


You’ll  roach  the  buyers  you  want  to  reach  in 
the  Capital-Journal.  You’ll  reach  them  more 
effectively  in  color. 
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REPRESENTED  NATIONALLY  BY  JANN  AND  KELLEY,  INC, 


47  YEARS  AGO 


Founded  1920 


INK-at  its  best 


ARROWHEAD 


Black  and  Colors 


ANPA— AAAA  Specifications 


QUICK  SERVICE  . .  .  COAST  TO  COAST 


Flint  Ink  Corporation 
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Soott  Napkins  .  16 

Small  Electrical  Appliances 
Hamilton  Beach  Cleaner .  26 

Miscellaneous  Fhimiahings 

Bissell  Carpet  Sveeper  .  25 

Cannon  Sheets  &  Towels .  6 

Cannon  Towds  .  6 

Gold  Seal  Vinyl  Plastic  Flooring .  4 

O-Cedar  Sponge  Mop  .  21 

Restonic  Mattress  .  9 

Heaters  &  Stoves 

G.  E.  Range  .  5 

Hotpoint  Ranges  .  3 

Miscellaneous 
Major  Appliances 

G.  E.  Dishwasher  .  4 

G.  E.  Dryer  &  Washer .  9 

G.  E.  Prods .  31 

G.  Ek  Washer  .  14 

Hotpoint  Prods .  24 

Hotpmnt  Washer  .  3 

Laundromat  t  Westinghouse  Dryer  ...  3 

Maytag  Dryer  .  19 

Maytag  Dryer  &  Washer .  23 

Maytag  Washer .  18 

Philco  Duomatic  .  5 

RCA  Whirlpool  Prods .  6 

Westinghouse  Prods .  13 

INDUSTRIAL 

AUis-Chalmers-Institutional  .  6 


PAPERS 

24 


LINAGE 

163,611 


106,138 


40,225 

9,74J3 

7,344 

9,728 

61,000 

14,965 


22,655 

22,970 


9,792 

87,695 

157,840 

43,607 

122,232 

9,734 

8,630 

28,649 

41,308 

23,944 

12,300 

16,296 

112,112 


COLOR 

IMPACT 


in  the 


CALL-CHRONICLE 


NEWSPAPERS* 
sells  to 


ovei  100,000  families 


Daily  Circulation  (A.M.  &  P.M.) 


.  .  .  in  Pennsylvania's  Great 
LEHIGH  VALLEY  MARKET 

Allentown  •  Bethlehem  •  Easton 


*THE  MORNING  CALL 

EVENING  CHRONICLE 


SUNDAY  CALL-CHRONICLE 

Allentown,  Penna. 


National  Representatives 
STORY,  BROOKS  and  FINLEY,  Inc. 


American  Tyrect  Corp . 

Boysen  Paint  . 

Gold  Bond  Paints . 

Malta  Windows  . 

Pfizer  &  Co.  Inc.,  Chas.  .. 

SoTithem  Pine  . 

Warp’s  Window  Materials 


CITIES 

23 

10 

5 

3 

5 

6 

21 


INSURANCE 

Mutual  of  Omaha  . 

Utica  Mutual  Insurance  Oo. 


MEDICAL 

Bactine  . 

One-A-Day  Multiple  Vitamins 

Rexall  Prods . 

Rich  Oil  . 

Vistron  . 


MISCELLANEOUS 
Everaharp  Pencils  &  Pena 

Political — ^Democratic  . 

Political — Miec . 

Political — Republican  . 

RCA  Victor  Proda . 

S  &  H  Green  Stampa . 

Top  Value  Stampa  . 


23.640 


PUBLICATIONS 
Book  Publishers 
Websters  Dictionary 


PUBUC  imUTIES 

East  Ohio  Gas  Go . 

Mountain  States  Teleidione  . 

Northern  Natural  Gaa  Go.  . 

Ohio  Bell  Telephone  Co . 

Pacific  Telephone  A  Telegraph  Oo.  .... 
Southern  Bell  Telephone  &  Tdegraph  Co. 

Southern  Oalifomia  Qas  Co.  . 

Southwestern  Bell  Telephone  Oo.  . 


RADIO  &  TELEVISION 
Sets 

G.  E.  Television  . 

Hoffman  Television  . . . 
RCA  Victor  Television 
Zenith  Television  . 


SPORTING  GOODS 

Cool-Ray  Polaroid  Sun  Glasses  . 

Deluxe  Dolls  . 

Keystone  Camera  . . 

Keystone  Movie  Camera  A  Projector 

Keystone  Movie  Camera  . 

Kodak  Cameras  . 

Kodak  Camera  A  Projector  . 

Kodak  Prods . 


TOBACCO 

Cigars 

Phillies 


Cigarettes 
Du  Maurier 
LAM... 
Marlboro  . . 
Mairfield  . . . 

Salem  . 

Viceroy  . . . 
Winston  . . . 


TOILET  REQUISITES 


PAPERS 

88 

17 

7 

3 

7 

6 

21 


18 

31 

51 

7 

80 

6 

177 


LINA61 

I00,t!8 

22.(84 

U.49S 

>.7(0 

10,541 

8.040 

22,255 


15.907 

187,442 


21,774 

193.320 

59.400 

13.880 

9.090 


109.848 

18,832 

93,708 

44.730 

19.532 

15.984 

341,442 


21,234 


24.704 

54,770 

9.7(0 

24.000 

30.239 

73.440 

19.980 

122.477 


34.374 

12.114 

77.729 

20.117 


34.030 

45,054 

29.895 

40.355 

42.819 

141,425 

20,4(3 

112.723 


(5.345 


119.95C 

74.529 

210,121 

72,113 

S45.445 

40.44', 

I.257.r5 


Antiseptics 

Listerine  . 

7 

19,950 

Dentifrices 

Colgate  Dental  Cream  . 

.  85 

149 

437,942 

Pepsodent  . 

.  U 

18 

23,884 

Stripe  Tooth  Paste  . 

.  98 

166 

905,157 

Perfumes  A  Coemetles 

Baby  Sea  A  Ski  . 

.  3 

6 

10,020 

Coppertone  . 

60 

146.705 

Cutex  Preps . 

.  34 

46 

133.010 

Kings  Men  Prei>s . 

.  88 

61 

154,503 

Softly  Pink  . 

.  6 

8 

27.191 

Top  Brass  Hair  Dressing . 

.  23 

40 

65,015 

Toilet  Soaps 

Clear-O-Dan  Shampoo  . . 

.  3 

5 

13.774 

Luron  . . 

.  4 

8 

9,075 

Lux  . 

.  82 

63 

94.729 

Praise  . . . 

.  12 

21 

63.699 

Miscellaneous 

M-D  TisBue  . 

.  16 

2IS 

116.844 

Powder  Room  THasues  . 

.  4 

7 

16,520 

Soott  Tissue  . 

.  12 

24 

114.002 

Waldorf  Tiaaue  . 

.  11 

19 

65.701 

TRANSPORTATTON 

Airways 

Delta . 

4 

89.710 

Piedmont  . 

7 

13,660 

TWA  . 

.  10 

23 

72,860 

United  . 

.  17 

86 

250,647 

Western  . 

.  11 

23 

43,881 

Bus  Lines 

Trailways  . 

.  7 

11 

11,015 

Steamships 

Pacific  Far  ESaat  .  4 

(Continued  on  page  91) 
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R  O  P  Full  Color 

Every  Day 
and  Sunday 

.iKir6A954> 


CITIES 

S2 

19 


LINAGE 

80351 

37,432 

9,036 

83,208 

14,920 


PAPERS 


WEARING  APPAREL 

Jantzen  Sportswear  . 

Jantzen  Swim  Suits  . 

Levis  . 

Palm  Beach  Suits  . 

Perfect  Plus  Nylons  . 

gasolines  &  OILS 

American  Oil  Co . 

Ashland  Oil  &  Refinins  Co . 

Carter  Oil  Co . 

aties  Service  Co . 

Qark  Oil  &  Refining  Co . 

Continental  Oil  Co . 

D-X  Sunray  Oil  Co . 

Esso  Standard  Oil  Co . 

General  Petroleum  Co . 

Gulf  Oil  Corp . 

Lion  Oil  Co . 

Ohio  Oil  Co . 

Oklahoma  Oil  Co . 

Phillips  Petroleum  Co . 

Richfield  OU  Co . 

Shell  Oil  Co . 

Sinclair  Refining  Co . 

Socony  Mobil  Oil  Co.,  Inc . 

Speedway  Petroleum  Corp . 

Steward  Oil  Co.  of  California . 

Standard  Oil  Co.  of  Indiana . 

Standard  Oil  Co.  of  Kentucky  . 

Standard  Oil  Co.  of  Ohio . 

Texas  Co.,  The  . 

Tidewater  Oil  Co . . 

Union  Oil  Co.  . . 

PARTS  &  ACCESSORIES 
Sure  Fit  Seat  Covers  . 

PASSENGER  CARS  (NEW) 

Bnick  . 

Chevrolet  . 

Chrysler  . 

De  Soto  . 

De  Soto  &  PIsrmouth . 

Dodge  . 

Dod^  A  Plymouth . 

Edsel  . 

Ford  . 

Ford  Motor  Co. — Institutional . 

General  Motors  Corp. — Institotloiial 

Mercury  . 

Oldsmobile  . 

Plymouth  . 

Pontiac  . 

Rambler  . 

TIRES  A  TUBES 

Firestone  Tires  . 

Goodrich  Hres  . 

U.  S.  Tires . 

TRUCKS  A  TRACTORS 

Chevrolet  Truck  . 

Ford  Truck  . 

MISCELLANEOUS 
Miscellaneous  Automotive 
Savoy  Car  Shampoo  . 


Editor  &  Publisher  ROP 
Color  Award  Winner  for 
outstanding  reproduction  in  1  957 


•niiniirt 


Circulcrtlon  Davanport  and  ftattandorf,  Iowa 
Rock  Island,  Molint,  last  Molina,  Illinois 


Rspraswilod  by  Jann  R  Kethy  Inc. 


Capco”  Portable  Ink  Fountain 


Installation 
on  Duplex 
Tubular  Press 


•  Provides 
COLOR 
efficiently 


tising,  circulation  and  other 
newspaper  revenues  were  down 
slightly  to  $63,753,274  from  $64,- 
126,714  in  1957. 

Mr.  Chandler  announced  the 
appointment  of  Charles  B. 
TTiomton,  president  and  chair¬ 
man  of  the  board  of  Litton  In- 

--  -  . —  --  dustries,  Inc.,  to  the  board  of 

I^rcent  awve  the  earnings  of  directors  of  the  Times-Mirror 
e  previous  year,  Norman  Co.  He  succeeds  on  the  board 
Chandler,  president,  reported  l.  d.  Hotchkiss,  recently  re- 
last  week.  editor  of  the  Times. 

I  he  earnings  for  last  year  • 

were  $2,476,769,  as  compared  t  i  4^  c 

to  *2,122,055  lor  the  predlmg 

year.  The  earnings  amounted  to  Cleveland 

$2.15  a  share  on  the  outstand-  The  County  Judges  and  Law 
capital  stock  of  the  company.  Enforcement  Association,  Inc., 
Earnings  for  1957  were  $1.84  has  filed  a  $150,000  libel  suit 
share.  against  the  Forest  City  Publish- 

Mr.  Chandler’s  statement  did  ing  Co.,  publisher  of  the  Plain 
not  break  down  the  profit  figures  Dealer  and  News,  and  Miss 
of  the  company’s  three  chief  Doris  O’Donnell,  reporter.  A 
enterprises,  the  Times,  the  Mir-  story  by  Miss  O’Donnell,  de- 
i^News  and  television  station  scribing  the  operations  of  the 

association,  was  printed  in 
Gross  revenues  from  adver-  February. 

editor  ac  PUBLISHER  for  Mardi  28,  1959 


Times-Mirror 
Earnings  Up 


Increases 

affords  press- 
room 

W«l«bf— Approx.  30  Ibi.  up  tO  75®/o 

•  Saves  time  of  pressmen— no  costly 
installations 

•  Can  be  used  on  new  or  older  equipment 

•  Easily  operated  and  easily  maintained 

LET  US  TELL  YOU  ABOUT  THE 
MANY  OTHER  FEATURES 


CAPITAL  TOOL  and  Manufacturing  Co. 

5000  Cohrort  Rood  COUIGI  PARK,  MARYLAND  Uaioo  4-7477 


RETAIL  8EN'L 
8282  22478 

4768  — 


Atlantic  City  Preti>ffl  . 

Atlantic  City  Pre«$>S  . 

Baltimore  Amcrican-8  . 

Baltimore  New<-Pe«t-e  . 

Baltimore  Sun-m  . 

Baltimore  8un-e  . 

Baltimore  8un-8  . 

BIrminiham  Po>t-Herald-m  .... 

Birmlnaham  No«n-e  . 

BIrminiham  Neon-S  . 

Boston  American-e . 

Booton  Record-m  . 

Boston  Globe.e  . 

Boston  Globe-m  . 

Boston  Glohe-S  . 

Boston  Herald-m  . 

Boston  Herald-8  . 

Boston  Travolor-e  . 

Buffalo  Courier  Ex|reu-m  . 

Buffalo  Courier  Espress-8 . 

Buffalo  News-e  . 

Camden  Courier-Post-e  . 

Charleston  Gazette-m  . 

Charleston  Mail-e  . 

Charleston  Gazette  Mail-S  . 

Charlette  News-e  . 

Charlotte  Ohserver-m  . 

Charlotte  Observer-S  . 

Chitaio  Tribune-m  . 

Chicago  Tribune-S  . 

Chicago  Daily  News-e . 

Chicago  American -e  . 

Chicaio  Amerlcan-8  . 

Chicago  8un-Times-m  . 

Chicago  8un-Times-8  . 

Cincinnati  Enquirer-m  . 

Cincinnati  Enquirer-S  . 

Cincinnati  Post-e  . 

Cincinnati  Post  A  Times-Star-e 
Cincinnati  Times-8tar-e  . 

Cleveland  Plain  Oealer-m  . . 

Cleveland  Plain  Oealar-8  . . 

Cleveland  News-e  . 

Cleveland  Press-e  . 

Columbus  DIspatch-e  . 

Columbus  Dispatch-8  . 

Columbus  Citizen-e  . 

Columbus  Citizen -8  . 

Columbus  Ohio  State  Journal-m 
Columbus  8tar-w . 

Dallas  News-m  . 

Dallas  News-S  . 

Dallas  TImes-Herald-e  . 

Dallas  Times- Herald-S . 


TOTAL  ROP  COLOR  LINAGE  —  1958 


36960 

119990 


229066 

66826 

66483 


49660 

9440 


112690 

117668 

4672 


229637 

646674 

366747 


268407 

281777 

21807 


ALL  NEWSPAPERS 


81400 

72408 

289116 

282221 

11894 

217028 

22608 

223666 


12000 

12000 

73060 

72668 


7400 

7400 

92438 

84001 

48297 

40296 

66641 

64689 


ME.4SURED  BY  MEDIA  RECORDS,  INC. 


64610 

3282 

64767 

36760 

21912 

3299 

61378 


183847 

16801 

I04I3S 


114536 

I4I72I 

77488 


91853 


69977 


SUMMARY 


114184 

105726 

2265 


33713 

26366 

46929 


Media  Records  measures  all  of  the  newspaper  advertising 
that  appears  in  the  408  newspapers  published  in  132  im¬ 
portant  cities.  Of  these,  338  printed  ROP  Color  and  the 
following  pages  report  the  ROP  Color  linage  carried  by 
each  one. 

The  major  elements  of  Total  ROP  Color  are  shown  indi- 
vidually^Retail,  General,  Automotive  and  Financial.  All 
figures  shown  are  in  agate  lines,  and  all  totals  shown  include 
full  color  as  well  as  one  color  advertising. 


61534 

76410 

1576 


96329 

171657 

34917 


146652 

260187 

83441 


154073 

19400 

123343 

83614 


696492 

39841 

467669 

103124 


604628 

I6II2I 

206014 

191393 

2000 

236000 

122800 


67200 

4800 


208800 

13400 


369114 

11283 

192676 

226933 

169746 


164269 

6376 

78884 

61806 

76677 


323228 

198433 

171047 

231364 

147038 


247638 


100800 

32000 

176266 

280035 


ROP  COLOR  ADVERTISING  LINAGE— 1958 

RETAIL  GEN’L  AUTO.  FIN.  TOTAL 

Akron  Bemeon  Journal-e  .  149869  303074  117425  1240  586994 

Akron  Bracon  Journal. 8  .  134379  9704  I4I8I  2512  166428 

Altany  Knickerbocker  News— e  ...  24794  I44I9I  42708  —  211693 

»  S?"*'  TIstM-Unlbn-n)  .  31782  98670  38613  —  169065 

Albany  Timee-Union-B  .  46106  22299  1140  —  69545 

Albuquerque  Journal-m  .  89858  104248  21475  4073  219654 

A  buquerque  Journal-S  .  108281  3278  6377  980  1 18916 

Albuquerque  Tribune-e  .  88689  91637  22688  3058  206072 

Atlanta  Conctitution-m  .  440271  250548  II9I32  24625  834576 

Atlanta  Journal-e  .  618264  256407  118950  24637  1018258 

Atlanta  Journal  A  Constitution-S  390327  39007  5684  5570  440588  Dayton  Journal  Herald-m  . 

Dayton  News-e  . 

Dayton  News-S  . 

Denver  Rocky  Mountain  News-m 
Denver  Rocky  Mountain  News-8 

Denver  Post-e  . 

Denver  Post-S  . 

Dee  Moines  Register-m  . . 

Des  Moines  Tribune-e  . . 

Dee  Moines  Register-S  . 

Detroit  Free  Press-m . 

Detroit  Free  Press-S . 

Detroit  News-e  . 

Detroit  News-8  . 

Detroit  Times-e  . 

Dstroit  Times-S  . 

Duluth  Herald-e  . 

Duluth  News-Tribsno-m  . 

Duluth  News-Trlbune-S  . 

El  Paso  TImos-m  . 

El  Paso  Tlmes-8  . 

El  Paso  Herald  Post-e . 

Erie  News-m  . 

Erie  Times-e  . 

Erie  Times-News-8  . 

Evansville  Courler-m  . 

Evansville  Press-e  . 

Evansville  Courier  A  Press-S  .. 

Fond  Du  Lac 

Commonwealth-Reporter-e  ... 

Fort  Wayne  Journal  Gazette-m 
Fort  Wayne  Journal  Gazette-S 
Fort  Wayne  News-8entinel-e  .. 

Fort  Worth  Star-Telegram-m  . 
Fort  Worth  Star-Telegram -a  .. 
Fort  Worth  Star-Talegram-S  .. 

Fort  Worth  Press-e  . 

Fort  Worth  Press-8  . 


63903 

121733 

118033 

20923 

48004 

10130 

71314 


66675 

477554 


464312 

14070 

143654 

5040 

26219 


350990 

177366 

204235 

48743 

144061 

12665 


97467 

8142 

103679 

3670 

117999 

117966 


326626 

36100 

362647 

48303 


417136 

214641 

612906 

I80I4I 


166632 

163407 

61600 


307734 

307292 


32000 

2000 

43343 

4744 


49206 

7000 

I98I0I 

10730 


121700 

3000 

392077 

20136 

217687 

208128 

176043 


68700 

64400 

278321 

118022 


NOW  AVAILABLE! 

FULL 


16819 

17874 

1010 


1 1 1694 
1 16766 
14105 


39678 

446924 

I0I65I 


145154 

8880 

158109 

6206 

136073 

4144 


243743 

5420 

331579 

11650 

292767 

3016 


76481 

49520 

137332 

71406 

40318 

21092 


72166 

71016 

6136 


168614 

73289 

146665 


133564 

134709 

85547 


40324 

5355 

40206 


109491 

5040 

89553 


157047 


156860 


45600 

49626 

2468 


88768 
1 13451 
30454 


123742 

124014 

1860 


for  Added  Impact  in  the 
$300,000,000 
Hammond  City  Zone! 


99478 

99367 

12600 


262100 

282109 

75723 


168486 

168391 

13433 


38234 


36406 


233023 

1206 

232509 


97624 


68208 

9856 

148369 

21810 

475383 

282047 

129010 

IIOI80 


Daily  and  Sunday  our  new  eight-unit 
Goss  Headliner  presses  and  color  half¬ 
decks  are  now  producing  exciting,  top- 
quality  color.  Sales-wise  advertisers 
can  add  the  tremendous  PLUS  of  color 
at  low  cost  .  .  .  and  reach  5  out 
of  6  homes  (not  1  in  6)  in  the  amaz¬ 
ing  Hammond- East  Chicago  market 
through  the  “HOME  NEWSPAPER  of 
the  Calumet  Region”! 


99976 


32393 

29314 

7212 

17364 

1000 


65481 

66762 

7117 

21000 


256209 

287172 

6243 

26472 

3200 


Fresno  Bee-e 
Fresno  Bee-S 


206400 

30453 


270183 

32101 


158240 

80650 


Gary  Post-Tribune-e 
Gary  Post-Tribure-S 


416833 

47118 


83843 

23310 


47637 

3977 


'SALES-WEDGrintlieDUAL 
jnmond'East  ChicaEO  Market 


Grand  Rapids  Press-a  .. 
Grand  Rapids  Herald-m 
Grand  Rapids  Herald-S 

Hammond  Times-e  .... 
Hammond  Times-S  .... 


233187 

64169 

106969 


292670 

80074 

86600 


167262 

64573 

2000 


ABC  Circulation 


56,000 


Harrisburg  Patrlot-m  .  215650  166176  42023  2424  4»in 

Harrisburg  Patriot-News-S  .  45529  18352  2735  — 

Houston  Chronlele-e  .  494663  356469  1 12120  5375 

Houston  Chronlele-8  .  353184  18087  8720  —  3^1 

Houston  Post-m  .  316451  278199  1 13133  4500 

Houston  Post-8  .  206189  7820  7080  —  gjOW 

Houston  Press-a  .  102596  1 13108  62066  1260  27903S 

(Continued  on  page  94) 
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Represented  by  BURKE,  KUIPERS  ft  MAHONEY.  Inc. 
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THE  BIC  ST.  PAUL  MARKET 

IS  GROWING  BIGGER  -FAST 


WASHINGTON  JOINS  DAKOTA 
AND  RAMSEY 
COUNTIES  TO  MAKE 

A  BIG  516,500 
MARKET 


AND  I  NEWSPAPER 
OFFERS 

UNCHALLENGED 
BLANKET  COVERAGE! 


FAMILY  COVERAGE 

R«msey,  O«kota  &  Washington  Countias 


Dispatch  Pioneer  Press  I 
Other  T  C  Dailies 


83.4% 


45% 


7.9% 


In  population,  earning  power,  retail  speinling 
and  square  miles  of  real  estate. .  .the  big  St.  Paul 
Market  is  growing  by  leaps  and  boundaries! 

IX  ith  the  green  light  of  the  U.  S.  Onsus 
Bureau,  Washington  County  has  joined  Bamsey 
and  Dakota  in  the  St.  Paul  “Half”  of  the  Twin 
Cities  Metropolitan  .4rea  to  boost  our  market’s 
population  up  to  516.500  .  .  .  retail  sales  up  to  629 
MILLION  DOLLARS. 

.4nd  that’s  only  the  beginning.  Dayton’s, 
Inc.,  is  blueprinting  plans  for  the  finest  retail  store 
between  Chicago  and  the  Pacific  coast. .  .in  the  St. 
Paul  loop.  Sears,  too,  is  on  the  verge  of  building  a 
vast  new  Downtown  store.  And  the  Minnesota 
Highway  Department  is  mapping  new  super  high¬ 
ways  that  will  lead  thousands  of  additional  shop¬ 
pers  into  St.  Paul. 

The  St.  Paul  Market  is  on  the  grow... and 
there’s  one  way  to  reach  every  rich  inch  of  it. 
Use  the  selling  force  of  the  one  newspaper  offering 
exclusive  blanket  coverage. .  .the  St.  Paul  Dis¬ 
patch-Pioneer  Press.  The  St.  Paul  Market  is  vir¬ 
tually  untouched  by  any  other  newspaper. 


MORNING 


EVENING 


SUNDAY 


SOURCES:  ABC  3-31-58.  SM  Survey  of  Buying 
Power  5-10-58 


Newspaptrs  have  audited,  verified  circulation 


Whether  you  rely  on  the  power  of  black*and*white  or  the  impact 
of  blazing  color ...  St.  Paul  belongs  on  your  schedule! 


Newspapers  are  the  TOTAL  SELLING  Medium 


PAUL 


DISPATCH 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 


A  RIDDER  NEWSPAPER 


PIONEER  PRESS 

Editor  &  publisher  for  March  28,  1959 


SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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Indianapoiis  Nawi-a  . 

RETAIL 

127332 

GEN'L 

370517 

AUTO. 

164319 

FIN. 

2496 

TOTAL 

664664 

Indianapoiia  8tar-m  . 

78335 

373751 

159668 

2508 

614262 

indianapoiis  Star-S  . 

139632 

14555 

4064 

158251 

Indianapoiit  Timaa-e  . 

94170 

175022 

82334 

1260 

494527 

Indianapoiis  Timas-S  . 

14555 

6451 

— 

1272 

27948 

Jackson  Ciarion-Ladaor-m  . 

45067 

I226II 

83017 

9366 

260081 

Jackson  Ciarion- Lodger  A  News-S 

94822 

8120 

7025 

10523 

120490 

Jackson  Newt-e  . 

31405 

120329 

82748 

9381 

243863 

Jackson  State  Times-e  . 

151484 

83305 

26392 

13332 

274513 

Jackson  State  Timet-S  . 

53731 

28480 

980 

9249 

92440 

Jacksonviiia  Timea-Union-m  . 

188830 

267169 

49203 

1169 

506371 

Jacksonniie  Timas-Uni0ii-8  . 

109166 

11743 

1554 

— 

122463 

Jaeksonviiie  Journai-e  . 

67225 

29459 

33588 

130272 

Jaakaonyiiie  Journai-S  . 

13746 

3468 

— 

— 

17214 

Jeraay  City  Jertey  Journai-a  . 

6108 

39184 

29244 

- 

74536 

Kansas  City  Star-e  . 

155434 

257089 

75403 

487926 

Kansas  City  Star-8  . 

112850 

88594 

17864 

10636 

229944 

Kansas  City  Timas-m  . 

88240 

298882 

68705 

— 

455827 

Knoxviiie  Joamai-m  . 

283530 

62555 

73010 

419095 

Knoxville  News*8entinel-6  . 

372728 

84844 

82814 

— 

540386 

Knoaviiie  News-Santinai-S  . 

92421 

9635 

4298 

— 

106354 

Lawrence  Tribune  (Sea  Foot  Note) 

5364 

- 

- 

- 

5364 

Little  Rock  Arkansas  Gazette,  m  .. 

93049 

152081 

54322 

170 

299622 

Little  Rock  Arkansas  Gazettc-S  .. 

127622 

21521 

1128 

1240 

151511 

Little  Rock  Arkansas  Dcmocrat-a 

I55I8I 

162456 

64682 

382319 

Little  Rock  Arkansas  Democrat-S  .. 

75294 

14681 

2424 

92399 

Long  Beach  Independent-m  . 

564723 

269634 

167572 

20477 

1097782 

Long  Beach  Ind.  Press-Telegram -8 

1 17107 

15004 

1008 

138333 

Long  Beach  Press-Telegram-e  _ 

561713 

270183 

165104 

20416 

1096947 

Loa  Angeles  Examinar-m  . 

121597 

365236 

141032 

56929 

684794 

Los  Angeles  Examiner-S  . 

4(257 

30830 

22543 

101630 

Los  Angeles  Times-m  . 

4I5III 

536731 

151473 

71212 

1174527 

Loa  Angeles  Times-S  . 

406899 

92035 

12086 

196684 

707704 

Laa  Angeles  Herald  Express-e  _ 

86525 

246343 

174792 

44268 

551928 

Loa  Angeles  Mirror-News-e  . 

126393 

258215 

166923 

44435 

759758 

Louisville  Courier  Journal-m  . 

98466 

320594 

136552 

_ 

555612 

Louisville  Courier  Journal-S  . 

153224 

5017 

6800 

165041 

Louisvilla  Times-e  . 

143609 

320748 

137767 

— 

602124 

Lowell  Sun-a  . 

55097 

37460 

19307 

_ 

II 1864 

Lowell  Sun-S  . 

9032 

— 

— 

— 

9032 

Lynn  Telegram  News-e  . 

16235 

_ 

1086 

17321 

Lynn  Telegram  News-S  . 

7128 

— 

— 

1080 

8208 

Mamphis  Commercial  Appeal-m  .. 

179399 

265409 

107542 

552350 

Memphil  Commercial  Appeal*8  .. 

96690 

15565 

1547 

1 15584 

Memphis  Pres8>$cimitar-e  . 

76313 

241982 

107820 

— 

426115 

Miami  Herald-m  . 

659979 

384619 

91494 

18614 

liM706 

Miami  Herald-S  . 

224839 

152295 

4595 

20718 

524677 

Altoona 


cKrIfumd  i/^hmol! 

•  29  YEARS  OF  COLOR  EXPERIENCE 

•  FULL  OR  SPOT  COLOR  AVAILABLE 

•  CAREFUL  ROP  CRAFTSMANSHIP 

•  PROVEN  RESULTS  FOR  ADVERTISERS 

•  OVER  230,000  LINES  OF  COLOR  IN  *58! 

SELL  ALTOONA  WITH  COLOR  IN  THE 

Eltoona  SRirror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Adr.  Mgr. 


Miami  Nawt-e 
Miami  Newt-S 


RETAIL  OEN’L  AUTO. 

408il2  iJOOIS  BI89i 

230991  S02M  3i85 


FIN. 


total 


RO 


Milwaukee  Santinel-m  . 

II9I44 

246774 

78181 

57400 

Slim 

Milwaukee  Santinal-8  . 

102470 

9750 

15955 

I3MIS 

Milwaukee  Journal-a  . 

883308 

5S5I4I 

239299 

76800 

170241 

Milaraukea  Journal-S  . 

336608 

105661 

48955 

7200 

lIMN 

Minneapolis  Tribune-m  . 

94902 

231244 

1 18214 

15756 

473791 

Minneapolis  8tar-a  . 

481938 

266060 

122882 

17574 

mm 

Minneapolis  Tribuna-8  . 

166707 

47127 

13404 

9090 

2im 

Mobile  Press  (Sea  Foot  Note)  .... 

229095 

209773 

109482 

37965 

511329 

Mobile  Press  Ragister-S  . 

84572 

6362 

4459 

14619 

IIMM 

Modesto  Bea-a  . 

120256 

134745 

51966 

2216 

SMII3 

Modesto  Bae-S  . 

29051 

2940 

2382 

— 

3437) 

Montreal  Gazette-m  . 

357146 

341522 

1 19393 

13308 

133315 

Montreal  La  Patrie-8  . 

7392 

79K 

La  Petit  Journal-8  . 

3750 

97309 

19940 

— 

I2NR 

Muncia  Prass-a  . 

14686 

3782 

IMS 

Muncia  8tar-m  . 

15666 

3782 

— 

IMN 

Nashvllla  Banner-a  . 

359234 

249519 

82956 

10635 

70344 

Nashville  Tennassaan-m  . 

359234 

249198 

82893 

8245 

HH7I 

Nashville  Tennessean-8 . 

230445 

49557 

1575 

1250 

200 

New  Haven  Journal  Courier-m  ... 

18793 

4790 

2370 

29H) 

New  Haven  Registar-a . 

... 

Mm 

New  Haven  Registar-8  . 

— 

— 

— 

— 

- 

New  Orleans  Times-Picayuna-m  . . 

620474 

369717 

113130 

12768 

ii3oa 

New  Orleans  Times-Pic.  &  8tatas-8 

107200 

13763 

2056 

13392 

IS7III 

New  Orleans  Item-a  . 

II22II 

96676 

83070 

23593 

31m 

New  Orleans  Item-S  . 

22376 

IIB5I 

2400 

— 

4M2) 

New  Orleans  States-e  . 

127344 

368037 

II52I8 

21347 

64041 

New  York  Journal  Amtriean-a  ... 

93163 

25380 

IIM 

Now  York  Post-e  . 

34497 

91179 

2200 

12701 

New  York  World  Telegram  A  Sun-a 

1010 

2035 

7103 

WM 

IIM 

New  York  Long  Island  Press-a  ... 

9630 

106002 

43510 

WM 

IMI41 

New  York  Long  Island  Press-S  ... 

18000 

— 

— 

— 

IIM 

Newark  Star  Ledger-m  . 

II4I09 

147665 

48192 

3IINI 

Newark  Star  Ledgar-8  . 

35335 

4445 

4659 

— 

4449 

Newport  News  Preas-m  . 

49391 

86811 

56807 

1764 

16477) 

Newport  News  Press-S  . 

51241 

9712 

3528 

14491 

Newport  News  Timas-Harald-e _ 

55241 

82248 

56773 

1757 

IIHli 

Niagara  Falls  Gazette-e . 

62877 

32366 

14304 

12360 

Niagara  Falls  Gazatte-8  . 

2755 

2488 

— 

— 

320 

Norfolk  Ledger-Dispateh  A  Star-a 

89482 

200504 

83453 

1050 

3244S 

Norfolk  Virginian-Pilot-m  . 

144331 

215395 

76419 

1050 

437l« 

Norfolk  Virginian-Pilot  A  8tar-8 

134837 

13289 

6685 

3341 

197992 

Oakland  Tribunc^c  . 

166374 

375101 

113084 

26176 

6603) 

Oakland  Tribune-8  . 

90693 

II89I 

8398 

3528 

IIAII 

Oklahoma  City  Oklahoman*m  .... 

83908 

285683 

68236 

9582 

4474S 

Oklahoma  City  Oklahoman>8  .... 

92044 

21671 

1568 

6438 

I2I72I 

Oklahoma  City  Times-e  . 

58999 

284569 

62732 

13095 

4I«) 

Omaha  World*Horald 

(See  Foot  Note)  . 

394667 

317640 

83487 

18278 

1141:2 

Omaha  World-Harald-S  ..  . 

248507 

42Stl 

24211 

— 

JIBS 

Pasadena  Star  News-E  . 

233445 

1 10613 

18361 

46399 

46MII 

Pasadena  Independent  Star-News-t 

57863 

9992 

15099 

621)4 

Pasadena  Independent-M  . 

232697 

1 10267 

18294 

45213 

4I6CI 

Peoria  Journal  Star 

(Sea  Foot  Note)  . .  . 

I86I5I 

172415 

74097 

6901 

Peoria  Journal  Star-S  . 

49512 

16002 

1160 

980 

9m 

Philadelphia  Bulletin-E  . 

232800 

312302 

7200 

7200 

im 

Philadelphia  Bulletin*8  . . 

231629 

18665 

18126 

27tlb 

Philadelphia  Inguirar-M  . 

94240 

222030 

2480 

3330 

322M 

Philadelphia  lnqulrer*S  . 

76880 

4980 

Philadelphia  News-E  . 

.  251400 

54744 

15000 

3200 

3304* 

Phoenix  Republic- M  . 

.  55986 

46528 

30142 

11424 

I44RI 

Phoenix  Republlc-S  . 

.  I00M4 

INII< 

Phoenix  Gazett-E  . 

58500 

45461 

30177 

11424 

I4I6G 

Pittsburgh  Post-Gazette-M  . 

.  397511 

187038 

71199 

6)119 

Pittsburgh  Prass-E  . 

.  120080 

380611 

64635 

36633* 

Pittsburgh  Press-S  . 

.  65236 

23543 

2520 

Pittsburgh  8un-Telegraph-E  .... 

.  168378 

122174 

40958 

2520 

466461 

Pittsburgh  Sun-Telagraph-S  . 

42835 

8240 

— 

— 

9118 

Portland  Oregonian- M  . 

.  104167 

353579 

132451 

6982 

616423 

Portland  Oretonian«8  . 

.  132781 

1751 1 

12470 

Portland  Oregon  Journal-E  .... 

.  52733 

267845 

121850 

5596 

Portland  Orepon  Journal>8  .... 

66745 

13095 

4816 

144 

Quincy  Patriot  Ledger-E  . 

8561 

5724 

8050 

— 

m 

Richmond  News- Leader.  E  . 

.  202264 

148308 

75395 

23625 

Richmond  Times-Dlspatche-M  .. 

.  135649 

154374 

83022 

26443 

36tS 

Richmond  Times-Dlspatch-S 

.  276065 

24867 

— 

8898 

Riverside  Prefi>Enter  ....an 

(See  Foot  Note)  . . 

.  346625 

156462 

24854 

12275 

Riverside  Press- Enterprise-8 

.  76936 

3917 

5719 

3374 

Roanoke  Timee-M  . 

..  145956 

105956 

42601 

5142 

29669 

12719 

38969 

Roanoke  Timet*8  . 

.  72704 

16762 

9005 

Roanoke  World-News-E  . 

.  148360 

106042 

44134 

5144 

Rochester  Democrat  A  Chronicle- 

M  IIS204 

203533 

44422 

2780 

3690 

7119 

43999 

Roehester  Democrat  &  Chroniele<8  53513 

9998 

1575 

6050 

Rochester  Times  Union*E  . 

..  I7I66I 

216578 

43581 

3980 

Rockford  Star  (See  Foot  Note) 

.  346723 

156910 

73643 

577271 

13799 

Rockford  Star-S  . 

88675 

36790 

5418 

Sacramento  Bee*E  . 

.  417814 

347306 

156219 

18514 

949211 

I523N 

Sacramento  UnlonwM  . 

46160 

38122 

62998 

14468 

Sacramento  Union-S  . 

.  106475 

16328 

27547 

I960 

St.  Louis  Globe-Democrat-M  . 

.  743816 

356760 

125032 

1240 

123469 

1099 

66991* 

2509 

St.  Louis  Globe*Democrat>S  • 

146534 

23892 

9108 

1240 

St.  Louis  Post-Oispatch-E  ... 

.  237110 

820964 

145422 

5020 

St.  Louis  Post-Oispatch-8  ... 

.  224403 

20522 

8194 

lOlO 

St.  Paul  Pioneer  Press. M  .... 

43202 

284506 

127939 

1050 

26668 

76071 

St.  Paul  Pioneer  Press-8  .... 

.  220855 

18551 

2575 

29656 

St.  Paul  Dispatch. E  . 

.  383160 

278362 

128398 

1050 

I  St.  Petersburg  Independent- E 

.  I0MI5 

22725 

30674 

13244 

wc» 

St.  Petersburg  Independent-8 

78881 

3388 

.  St.  Petersburi  Times-M  .  387959  175384  60281 

1  (Continued  on  page  95) 

20652 

EDITOR  8C  PUBLISHER  for 

March  28, 

It  Pat* 


lalt  Lat 
lait  Lak 
lalt  Lak 


laa  DIa 

laa  Dia 

Saa  Dia 


Saa  Fra 
Saa  Fra 

Saa  Fra 
Saa  Fn 
Saa  Fn 

San  Fn 


San  Jaa 

Saa  Ja« 
Saa  Jaa 


Sarutan 

Saraataii 


Saania 

Saattle 

SaattIa 

Saattia 


Shrnaa< 

Skramm 

Skraaan 

Saath 
Saath  I 


Saakana 

Stakani 

Saakana 

Stacktai 


Syracai 

Syracua 

Syraeat 

Syraaai 


Taniaa 

Tamaa 

Tamaa 


Talaala 

taiada 

talaalB 


Tannta 

Taraati 

Taraati 

Tanata 


Troy  I 


Taiaa 

TbIm 

Taha 


Utica 

Utica 

Utica 


Waahii 

Waiki 

Waahi 

Wuhi 


Wichii 

Wkhii 

Wichii 

WlchU 

Wichii 


Winit( 

(Sa< 

Winati 


Worca 

Warca 

Wore* 


Yoani 

Voani 


LAWI 

T 

MOBi 

P 

OMAI 

E 

PEOR 

« 

RiVE 

* 

SOCI 

a 

TROt 

B 

WIN! 

0 

ED 


94 


ROP  COLOR  ADVERTISING  UNAGE— 1958 

(Continued  from  page  94) 


TOTAL 


187772 


Hub  of  a  Tri-State 
Area  taking  in  all  of 
Washington  County, 
Maryland,  5  counties 
of  Pennsylvania  and 
West  Virginia. 


I2S802S 

208764 

1226083 


112330 


28SII8 

14390 

243183 


490695 

313252 

553540 

568793 

241224 


191394 

304852 

175838 

150350 

223223 


243394 

3000 

319232 

355786 

8662 


47359 


6u  Aatanlo  Eivnu-Newi-S  ....  1 

8u  Antonio  Nowo-E  . 

Son  Antonio  Lllht-E . 

Son  Antonio  Liiht-S  . 

Son  Dlofo  Unlon-M  . 

son  DIoto  Unlon-8  . 

Son  DIofo  Trikune-E  . 

Son  FronciMO  Chronlelo-M  . 

8u  Froncltco  Clironlelo-8  . 

Son  Fronoltco  Exomlnor-M  . 

Son  FronciMO  Examlnor-S  . 

Son  FronciMO  Coll  Byllotin-E  ... 
Son  FronciMO  Nowo-E  . 

Son  loco  Mercury- M  . 

Son  Jcco  Newt-E  . 

Son  JOM  Mcnury-Ncwt-8  . 

Scronton  Trlk«ne-M  . 

Sironton  Tlmcc-E  . 

Scottic  Poit-Intollltonoor-M  .... 

Scottic  Poct-IntclllHocor-S  . 

Scottic  Tlmcc-E  . 

Scottic  TImM-S  . 

Slrcococrt  Journol-E  . 

SkrcKOort  TImot-M  . 

Slvonoort  Tlmoi-8  . 

South  Bend  TrIkune-E  . 

South  Bond  Trikune-B  . 

Sfokonc  Bfokoomon-Rcvlow-M  ... 
Sfchnnc  taokcomon-Rovlow-B  ... 
Sookonc  Chronlelo-E  . 

StMkton  Roeord-E  . 

SyrMUM  Herald  Journal- E  . 

SyraeuM  Herald  Amcrlean-8  . 

SyracuM  Paot-Btandard-M  . 

SyracoM  Paot-Btandard-8  . 

Tocemo  Ncwi  Trlkune-E  . 

Tocemo  Ncwi  Trikunc-B  . 

Tomno  Trlkuno-M  . 

Tamoa  Trikunc-S  . 

Tomno  Timet- E  ..  . 

Toledo  TImei-M  . 

Toledo  Blade-E  . 

Toledo  Blade-B  . 

Toronto  Gloke  A  Mail  . 

Tcronto  Teletram -E  . 

Toronto  Btor-E  . 

Tcronto  8tar-W  . 

Tronton  Timeo-E  . 

Troy  Record  (See  Foot  Note)  ... 

Toha  Trlkune-E  . 

TuIm  World-M  . 

Tnloo  World-8  . 

Ohieryer  Oiinatch-E  . 

Utlea  Oktorver  Oiinatch-8  _ 

Utica  PrcH-M  . . 

Woohlntten  Nowt-E  . 

Waih  ntton  Pmt  A  Timot-Herald-M 
Waihiniton  Po«t  A  Tlmoo-Horald-8 
Waohiniton  8tar-8  . 

Wichita  Beacon.  E  . 

2^51?  Beacon -8  . 

Wichita  Eaile-E  . 

Wichita  Eatic-S  . 

Salem  Journal 

Foot  Note)  . 

winiton  Journal  A  Sentlnel-8  ... 

Swcoiter  Teletram -8  . 

2*[***Tw  Teintram-M  . 

woreeotor  Gaiette-E  . 

¥«;!!!•*"  Xi"'»i«tor  Telotram-E 
reanottown  Vindicotor  Telotram-8 


49822 

55125 

6637 


682133 

345649 

983258 


168926 

2S3792 

445285 


388680 

27522 

379488 


I280S6 

29519 

141533 


HAGERSTOWN 


433811 

195468 

595268 

63019 

555043 

391724 


115250 

6368 

105155 


14540 

1000 

17963 


220605 

9370 

328826 

7047 

174240 

91851 


85516 

167916 

143324 

55972 

249181 

174741 


Maryland's  Second  Largest  Market 

feasts  on  color 


831775 

841140 

324139 


20868 

21538 

12425 


210531 

207992 


160664 

163235 

6836 


439912 

448375 

304838 


37836 

173397 


8795 

33917 


Whether  it’s  food,  apparel,  drugs 
or  general  merchandise  ...  it  gets 
more  attention  with  color  .  .  .  and 
Hagerstown  is  no  exception.  That’s 
why  this  paper,  read  by  all,  offers 
you  your  choice  of  r.o.p.  color  as 
well  as  black  and  white.  Whichever 
you  use,  be  sure  and  use 


YELLOW 

RED 

GREEN 

BLUE 


52I09S 

123523 

988542 

193129 


136560 

103036 

307800 

165684 


268824 

10682 

450000 

18275 


112474 

9825 

150935 

6650 


66076 

74511 

150823 


197038 

197498 

31471 


128274 

83944 


102497 

27752 


490723 

266348 

593113 


7728 

28658 

39292 


93817 

166449 

140862 


230403 

46412 

246376 


158773 

24821 

168583 


ifiie  lieralb-UIatl 

•  rirriilritiryn 


407464 


494013 

51402 

404477 

18180 


163497 

48917 

106890 

10908 


*  23,396  circulation 

HAGERSTOWNt  MD. 

Nationally  represented  by  Burke,  Kuipers  &  Mahoney,  Inc. 

Nww  York  •  Ckicooo  •  Dotrolt  •  Atlanta  •  Charlotto  •  Dallas 
"  *  ■  Oklahoma  City  »  San  Francisco 


67836 


509962 

95820 


I4I97S 

75914 


Lot  Angtlos 


612090 

133530 

I54II8 


253680 

100790 

65618 


280497 

31158 

53258 


68407 

1575 

31893 


20404 

268011 

199346 


388906 

378621 

13905 


545847 

799338 

224427 


127928 

145146 

5081 


457226 

963410 

848058 


66214 

310256 

210104 


251035 

502217 

491258 


129898 

140940 

136690 


73420 


221003 


71845 


10572 


432709 

434894 

172546 


128870 

127666 

158347 


224570 

225823 

9376 


76973 

79009 

2583 


78117 

37058 

116028 


213360 

55919 

201388 


105284 

7392 

53720 


26048 

10429 

26685 


204300 

273177 

299533 

46130 


332963 

731391 

339307 

46130 


61124 

357632 

35294 


187313 

63981 

222062 

306339 

78781 


113078 

14283 

169780 

166301 

12432 


85579 

14354 

78505 

62388 

19307 


385968 

103979 

474289 

538056 

113040 


274139 

60597 


605721 

109651 


182027 

<9054 


60435 

83002 

117236 


3548 

43440 

45430 


527619 

74077 


One  of  these  days,  we’re  going  to  win  an  award  for 
exceptional  ROP  Color.  Nothing  would  please  us  more  than 
to  have  one  of  your  ads  receive  the  extra  attention 
.  of  an  award-winning  reproduction. 

The  most  modern  ROP  color  equipment  plus  eleven 
years  of  experience  assure  you  of  quality  reproduction. 


S^rnln*  and  Eagle  Uoralng  sold  In  combinatioo.  Linage  of  one  edition 
Tribune  Evening  only  la  shown. 

Evening  and  Register  hlomlng  sold  in  combination.  Linage  of  one  edition 
riess  Evening  only  la  shown. 

""^EveniiS'oSy^'rt^wnf**™**'*  *'''“*“*  sol"!  combination.  Linage  of  one  ediiion 

Evening  and  Journal  Star  Morning  sold  in  combination.  Linage  of 
one  edlUon  Journal  Star  Evening  only  Is  shown. 

**omlng  and  Press  Evening  sold  in  combination.  Linage  of  one 
coition  Biterprlao  Morning  only  U  shown. 

Keglvter-Beoubllc  Evening  aold  In  combination.  Linage  of 
one  edition  8Ur  Morning  only  U  shown. 

***B«e<^d*Moinl52g'on!y^*almvnL*  ****”*  combination.  Unage  of  one  edition 

editor  ac  PUBLISHER  for  March  28,  1959 
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1958  ROP  Color 
Linage  Supplied 
By  Publishers 

ALABAMA 


Anniston 

Local  National 

Star-eS  . 

Dothan 

.  5,676 

9,946 

Eag'.e-e  . . 

Florence 

.  57,652 

63,994 

Times-e  . 

. 115,346 

58,416 

Times-S  . 

Gadsden 

.  44,807 

TImes-eS  . 

Huntsville 

.  11,900 

28,994 

Times-e  . 

. 261,324 

95,173 

Times-S  . 

Montgomery 

Advertiser- 

.  80,934 

11,336 

Journal-meS 
me&S  sold  in 

. 458,808 

combination 

251,671 

ALASKA 

Fairbanks 

News-Miner-e  . 194,689  35,914 

ARIZONA 

Mesa 

Tribune-e  .  25,872  5,230 

Tucson 

Star-m  . 571,410  223,562 

Cltizen-e  . 685,538  226  3/1 

Star-S . 114,128  2,809 

me  sold  in  combination 

ARKANSAS 

Blytheville 

Courier  News-e _  25,872  . 

El  Dorado 

News-m  .  5,894  1,000 

Times-e  .  5,894  1,000 

News-S  . .  3,304  . 

me  sold  in  combination 
Fayetteville 
Northwest  Arkansas 


Times-e  . 

..  98,308 

1,000 

Fort  Smith 

Southwest 

American-m  ... 

..522,870 

58,353 

Times  Record-e  . . 
Southwest- 

..523,594 

58,353 

Times  Record-S 

..211,012 

32,566 

Local  National 

meS  sold  In  combination 
Little  Rock 

Democrat-e  . 233,744  153,930 

Democrat  s  .  91,672  25,290 

Paragould 

Big  Picture-m .  15,103  . 

Pine  Bluff 

CommercIal-eS .  87,752. .  .39,634 

Texarkana 

Gaiette-m,  News-e  .134,638  63,854 

Gazette-S  . .  47,222  . 

m&e  sold  In  combination 

CALIFORNIA 

Alameda 

Times-Star-e  . 122,304  7,236 

Alhambra 

Post-Advocatee _  95,939  16,807 

Chico 

Enterprise-Record-e  112,364  41,909 

Culver  City 

Star  News-e  . 141,120  14,112 

El  Centro 
Post-m,  Imperial 
Valley  Press-e,  & 

Post-Press-S  .  18,473  39,275 

meS  sold  in  combination 
Escondido 

T  mes-Advocate-e  ..  66,388  12,040 

Fullerton 

News-Trlbune-e  ....  48,160  13,515 

Garden  Grove 

News-eS  . 190,914  3,024 

Glendale 

News-Press-e  . 152,030  14,966 

Hanford 

Sentinel-e .  26,024  6,252 

Hayward 

Revicw-e . 135,870  10,472 

Hollywood 

Citizen-News-e .  32,676  69,420 

Huntington  Park 

Signal-e  . 147,070  13,884 

Los  Angeles  (Hollywood) 

Citizen  News-e .  32,676  69,420 

Marysville 

Appeal-Democrate  29,820  30,916 

Monterey 

Peninsula  Herald  ..766,458  51,422 

Oxnard 

Press-Courier-e  _  27,230  36,380 

Palo  Alto 

Times-e  . 718,907  29,016 

Redding 

Record- 

Searchlight-e  _ 122,864  28,524 


£.  I  ^^u>spaper  Earns  Tr  l 

V/Dear&r  I. 

i  th^  factory,  in  a  loving j 

I'Lxl  silver  cup°o  on  / 

/•  ,  '"eJIence,  which  is  /  ^  "^'^spaper 

.  ever  won  anvth  " ‘o'vn 

Aer  won  for  you  tS  "  ‘■'^e  ' 

(a,.  "fear  Pictures, 

he  -P.  revere  I„  I 

Afll^anks  to  Burgess  ^  ft/pc-  I 

•"‘''■‘'"■■'I 

~Ed. 


BURGESS  CELLULOSE  COMPANY 


Burgess  Chromu  and  Supreme 


Manufactururs  and  Disiribulors  of 
Tona-T«x  Mats,  Froopart,  lllinals 


Canadian  Rtprosenlaliva,  R.  M.  Lousan  4  Co.,  Ltd., 
Kannady  Road,  Agincourf,  Ontorio, 


Local  National 

Redondo  Beach 

Breeze-e  . . 251,664  37,742 

Redwood  City 

Trlbune-e  .  26,432  757,414 

Salinas 

Californlan-e . 589,330  32,351 

San  Bernardino 

Sun-Telegram-meS  ..638,125  347,706 
me&S  sold  In  combination 
West  Covina  (San  Gabriel) 

TrIbune-e  . 313,212  20,348 

Tribune-s  .  72,613  1,015 

San  Fernando  Valley 

Times-e  . 278,208  91,907 

San  Luis  Obispo 
Telegram-Tribune- 
San  Mateo 

TImes-e  . 

Santa  Ara 

RegIster-eS  . 

Santa  Barbara 
News-Press-eS  ... 

Santa  Cruz 

Sentinel-e  . 

Santa  Monica 

Outlook-e  . 

San  Leandro 

News-m  . 

Santa  Rosa 
Press  Democrat-e 
Press  Democrat-S 
Sunnyvale 

Standard-e  . 

Turlock 

Journal-e  . 

Valleio 

Times-Herald-m  . 

News-Chronicle-e 
Times-Herald-S  . 
me  sold  in  comb 
Viralia 

TImes-Delta-e  ... 

Ventura 

Star-Free  Press-e  ..  42,483  58,482 

Whittier 

News-e .  63,798  8,442 

Woodland 

Democrat-e  . 116,978  . 

COLORADO 

Colorado  Springs 
Gazette 


Fort  Collins 


Sterling 


CONNECTICUT 

Danbury 

News-TImes-e  .  47,800 

G'eenwich 

TImes-e  .  31,360 

Middletown 

Press-e  .  54,782 

DELAWARE 

Wilmington 

News-m  . 122,693 

Journal-e  . 122,693 

me  sold  In  combination 

FLORIDA 

Daytona  Beach 

Journal-m  . 135.002 

News-e . 220,388 

News-Journal-S  _ 187,446 

meS  sold  in  combination 
Ft.  Lauderdale 

News-e  . 595,874 

News-S  . 146,254 

Ft.  Myers 

News  Press-m  . 129,430 

News  Press-S  .  26,796 

Fo't  Pierce 

News-Tribune-e  _  5,000 

Key  West 

Citizen-e .  23,520 

Citizen-S .  44,704 

Ma'Ianna 
Jackson  County 

Florldian-m  .  8,000 

M  lani  Beach 

Sun-e  .  90,000 

Ocala 

Star  Banner-e  .  22,320 

Orlando 

Sentinel-m  .  99,400 

Star-e  .  99,400 

Sentinel-S  . 345,296 

meS  sold  in  combination 
Pensacola 

News-Journal-m  ....240,534 

News-Journal-e .  89,754 

News-Journal-S  _  86,100 

St.  Augustine 

Record-e .  9,296 

Records .  5,978 

Winter  Haven 
News  Chlef-e  .  14,112 


3,000 

8,204 


136,650 

136,650 


56,140 

56,140 

2,954 


99,511 

24,000 


5,138 


4,000 

4,000 

4,000 

3,500 

5,000 

200,024 

200,024 

78,275 

95,924 

98,324 


GEORGIA 

Columbus 

Engulrer-m  . 101,920  152,503 

Ledger-e . 101,920  152,503 


.  Local  Natloaal 
Ledger-Enquirer-S  ..  42,000  4,943 

meS  sold  in  combination 
Gainesville 

Times-e  .  40,000 

Macon 

Telegraph-m  . 41,524 

News-e  . 41,524 

Telegraph  &  News-S  2,408 
m&e  sold  In  combination 
Moultrie 

Observer-e  . 5O,0OC. 

Savannah 

News-Press-me  .....463,320 
me  sold  in  combination 


2,000 


90,948 

90,968 


9,056 

157,248 


Thomasville 

-e  187,852 

42,920 

Times-Enterprise-e  . 
Waycross 

25.776 

...569,653 

59,867 

Journal-Herald-e  .. 
West  Point 

32,828 

...229,319 

146,371 

Valley  Times 

...231,469 

92,820 

News-e  . 

72,800 

HAWAII 

...230,930 

19,796 

Hilo 

Tribune  Herald-e  .. 

45,031 

...131,124 

77,937 

IDAHO 

...  73,416 

10,829 

Lewiston 

Tribune-m  . 

103,148 

..129,092 

19,931 

TrIbune-S  . 

37,422 

..  32,272 

4,961 

Nampa 

Idaho  Free  Press-e. . 

59,584 

...216,384 

1,950 

Twin  Falls 

Pocatello 

...  78,554 

4,242 

Idaho  State 

Journal-e  . 

16,058 

...103  360 

75,456 

Times-News-d  . 

150,248 

..  82,637 

75,456 

...  15,650 

ILLINOIS 

)ination 

Bloomington 

Pantagraph-eS  . 

88,942 

...  59,626 

47,151 

Canton 

Ledger-e . 

69,370 

Champaign-Urbana 
News-Gazette-eS  ...  66,400 
Chicago 

Drovers  Journal-e . 

Centralia 

Sentinel-e  .  51,650 

Dixon 


594,846 

89,866 

Du  Quoin 

CaTl-e  . 

..  36,988 

93,884 

3,353 

Effingham 

News-e . 

..  10,752 

48,693 

123,984 

Galesburg 
RegIster-Mall-e  . 

..101,360 

48,693 

123,984 

Harrisburg 

698,880 

14,250 

Register-e  . 

Kankakee 

. .  7,056 

2,352 


12,180 


32,240 


11,498 


9,382 

64,351 


61,928 


11,200 


16,506 

16,464 


37,772 


Journal-eS  . 211,659  52,574 

Kewanee 

Star  Courler-e . 107,100  10,508 

La  Salle 

News-Trlbune-e . 111,314  14,247 

Macomb 

Journal-e  .  48,664  1,120 

Mattoon 

Journal-Gazette-e  ..114,016  . 

Moline 

DIspatch-e  . I76,5F2  235.693 

Monmouth 

Review  Atlas-e .  94,024  1,120 

Pekin 

TImes-e  .  71,806  16,450 

Rock  Island 

Argus-e  . 154,462  241,071 

Springfield 

State  Journal-m  ...124,849  185  667 
State  Reglster-e  ...  51,104  222,735 
Journal  &  Register-S  34,106  27,074 

meS  sold  in  combination 
Waukegan 

News-Sun-e  . 512,057  43,652 

INDIANA 

Bedford 

Times-Mail-e .  9,261 

Bloomington 

Heralcf-Telephone-e  6.542 
Columbus 

Republican-e  .  88,144 

Elkhart 

Truth-e . 151,914 

Frankfort 

Times-m  .  4,704 

Kokomo 

Tribune-e  . 107,338 

Lafayette 

Journal  &  Courler-e.  129,633 
Logansport 

Press-m  .  35,105 

Trlbune-e  .  35,105 

Tribune  and  Press-S.  9,632 
m&e  sold  in  combination 
Marion 

Leader  Tribune-m  ..172,686 

Chronicle-e  . 172,686 

Chronicle  TrIbune-S.  87,727 
m&e  sold  In  combination 
New  Castle 

Courier-Times-e  ...  31,213 
Peru 

Tribune-e  .  61,950 

Plymouth 

Pllot-News-e  .  4,740  — 

Shelbyville 

{Continued  on  page  98) 


4,233 

13,523 


1,423 

35,002 


32,304 

77,060 

25,500 

25,500 

10,224 


40,680 

40,680 

10,128 


22,000 
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R.O.P.  COLOR  SERVICE 


For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  ere' 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

IPI,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS"  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  IPI  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPI  branch. 


IPI  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPI  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.  Y, 


rely  on  IPI  FOR 
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Local  National 
News-e  .  47,593  2,100 

IOWA 

Ames 

Tribune  Times-e  ...  48,811  . 

Burlington 

Hawk-Eye 


Gazette-eS . 

..  97,692 

34,874 

Cedar  Rapids 
Gazette-e  . 

..193,289 

204,052 

Gazette-S  . 

..  70,476 

25,107 

Clinton 

Herald-e . 

..  62,825 

3,000 

Davenport 

Times- 

Democrat-meS  . 

..204,806 

27f,,626 

m&e  sold  in  combination 

Iowa  City 
Press-Citizen-e  ... 

..217,924 

15,472 

Keokuk 

Gate  City-e  . 

..121,983 

9,646 

Mason  City 
Globe-Gazette-e  . 

..135,057 

68,095 

Ottumwa 

Courier-e  . 

..414,694 

14,378 

Spencer 

Reporter-e . 

6,300 

KANSAS 

Coffey  ville 
Journal-eS  . 

..  88,102 

2,000 

Hays 

News-e . 

..  52,500 

4,800 

Hutchinson 

News-d  . 

..  98,028 

70,000 

Independence 
Reporter-e  . 

..  32,760 

6,000 

Junction  City 
Union-e  . 

67,100 

Manhattan 
Mercury-e . 

..  47,040 

4,704 

Newton 

Kansan-e . 

..122,304 

Ottawa 

Herald-e . 

..  36,400 

Parsons 

Sun-e  . 

...290,000 

5,000 

Pratt 

Tribune*e  . . 

...  7,938 

1,000 

Topeka 

Capital-m  . . 

...194,180 

127,932 

State  Journal-e  . . 

...138.159 

125,937 

m&e  sold  in  combination 

Wichita 


Local  National 

Beason-e  . 187,313  198,555 

Beacon-S .  63,981  32,231 

Winfield 

Courier-e  .  20,076  . 

KENTUCKY 

Lexington 
Herald-m  & 


Leader-e  . 

19,488 

122,902 

Hera  Id -Leader-S  ... 

22,752 

m&e  sold  in  combination 

Middlesboro 

News-e . 

Owensboro 

93,446 

1,988 

Messenger  & 

Inquirer-d  . 

200,448 

56,821 

Paducah 

Sun-Democrat-m  ... 

279,818 

96,764 

LOUISIANA 

Baton  Rouge 

Advocate-meS  . 

683,805 

122,199 

m&e  sold  in  combination 

MAINE 

Augusta 

Kennebec  Journal-m 
Bangor 

1  51,030 

14,000 

News-m  . 

Portland 

79,288 

60,208 

Press  Herald-m  & 

Express-e  . 

78,960 

223,774 

Telegram-S  . 

,  45,514 

3,408 

m&e  sold  in  combination 

Waterville 

Sentinel-m  . 

.  70,710 

6,716 

MARYLAND 

Annapolis 

Capital-e  . 

Salisbury 

.  8,860 

9,000 

Times-e  . . 

.  99,560 

11,856 

MASSACHUSETTS 

Brockton 

Enterprise-Times-e  , 
Fall  River 

.  68,803 

3,376 

Herald  News-e _ 

Greenfield 

.  14,408 

125,609 

Recorder-Gazette-e 

Holyoke 

11,216 

3,535 

Transcript 

Telegram-e . 

Hyannis 

.  89,807 

20,200 

Cape  Cod  Standard 

Times-e  . 

.  41,377 

13,003 

Lynn 

Telegram-News-e  . 

.  15,804 

Telegram-News-S  . 

.  4,606 

10,660 

IT’S  LOGICAL... 


,the  Fastest 
Growing 
Newspapers 
Must  be  the  Best ! 


The  Morning  Courier-Express 
and  the  Sunday  Courier- 
Express  are  Buffalo’s  fastest 
growing  newspapers  from  both- 
a  circulation  and  advertising 
linage  standpoint. 

CIRCULATION  GROWTH  can’t  fail 
to  mean  newspapers  that  people 
like  to  read  regularly. 

LINAGE  GROWTH  indicates  that 
users  are  finding  that  advertis¬ 
ing  pays  better  in  the  Courier- 
Express. 


trated  on  those  with  more 
dollars  to  spend  —  use  the 
Morning  Courier-Express  to 
reach  45.9%  of  the  families  in 
ABC  Buffalo  —  and  more  than 
1/3  of  these  in  the  8-County 
Western  New  York  Market. 
FOR  SATURATION  use  the  Sunday 
Courier-Express,  the  state’s 
largest  newspaper  outside  of 
Manhattan,  to  blanket  the 
482,108  families  in  Buffalo  and 
the  surrounding  8  Counties. 


FOR  ECONOMY — for  more  adver-  ROP  COLOR  available  both  daily 
tising  for  your  dollar  concen-  and  Sunday. 


Member;  Metro  Sunday  Comics  and  Sunday  Magazine  Networks 

Buffalo  Courier-Express 

Western  New  York's  Only  Morning  and  Sunday  Newspaper 


Representatives:  Scolaro,  Meeker  &  Scott 
Pacific  Coast:  Doyle  &  Hawley 


Local  National 

Malden 

News-e .  11,000  . 

Medford 

Mercury-e .  162,428 

New  Bedford 

Standard-Times-e  ..  11,428  77,464 

Standard-Times-S  ..  2,190  . 

Waltham 

News-Tribune-e  ....  47,936  9,422 


MICHIGAN 

Ann  Arbor 

News-e  .  55,776 

Battle  Creek 
Enquirer  and 

News-e . 192,290 

Enquirer  and 

News-S  . 143,346 

Benton  Harbor-St.  Joseph 
News  Palladium  & 

Herald  Press-e  ..  92,246 
Flint 

Journal-e  . 273,896 

Journal-S  .  39,816 

Grand  Rapids 

Herald-mS . 

m&e  sold  in  combination 
Iron  Mountain 

News-e .  6,912 

Jackson 

Citizen-Patriot-e  ...  54,208 
Citizen-Patriot-S  ...  12,320 
Kalamazoo 

Gazette-eS . 127,141 

e&S  sold  in  combination 
Lansing 

State  Journal-e  ....324,254 
State  Journal-S  ....125,349 
Manistee 

News-Advocate-e  ..  1,652 

Midland 

News-e  .  54,680 

Mt.  Clemens 

Monitor-Leader-e  ..  80,808 
Muskegon 

Chronicle-e  . 171,923 

Owosso 

Argus-Press-e  .  13,692 

Pontiac 

Press-e . 334,694 

Port  Huron 

Times  Herald-e _ 217,200 

Times  Herald-S  ....  1,169 
Saginaw 

News-eS  .  55,996 

Traverse  City 

Record-Eagle-e  _  35,280 

Ypsilanti 

Press-e  .  16,653 


MINNESOTA 

Austin 

Herald-e .  95,636 

Fairmont 

Sentinel-e .  55,188 

Faribault 

News-e  .  17,346 

Fergus  Falls 

Journal-e  .  9,456 

Hibbing 

Tribune-e  .  35,002 

New  Ulm 

Journal-e  .  30,576 

Red  Wing 

Republican  Eagle-e.  4,480 
Rochester 

Post-Bulletin-e  . 374,695 

St.  Cloud 

Times-e  . 112,550 

Winona 

News-e  .  54,670 


75,546 

182,792 

13,544 

41,612 

185,038 

25,564 

118,717 


32,032 

2.464 

258,272 

288,855 

26,964 

3,505 

27,904 

4,000 

106,451 

6,004 

71,932 

72,401 

1,070 

99,884 

34.464 
17,455 

23,296 

4,310 

5,352 


3,804 

4,000 

4,352 

38,033 

21,030 

26,446 


MISSISSIPPI 

Corinth 

Corinthian-e  .  11,200  1,400 

Tupelo 

Journal-m  .  45,864  36,696 

West  Point 
Daily  Times 

Leader-e .  43,050  4,830 

MISSOURI 


Local  National 
m&e  sold  in  combination 
Sikeston 

Standard-e  .  36,512  . 

Springfield 

News-m  . 115,017  124,428 

Leader  &  Press-e  ..115,017  124,428 

News  &  Leader-S  ._.  7l82B  . 

m&e  sold  in  combination 


MONTANA 

Butte 

Standard-m  &  Post-e  68,740 
m&e  sold  in  combination 
Great  Falls 

Tribune-m  . 319,397 

Leader-o . 27,020 

m&e  sold  in  combination 
Helena 
Independent 

Record-e  .  4,704 

Independent 

Record-S  .  8,064 

Miles  City 

Star-e  .  36,528 


64,419 


133,353 

133,383 


NEBRASKA 

Fremont 
Guide  and 

Tribune-e  . 207,144 

Grand  Island 

Independent-e  . 316,260 

Hastings 

Tribune-e  . 289,828 

Lincoln 

Star-m  . 108,864 

Journal-e  . 108,864 

Journal  &  Star-S  ..103,5^ 

m&e  sold  in  combination 
Norfolk 

News-e  .  5,830 

North  Platte 

Telegraph-Bulletin-e  132,412 
Scottsbiuff 

Star  Herald-m .  50,890 

Star  Herald-S .  20,972 


NEVADA 

Las  Vegas 

Review  Journal-e  ..  . 

Reno 

State  Journal-m  ...  79,450  50,960 

Gazette-e  . 248,934  50,960 

National  m&e  sold  in  combination 

NEW  HAMPSHIRE 

Laconia 

Citizen-e  .  4,000  . 


7,056 

3,609 

44,590 

23,697 

181,436 

181,436 

8,224 

14,682 

23,268 

13,411 


127,963 


17,064  39,t64 


80,457 


195,857 

9,104 


NEW  JERSEY 

Asbury  Park 

Press-e . . 

Bridgeton 

News-e  .  16,464  . 

Camden 

Courier  Post-e .  59,520  152,349 

Elizabeth 

Journal-e  . 197,960 

Newark 

Star-Ledger-m  . 114,109 

Star  Ledger-S .  35,335 

Vineland 

Times  Journal-e  ...  75,628  . 

NEW  MEXICO 

Carlsbad 

Current-Argu$-eS  ..246,456  10,052 

Clovis 

News-Journal-eS  ...  15,000  4,000 

Farmington 

Times-e  .  26,272  5,472 

Roswell 

Record-e  . 111,202  26,556 

Santa  Fe  „ 

New  Mexican-e  ....  77,616  28,224 

NEW  YORK 

Brooklyn 

Daily-m  .  75,000  . 

Kingston 

Freeman-e  .  68,922 

Long  Island  City 

Star  Journal-e  .  109,254 

Middletown 

10,080 
800 


10,058 


Carthage 

Record-m  . 

.  13.440 

Press-e  . 

23,240 

Oneonta 

Columbia 

Star-m  . 

.110,784 

Missourian-e  . 

91,042 

Plattsburgh 

Missourian-S  . 

,  17,290 

Press-Republican-m 

616.224 

Jefferson  City 

Rome 

Capital  News-m  & 

Sentinel-e  . 

.  63,770 

Post  Tribune-e  ... 

.  4,764 

21,760 

News  &  Tribune-S  . . 

.  11,172 

NORTH  CAROLINA 

m&e  sold  in  combination 

Asheville 

Ji^lin 

Citizen-m  . 

.163,825 

6lobe-m  . 

.  31,010 

37,524 

Times-e  . 

.160,596 

News  Herald-e  _ 

.  18,970 

39,524 

Citizen-Times-S  ... 

.  19,292 

G)obe*S  . 

.  24,374 

2,000 

m&e  sold  in  combination 

m&e  sold  in  combination 

Concord 

140,369 

5,416 


7,056 


Moberly 
Mcnitor-Index-e 
St.  Joseph 

Gazette-m  .  39,621 

News-Press-e  .  52,043 

News-Press-S  .  41,278 

m&e  sold  in  combination 
Sedalia 

Capital-m  .  17,284 

Democrat-e  .  17,284 

Democrat-S  .  7,152 


Tribune-e  .  2,233  . 

Durham 

Herald-m  .  92,830  37,2M 

Sun-e  .  92,830  37,« 

Herald-S  .  18,361  2,496 

Color  available  since  7/1/58;  m&e 
sold  in  combination. 

Elizabeth  City 

Advance-e  .  10,000  . 

(Continued  on  page  99) 
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105,700 

5,432 


8,584 

8,584 

3,000 
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(Continued  from  page  98) 

Local  National 

^'Sblel^er'eS  . 263,718  33,874 

.  36,736  11,272 

®Klor., .  7,056  2,352 

Goldsboro 

News-Argus-e .  23,065  5,430 

Kannapolis 

Independent-e  .  23,814  3,360 

Independent-S  .  11,508  . 

Lexington 

Dispatch-e  .  85,280  . 

Morganton  _ 

News-Herald-e  ....  20,000  5,000 

New  Bern 

Sun-Journal-e  .  16,800  1,176 

Raleigh 
News  and 

Observer-m .  49,455  147,375 

Times-e  .  42,775  144,219 

News  and 

Observer-S  .  30,352  60,704 

Salisbury 

Post-e  .  69,930  20,426 

Post  s  .  35,154  . 

Shelby 

Star-e .  51,478  7,966 

Statesville 
Record  & 

Landmarli-e .  63,502  14,500 

Washington 

News-e  .  5,600  . 

Wilmington 

Star-m  .  79,366  52,318 

News-e  .  79,366  52,318 

StarNews-S . 19,236  17,444 

m&e  sold  in  combination 
Wilson 

Times-e  .  50,564  4,000 

NORTH  DAKOTA 

Bismarck 

Tribune-e  .  47,996  48,186 

Fargo 

Forum-m  . 482,181  105,189 

Grand  Forks 

Herald-e  . 117,362  69,481 

Herald-S  .  43,904  . 

m&e  sold  in  combination 

OHIO 

Bowling  Green 

Sentinel-Tribune-e  .  13,552 _ 3,344 

Cambridge 

Jeffersonian-e  .  74,832  7,114 

Canton 

Repository-e  . 301,444  290,668. 

Circleville 

Herald-e  .  9,408  2,125 

East  Liverpool 

Review-e .  44,044  17,347 

Elyria 

Chronicle- 

Telegram-e  . 227,724  64,103 

Fostoria 

Review-Times-e  ....  28,028  3,570 

Fremont 

News-Messenger-e  .  75,810  15,384 

I  ronton 

Tribune-e  .  49,329  8,614 

Tribune-S  . 42,1 12  . 

Kenton 

,  Times-e  .  32,046  6,832 

Lancaster 

,  Eagle-Gaiette-e  ...  17,220  36,977 

Lora  I  n 

Journal-e  . 174,412  72,567 

Mansfield 

News  Journal-e  ....  66,976  104,062 

Marietta 

„Times-e  . 121,835  27,594 

Marion 

. .  59,745  54,347 

Martins  Ferry 

Times-Leader-e  ....112,658  16.716 

Middletown 

Journal-e  . 541.257  33,559 

Joumal-S  .  2  730  . 

New  Philadelphia 

-Times-e  .  65,268  4,114 

Ravenna— Kent 

Record-Courier-e  ..113,176  1,764 

Salem 

c  N^s  e  .  47,040  23,520 

Sandusky 

Register-Star- 

News-e  .  98,224  35,160 

Sidney 

c  News-e  .  49,105  . 

Springfield 

Sun-m  &  News-e  ...  53,914  84,459 

News-Sun-S  .  19,936  . 

m&e  sold  in  combination 
Steubenville 

Herald-Star-e . 137,634  43,664 

Van  Wert 

Times-BulletIn-e  ....  2,464  6,106 

Warren 

Tribune  Chronicle-e.  5,466  6,464 

Washington  Court  House 
Recprd-Herald-e  ...  10,024  20,154 
Wilmington 

News  Journal-e _  2,352  . 

editor  6c  publisher 


3,962 


Local  National 

Xenia 

Gazette-e  .  37,828 

Zanesville 

Times  Recorder-m  .  20,170 

Signal-e  . 20,170 

m&e  sold  in  combination 


46,078 

46,078 


OKLAHOMA 

Ardmore 

Daily  Ardmoreite-e.  100,604 
Bartlesville 
Examiner- 

Enterprise-eS  _  56,048 

Duncan 

Banner-e  .  27,580 

Banner-S .  23,058 

Enid 

News-m  .  25,368 

Eagle-e .  25,368 

Nevrs-S  . . 26.838 

m&e  sold  in  combination 
Lawton  . 

Constitution 

Press-m&e  . 263,480 

Muskogee 

Phoenix-m  &  Times- 

Democrat-e .  8,940 

Phoenix  &  Times 

Democrat-S .  11,712 

m&e  sold  in  combination 
Norman 

Transcript-e . 173,852 

Transcript-S . 96, 164 

Okmulgee 

Times- m  .  16,093 

Times-S  .  5,936 

Ponca  City 

News-e  . 117,453 

News-S  .  15,883 

Shawnee 

News-Star-mS  .  52,892 


10.952 

6,000 


6,923 

6,923 

9,730 


37,654 

19,754 


16,366 


4,995 

3,000 


OREGON 

Albany 

Democrat-Herald-e  216,146 
Bend 

Bulletin-e  .  80,087 

Coos  Bay 

World-e . 243,180 

Eugene 

Register  Guard-e  ..672,308 
Register  Guard-S  ..155,792 
Klamath  Falls 
Herald  &  News-e 
Herald  &  News-S 
Medford 

Mail-Tribune-e  .. 

Roseburq 

News  Review-e .  36,541 

Salem 

Statesman-m  . 109,906 

Capital  Journal-e  ..142.412 

Statesman-S  . 36,722 

m&e  sold  in  combination 


26,642 

14,189 

19,954 


147,028 

26,222 


.382,326 
.  94,101 


21,605 

2,016 


70,042 


32.228 

31,016 


130,745 

130,745 


112,602 

112,602 


PENNSYLVANIA 

Allentown 

Call-m  . 393,176 

Chronicle-e  . 454.440 

Call-Chronicle-S  ...112,670 
m&e  sold  in  voluntary  combination 
Altoona 

Mirror-e  . 128,408  103,492 

Bloomsburg 

Press-m  .  16,464  . 

Butler 

Eagle-e . 142,016 

Carlisle 

Sentinel-e  .  10,000 

Chester 

Times-e  .  76,303 

DuBois 

Courier-Express  e  ..  8,071 
Ellwood  City 

Ledger-e .  36,582 

Greensburg 

Tribune-Review-d  ..  84,436 
m&e  sold  in  combination 
Homestead 

Messenger-e  .  12,208 

Johnstown 


4.&7& 

1,200 

30,861 

2,352 

9,506 

23,097 


T  rIbune-Oemocrat-d 
Lancatfer 

86,576 

91,098 

Intelligencer 

Joumal-m  &  New 

Era-e  . 

,450,422 

135,731 

New$-S  . . 

.  92,098 

1,020 

m&e  sold  in  combination 

Latrobe 

Bulletin-e  . 

Lebanon 

21,161 

2,425 

News-e  . 

McKeesport 

183,456 

92,412 

News-e  . 

Monessen 

429,884 

44,938 

Independent-e  . 

New  Castle 

18,613 

5,000 

News-e  . 

New  Kensington 

175,448 

19,950 

Dispatch-e  . 

Norristown 

52,976 

7,264 

Times  Herald-e  ... 

186,586 

16,300 

Color  available  April  thru  Dec.; 
9  months  only. 

Scranton 

Tribune-m  .  19,840  18,000 

Sharon 

Herald-e  . 147,224  2,464 


for  March  28,  1959 


Local  National 

Stroudsburg — 

East  Stroudsburg 

Record-m  .  64,694  7,200 

Uniontown 
Herald-m  & 

Standard-e  .  6,860  39,228 

m&e  sold  in  combination 
Washington 
Observer-m  & 

Reporter-e  .  70,420  . 

m&e  sold  in  combination 
West  Chester 

Local  News-e .  58,008  13,589 

York 

Gazette  and 

Daily-m .  21,672  . 

RHODE  ISLAND 

Woonsocket 

Call-e  .  23.348  14,200 

SOUTH  CAROLINA 

Anderson 

Independer.t-m  & 

Mail-e  . 124,320  86,547 

m&e  sold  in  combination 
Charleston 

News  &  Courier-m  . 261,497  188,693 

Post-e  . 394,351  224,922 

News  &  Courier-S  ..132,854  38,229 

m&e  sold  in  combination 
Columbia 

State-m  .  51,962  160,917 

Record-e  .  26,189  166,540 

State-S  .  42,115  5,623 

Totals  for  9  months  only;  National 
m&e  sold  in  combination 
Florence 

News-m  . 121,716  23,114 

Greenville 
News-mS  & 

Piedmont-e  .  48,844  129.798 

m&e&S  sold  in  combination 
Orangeburg 
Times  & 


Democrat-m  _ 

.  33,600 

14,112 

Rock  Hill 

He--ald-e  . 

.235,435 

11,400 

Spartanburg 

Herald-Journal-me 

.  30,429 

65,409 

Herald-Journal-S  . 

.  2,576 

m&e  sold  in  combination 

Sumter 

Item-e  . 

.  5,640 

2,700 

SOUTH  DAKOTA 

Aberdeen 

American-News-e  . 

.121,282 

57,709 

Amerlcan-New$-S  . 

.  7,910 

14,426 

Mitchell 

Republlc-e  . 

.  5.418 

38,097 

Rapid  City 

Journal-eS  . 

.241,426 

65,047 

Sioux  Falls 

Argus  Leader-e  .. 

.121,429 

107,294 

Argus  Leader-S  ... 

.  75,656 

17,320 

Watertown 

Public  Opinlon-e  . 

.129,402 

29,505 

TENNESSEE 

Chattanooga 

TImes-m  . 

.590,158 

99,833 

News-Free  Press-e. 

.808,322 

101,123 

Times-S  . 

.115,676 

80,754 

m&e  sold  In  combination 

Columbia 

Herald-e  . 

.110,799 

1,176 

Greeneville 

Sun-e  . 

.950,952 

Jackson 

Sun-e  . 

.  20,242 

20,098 

Sun-S  . 

..  21,426 

Johnson  City 

Press-Chronicle-meS  444,544 

41,118 

me&S  sold  In  combination 

(Continued  on  page  100) 


Paducah,  Ky. — 

n.4%  i 

OF  'NATIONAL' 
IN  COLOR  .  .  . 

.  .  .  and  3.7%  of  local  in 
colorful  1 958 !.  I 

We  proudly  offer  excellent  i 
reproduction  of  I-,  2-,  or  i 

3-colors  and  blacli. 

CITY  ZONE:  52,016 

f un^rm^mit 

Paducah,  Ky. 

Natl.  Representative — 

Burke,  Kulpers  t  Mahoney 


We  don't  like  to 


brag,  but . . . 


we’re  Baltimore's 


For  over  30  years,  the 
Baltimore  News-Post  & 
Sunday  American  has 
been  the  recognized  lead¬ 
er  in  ROP  spot  and  full 
color  reproduction  among 
Baltimore  newspapers* 

In  1958,  we  ran  over 
240  ROP  color  ads  ...  a 
total  of  over  427,000  lines 
of  ROP  color  advertising! 

This  represents  79% 
of  ALL  ROP  color  adver¬ 
tising  placed  in  Baltimore 
evening  newspapers* 

What’s  the  reason  for 
this  astonishing  leader¬ 
ship?  The  finest  ROP 
color  reproduction  avail¬ 
able  .  .  .  true  color  fidel¬ 
ity  that  gives  unexcelled 
realism  and  impact!  (And, 
we’re  the  only  Baltimore 
newspaper  with  ROP  full 
color  facilities!) 

Complete  ROP  Color 
Data  Available 
On  Requeit 


News-Post 

AND 

Sunday 

American 


REPRESENTED  NATIONAllT  TO 
HERRST  ADVERTISING  SERVICE,  IRC. 
OFFICES  IN  IS  PRINCIPAL  CITIES 


PUBLISHER  FIGURES 

{Continued  f  rom  page  99) 

Local  National 

Kingsport 

News-m,  TImes-e  ..110,89^  1,246 

Times-News-S  .  12,460  . 

m&e  sold  in  combination 


TEXAS 

Abilene 

Reporter-News-m&e  295,390  90,744 

Reporter- News-S  ...  90,258  1,204 

m&e  sold  in  combination 
Austin 

American-m,  States- 
man-e,  &  Ameri- 
can-Statesman-S  .336,434  126,458 
m&e  sold  In  combination 
Beaumont 

Enterprise-m  . 223,990  194,682 

Journal-e  . 223,990  194,682 

Enterprise-S  .  64,591  2,000 

m&e  sold  in  combination 
Big  Spring 

Herald-e  .  48,349  49,608 

Hera  Id -S  .  47,670  . 

Corpus  Christi 

Caller-m  . 275,128  232,347 

Times-e  . 275,128  232,347 

Caller-TImes-S  .  74,368  9,224 

m&e  sold  in  combination 
Denison 

Herald-eS  . 199,416  660 

Color  available  only  II  months 
Garland 

News-e  .  23,000  . 

Greenville 

Herald-Banner-eS  ..  41,160  5,880 

Laredo 

Times-e  .  55,426  348,320 

Times-S  .  36,960  . 

Lufkin 

News-eS  .  95,620  67,970 

Marshall 

News  Messenger-e. .  33,054  19,203 

News  Messenger-S. .  26,544  . 

Midland 

Reporter- 

Telegram-e  . 967,120  95,182 

Reporter- 

Telegram-S  . 410,147  2,383 

Orange 

Orange  Leader-eS..  66,752  43,146 

Palestine 

Herald-Press-eS  ...  49,980  3,352 

eS  sold  in  combination  only 
Plainview 

Herald-e  . 220,304  29,400 

Port  Arthur 


News-e  . 

.  97,734 

77,804 

News-S  . 

75.292 

1.000 

San  Angelo 

Standard-Times-me 

208,671 

115,547 

Standard-Times-S  . 

.182  399 

1,000 

m&e  sold  In  combination 

Sherman 

Democrat-e . 

.153,790 

29,846 

Democrat-S  . 

.  94.346 

2.646 

Temple 

Telegram-m  . 

.  85.652 

60,802 

Telegram-S  . 

.  46.270 

Vernon 

Record-eS  . 

.  89.712 

Waco 

News-Tribune-m  .. 

.  92,162 

60,683 

Times-Herald-e  ... 

.  92,162 

60,683 

Tribune-Herald-S  . 

.173.642 

3,024 

m&e  sold  In  combination 

VERMONT 

Burlington 

Free  Press-m  . 

.133.359 

54,196 

VIRGINIA 

Charlottesville 

Progress-e  . 

.122.304 

1.176 

Covington 

Virgiman-e  . 

.  10.164 

Harrisonburg 

News  Record-m  . . . 

.  55,091 

1,000 

Petersburg 

Progress-Index-e  .. 

.  23,878 

15,178 

Progress-Index-S  .. 

..  23,593 

9,000 

Waynesboro 

News-VirgInian-e 

..197,942 

WASHINGTON 

Aberdeen 

World-e  . 

..  45,997 

50,141 

Bellingham 

Herald-e  . 

..212,814 

84,526 

Herald-S  . 

..  14217 

Bremerton 

Sun-e  . 

..161,980 

45,122 

Centralla 

Chronicle-e  . 

..  24,937 

42,216 

Everett 

Herald-e  . 

..670.838 

74.102 

Longview 

News-e  . 

..367.654 

45,598 

Olympia 

Olymplan-e . 

..248,556 

50.582 

Olympian-S  . 

..  12.712 

Pasco- Kennewick-Richland 

100 


Local  National 

Tri-City 

Herald-meS  . 559,223  104,202 

Vancouver 

Columbian-e  . 974,386  67,081 

Walla  Walla 

Union  Bulletin-m  ..315,560  56,700 

Union  Bulletin-e  ...315,560  56,700 

Union  Bulletin-S  ...133,700  ll,fJ6 
m&e  sold  In  combination 
Wenatchee 

World-e  . 279,888  65,777 

Yakima 
Herald-m  & 

Republic-e  . 168,546  126,338 

Sun-Herald-S  . 172,497  12,224 

m&e  sold  In  combination 

WEST  VIRGINIA 

Beckley 

Post. Herald-m, 

Raleigh  Register-e  84,408  . 

Post-Herald  & 

Raleigh  Register-S  42,709  . 

m&e  sold  in  combination 
Morgantown 
Dominion-News-m  & 

Morgantown 

Post-e  . . 50,316  6,090 

m&e  sold  In  combination 
Wheeling 

Intelligencer-m  _ 125,216  85,199 

News-RegIster-e  ...1 1^595  85,199 

News-Register-S  ...  87,801  71,136 

m&e  sold  In  combination 

WISCONSIN 

Aopleton 

Post-Crescent-e  _ 352,380  132,578 

Beloit 

News-e  . 254,108  51,278 

Green  Bay 

Press-Gazette-e  ....311,220  206,157 
Kenosha 

News-e  . 133,525  98,353 

La  Crosse 

Trlbune-e  . 194,334  104,745 

Tribune-S  .  75,838  8,316 

Mad'son 
Wisconsin  State 

Journal-m  . 149,072  243,946 

Capital  Times-e  ...149,072  243,946 

Wis.  State 

Journal-S  . 147, MO  36,358 

m&e  sold  in  combination 
Marinette 

Eagle-Star-e  .  44,520  19,080 

Marshfield 

News-Herald-e  _  16,142  3,000 

Oshkosh 

Northwestern-e  _ 132,979  56,348 

Racine 

Journal-TImes-e  ...427,966  142,954 


Bulletin-S  . 

Shawano 

84,770 

Leader-e  . 

Sheboygan 

40,866 

173,698 

55,228 

Superior 

telegram-e  . 

Wausau 

61,208 

43,120 

Record-Herald-e  ... 

231,579 

36.541 

WYOMING 

Casper 

23,740 

23,740 

m&e  sold  in  combination 

Cheyenne 

Wyoming  Eagle-m 
&  State  Tribune-e 
Wyoming  State 

154,342 

27,752 

TrIbune-S  . 

7,342 

m&e  sold  in  combination 

Laramie 

Boomerang-m  . 

Rawlins 

28,112 

3,150 

Times-m  . 

,  17,920 

CANADA 

ALBERTA 

Calgary 

Albertan-m  . 

Herald-e  . 

.  98,480 
.141,127 

118,468 

383,005 

Edmonton 

Journal-e  . 

Lethbridge 

.244,380 

388,110 

Herald-e  . 

Medicine  Hat 

.  76,610 

72,814 

News-e  . 

.  85,717 

37,772 

BRITISH  COLUMBIA 

Kamloops 

Sentincl-e  . 

Nanaimo 

.  6,840 

13,592 

Free  Press-e  . 

Nelson 

.  30,326 

19,200 

News-m  . 

Trail 

.  4.200 

14,632 

TImes-e  . 

Vancouver 

.  15,050 

I3,49f, 

Province-m  . 

.292,195 

533,326 

Sun-e  . 

.364,087 

532,351 

National  m&e  sold 

in  combination 

Victoria 

Colonist-m  . 

.100,030 

329.457 

Times-e  . 

.121,086 

341,571 

Local  National 

Colonist  s  .  21,056  12,114 

m&e  sold  In  combination 

MANITOBA 

Winnipeg 

Free  Press-e  . 336,984  388,986 

Winnipeg 

Tribune-e  . 280,818  357,406 

NEW  BRUNSWICK 

Fredericton 

Gleaner-m  .  91,497  57,737 

Moncton 
Times-m  & 

Transcript-e  .  48,610  124,769 

m&e  sold  In  combination 

L'Evangeline-m  _  4,704  7,960 

Saint  John 
Telegraph- 
Journal-m  & 

Times-Globe-e  ...425,364  . 

m&e  sold  in  combination 

NEWFOUNDLAND 

St.  John's 

Telegram-e  . 123,200  67,755 

II  months  Beginning  2-1-58. 

NOVA  SCOTIA 

New  Glasgow 

News-e  .  45,752  21,224 

Sydney 

Cape  Breton  Post-e  126,128  153,553 


ONTARIO 

Brantford 

Expositor-e  . 162,008 

Chatham 

News-e  .  33,984 

Cornwall 

Standard- 

Freeholder-e .  97,909 

Fort  William 

Times-Journal-e  _ 103,226 

Galt 

Reporter-e  .  46,874 

Guelph 

Mercury-m  .  11,284 

Hamilton 

Spectator-e  . 331,486 

Kingston 

W^hig-Standard-e  ..  24,598 
Kitchener-Waterloo 

Record-e  . 168,684 

London 

Free  Press-m&e  ....451,355 
m&e  sold  In  combination 
Niagara  Falls 

Review-e  . 123,102 

North  Bay 

Nugget-e  . 42,216 

Orillia 

Packet  &  Times-e  ..  26,791 
Ottawa 

Cltizen-e  . 248,905 

LeDroit-e  .  97,350 

Journal-e  . 262,485 

Owen  Sound 

Sun-Times-e  .  68,146 

Pembroke 

Observer-e  .  4,768 

Peterborough 

Examiner-e  . 121,128 

Port  Arthur 

News  Chronicle-e. .  70,108 
St.  Catharines 

Standard-e  . 328,053 

St.  Thomas 

TImes-Journal-e  ....  30,044 
Sarnia 

Observer-e  . 1 28,960 

Sault  Ste.  Marie 

Star  e  . 120,817 

Sudbury 

Star-e  .  87,397 

Timmins 

Press-e  .  9,040 

Welland 

TrIbune-e  . 100,952 

Woodstock 

Sentinel- Review-e  ..  29,512 
Windsor 

Star-e  . 305,737 


123,004 

29,900 


86,060 

145,692 

55,435 

117,779 

529,914 

148,990 

253,534 

482,349 


63,671 

82,878 

5,000 


439,837 

209,151 

438,155 


20,923 
11,944 
120,181 
1 19,686 
140,238 
93,433 
83,982 
69,899 
176,009 
25,536 
37,329 
28,119 
476,674 


QUEBEC 

Granby 

La  Voix  de  I'Est-e..  50,000  25,000 

Sherbrooke 

Record-e  . 101,460  19,933 

La  Tribune-e .  49,368  228,988 

Montreal 

Le  Devoir-m  .  6,520  13,082 

Quebec 

Chronlcle- 

Telegraph-e  .  19,804  53,026 

Le  Solell-e  .  98,655  473.722 

m&e  sold  in  combination 
Stratford 

Beacon-Herald-e  ...  72,683  54,689 


S-T  Salutes 


Baseball  in 
Color  Section 


Budweiser,  in  a  pitch  for  beer 
sales  among  Chicago  baseball 
fans,  has  come  back  with  the 
handy  item  that  made  a  hit  all 
last  season. 

It’s  a  four-page,  spot-color 
liftout  section  that  will  run 
April  5  in  the  Sunday-Midwest 
roto  magazine  of  the  Chicago 
Sun-Times. 

The  section  is  designed  to  be 
cut  and  folded  into  an  eight- 
page,  by  10  booklet  with 
1959  schedules,  rosters  and  team 
pictures  of  the  Cubs  and  White 
Sox.  Both  covers  and  the  cen¬ 
ter  spread  will  contain  Bud¬ 
weiser  ads. 

The  booklet  is  planned  to  be 
kept  and  used  as  a  reference 
throughout  the  season,  giving 
the  advertising  included  in  it 
exceptionally  long  life. 

Timed  for  the  April  10  open¬ 
ing  of  the  Chicago  baseball  sea¬ 
son,  the  booklet  is  similar  to  the 
one  the  Sun-Times  ran  last 
April.  The  Sun-Times  is  the 
only  paper  in  the  country  to  rfr 
ceive  local  Budweiser  copy  for 
a  booklet  of  this  type  two  suc¬ 
cessive  years. 

Distribution  of  the  section  will 
be  in  excess  of  632,000,  the  cur¬ 
rent  Sunday  circulation  of  the 
Sun-Times. 


Kudner  Foundation 
Establishes  Award 


An  annual  award  for  “excel¬ 
lence  in  creative  writing  for  in¬ 
stitutional  advertising,”  to  con¬ 
sist  of  a  bronze  medal  and  JSOO 
in  cash,  has  been  established  by 
the  Arthur  Kudner  Foundation. 
First  aw'ard  will  be  presented 
April  25  at  the  annual  meeting 
of  the  4-A  at  the  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 

The  new  awards  are  in  mem¬ 
ory  of  the  late  Arthur  H.  Kud¬ 
ner,  known  for  his  creative 
contributions  to  institutional  ad¬ 
vertising,  who  was  president  of 
Arthur  Kudner,  Inc.  (now  Kud¬ 
ner  Agency,  Inc.)  from  the  tiw 
he  established  the  agency  m 
1935  until  his  death  in  1944.  Mr. 
Kudner  was  also  chainnan  of 
the  4-A  in  1934-35. 


SASKATCHEWAN 

Moose  Jaw 

Times  Herald-e _  4,768  16,066 

Prince  Albert 

Herald-e  .  28,012  12,485 


EDITOR  8i  P 


For  the  purpose  of  the  award, 
to  be  given  for  an  individual 
piece  of  writing  rather  than  for 
a  campaign,  institutional  adver¬ 
tising  is  defined  as  “advertising 
that  is  designed  to  win  greater 
respect  or  liking  for  a  company 
rather  than  directly  to  sell  one 
of  its  products.” 
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New  Jersey  ] 

Weekly  Will 
Become  Daily  | 

Red  Bank,  N.  J. 
The  Red  Bank  Register,  a 
weekly  newspaper  since  1878, 
will  publish  Monday  thi-ough 
Friday,  starting  Sept.  1.  , 

The  Register  serves  the  north-  . 
em  half  of  Monmouth  County.  . 
It  is  the  second  largest  news¬ 
paper  in  the  County  which  also 
has  two  dailies  and  14  other 
weekly  newspapers.  The  Red 
Bank  Register  has  an  ABC  cir¬ 
culation  of  more  than  18,000. 

The  Register,  according  to  M. 
Harold  Kelly,  business  manager, 
published  an  average  of  65 
pages  per  issue  during  1958. 

When  asked  about  the  need 
for  new  equipment,  Mr.  Kelly 
said:  “We  will  not  need  very 
much  because  in  order  to  pub¬ 
lish  such  a  large  newspaper 
every  week,  we  had  to  have 
equipment  comparable  to  that 
needed  by  a  daily  in  the  20,000 
circulation  class.  We  recently 
installed  an  80-page  Scott  rotary 
press  in  a  new  building  built 
especially  for  that  purpose,  and 
we  now  have  one  of  the  most 
modem  pressrooms  in  New 
Jersey.” 

The  Register  is  owned  by  T. 
Irving  Brown,  publisher;  M. 
Harold  Kelly,  business  manager ; 
W.  Harry  Pennington,  vicepresi¬ 
dent;  James  J.  Hogan,  editor; 
and  Mrs.  Alice  Appleget  Farr 
of  Baton  Rouge,  La.,  widow  of 
one  of  the  founders,  John  H. 
Cook. 

• 

Me<UIl  Revises 
Its  Currieulum 

Evanston,  Ill. 
Major  curriculum  changes 
which  are  expected  to  provide 
new  opportunities  for  both  un¬ 
dergraduate  and  graduate  stu¬ 
dents  were  recently  approved  by 
the  faculty  of  the  Medill  School 
of  Journalism  at  Northwestern 
University. 

Liberalization  of  the  general 
requirements  for  the  bachelor’s 
degree  will  permit  the  school  to 
toiler  each  student’s  program  to 
his  needs.  The  revised  program 
^akes  it  possible  for  each  stu- 
dent  to  complete  two  24-hour 
inajore  in  liberal  arts  and  lifts 
r^trictions  on  the  subjects  in 
which  the  student  may  concen¬ 
trate  for  his  non-journalism 
work. 

A  core  of  basic  journalism 
TOurses  will  be  required  of  all 
students  during  their  freshman 
und  sophomore  years. 

Editor  &  publisher 


Delaplane 


{Continued  from  page  12) 

Del  said.  “You’ll  be  back  home 
tomorrow.”  “Ah,  but  senor,  I 
have  never  been  away  from 
home  before,  so  I  am  sad.  Also 
I  am  very  sick  in  the  head  and 
stomach  and  would  like  it  for 
you  to  drive.”  So  with  his  ‘hired 
man’  sobbing  in  the  rear  of  the 
car,  Stan  drove  all  the  way  to 
the  coast,  never  turning  around 
to  cuss  the  driver  because  his 
attention  was  on  the  road  which 
had  many  treacherous  curves. 
“My  football  play.  Old  47,  would 
have  come  in  handy  on  that 
trip,”  said  Delaplane. 

Pulilzer  Prize 

Stan  comes  by  all  this  suffer¬ 
ing  honestly:  he’s  been  a  news- 
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papernian  a  long  time.  He  hit 
the  San  Francisco  Chronicle 
about  1935  having  arrived  by  a 
roundabout  route  from  Chicago. 
Almost  immediately  he  became 
the  talking  dog  editor  and,  al¬ 
most  as  fast,  about  the  best 
reporter-rewrite-feature  man  on 
the  paper.  When  six  counties  of 
Oregon  and  California  decided 
to  secede  from  their  mother 
states  to  form  a  new  state,  Dela¬ 
plane  was  at  the  ramparts.  He 
won  a  Pulitzer  prize  in  1942  for 
his  coverage  and  a  Headliners 
Club  award  for  feature  report¬ 
ing  in  1946.  He  is  receiving  an¬ 
other  Headliner  Club  citation 
this  year  for  his  columns. 

During  the  war  he  was  Com¬ 
mander  Delaplane  of  the  U.  S. 
Maritime  Service  and  fought  the 
good  fight  on  the  banks  of  the 
Potomac.  He  was  a  genuine  war 
correspondent  in  the  Pacific  for 


the  Chronicle  and  NANA.  His 
columns  have  been  collected  in 
a  book  published  by  Doubleday 
and  another  one,  titled  “The 
Little  World  of  Stanton  Dela¬ 
plane,”  is  due  in  April. 

To  Lead  Expedition 

He  will  return  to  Mexico  soon 
to  lead  the  Dorados  expedition 
for  the  head  of  Pancho  Villa. 
Other  interested  reporters  may 
apply  to  Stan  at  the  Chronicle. 
Delaplane  figures  July  will  be 
the  best  time,  somewhere  near 
the  anniversary  of  the  General’s 
death. 

(About  that  trick  play.  Old 
No.  47:  “Curious  thing,”  says 
Del,  “but  it  never  scored  a 
point.”  He  thinks  now  it  may 
have  been  too  tricky.  If  he  had 
to  do  it  again,  he  would  elimi¬ 
nate  the  part  where  he  sawed  a 
woman  in  two.) 


MEMO  TO:  National  Advertisers  and  Agencies 
FROM:  Scolaro,  Meeker  &  Scott.  Inc. 

The  Atlantic  City  Press  ranks  sixth  in  the  nation  (1958  Media 
Records)  in  gains— with  over  one  million  total  lines  gained.  Fan¬ 
tastic?  Not  when  you  understand  its  almost  complete  saturation  of 
Metropolitan  Atlantic  City  itself,  giving  advertisers  the  best  cover¬ 
age  of  the  three  county  Southern  New  Jersey  market;  Atlantic, 
Cape  May  and  Cumberland  each  with  separata  daily  local  editions. 
The  only  profitable  way  for  you  to  get  your  share  of  this  rich 
market's  annual  $521,423,000.00  in  retail  sales  is  through  the  adver¬ 
tising  columns  of  the  Atlantic  City  Press.  Don't  forgot  the  "Bonus”  of 
influencing  15,000,000  (15  million)  tourists,  who  visit  Atlantic  City 
the  year  around.  Let  us  tell  you  the  facts  about  this  unusual  market. 

Pontiac,  Michigan,  ranks  first  in  sales  per  household  among  ten  top 
Michigan  cities — $7,559 — 92%  above  U.  S.  average.  The  only  way — 
and  wo  do  mean  only — you  can  reach  these  households  adequately 
is  through  the  Pontiac  Press  of  which  97.4%  of  its  circulation  is  home 
delivered.  Do  not  count  on  outside  publications  reaching  Pontiac 
buying  families  because  seven  out  of  ten  of  the  Pontiac  Press  homes 
take  no  other  daily  newspaper.  Smart  advertisers  both  national  and 
retail  recognize  that  the  Pontiac  Press  leads  the  way  to  increased 
sales  volume. 

The  Poughkeepsie,  New  York,  Metropolitan  area  now  includes  all  of 
Dutchess  County.  Economic  stability  is  assured  bv  diversified  indus¬ 
trials  such  as  IBM  (employment  more  than  I0,000),  Western  Printing 
and  Lithographing,  Schatz-Federal  Bearings,  Daystrom  and  others. 
Also  prosperous  farming  area.  Your  distribution  and  sales  volume 
will  increase  by  use  of  the  Poughkeepsie  New  Yorker  with  68.9% 
coverage  of  rich  Dutchess  County. 

Call  any  one  of  our  offices  for  further  information. 


Scolaro,  Meeker  &  Scott,  Inc. 

NATIONAL  NEWSPAPER  REPRESENTATIVES 
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Flesch  to  Do  Column 
On  the  Lively  Arts 


By  James  L.  Collings 

The  man  who  told  the  country 
that  Johnny  can’t  read  is  now 
ready  to  tell  us  about  the  lively 
arts. 

Rudolf  Flesch,  of  course.  The 
Register  and  Tribune  Syndicate 
has  signed  him  to  start  a  three- 
a-week,  500-word  column  on 
April  6.  It’s  called  “Conversation 
Piece.” 

About  which  he  says:  “Three 
times  a  week  I’m  going  to  write 
in  this  space  about  things  I  like 
to  talk  about  —  books,  music, 
plays,  TV  shows,  new  ideas. 

Inlere<>ting  .Stuff 

“It’s  not  going  to  be  a  review 
column.  I’m  not  going  to  tell  you, 
with  an  air  of  authority,  whether 
a  new  book  or  play  is  good  or 
bad,  or  whether  you  should  spend 
$3.95  on  it  or  not. 

“I’m  just  going  to  write  about 
interesting  stuff  I  run  across, 
interesting  people,  interesting 
stories — things  I  read  or  hear 
about  and  would  like  to  tell 
someone  else.  .  .  .  I’m  not  going 
to  tell  you  breathlessly  about  all 
the  latest  fads  in  literature,  art, 
music  and  what  have  you.  Most 
of  these  things  leave  me  cold.  I 
can’t  stand  the  modem  kind  of 
story  that  stops  before  the  con¬ 
clusion  and  leaves  you  helplessly 
up  in  the  air. 


“I  like  a  plot,  I  like  music 
that  has  a  tune.  I  like  pictures 
where  you  can  tell  what’s  what 
and  which  is  right  side  up.  I 
like  plays  that  are  entertaining 
and  have  a  happy  ending,  rather 
than  stark  dramas  about  neu¬ 
rosis  and  decay  .  .  .” 

In  case  you’ve  forgotten  Mr. 
Flesch’s  background,  for  three 
years  he  was  a  consultant  to 
the  Associated  Press,  where  he 
conducted  a  readability  cam¬ 
paign  for  staffers.  In  1955  his 
book,  “Why  Johnny  Can’t  Read,” 
was  a  best-seller.  The  R&T  Syn¬ 
dicate  handled  serialization  of  it 
and  reports  it  ran  in  150  papers. 

The  author,  bom  in  Vienna, 
has  taught  at  New  York  Uni¬ 
versity,  lectured  in  India  and 
done  considerable  radio  pro¬ 
gram  research.  He  has  also 
written  several  books  on  the  ef¬ 
fective  use  of  English  in  writing 
and  speaking. 

*  «  * 

STILL  INSISTING 
John  Piei-otti,  ex-president  of 
the  National  Cartoonists  Society, 
was  asked  this  week  for  a 
followup  on  the  society’s  request 
to  newspapers  for  reprint  pay¬ 
ments.  The  request  was  made 
while  John  was  president. 

“There’s  nothing  new  to  re¬ 
port,”  he  said.  “We  are  still  in- 


Your  personalltT^s  sho^vin^! 

Nobody  wears  a  mask  for  George  Clark,  whose 
candid  camera  eye  sees  all  the  soft  spots,  kindly 
■’  ^  '  ^^kinks,tellingtimidities,and mirrormannerisms 

which  make  us  humans  so  human!  Millions  of 
fans  find  delirious  delight  in  the  personality 
parade,  gain  new  insight  into  folks  and  foihles  from  Clark's 

The  Neighbors 

the  popular  gag  panel  which  shows  people  as  they  are,  across 
suburban  fences,  in  commuter  stations,  at  the  corner  drugstore  and 
lunch  counters!  Drawn  with  warmth  and  winning  humor,  this 
cartoon  feature,  six  days  a  week,  attracts  eyes  and  readers,  gets 
maximum  mileage  from  small  space... has  following  in  every 
neighborhood,  in  every  age  group,  everywhere!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chicuffn  Trihunt>~]\c>w  Ynrk\etvs 

Mnc^  mhuntt  To,r,-r,  Chleatta 


sisting  that  the  papers  pay,  but 
it  takes  time  to  get  action.  We 
laid  off  during  the  Christmas 
holiday,  and  our  man  in  charge 
of  this,  Ben  Roth,  has  been  in 
South  America  and  just  got 
back. 

“At  any  rate,  we  believe  it’s 
a  matter  of  ethics  that  we  get 
paid.  That’s  what  we’re  inter¬ 
ested  in.  It’s  not  a  matter  of 
tradition  or  who  owns  the  copy¬ 
right.  We  don’t  care  about  the 
tradition  or  the  copyrights.  It 
just  isn’t  morally  right  for  the 
papers  to  use  an  artist’s  work 
without  paying  for  it.” 

• 

NANA,  ASNE 
Organizer  Dies 

San  Francisco 

Col.  Coring  Pickering,  70,  an 
organizer  of  the  North  American 
Newspaper  Alliance  and  a 
charter  member  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors,  died  March  11. 

Col.  Pickering  was  a  part 
owner  and  associate  editor  of 
the  old  Son  Francisco  Bulletin 
before  its  merger  into  the  Call- 
Bulletin.  He  helped  organize 
NANA  in  1922  and  served  as 
general  manager  of  that  syndi¬ 
cate. 

Death  of  the  veteran  of  both 
World  Wars  was  attributed  to 
a  heart  attack  suffered  at  his 
home  in  nearby  Woodside.  He  is 
survived  by  two  sons,  Alexander 
Pickering  of  San  Francisco  and 
Coring  Pickering  of  Port  Ken¬ 
nedy,  Pa. 

• 

Limited  Shield 

St.  Paul,  Minn. 

The  House  judiciary  commit¬ 
tee  of  the  Minnesota  Cegislature 
has  recommended  approval  of 
a  bill  to  protect  a  newsman  from 
revealing  his  sources  of  informa¬ 
tion.  A  reporter,  however,  would 
have  to  disclose  his  source  if 
ordered  after  an  appeal  to  the 
district  court. 


Herblock  Tells 
Art  Freedom 


use  "TAP€CO‘ 


Correeted  Typesetter  Tape 
For  All  Ceadiog 
Text  Features  ft  Fillers 
Special  Features 
Serializations 

Available  in 

"wpwa" 

Writ*  for  Predacflea  SchodsI* 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


EDITOR  ac 


Bbkkeley,  Calif. 

Enjoyment  of  complete  free¬ 
dom  of  expression  as  a  news¬ 
paper  cartoonist  was  reported 
by  Herbert  Block  in  addressing 
a  student  group  here  under 
Sigma  Delta  Chi  sponsorship. 

“I’m  not  required  to  do  any¬ 
thing  I  do  not  w'ant  to  do," 
Herblock  said  of  his  Washmgtn 
Post  and  Times-Herald  duties. 
The  editor  has  the  choice  of 
three  to  six  preliminary  sketches 
“but  there  is  tolerance  on  both 
sides,”  he  explained. 

During  the  1952  presidential 
campaign  he  took  a  few  days  off 
to  do  some  cartoons  for  a  syn¬ 
dicate  which  did  not  appear  in 
the  paper,  Herblock  said,  when 
asked  if  that  period  was  not  an 
exception  in  the  editorial  cartoon 
freedom  era.  This  was  the  only 
time  he  recalled  the  Post  en¬ 
dorsing  a  candidate,  Herblock 
observed. 

Herblock’s  preference  is  for 
editorial  page  rather  than  page 
one  position,  he  said  in  response 
to  a  question  from  Hal 
O’Flaherty,  now  retired  and  a 
former  associate  in  Chicago. 

• 

Apology  to  Press 
From  Church  Council 

Albany,  N.  T 

The  New  York  State  Council 
of  Churches,  after  having  de¬ 
clared  that  “much  of  the  press 
would  become  thoroughly  ine 
sponsible”  if  reporters  were 
granted  immunity  from  prosecu¬ 
tion  when  they  refuse  to  iden¬ 
tify  news  sources,  had  a  second 
thought  on  the  subject. 

A  few  days  after  issuing  the 
pronouncement,  the  council  with¬ 
drew  it,  and  in  a  memoranduni 
to  the  press  room  at  the  State 
Capitol,  said:  “Of  course,  we 
did  not  mean  this  and  did  not 
mean  to  say  it.  It  was  hurried, 
careless  and  loose  phrasing. 
apologize  for  it.” 


Authority  on  Space 

CLEVELA.VC 

The  Department  of  the  Air 
Force  has  informed  the  Clw 
land  Plain  Dealer  that  it  has  had 
400  Air  Force  base  and  unit 
new.spapers  throughout  the 
woi'lci  reprint  a  series  of  Pla® 
Dealer  articles  on  the  subjert 
“Project — Man  in  Space.”  M'® 
Josephine  Robertson,  medical 
writer  of  the  Plain  Dealer,  wrote 
the  series  recently  on  the  lOtb 
anniversary  of  space  medicmt 
The  stories  told  of  the  problem-' 
to  be  encountered  in  Americas 
exploration  of  space. 
PUBLISHER  for  March  28,  1959 
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in  Ohio's  rich  Miami  Falley- 


DAYTON  PATTY  NEWS 

/ 

-blanketing  a  billion  dollar 
market-and 

SPRINGFIELD  NEWS-SUN 

will  distribute 

Parade 

starting  Sunday,  May  3 

The  Dayton  Daily  News  and  the  Springfield  News-Sun  completely  dominate  their  respective 
metropolitan  county  areas— markets  in  which  family  coverage  of  other  syndicated  Sunday  magazines 
is  less  than  2%! 

Both  markets  are  rich  in  retail  sales — Dayton  ranking  40th  in  the  United  States,  ahead  of  such  major 
markets  as  Toledo,  Birmingham,  Omaha  and  Richmond.  Parade  is  now  distributed  to  9,000,000 
homes  through  more  than  60  fine  newspapers  in  key  market  areas. 

Pages 

Sunday  Magazine  “X’L_2 16 

Parade _ 21 1 

Sunday  Magazine  “Y’!_136 
Sunday  Magazine  “Z’2_  118 


Both  nncspapers  naltonaI!y  represented  hy  Sawyer-FeriusonM's/ker  Company 

There's  a  Parade  i 
success  story  in  these 
First  Quarter  '59 
ad  page  figures,  too:  / 
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Folliard 

(Continued  from  page  13) 


in  his  native  Washington,  D.  C., 
in  which  he  grew  up,  although 
he  was  bom  in  Georgetown.  It 
has  produced  some  of  the  Capi¬ 
tal’s  outstanding  citizens — and 
others.  Eddie’s  casual  claiming 
it  as  his  birthplace  endears  him 
to  Washing^nians,  surfeited 
with  phoniness  in  high  and  low 
places.  As  a  matter  of  fact,  the 
area  has  been  modernized.  The 
State  Department’s  massive 
building  and  some  other  govern¬ 
ment  agencies  are  housed  there. 
“Why,”  Eddie  enthuses,  “it  now 
has  diplomatic  status :  they  don’t 
ask  what  is  going  on  in  the  State 
Department,  they  ask  what’s 
doing  in  Foggy  Bottom!  It’s  as 
famous  as  Whitehall.” 

There  are  no  tries  for  dra¬ 
matic  effect  in  Folliard’s  appear¬ 
ance,  action,  or  bearing.  A  tall, 
fifty-ish,  gangling  man  he  habit¬ 
ually  meets  persons  and  subjects 
with  an  intense,  prying  look  that 
inevitably  breaks  into  a  broad, 
boyish  smile.  “He  impresses 
everybody  as  one  who  isn’t  try¬ 
ing  to  impress  anybody,”  a  col¬ 
league  put  it.  Removing  that 
distraction  helps  interviews  run 
smoothly. 

Mental  File 

Folliard  doesn’t  imbibe  but  he 
makes  the  cocktail  circuit,  selec¬ 
tively  :  when  newsworthy  charac¬ 
ters  are  mingling.  The  social 
aspects  leave  him  cold;  under¬ 
standably,  after  more  than  35 
years  of  the  unchanging  routine 
of  the  typical  Washing^ton 
wallow.  An  exception  is  the 
Gridiron  Club  season.  Long  a 
member  of  the  Club  he  has  filled 
offices,  including  one  year  as 
President.  In  former  years  he 
was  active  in  the  National  Press 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia., 

To  liesp  In  touch  with  marketing, 
advcrtiting,  publishing  and  graphic 
arts  in  Australia  read 
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Annual  Subscription  to  U.  S.  $8 
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Club  as  well.  He  still  calls 
around  occasionally. 

A  mental  file  of  scope  and 
detail  that  is  the  envy  of  col¬ 
leagues  provides  the  peg  on 
which  he  hangs  many  stories. 
This  plus  the  library  of  the 
Washing^ton  Post  and  Times- 
Herald  packs  facts,  names,  dates, 
and  places  into  his  writings.  For 
example,  the  visit  of  President 
Eisenhower  to  the  National 
Press  Club,  Jan.  14.  Most  ad¬ 
vance  stories  led  with  the  fact, 
often  printed  before,  that  Ike 
didn’t  join  the  Club  as  most  of 
his  recent  predecessors  had.  Or 
they  forecast  political  announce¬ 
ments. 

Folliard’s  story  on  the  morn¬ 
ing  of  the  Presidential  luncheon 
led  off: 

“When  President  Eisenhower 
goes  to  the  National  Press  Club 
for  lunch  today,  some  of  the 
old-timers  will  be  remembering 
things  he  said  on  his  last  visit 
there  in  1948 — things  that  may 
have  been  sincere  but  turned  out 
to  be  very  bad  history.  He  talked 
on  that  occasion — Feb.  6,  1948 — 
about  what  he  calls  the  ideal 
retirement:  ‘Put  a  chair  on  the 
porch,  sit  in  it  for  six  months, 
then  begin  to  rock  slowly.’  ” 

Ed’s  prediction  came  true. 
An  old-timer  reminded  Ike. 
Folliard  personally  saw  to  that. 
Asked  what  resurrected  the  bad 
forecast  of  1948,  the  newsman 
answered:  “I  attended  that 
luncheon.”  (He  was  there  when 
it  happened,  you  see,  so  why 
shouldn’t  he  remember  it?  It  was 
only  11  years  ago!) 

He  Asks  Questions 

In  the  Folliard  practice  ask¬ 
ing  questions  at  press  confer¬ 
ence  is  a  way  to  develop  news 
for  publication.  Reporters  who 
have  not  worked  in  Washington 
would  consider  that  statement 
too  commonplace  to  warrant 
mention.  But  those  who  have 
attended  White  House  confer¬ 
ences  will  grasp  the  import. 
Since  metropolitan  newspapers 
began  printing  the  names  and 
newspapers  of  those  querying 
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the  President  the  element  of  free 
publicity  for  inquisitor  and  pub¬ 
lication  has  permeated  too  many 
of  the  questions.  Since  Secre¬ 
tary  James  C.  Hagerty  put  the 
conferences  on  television,  the 
magnet  of  the  camera’s  red  eye 
has  been  utterly  irresistible.  Ex¬ 
amination  of  the  transcripts  will 
show  that  a  few  newspapers 
make  certain  that  their  staffers 
ask  at  least  one  question  for  the 
record  at  each  conference.  There 
are  reporters  who  battle  for  the 
chance  to  be  identified  and,  as 
the  cameras  continue  to  roll,  put 
inquiries  as  broad  as  the  water 
front  and,  it  is  suspected,  don’t 
provide  a  printed  line  for  any 
publication. 

Although  he  is  one  of  the  most 
prolific  producers  of  White 
House  copy,  Folliard  asked  ex¬ 
actly  six  questions  at  Presi¬ 
dential  conferences  in  all  of 
1957.  As  have  predecessors  over 
a  score  of  years,  Mr.  Eisen¬ 
hower  often  addresses  Folliard 
as  “Ed.”  It’s  a  compliment  any 
newspaperman  would  welcome. 
But  it  isn’t  intended  as  patron¬ 
izing  treatment,  nor  does  it 
work  out  that  way.  When  Ike 
was  lamenting  failure  of  con¬ 
gress  to  pass  a  school  aid  bill 
and  blaming  sources  beyond 
White  House  control,  Folliard 
cut  in  to  say: 

“Mr.  President,  as  I  under¬ 
stand  it,  just  before  the  House 
killed  the  school  bill,  the  Demo¬ 
crats  came  around  to  the  support 
of  the  Administration’s  bill.  They 
were  willing  to  go  along  with 
your  bill;  and  their  complaint  is 
that  you  failed  to  go  to  bat  for 
the  legislation,  so  to  speak.” 

That  time,  “Ed”  became  “Mr. 
Folliard.”  'The  President  re¬ 
sponded:  “I  never  heard  that, 
Mr.  Folliard.  If  that  is  true, 
why  you  are  telling  me  some¬ 
thing  I  never  heard.” 

‘“rhey  say  if  you  had  spoken 
up  for  the  legrislation  it  would 
have  passed,”  Folliard  pressed. 

The  President  said  he  had 
spoken  up  several  times  and  had 
accepted  two  compromises.  He 
made  news  then  by  announcing 
the  bill  would  go  to  Capitol  Hill 
again. 

No  needier,  Folliard  neverthe¬ 
less  does  not  hesitate  to  test  the 
widely-advertised  Presidential 
temper  when  a  story  is  budding. 
Here  is  one  of  the  six  the  re¬ 
porter  considered  necessary  to 
ask  in  a  productive  year:  “Mr. 
President.  Some  pretty  harsh 
things  have  been  said  about  you 
recently.  One  congressman, 
Bailey  of  West  Virginia,  used 
against  you  what  Mr.  Theodore 
Roosevelt  used  to  call  ‘a  short 
and  ugly  word.’  How  does  a  man 
in  your  position  feel  about  that? 
Do  you  have  any  philosophy?” 

Ike  calmly  referred  Ed  to  the 
second  term  of  George  Washing- 
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ton  and  the  things  that  werenij 
about  the  First  President  C(». 
sideration  of  the  attacks  maik 
on  “the  greatest  human  tk 
English-speaking  race  has  pm. 
duced,”  said  Mr.  Eisenhovs 
“make  me  quite  philosoiiri 
about  it.” 

Among  the  Owners 

The  newspaper  reading  publit 
is  not  aware  of  it,  perhaps,  but 
the  great  bulk  of  White  Hoa* 
news  has  its  origin  in  Jii 
Haggerty’s  daily  conferences  a 
mid-morning.  Away  from  & 
kleig  lights,  the  cameras  ml 
the  mikes,  the  regulars  who  it 
tend  these  sessions  have  no  prob 
lem  keeping  the  q.  and  a.  on  tbt 
legfitimate  news  beam.  Anoryia 
ity  becomes  their  welcome  sDj. 
Folliard  rarely  misses  one  i 
these. 

Like  many  of  his  associata 
Eddie  is  one  of  the  owners  i 
the  Post  and  Times-Herald,  Et- 
gene  Meyer  had  intended  to  lean 
shares  of  stock  to  employes 
who  had  long  been  with  tbe 
company  under  his  direction.  He 
changed  his  mind  about  be 
queathing  this  gift  in  his  viB, 
and,  in  1955  made  a  generous 
distribution,  notiflying  those  oi 
duty  of  their  good  fortune,  mail¬ 
ing  special  delivery  letters  to 
those  off  duty. 

On  June  19,  1955,  the  grateful 
employees  gathered  to  say  thdr 
thanks  to  Mr.  Meyer.  Folliard 
was  chosen  to  speak  their  senti¬ 
ments.  His  Irish  sense  of  humor 
asserted  itself  in  the  openinf 
line: 

“Well,  you  never  know.  You 
come  downtown  a  wage  earner 
and  you  go  home  a  capitalist" 

• 

2  New  Shoppers 

Oregon  City,  Ore. 

Two  new  shopping  papers 
have  made  their  bow  in  recent 
weeks  in  Oregon.  One  is  Spot¬ 
light,  a  sister  publication  of  the 
daily  Enterprise-Courier.  It  is 
published  on  Thursdays  for  lb 
000  homes  distribution.  Another 
is  the  Newherg  News,  estab¬ 
lished  by  Jack  Hartnett,  for¬ 
merly  advertising  manager  « 
the  Newberg  Graphic,  and 
Charles  Cullen,  who  has  been 
managing  a  large  retail  store. 


Newsprint  Use  Up 

Consumption  of  newsprint^ 
on  the  rise  again  in  the  UniW 
States.  In  the  first  two  months 
of  1959,  the  tonnage  used  by 
newspapers  was  estimated 
779,369,  a  3.8  percent  increase 
over  the  figure  for  the  same 
period  in  1958.  The  February  '^ 
crease  was  5.4  percent.  Mills 
have  maintained  their  1958  rate 
of  production. 
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YOUR  BEST 
CUSTOMERS 
wm  BE 
ATTENOING 
THE  ANPA 
CONVENTION’^ 

IN... 

EDITOR  & 

PUBLISHER’S 
TWO  BIG 

CONVENTION 
ISSUES 

No  other  single  event  in  the  newspaper  year  draws  the  concentrated  attention  of  the 
whole  newspaper  industry  like  the  annual  ANPA  Convention.  Here  the  top  newspaper¬ 
men  in  the  country  put  their  heads  together  to  draft  plans  and  policies  for  the  coming 
year  .  .  .  make  plans  that  will  affect  newspapermen  and  advertisers  everywhere. 


Naturally,  newspapermen,  advertisers,  and  agencies  all  will  be  watching  developments 
closely  ...  in  the  only  way  they  can — through  Editor  &  Publisher’s  two  big  Convention 
Issues : 


PRE-CONVENTION  ISSUE— APRIL  18.  Contains  complete  program  of  events,  activities  and  meet¬ 
ings,  names  and  hotel  addresses  of  everyone  attending.  This  issue  will  be  distributed  at  the 
Convention,  will  get  top  readership  among  newspaper  executives,  advertisers,  agencies.  Space 
reservations  by  April  1;  copy  deadline,  April  8. 

CONVENTION  ISSUE— APRIL  25.  (With  a  special  "bulldog"  edition  to  be  distributed  at  the  Con¬ 
vention  Thursday,  April  23.)  This  issue  will  contain  Convention  proceedings,  conference  results, 
complete  coverage  of  all  sessions,  texts  of  speeches,  etc.  Required  reading  for  all  advertisers 
and  agencies  who  use  newspapers,  as  well  as  newspaper  executives  at  home  and  at  the  con¬ 
vention.  Forms  close  April  15;  make  space  reservations  by  April  8. 

Either  of  these  Convention  Issues  will  deliver  concentrated,  high-interest  readership  to 
your  ad.  Why  not  plan  to  use  them  both?  Reserve  your  space  today.  Rates:  Full  page, 
$510 ;  half-page,  $290 ;  quarter-page,  $165 ;  eighth-page,  $105  ...  or,  regular  contract 
rates  apply. 

EDITOR  &  PUBLISHER 
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Feb.LinageUp 
4.1%  as  Most 
Groups  Gain 


FEBRUARY  Newspaper  Linage — 52  Cities 


(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  MeaauremenU) 


Total  Advertising 


Total  newspaper  advertising 
linage  measured  in  52  cities  by 
Media  Records  shows  an  in¬ 
crease. 

Total  February  linage  hit  196,- 
095,753  for  a  4.1%  gain  over 
the  188,297,172  lines  tallied  in 
February  of  1958.  Linage  for 
the  year  to  date  is  up  1.1%. 

With  the  exception  of  General, 
off  2.6%,  and  Automotive,  down 
12.6%,  the  linage  picture  bright¬ 
ened  during  the  month  of  Feb¬ 
ruary  with  gains  made  in  the 
five  remaining  classifications  as 
follows:  Display,  2.1%;  Classi¬ 
fied,  10.6%;  Retail,  4.6%;  De¬ 
partment  Store,  2.3%;  and  Fi¬ 
nancial,  12.3%. 

For  the  year  to  date.  Display 
w’as  off  1%;  Classified  up  7.6%; 
Retail  up  1.4% ;  Department 
Store  up  0.1%;  General  down 
4.1%;  Automotive  down  18.9%; 
and  Financial  up  5.3%. 

City-by-city  figures  follow: 


Display 


Classified 


Department  Store 


Year  to  date  .... 
General 


Year  to  date  .... 

Automotive 

February  . 

January  . 

Year  to  date  .... 

Financial 

February  . 

January  . 

Year  to  date  .... 


1959 

1958 

%  of 

E&P 

Linage 

Linage 

1958 

Index 

196,095,763 

188,297,172 

104.1 

99.1 

193,624,738 

197,122,809 

98.2 

96.8 

389,620,491 

385,419,981 

101.1 

97.9 

146,363,303 

142,401,030 

102.1 

98.2 

141,786,518 

147,746,656 

96.0 

95.8 

287,139,821 

290,147,686 

99.0 

97.2 

60,742,450 

46,896,142 

110.6 

101.9 

51,738,220 

49,376,163 

104.8 

99.9 

102,480,670 

95,272,296 

107.6 

100.9 

104,975,948 

100,341,830 

104.6 

100.8 

105,154,877 

106,940,506 

98.3 

100.7 

210,130,825 

207,282,336 

101.4 

100.8 

36,622,906 

35,808,222 

102.3 

97.4 

37,479,517 

38,195,660 

98.1 

96.1 

74,102,423 

74,003,882 

100.1 

97.2 

27,607,240 

28,355,001 

97.4 

95.4 

22,058,087 

23,431,000 

94.1 

88.8 

49,665,327 

61,786,001 

95.9 

94.3 

9,171,824 

10,499,178 

87.4 

76.1 

8,853,041 

11,732,501 

75.5 

75.3 

18,024,865 

22,231,679 

81.1 

75.8 

3,598,291 

3,205,021 

112.3 

121.1 

5,720,513 

5,642,649 

101.4 

112.6 

9,318.804 

8,847,670 

105.3 

115.9 

1959  Dil 
DENVER,  COLO. 

Rocky  Mt.  News-m  1, 368,929  1,258  Ml 
I'Rocky  Mt. 

Newa-S  .  326,230  401, IM 

Poet-e  .  1,744,809  1,671,081 

fPost-S  .  685,323  715471 


1959  1958 

AKRON,  OHIO 

Beacon  Journal-e  .  1,812,674  1,802,200 

IBeacon  Journal-S  759,220  703,138 


IMPORTANT  NOTICE 


Except  where  other  figrures  are  spe¬ 


cifically  shown,  the  following  footnotes  ^jbune-m 


1959 

CHICAGO,  ILL. 


apply  to  Media  Records,  February,  1959 
Linages : 


Tribune-S  - 

tDaily  News-e 


_  2,406,063  2,144,439 

. ...  1,258,751  1,156,658 


Grand  Total  ....  2,571,894  2,510,338  AMERICAN  American-e  . 


ALBANY.  N.  Y. 

Knickerbocker- 

News-e  .  1,016,936  984,135 

Times  Union-m  . .  773,439  728,626 

•Times  Union-S  ..  474,276  408,976 


•American-S  .  296,894 


•Ir^  39.771  lines  FAMILY  .....  1.032.082  1.001.140 


Grand  Total _  2,264,651  2,121,737 


WEEKLY. 

tincludes  67,835  lines  THIS  WEEK, 
iincludes  61,963  lines  PARADE, 
tincludes  94,857  lines  WEEKEND 
MAGAZINE. 


ALBUQUERQUE,  N.  M. 

Journal-m  .  1,136,467  1,037,552 

IJournal-S  .  399,881  343,108 

Tribune-e  .  1,120,263  1.029,794 


Grand  Total _  2.656,611  2.410.454 


ATLANTA,  GA. 

Constitution-m  _  1,399,630  1,278,064 


Joumal-e  .  1,786,084  1,662,488 

Journal  & 


O)n3titution-S  . 

.  826,576 

750,939 

Grand  Total  . . . 

.  4,012.290 

3,691,491 

ATLANTIC  CITY.  N. 

J. 

Press-m  . 

.  670,293 

528.874 

••Press-S  . 

.  180,758 

80,720 

Grand  Total  . . . 

.  1851,051 

609,594 

BALTIMORE,  MD. 

•American-S  . . . . 

. .  629.673 

625.537 

News-Post-e . 

.  1,097,183 

1,060.895 

Sun-m  . 

,.  1,046,850 

962,228 

3un>e  . 

.  1,664,389 

1,680,362 

tSun-S . 

, .  1,212,853 

1.074,465 

Grand  Total  . . , 

. .  5.550,948 

6.203,477 

BEAVER  VALLEY,  PA. 

Beaver  Valley 
Times-e  .  696,544 


BINGHAMTON.  N.  Y. 

Press-e  .  1,039,683  1,005,010 

IPress-S  .  270,506  256.649 

3un-m  .  310,102  321,023 


Grand  Total _  1,620,291  1,682,682 


BIRMINGHAM,  ALA. 

Post-Herald-m _  833.427  912,474 

News-e .  1,581,518  1,469,636 

tNews-S  .  667,724  626,819 


Grand  Total _  3,082,669  3,008.829 

NOTE:  Part  run  aidv.  included: 
News-e  1959—1,581,6113  (39,870).  1968— 
1,469,536  (18,099). 


1959 

1958 

BOISE, 

IDAHO 

Statesman-m  . 

755,098 

**Statesman-S  _ _ 

174,162 

Grand  Total  .... 

929,260 

NOTE:  The  Statesman  is 

I  sold  in 

Combination  mom. 

and  eve. 

linage  of 

one  edition  only  (morn.)  is  shown. 

BOSTON 

,  MASS. 

American-e  . 

607,856 

635,067 

Record-m  . 

625,049 

612,765 

•Advertiser-S  _ _ 

254,668 

277,080 

Globe-e  . 

1,244,878 

1,134,384 

Globe-m  . 

1,161,099 

1,011,427 

Globe-S  . 

1,044,309 

895,424 

Herald-m  . 

1,264,052 

1,170,912 

tHerald-S  . 

1,075,645 

1,024,130 

Traveler-e  . 

1,274,050 

1,240,181 

Grand  Total  .... 

8,451,606 

7,901,360 

BUFFALO.  N.  Y. 

(k)urier  Express-m 

797,341 

738,558 

Elxpress-S  . 

863,112 

709,103 

Evening  News-e  . . 

1,1839,750 

1,700,925 

Grand  Total  .... 

3,500,203 

3,148,586 

CAMDEN.  N.  J. 

Courier-Post-e  . . . 

1,017,737 

828.053 

CHARLESTON.  W.  VA. 

Mail-e  . 

834,386 

665,827 

Mail-S  . 

245,987 

Gazette-m  . 

853,810 

816,781 

Gazette-S  . 

240,687 

fGazette-Mail-S 

294,220 

Grand  Total  . . . . 

1,982,416 

1,969.282 

CHARLOTTE.  N.  C 

^fews>e  . 

903,152 

892,965 

Observer-m  . 

1,301,720 

1,153,263 

tObserver-S  . 

442,872 

4418,876 

NOTE :  Part  run  adv.  included :  1959 
—2,406,063  (472,721):  1,258,751  (648,- 
129):  296,894  (197,858).  1958—2,144,439 
(427,382):  1,156,6513  (622,371):  290,157 
(183,861). 


CINCTNNATI,  OHIO  Star-Te 

•1959  1958  |Star-T 

En<iuirer-m  .  1,719,926  1,575,968  Press-e 

t*Einquirer-S  .  1,783,806  1,128,265  Press-S 

Post  &  Times- 

Star-e  .  1,445,436  Gran 


1,063.511 

1,032,676 


CLEVELAND.  OHIO 
«ler-m  ...  1,774,565  1,616,123 

Dealer-S..  1,461,083  1.367,679 


Grand  Total  — . 

4,125,288 

4.04t,«is 

DES  MOINES.  IOWA 

Register-m  . 

566,656 

53I,I»S 

Tribune-e  . 

741,065 

746.884 

tRegister-S  . 

483,900 

4J7.1« 

Grand  Total  .... 

1,791,621 

1.718.(m 

DETROIT.  MICH. 

Free  Press-m  .... 

1,112,830 

1.077,87 

{Free  Press-S  .... 

332,863 

357,38 

News-e  .  1,766,075 

1.713,88 

tNews-S  . 

897,924 

888.4U 

Times-e  . 

834,665 

811,01! 

•Times-S  . 

282,738 

313,08 

Grand  Total  .... 

5,227,095 

5,162,17! 

DULUTH.  MINN. 

Herald-e  . 

725,431 

697.87 

News-Tribune-m  . . 

520,012 

486,12i 

News-Tribune-S  . . 

365,017 

354,14! 

Grand  Total  .... 

1,610,460 

1,519,78 

ELMIRA 

,  MINN. 

Advertiser-m  . 

284,997 

270.87 

Star  Gazette-e  . . . 

673,993 

671,811 

•♦Telegram-S  .... 

228,843 

192,07(1 

Grand  Total  .... 

1,187,833 

1.134,77! 

EL  PASO.  TEX. 

rimes-m  . 

1,143,975 

1,057,83 

•Times-S  . 

3137,811 

381,87 

Herald- Post-e  .... 

1,220.276 

1,169,881 

Grand  Total  .... 

2,752,062 

2,608,51! 

ERIE 

PA. 

News-m  . 

864,654 

880,590 

Pimes-e  . 

933,552 

942.660 

|Times-News  . 

361,608 

337,78 

Grand  Total  .... 

2,159,814 

2,161.006 

FOND  DU 

LAC,  WIS 

Commonwealth 

Reporter-e  . 

509.501 

579,357 

FORT  WAYNE,  IND. 

Journal  Gazette-m 

967,071 

943,303 

iJournal  Gazette-S 

419,674 

378,83 

News  Sentinel-e  . . 

1,261.875 

1,303,366 

Grand  Total  .... 

2,638,620 

2,625.281 

FORT  WORTH.  TEXAS 

Star-Telegram-m  . 

820,307 

749,854 

Star-Telegram-e  . . 

1,532,664 

1,349,853 

IStar-Telegram-S  . 

685,792 

591,28 

Press-e  . 

409,613 

387,436 

Press-S  . 

117,687 

129,383 

Grand  Total  . . . . 

3,466.063 

3.207,766 

FRESNO 

1,  CALIF. 

Bee-e  . 

1.180.750 

1.064.970 

5Bee-S  . 

489,778 

491.723 

Grand  ToUl _  1,670,52  8  1,556,19! 


•■ess-e  .  2,208,937  2.049,154  post-Tribune-e  . 

Grand  Total  ....  6,155,027  5.785,811  “Po^t-Tribun^S 


GARY.  IND. 
e  ...  1,201,576  1.091,991 
.ewS  .  266,426  183.«< 


COLUMBUS,  OHIO 

Dispatch-e  .  1,664,658  1,546,175 

Dispatch-S  .  793,717  892,525 

Citizen-e  .  545,154  602,1361 

fCitizen-S  .  222,3.59  277,762 

Ohio  State 

Journal-m  .  569,606  674,171 

Star-w  .  51,650  51,156 


1,4  68.002  1,275,215 


Grand  Total _  3,847,144  3,944,650 

NOTE:  (♦)  Dispatch,  Citizen  and 
Journal  on  strike  February  27  &  28, 


92,625  GLENS  FALLS,  N.  Y. 

02,1361  Post-Star  .  503.037  480, 4« 

77,762  (See  Note)  , 

NOTE:  Post-Star  Morning  sold  » 
74,171  combination  with  Times  Evening.  US' 
51,156  age  of  one  edition,  Post-Star  Mominj, 
-  only  is  given. 


GRAND  RAPIDS.  MICH.  „ 
Press-e .  1,721,705  1.622, 1» 


1959  were  also  affected  by  strike. 
DALLAS,  TEX. 


HAMMOND.  IND. 

Times-e  .  992,489  9«.|| 

Times-S  .  368,930  355,41« 


Grand  Total _  1,351,419  1.339.H0 


•Times  Herald-S 


Grand  Total  . . 


582,436  597,304 

4,870,388  4,522,301 


DAYTON,  OHIO 


HARRISBURG,  PA. 

1959  ’I*” 

Patriot-m  .  1,117,797  1.010, 4« 

SPatriot  News-S  . .  343.353  28*.* 


1,596,860..  1,596,938 
562,624  522,237 


Grand  Total _  2,647,744  2.495,104 


Grand  Total _  1,461,160 

NOTE:  (•)  Evening  News  ra'^**  E 
same  amount  of  advertising  M  *" 


..  3,616,5182  3,611,179  Morning  Patriot. 
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1959  1958 

HARTFORD,  CONN. 

Counmt-m  .  755,407  8*5,852 

.  665,569  633,096 

. . .  1,628,952  1,742,819 

Grand  Total  ....  3,049,928  3.211.767 

HAVERHILL,  MASS. 

Journal-e  .  312,842 

HONOLULU.  T.  H. 

Advertiaer-m  . 

Advertiser-S  .  350.275 

|SUr  Bulletin-e  ..  1,268,584 

Grand  Total  . . , .  2,033,221 

HOUSTON,  TEXAS 

Chii)nicle.€  .  1,953,369  1,957,104 

•Chronicle-S  .  848,150  1,005,155 

Poet-m .  1,697,565  1.669,932 

tPost-S  .  695.442  580,421 

Preaa-e  .  643,555  619,468 

Grand  ToUl _  5,838.081  5,832,080 

NOTC:  Part  run  adv.  included: 
Chronicle-e  1959—1.953.369  (90,877). 

1958—1,957.104  (  84,872). 

INDIANAPOLIS.  IND. 

News-e  .  1,503,104  1,427,453 

5tar-m .  1,357,198  1,364,668 

tStar-S  .  824,875  823,127 

PimeM  .  725,424  858,271 

ITimes-S  .  247,607  255,225 

Grand  Total  ....  4,658,208  4,728,744 

JACKSON,  MISS. 

Garion  Ledger-m  .  682,451  597,840 

fClarion  Lediter 

£  News-S  .  .306..541  353.314 

Daily  News^e  ....  561,148  495,346 

State  Time»-e  ....  442.1809  524,582 

State  Times-S  _  1.37,926  128.507 

Grand  Total _  2,130,875  2,099,589 

JACKSONVILLE,  FLA. 
Times-Union-m  ...  1,590.307  1,424,325 

ITimes-Union-S  ..  672,017  563,768 

Grand  Total _  2,262,324  1,988,093 

JERSEY  riTY,  N.  J. 

Jeney  Journal-e  .  859,353  853,076 

NOTE;  Part  run  adv.  included: 
Jersey  Journal-e  1959 — 859,353  (140,- 
826).  1958—853.076  (133,47  5). 


1959  1958 

KANSAS  aTY.  MO. 

SUr-e  .  1,283,178  1,220,443 

tStar-S  .  809,799  697,410 

Times-m  .  1,428.333  1,361,707 

Grand  ToUl _  3,521,810  3,279,560 

KNOXVILLE,  TENN. 

Joumal-m  .  442,097  424,084 

New»-Sentinel-e  . .  653,619  786,260 

|News-Sentinel-S  .  327,068  321,450 

Grand  Total  ....  1,622,784  1,531,794 

LAWRENCE.  MASS. 

Tribune  (Sec  Note)  772,984  728,773 

NOTE:  Tribune  EveninK  and  E^le 
Morning  are  sold  only  in  combination. 
Lina^  of  one  edition.  Tribune  Evening 
only  is  shown. 

LITTLE  ROCK,  ARK. 

Gazette-m  .  789,662  730,351 

{Arkansas 

Gazette-S  .  400,972  360,434 

Grand  Total _  1,190,634  1,090,785 

LONG  BEACH.  CAUF. 
Independent-m  ...  1,487,116  1,551,640 

{Indei>endent 

Press-TeleRram-S  600,526  515,143 

Press-Telegram-e  .  1,516,643  1,560,144 

Grand  Total _  3,604,285  3,626,927 

NOTE :  Part  run  adv.  included :  In¬ 
dependent-m  1959 — 1,487,116  (164,169). 
1958—  1,551,640  (178.829).  Independent 
Pi  ess-Telejjram-S  1959  -600.526.  1958 — 
515,143.  Press-Tele«ram-e  19.59-1.516,- 
643  (164.169).  1958—1,560,144  (178,- 

829). 

LONG  ISLAND.  N.  Y. 

Newsday — 

SufTolk-e  .  1,547,283  1,394.205 

Newsday — 

Nassau-e  .  1,766,483  1,674.843 

Grand  Total _  3,313,766  3,069,048 

LOS  ANGELES.  CALIF. 

Examiner-m  .  1,478,773  1,372,530 

•Exnminer-S  .  872,291  830,524 

Times-m  .  3.065.130  2.631.539 

(Times-S  .  2,326,306  1,879,220 

Herald-^press-e  ..1,074,666  1,071,706 


Mirror-News-e 


1959 

..  1,046,187 


Grand  Total  ....  9.863,868  8,782,072 
NOTE:  Part  run  adv.  included: 
Times-S  1959—2.326,306  (661,409).  1958 
—1,879.220  (457,225).  Mirror-News-e 

1959—1,046,187.  1958—976,653. 

LOUISVILLE.  KY. 

Courier  Joumal-m  1,208,073  1,100.805 

Courier  Joumal-S.  649,026  704,622 

Times-e  .  1,333,693  1,276,700 

Grand  Total _  3,240,792  3,082,127 

LOWELL.  MASS. 

Sun-e  .  522,314  637,729 

••Sun-S  .  180,875  151,482 

Grand  Total _  703,189  689,211 

LYNN.  MASS. 

Item-e  .  645,117  638,222 

MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  1,490,283  1,506,243 

tCommercial 

Appeal-S .  705,642  661,489 

Pre3»-Scimitar-e  . .  998,358  927,548 

Grand  Total _  3,194,183  3,095,285 

MERIDEN,  CONN. 

Record  Journal  . . .  599,057  555,517 

(See  Note) 

NOTE:  Record  Mominjt  and  Journal 
Evening;  are  sold  only  in  combination 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 

MIAMI,  FLA. 

Herald-m  .  3,339,630  3.204.2.59 

{Herald-S  .  1.629.004  1,430,230 

News-e  .  1,264.213  1,399,271 

tNews-S  .  483,129  554,974 


1454  145A 

MINNEAPOUS,  MINN. 

Tribune-m  .  1,243,680  1,081,728 

Star-e  .  1,941,171  1,822,600 

tTribune-S  .  S85.245  916,915 

Grand  Total _  4,070,096  3,821,243 

NOTE:  Part  run  adv.  included;  1969 
-1.941,171  (120,208).  1958  —  1,822,600 
(108,070). 

MODESTO.  CALIF. 

Bee-e  .  .592,012  700.171 

{Bee-S  .  213,441 

Grand  Total _  805,453  700,171 

MONTREAL.  CANADA 


2,331,467  2.084,.323 
1,267.293  1,248..309 
2,219,652  1,926,878 

130.566  147,742 


Grand  Total _  6,715.976  6.588.734 

NOTE:  Part  run  adv.  included:  Hcr- 
ald-m  1959—3.3.39,630  (68.929).  19618  - 
3,204.259  (72.880).  Herald-S  1969-1,- 

629.004  (148,408).  1958  —  1,430,2.30 

(169,708). 

MILWAUKEE.  WIS. 

Sentinel-m  .  859,636  892,687 

"Sentinel-S  .  243,922  302,103 

Joumal-e  .  2,413,649  2,342,885 

tJoumal-S  .  1,248,978  1,202,049 

Grand  Total _  4,766.185  4,739,724 


t*Star-e  . 

Gazette-m  . 

La  Presae-e  ...... 

La  Patrie-S  . 

Le  Petit  Joumal-S 


Grand  Total  ....  6,122,165  6.699.220 
NOTE:  (*)  Includes  Weekend  Maga¬ 
zine  linage. 

MUNCIE,  IND. 

Press-e  .  589,084  628,333 

Star-m  .  596,357  623,239 

♦•Star-S  .  256,657  236,486 

Grand  Total _  1,441.098  1,487,058 

NASHVILLE.  TENN. 

Banner-e  .  1,023.5418  986,611 

Tennessean-m  ....  1,023,861  986,664 

Tennessean-S  ....  502,509  518,936 


NEW  HAVEN.  CONN. 
Journal  0>urier-m  322,820  ' 

Register-e  .  1,173,624  l,i 

••Register-S  .  623,347  ' 

Grand  Total _ 2,119,791  l.S 

NEW  LONDON,  CONN. 
Day-e  .  770,151  1 

NEW  ORLEANS,  LA. 
Times-Picayune-m  2,050,098  2.( 
t*Times- 

Picayune-S  .  783,936  ' 

Item-e  .  ! 

Item-S  .  1 

States  &  Item-e  ..  1,172,243  S 


“The  loss  of  liberty  in  general  would  soon 
follow  the  suppression  of  the  liberty  of  the  press; 
for  it  is  an  essential  branch  of  liberty,  so 
perhaps  it  is  the  best  preservative  of  the  whole  .  .  . 
no  nation  ancient  or  modern  ever  lost  the 
liberty  of  freely  speaking,  writing,  or  publishing 
their  sentiments,  but  forthwith  lost  their  liberty 
in  general  and  became  slaves.” 

From  John  Peter  Zenger’s  New-York  Weekly  Journal,  November  19,  1733 

The  Zenger  Memorial  in  lower  Manhattan  Is  open  daily,  Monday  through  Friday,  10  A.M.< 
4  P.M.,  closed  Sundays  and  holidays.  Acbnisslon  is  free.  Entrance:  Old  Sub-Treasury  Building,  18 
Pine  Street,  corner  of  Nassau.  Take  any  subway  to  Wall  Street  station. 
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1938 


1958 


1958 


1959 

NEW  YORK,  N.  Y. 

Times-m  .  1,947,852 

Times-S  .  2,256,904 

Herald  Tribune-m.  856,240 
tHerald  Tribune-S  596,524 

Mirror-m  .  704,892 

Mirror-S  .  359,708 

News-m  .  1,279,413 

News-S  .  1,568,615 

Journal 

American-e  _  1845,393 

•Journal 

American-S  ....  3.87,682 

Poet-e  .  894,809 

Post-S  .  100,049 

World  Telegram 

&  Sun-e  .  1,066,135 


1,578,455 

2,039,343 

790,411 

657,055 

619,924 

335,121 

1,262,527 

1,290,874 


1959 

PAWTUCKET,  R.  I. 

Times-e  .  676,877 


722,986 


1959 

ROCKFORD,  ILL. 

Star  (See  Note)  ..  862,508 

Star-S  .  377,746 


1»SI 


'340,312 

383,174 


PEORIA,  ILL. 

Journal  Star .  1,040,166 

(See  Note) 

I  Journal  Star-S  . .  391,310 


Grand  Total 


1,431,476 


Grand  Total _  1,240,254  1,223,486 

NOTE:  Star  Morning  and  Register- 
Republic  Evening  sold  In  combination. 
Linage  of  only  one  edition — Star  Morn¬ 
ing — is  shown. 


1959 

SHREVEPORT,  LA. 

Journal-e  .  898,665  793  Hi 

Times-m  .  1,030,502  942  47« 

Times-S  .  366,34  8  457,104 


Grand  Total 


2,295,515  2,193,371 


822,662 


343,362 

901,936 

79,725 


NOTE:  Journal  Star  Morning  and 
Journal  Star  Evening  sold  in  combina¬ 
tion.  Linage  of  only  one  edition — Jour¬ 
nal  Star  Evening — is  shown.  Peoria 
newspapers  on  strike  February  1  to  218, 
1958,  inclusive. 


SACRAMENTO,  CAUF. 


SOUTH  BEND,  IND. 

Tribune-e  .  1,098,192 

Tribune-S  .  431,740 


1.032,874 

454.093 


1,051,234 


Grand  Total _ 12,814,216  11,772,629 

NOTE :  Part  run  adv.  included : 
Mirror-m  1959—704.892  (189,360).  1958 
—619,924  (162,636).  Mirror-S  1959— 
359,708  (126,481).  1958—335,121  (103,- 
430).  News-m  1959  —  1,279,413  (574,- 

109) .  1958—1.262,527  (619,538).  News-S 

1969-1,568,615  (1,133,248).  1958  -  1,- 
290,874  (880,755).  Joumal-American-e 
1959—845,393  (116,423).  19518—822.662 
(101,472).  Journal-American-S  1959 — 
337,682  (77,618).  1958-  343,362  (48.- 
763).  World  Tel.  &  Sun-e  1959-1,066.- 
135  (196,095).  1958—1,051,234  (203,- 

110) . 

Split  run  adv.  included:  News-m 
162,461  :  News-S  136,094. 


PHILADELPHIA.  PA. 

BulleUn-e  .  1,742,514  1,631.576 

t*Bulletin-S  .  580,639 

Inquirer-m  .  1,423,971 

Inquirer-S  .  1,293,621 

News-e  .  658,169 


605,077 

1,274.160 

1,142,718 

450,286 


Bee-e  . 

_  1,494,161 

1,601,834 

{Bee-S  . 

_  382,928 

Union-m  . 

_  502,6.37 

507,471 

••Union-S  . . . 

_  253,877 

302,623 

Grand  Total 

_  2,633,603 

2,411,928 

ST. 

LOUIS.  MO. 

•1959 

1958 

Globe  Democrat-m  838,070 
t‘Globe 

1,054,304 

Democrat-S 

_  419,736 

540,377 

Grand  Total 


1,629,932  l,508,»r 


SPOKANE.  WASH. 
Spokesman- 

Review-m  .  716,532 

tSpokesman- 

Review-S  .  433,463 

Chronicle-e  .  849,262 


754,81) 


440.3IS 

859,5U 


Grand  Total 


1,999,257  2,051,717 


Grand  Total _  6,698.814  5,103,817 

NOT^:  Part  run  adv.  included:  In¬ 
quirer-m  1959 — 1,423,971  (23,508).  1968 
—1,274,160  (19,312). 


Post  Dispatch-e 
{Post  Dispatch-S 


1,811,618 

951,441 


1,594,712 

937,485 


Record-e 


STOCKTON,  CALIF. 


1,139,374  1,092,997 


Grand  Total  . . 
NOTE:  Part 


4.126,878 
included : 


PHOENIX.  ARIZONA 


Republic-m  . 2,061,413 

tRepublic-S  .  821,905 

Gazette-e  .  2,080,178 


1,957,551 

693,807 

1,961,822 


.  4,020,765 
run  adv. 

Globe  Democrat-m  1959 — 838.070  (IHS,- 
403).  1958-1,054,304  (219,038). 

NOTE:  (•)  Globe-Democrat  on  strike 
February  22  through  February  28,  1959. 


SYRACUSE.  N.  Y. 

Herald  Journal-e  .  1,371,125  1,233,055 
I ‘Herald 
American-S  . . 

Poet  Standard-m 
iPost  Standard-S 


493.900 

7213.387 

286,355 


471,245 

727.04) 

278,841 


Grand  Total 


4,963,496  4,613,180 


NEW  YORK  (QUEENS),  N.  Y. 
Long  Island 

Prees-e  .  1,244,489  1,261,846 

{Long  Island 

Press-S  .  516,151  409,651 


Grand  Total 


1,760,640  1,671,497 


PITTSBURGH,  PA. 

Post-Gazette-m  ...  992,522 

Press-e  .  1,554,813 

tPress-S  .  842,696 

Sun-Telegraph-e  . .  724,045 

*Sun-Telegraph-S  .  355,775 


Pioneer  Press-m 
•Pioneer  Press-S 
Dispatch-e  . 


ST.  PAUL,  MINN. 


Grand  Total 


2,879,767  2.710.187 


955,420 

735,381 

1,517,376 


888,389 

685,092 

1,347,006 


TA(X>MA.  WASH. 
News-Tiibune-e  ..  1,179,873 
News-Tribune-S  . .  406,836 


904,532 

1,469,527 

1302,538 

658,256 

384,644 


1,168,332 

421,939 


Grand  Total 


3.208.177  2,820,487  c^and  Total 


NOTE:  Part  run  adv.  included:  1969 
-1,617,376  (117,664).  1953  —  1,347,006 
(89,279).  St.  Paul  newspapers  on  strike 
February  1  to  4,  1958,  inclusive. 


1,586,709  1,590,271 


NEWPORT  NEWS,  VA. 

Press-m  .  920,272  857,934 

IPress-S  .  419,964  297,512 

rimes-Herald-e  ...  849,527  866,636 


Grand  Total 


4,469,851  4,219,497 


ST.  PETERSBURG,  FLA. 


Tribune-m 

*Tribune-S 

**Times-e 


TAMPA,  FLA. 

.  1,861,949 

.  668,507 

.  640,544 


1,839,435 

654,521 

653,949 


Grand  Total 


2,189,763  2,022,082 


NIAGARA  FALLS,  N.  Y. 


PORTLAND.  ORE. 

Oregonian-m  .  1,556,912 

8*Oregonian-S  ...  796,238 

Oregon  Joumal-e  .  1,009,603 
tOregon  Joumal-S  557,906 


1,329,395 

767,412 

993,205 

321,777 


Gazette-e  .  798,113 

••Gazette-S  .  179,880 


810,781 

157,776 


Grand  Total 


3,920,659  3.411,789 


Grand  Total 


977,993  968.560 


POUGHKEEPSIE,  N.  Y. 


NORFOLK,  VA. 

Ledger-Dispatch  & 
Portsmouth 

Star-e  .  I,4i32,108 

Virginian-Pilot-m  1,687,545 
tVirginian-Pilot  & 
Portsmouth 

Star-S  .  720,458 


1,544,894 

1.560.130 


634,764 


.  3,890,111 
run  adv. 


3,739,788 
included : 


Grand  Total  . . 

NOTE :  Part 
Liedger-Dispatch  &  Portsmouth-Star-e 
1959—1,482,108  (381,757).  1958-1,544,- 
894  (  381,481).  Virginlan-Pilot-m  1959 — 
1,687,545  (  247,930).  1958  —  1,560,130 

(195,994).  Virginian-Pilot  &  Ports¬ 
mouth  Star-S  1959—720,458  (182,077), 
1958—634.764  (155,336). 


New  Yorker-e  _ 

742,942 

683,070 

••New  Yorker-S  . . 

233,986 

216,804 

Grand  Total  . . . . 

976,928 

899,874 

PROVIDENCE.  R.  I. 

Bulletin-e  . 

.  1,277,645 

1,320.395 

Journal-m  . . 

840,472 

790,712 

tJournal-S  . 

662,260 

603,357 

Grand  Total  . . . , 

.  2,780,377 

2,714,464 

READING.  PA. 

Eagle  (See  Note)  , 

.  842,943 

817,100 

Eagle-S  . 

.  193,841 

141,352 

Grand  Total  . . . 

.  1,036,784 

958,452 

OAKLAND.  CAUF. 

Tribune-e  .  1,499,530  1,377,705 

ITribune-S  .  600,409  695,009 


NOTE:  Eagle  Evening  and  Times 
Morning  sold  in  combination.  Linage 
of  one  edition  (Eagle  Evening)  is 
shown. 


Grand  Total 


2,099,939  2,072,714 


OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  _  892,375  814,1.59 

Oklahoman-S .  435,096 

Times-e  .  1,043,936 


406,6186 

1,000,848 


RICHMOND,  VA. 

News  Leader-e  ...  1,400,1847 
Times  Dispatch-m.  1,163,430 
tTimes  Dispatch-S  756,754 


1.368,ni 

1,101,841 

638,925 


Grand  Total 


3,321,031  3,108,987 


Grand  Total  ....  2,371,407 
NOTE:  Part  run  adv. 

Hmes-e  1959—1,043,936  (144,799).  1958 
-1,000,848  (134,879). 


2,221,693 
included : 


RIVERSIDE.  CALIF. 
Press-Enterprise  .  1,033,022  1,106,878 

IPress-Enterprise-S  313,719  812,581 


Independent-e  . . . 

,  7.55,707 

727,556 

Independent-S  . . . 

.  200,789 

262,280 

Times-m  . 

.  2,171,173 

2,156,639 

|T1mes-S . 

.  730,2713 

790,053 

Grand  Total  . . . , 

.  3,857,947 

3,9.36,528 

SAN  ANTONIO,  TEXAS 

Express-m  . 

.  1,075,934 

1,200,199 

tExpres8-New8-S 

.  579,541 

609,055 

Express-News-Sat 

241,809 

News-e  . 

.  1,297,046 

1,336,603 

Light-e  . 

.  1.406.8S0 

1,343,611 

•Light-S  . 

.  584,881 

570,423 

Grand  Total _ 

.  5,186,091 

5,059,891 

SAN  DIEGO,  CAUF 

Union-m  . 

.  1,456,338 

1,367,695 

S  Union-S  . 

.  774,208 

644,565 

Tribune-e  . 

.  1,916,503 

1,767,442 

Grand  Total  . . . 

.  4,147,049 

3,779,702 

SAN  FRANCISCO.  CAUF. 

Chronicle-m  .... 

.  1,089,214 

924,406 

tChronicle-S  . . . 

.  583,524 

673,567 

Examiner-m  .... 

.  1,576,399 

1,367,434 

•Examiner-S  . . . 

.  717,004 

785,091 

Call-Bulletin-e  . 

, .  730.989 

659,917 

News-e  . 

.  624,450 

620,264 

Grand  Total  . . . 

. .  5,321,580 

4.930,679 

NOTE:  Part 

run  adv. 

included : 

Ohronicle-m  1959 

—  1,089,214 

(49,3413). 

1958  —  924,406 

(30,738).  Chronicle-S 

1959  —  683,524  (1,682).  1968 

—  673,667 

(30,518). 

SAN  JOSE.  CAUF. 

•1959 

1958 

Mercury-m  . 

..  786,449 

1.366,099 

News-e  . 

. .  809,024 

1,392,724 

|Mercury-Ncws-S 

.  308,687 

491,152 

Grand  Total  . . 

..  1,904,160 

3,249,975 

NOTE :  Part 

run  ajdv. 

included : 

3,171,000  3.147,894 


Times-m 
Blade-e 
Blade-S  , 


TOL£DO.  OHIO 

.  507,434 

.  1,401,532 

.  684,904 


782.8)3 

1,364,014 

$83,018 


Grand  Total 


2,593,870  2,1829,847 


TORONTO.  CANADA 


Globe  &  Mail-m 
t‘Telegram-e 

Star-e  . 

3tar-w  . 


1,213,366 

2,067,365 

2,173,673 

74,171 


1,163,444 

1,928,323 

2,045,242 

62,294 


Grand  Total 


5,528.575  5,199.525 


NOTE:  (•)  Includes  Weekend  Mag*- 
zine  linage. 

Part  run  adv.  included:  TelegranM 
19.59  —  2.067,365  (46,584).  1958—1.928, 
325.  (19,298). 


TRENTON.  N.  J. 
Evening  Times-e  .  942,235 

••Times 
Advertiser-S 
Trentonian-m 


878.61) 


361,289 

593,635 


284,724 

576,678 


Grand  Total 


1,897,159  1.740.017 


TROY.  N.  Y. 

Record  (See  Note)  825,407  779,055 

NOTE:  Record  Morning  and  Tim»- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morn¬ 
ing)  is  shown. 


TULSA,  OKLA. 

Tribune-e  .  1,2M,561 

World-m  .  1,269,433 

Worid-S  .  467,533 


1,410,199 

1,371,8« 

562,522 


Grand  Total 


3.001,527  3,344,581 


OMAHA,  NEBR. 
#World-Herald  . .  1,019,702 
(see  note) 

tWorld-Herald-S  .  634,894 


973,785 


563,826 


Grand  Total _  1,654,596  1,537,611 

(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
only  one  edition,  EVENING,  is  shown. 


Grand  Total _  1,346,741  1.419,39« 

NOTE:  Press-Enterprise  Morning  A 
Evening  sold  only  in  combination.  The 
Full-Run  Linage  shown  above  is  that 
of  only  one  edition  (Press-Enterprise- 
Morning).  Part  run  adv.  included: 
Press-Enterprise  1959 — 1,033,022  (29,- 
003):  1958—1,106,875  (29,641). 


Mercury-m  1959 — 786,449  (10,953).  1958 
-1,366,099.  News-e  1969—809,024  (10.- 
953).  1958—1,392,724. 

•All  newspei>ers  affected  by  strike 
February  15th  to  28th  inclusive,  1959. 


UNION  aTY,  N.  J. 

Hudson  Dispatch-m  679,202 


SAN  RAFAEL.  CAUF. 

Independent- 

Joumal-e  .  738,728 


UTICA,  N.  Y. 

Observer 

Dispatch-e  .  799,328 

••Observer 

Dispatch-S  .  239,274 

Press-m  .  942,903 


720.165 


710.0)4 


S08.0H 

863.115 


SCHENECTADY,  N.  Y. 


Grand  Total  ....  1.9S1.505  1,882,064 


OWENSBORO,  KY. 
Messenger  & 

Inquirer-d .  632,414 

••Messenger 

&  Inquirer-S  ...  172,305 


ROANOKE.  VA. 

Times-m  .  838,046 

ITimes-S  .  342,259 

World-News-e  ....  848,501 


737,955 

295,927 

741,186 


Gazette-m  .  916,415 

Union  Star-e .  664,403 


1858,760 

679,340 


Grand  Total 


1.580,818  1,538,100 


Grand  Total 


Grand  Total 


804,719 


2,028,806  1,775,068 


SCRANTON,  PA. 

Times-e  .  859,409 


PASADENA.  CALIF. 

SUr-News-e .  1,056,367  1,008,722 

{Independent- 

Star  News-S  . . .  393,998  346,797 

Independent-m  ...  1,009,818  983,197 


ROCHESTER.  N.  Y. 

Democrat  & 

(7hronicle-m  ....  1,252,107  1,076,486 
tDemocrat  & 

Chronicle-S  _  716,534  593,551 

Times  Union-e  . . .  1,431,658  1,291,363 


SEATTLE,  WASH 

Post- 

Intel  11  gencer-m 
•Post- 

Intelligencer-S  .  434,914 

Times-e  .  1,634,459 

Tiraes-S  .  572,641 


WASHINGTON.  D.  C. 

News-e  .  987,676  822.473 

Post  &  Times-  ...  ,,, 

Herald-m  .  2,210,184  1,901.618 

{•Post  &  Times- 

Rn-o-.  Herald-S  .  930.055  Ml.lJ 

803,954  2,224,083  2.119.® 

tSUr-S  .  966.344  776.66! 


1,011,629  966,294  Grand  Total -  7,318,342  6,257.468 


439,716 

1,506,833 

515,957 


WATERBURY,  CONN. 

American-e  .  869,771  947,24) 

Republican-S  .  347,135  268,021 


Grand  Total 

108 


2,460,183  2,338,716  Grand  Total 


8,400,299  2,961,890  Grand  ToUl 


.  3,653,643  3,428.800  Grand  Total _  1,216,906  1.215.286 
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WESTCHESTER  COUNTY 

macy  group.  N.  Y. 

.  666.818  6 

717.121  6 

"'^Ksur-e  702,538  6 

OMinins  Citiien-  . 

.  556,047  4 

Peekikill  Star-e  ..  460,109  S 

Port  Chester 

Iteni-e  . 683,743  1 

Tarrytown  New*-e  646,767  i 

Yonkers  Herald 

Statesman-e  770,275  ( 

White  Plains 
Reporter 

DUpatch-e  .  855,441  1 


1959 

DENNISON.  TEXAS 


PATERSON.  N.  J.  Herald-e  .  32.994  35,022 

Call-m  .  811,999  730,666 

News-«  .  978,160  953,225  EAST  ST.  LOUIS.  ILL. 

Grand  Total  ....  1,785.169  1,683,891  149:692  15i;i78 


QUINCY.  MASS. 
606,975  Patriot  Ledger-e  .  621,167 

466,823  SALEM,  ORE. 

364,232  Capital  Joumal-e. .  828,703 

Oregon 

564,113  Statesman-m  ...  667,799 

446,611  Oregon 

Statesman-S  . . .  217,373 


GRAND  PORKS.  N.  D. 

724,727  Herald-eS  .  487,697 


GREEN  BAY.  WIS. 


Presa-Gazette-e  . , .  1,052,814  1,056,636  39,606  lines. 


PENSACOLA.  FLA. 
Joumal-m  .......  891,716  868,424 

Newa>Joumal-S  . .  276,268  268,226 

Nerws-e  ..........  551,348  584,794 

Grand  Total _  1,718,360  1,711,444 

PINE  BLUFF.  ARK. 
Conunercial-e  ....  4M,972  465,220 

*Conunercial-S  ...  126,238  113,862 

Grand  Total _  581,210  579,082 

*Doeo  not  include  FAMILY  WEEKLY 


HUNTINGTON.  W.  VA. 


POTTSTOWN.  PA. 


Grand  Total  ....  1,713,875  1,454,826  Advertlser-e  .  779,217  *813,498  Mercury-m  .  660,016 

SCRANTON.  PA.  824.986  RAPID  CITY,  S.  D. 

Advertiser-S  ...  262,502  248,079  leLMO 


855,441  715,642  SCRANTON.  PA. 

-  -  Tribune-m  .  423,677 

5,863,869  4,904,508  *Scrantonian-S  ..  287,160 


WICHITA.  KANSAS  Grand  Total  . . . 

R«a£on-e  .  711,880  720,158  *lncludes  PAT 

•Beacon-S  .  274,404  240,211  (1959)  ;  62,949  lin 

Eagle>m  . 1,263,482  1,157,427 

tBagle-S  .  417,114  388.940  WILKES- 

Gagle-e  .  1,068,461  1,011,857  Rccord-m  . 


Grand  Total _  1,826,081  1,896.663 

•Includes  AMBKICAN  WEEKLY  31.- 


096  lin^  (ll^r  5o‘:M8  iin«  (1958): 


417,114  388.940  WILKES-BARRE,  PA. 

1,068,461  1,011,857  Rccord-m  .  617,631 

-  -  Times-Leader-e  . . .  849,049 

3,735,341  3,518,593  ••Independent-S  .  408,133 


Grand  Total _  3,735,341  3,518,593 

WINSTON-SALEM.  N.  C. 

Journal  (See  Note)  847,917  766,106 

Journal  & 

Sentlnel-S  .  325,790  280,497 

Grand  Total  ....  1,173,707  1,046,603 
NOTE:  The  Journal  Morning  and 
Sentinel  Evening  are  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 


COMIC  WEEKLY  3,919  lines  (1959)  : 
7J338  lines  (1958). 

456,552 

82i:635  HYANNIS.  MASS. 

355.006  Cape  Cod  Standard- 
_  Times-e  .  353.122  367,742 


Grand  ToUI _  1,774,716  1,633,093 

••Includes  FAMILY  WEEKLY  39,882 
lines  (1969);  48,679  lines  (1968) 

FIGURES  SUPPUED 
BY  PUBLISHERS 


JOHNSTOWN.  PA. 

Tribune- 

Democrat-d  ....  940,030 


WORCESTER,  MASS. 

Telegram-S  .  440,857 

Felegram-m  .  656,490 

Gazette-e  .  906,016 


Grand  ToUl  ....  2,002,363  1,976,480 

YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  l,194.iS31  1,170,179 

IVindicator 

Telegram-S  _  681.685  642,979 


1959 

ABERDEEN.  S.  D. 

American-News-e  .  297,878 

374,071  American-News-S  .  97,622 


KENNEWICK-PASCO-RICHLAND. 

WASHINGTON 

Trl-City  Herald-e.  408.828  433,979 
Tri-Cnty  Herald-S.  •104,461  90,300 


SALISBURY.  N.  C. 
Salisbury  Post-e  ..  479,934 

Salisbury  Post-S  . .  168,382 


SIOUX  FALLS.  S.  D. 
Argus-Leader-e  ...  583,800 

Argus-Leader-S  . .  189,280 

Grand  Total  ....  773,080 

SUPERIOR.  WIS. 

Telegram-e  .  435,386 


■i-cnty  Herald-S.  •104,461  90,300 

Grand  Total  ... .  513,289  524,279 

•Does  not  include  Family  Weekly.  Capital-Joumal-S . .  275.253 


ALTOONA,  PA. 

.  906,878 


APPETON-NEENAH-MENASHA, 

WISCONSIN 

Post-Crescent  _  1,201,774  1,225,798 

BATTLE  CREEK.  MICH. 


KINGSTON,  N.  Y. 
Freeman-e  .  598,374 

LINCOLN,  NEBR. 

Star-m  .  814,856 

Journal-e  .  789,964 

Journal  &  Star-S..  181,692 

•61,756 


Grand  Total _  1,612,176  1,608,116 

547,540  TUCSON,  ARIZ. 

Star-m  .  1,266,681  1,162,605 

Star-S  .  329,290  269,677 

760,648  CStizen-e  .  1,496,316  1,355,647 

734,412  — - 

181,510  Grand  Total _  3,091,287  2,787,729 


Grand  Total _  1,876,516  1,813,158  Enquirer  &  News-e  721,385 

Enquirer  &  News-S  253,291 

ADVERTISING  Grand  Total  ....  974,676 

LINAGE  SERVICE  burungton.  vt 


- -  WAUKEGAN.  ILL. 

Grand  ToUl  ...  1.848.268  1,676,570  News-Sun-e  .  921,298  708,640 


1959 

BLUEFIELD,  W.  VA. 

relegrai»h-m  .  354,929 


BURUNGTON.  VT. 
Free  Press-m  ....  578,226 


flfei^hS  .  163  943  153’Ul  RePO»i‘onr-e*^'*^?!^^l,386!392  1,362.858 

lelegraph-S  .  *63.943  153,931  Repositorj-S  .  533,694  484,4/34 

Grand  Total  ....  518,872  503,077  Grand  Total  1  920  086  1  847  342 

•Includes  FAMILY  WEEKLY  39,882  -  1.920.088  1,847,34. 

lines  (1959);  49,529  lines  (1958). 

.NOTE:  Teiegrim-S  sold  in  conlbina- 

tion  with  Sunset  News-e  MURPHYSBORO,  ILL. 

Southern 

Illinoisan-e  _  391,916  326,396 

Southern 

Illinoisan-S  _  71,568  40,614 


•Parade  Sunday  Linage. 

MADISON.  WIS. 

Capital  Timee-e  ..  927,927  878,608 

State  Joumal-m  , .  940,898  886,795 

•State  Joumal-S  .  378,840  384,993 

Grand  ToUl _  2,247,665  2,150,596 

•Includes  PARADE  61,761  lines 
(1959);  62,594  lines  (1958). 


COLUMBIA.  S,  C. 

Stete-m  .  774,413  713,701 

•Sute-S  .  348,597  366,205 

Record-m  .  616,987  565,948 

Grand  Total -  1.739,997  1.645,654 

•Includes  AMERICAN  WEEKLY 
30,529  lines  (1959);  50,692  lines  (1958). 

HAVERHILL.  MASS. 

Gazette-e  .  339,994  303,359 

JAMESTOWN.  N.  Y. 
Post-Journal-e  ...  704,619  665,242 

LAS  VEGAS.  NEV, 

Nevada  Sun-m  ...  704,346 

Nevada  Sun-S _  130,796 

Grand  Total  ....  835,142 

LEVTTTOWN.  PA. 

: . .  749,699  625,413 

(sold  m  combination  with  Bristol- 
Gourier) 

^  MONROE,  LA. 

.  557,128  550,807 

.  216,148  199,854 

News-SUr-e  .  536,140  637,769 

Grand  ToUl  ....  1,808,416  1,288,420 

PI  n-  •  N.  Y. 

LI  Diano  De 

p,Nu«nra  I^rk-m  .  230,641 

El  Diano  De 

Nueva  York-S  ..  65,345 

Grand  ToUl  ... .  295,986 

NORWALK,  CONN. 

Norwalk  Hour-«  ..  646,274 


MOUNE-ROCK  ISLAND,  ILL. 

Argus-e  .  776,622  775,250 

Disitatch-e  .  834,696  834,932  Herald-e 


WILMINGTON,  DEL. 
News-Journal-meS  1,286,114  1,144,579 

WOONSOCKET.  R.  I. 
Woonsocket  Call-e.  565,925  473,981 

CANADA 
BARRIE,  ONT. 

Examiner-e  .  270,391  198,090 

(Converted  to  daily  publication  Not. 
10.  1958) 


CALGARY.  ALTA. 

.  1,561,397  1,398,664 


..  1,611,218  1,610,182 


G.and  Total  .... 


MONTGOMERY.  ALA. 

40.614  Advertiser-m  .  796,026  800,310 

— —  Advertiser-S  .  334.082  284.088 

367,010  loumal-e  .  800.086  806,820 


CHARLOTTETOWN.  P.  E.I. 

Guardian-m  .  369,149  380,10>S 

Patriot-e  .  251,087  287,957 


CHAMPAIGN-URBANA.  ILL. 

Courier-e  .  499,590  548,800 

Courier-S  .  141,904  160,874 


Grand  Total  ....  1,930,194  1,891,218  News-e 


CHATHAM,  ONT. 

.  630,826 


mner-s  .  141.904  ibo.874  NEW  BEDFORD.  MASS. 

Grand  Tn*.!  ...  .n.  Standacd-TlmeK  .  724.430  677.656 

Grand  Total  ....  641,494  709,674  ^undard-Tlmes-S  .  234,978  220,675 


CORNWALL.  ONT. 

SUndard- 

Freeholder-e  ....  467,423 


CHILLICOTHE,  OHIO 
Gazette-e  .  628.180  665,217 


CORPUS  CHRISTI,  TEXAS 

Caller-m  .  1,255,772  1,153,852  vnm 

Caller-c  .  1,262,394  1,144,822 

•Caller-S  .  364,518  337,428  Time»-Herald-e 


Grand  ToUl  ....  959,408  I 

Includes  PARADE  61,756 
(1959):  62,601  lines  (1968). 


lines  Journal-e 


EDMONTON.  ALTA. 


1,609,631  1,406,960 


NORRISTOWN.  PA. 
rald-e  ...  551,136 


Grand  ToUl _  2,882,684  2.636.102 

•Include  Sunday  color  ads  as  well  as  SUndard' 
adv.  in  American  Weekly.  Examin 


OGDEN.  UTAH 


DAVENPORT.  IOWA 

Times-e  .  896,616  979,482 

Democrat-S  .  2®S,982  273,714 

Democratrd  .  668,570  781,676 

Grand  Total _  1,834,168  2,034,872 


DAYTONA  BEACH.  FLA 

News-e  .  765,884 

News-Journal-S  . .  287,658 

Joumal-m  .  734,006 


Examiner-e  ....  684,628  557,572 

SUndard- 

Examiner-S  _  272,998^  179,604 

Grand  ToUl  ... .  857.626  737,176 

•Includes  39,614  lines  Family  Weekly. 


OIL  CTTY-FRANKUN.  PA. 


.  I>errick-m  .  410,991 

657,090  News-Herald-«  ...  313,097 

180,278  - 

649,754  Grand  ToUl  ... .  724,088 


Grand  ToUl _  1,787,548  1,487,122  ORLANDO.  FLA. 

Sentinel-m  .  1.724,408  1,376,382 

DECATUR.  ILL.  SUr-«  .  1,686,748  1,364.780 

Herald  &  Sentinel-SUr-S  ...  681,894  522.242 

Review-me  .  787.486  863,828  -  - 

Herald  A  Revlew-S  302,5(32  307.972  Grand  Total _  4,092,560  S.268.404 

-  -  Part  run  adv.  included  1959 — 890,218 

Grand  ToUl _  1,090,068  1,171,800  lines;  1958—443,676  lines. 
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1959  1958 

GALT,  ONT. 

Reporter-e  .  668,954  620,772 

GUELPH.  ONT. 

Mercury-e  .  720,548  667,080 

HAMILTON.  ONT. 

SpecUtor-c  .  1,754,342  1,838,482 


1959  1958 

QUEBEC  CITY,  QUE. 

Chronicle- 

TeIe(fi^ph-€  ....  330,308  313,684 

Le  ^leil  &  L’Evenement 
Journal-m  .  1,653,560  1,584,881 

SARNIA.  ONT. 

Observer-e  .  705,051  690,429 


Amberg  Scotches  Rumor 
About  Globe -Democrat 


KAMLOOPS,  B.  C. 

Sentinel-e  .  277,184  211,656 

KELOWNA,  B.  C. 

Courier-*  .  188,578  187,983 

(Began  as  daily  Sept,  9,  1957). 

KIRKLAND  LAKE.  ONT. 

Northern  News-m  260,929  270,360 

MAMAIMO,  B.  C. 

Free  Press-e  .  385,624  424,984 

MOOSE  JAW.  SASK. 
Times-Herald-e  .,. .  496,072  440,6i^4 

NORTH  BAY,  ONT. 

Daily  Nugget-e  . .  493,355  487,955 

ORILUA,  ONT. 

Packet  &  Times-e.  228,146  224,811 

OSHAWA,  ONT. 

Times  Gazette-e  ..  712,449  684,217 

OTTAWA,  ONT 

Citizen-e  .  1,435„532  1,304,963 

Includes  WREKEND  MAGAZINE  & 
Comic  Section. 


PEMBROKE,  ONT. 

Observer-e  .  249,099  197,705 

(Began  as  daily  April  22,  1957), 

PENTICTON,  B.  C. 

Herald-e  .  201,645  201,194 

(Began  as  daily  Sept.  9,  1957). 

PORT  ARTHUR,  ONT. 

News  Chronicle-e  .  711,623  656,821 

PRINCE  ALBERT,  SASK. 
Herald-e  .  470,095  373,690 


SASKATOON.  SASK. 
Star-Phoenix-e  . . .  819,240 

732,158 

Star-e 

SUDBURY,  ONT. 

.  779,277 

768,709 

Press-e 

TIMMINS.  ONT. 
.  356,412 

386,795 

TROIS  RIVIERES,  QUE. 
LeNouvelliste-e  . .  617,085  668,307 

VANCOUVER,  B.  C. 

Sun-e  .  2,182,100  2,102,603 

Province-m  .  1,125,859  1,0184,515 

Includes  WEEKEND  MAGAZINE 
96,253  lines  (1959);  72,971  lines  (1958). 

WELLAND,  ONT. 

rribune-e  .  485,048  675,183 

WINNIPEG,  MAN. 

Tribune-e  .  1,214,667  1,089,883 

WOODSTOCK,  ONT. 
Sentinel-Review-e. .  394,674  379,862 

• 

Sterling  Re-electe<l 

John  C.  Sterling,  chainnan  of 
Thus  Week  magazine,  was  re¬ 
elected  chainnan  of  the  board  of 
The  Advertising  Council  this 
week  at  the  annual  election  of 
the  public  service  organization. 
Mr.  Sterling,  who  served  in  that 
capacity  in  1958-59,  will  con¬ 
tinue  in  his  volunteer  post  until 
March  1960. 


To  Classified  Advertisers: 

a  unique 
opportunity  .  .  . 

to  have  your  offer  placed  BY 
DIRECT  MAIL  before  News¬ 
paper  Executives,  Persons 
seeking  Employment,  Equip¬ 
ment  Dealers,  etc,  2  weeks 
before  the 

AMERICAN  NEWSPAPER 
PUBLISHERS'  ASSOCIATION 
CONVENTION 

The  E&P  “Owl”  is  a  separate  bulletin  of  classified  ads 
that  is  mailed  to  the  personal  attention  of  every  pub¬ 
lisher  of  a  daily  newspaper  in  the  U.  S.  plus  every 
company  that  has  an  ad  appearing  in  the  mailing. 

YOUR  AD  APPEARS  IN  THE  PRE-CONVEN¬ 
TION  AND  CONVENTION  ISSUES  .  .  .  AND 
IS  INSERTED  IN  THE  “OWL”  MAILING 
ABSOLUTELY  FREE  OF  CHARGE!! 

To  assure  your  space  in  the  two  convention  issues 
. . .  and  include  it  in  the  “Owl”  mailing  without  extra 
charge: 

Order  your  Situation  Wanted  Ad  for  a  S  lime  iosertion  in  our  regular  weekly 
isiuet  of  April  and  May  2  (only  SOc  a  line).  Then  your  ad  will  appear 
in  boiA  convention  itsues  and  in  the  personal  **Owl**  mailing  absolutely  free! 

For  All  Other  Classifications  just  send  a  3  time  order  (only  $1.00  a  line). 
YouH  be  in  3  regular  weekly  issues  in^uding  both  convention  issues  and  in  the 
personal  **Owi**  mailing  with  our  compliments ! 

But  Hurry!  The  ANPA  "Owl"  Deadline  is  March  31. 


St.  Louis,  Mo. 

A  memorandum  to  the  Staff 
from  Publisher  Richard  H.  Am¬ 
berg  gives  the  lie  to  “unfounded 
and  vicious  rumors”  concerning 
the  future  of  the  St.  Louis  Globe- 
Democrat  which  has  been  closed 
since  Feb.  21  by  a  guild  strike. 

Text  of  the  message  follows: 

“For  many  years,  nimors  have 
been  circulating  in  St.  Louis 
that  the  Post-Dispatch  was  seek¬ 
ing  to  buy  the  Globe-Democrat. 
These  were  current  long  before 
Mr.  Newhouse  purchased  the 
paper  four  years  ago  and  have 
persisted  from  time  to  time  since 
then. 

“Since  the  strike  began,  the 
Guild  leadership  has  been  most 
irresponsibly  outspoken  on  this 
theme,  saying  that  it  is  only  a 
matter  of  time  until  St.  Louis 
is  a  one  newspaper  city.  The 
public  is  understandably  con¬ 
fused. 

“In  the  last  negotiating  ses¬ 
sion,  our  negotiators  offered  the 
Guild  binding  effective  guaran- 
tted  for  10  years  and  assured 
the  Guild  that  the  Globe-Demo¬ 
crat  will  publish  independently 
forever.  We  told  the  Guild 
that  we  were  not  certain  what 
these  guarantees  should  be, 
but  we  asked  them  to  submit 
for  our  consideration  their  pro¬ 
posals  which  would  satisfy 
them  and  the  public  at  large 
on  this  point.  We  are  agreed  in 
principle  on  such  guarantees 
not  merely  to  take  us  beyond 
the  five-year  clause  in  Mr.  New- 
house’s  contract  with  Mr.  Ray, 
but  far  beyond  that  into  the 
future.  If  everything  else  is 
settled,  I  have  no  doubt  that  the 
item  of  continued  publication  can 
be  agreed  upon. 

Newhouse  Record 

“The  Guild  has  attempted  to 
make  ‘the  Newhouse  manage¬ 
ment’  the  whipping  boy  in  this 
situation.  I  suppose  in  a  stroke 
some  people  consider  that  almost 
anything  is  fair  game.  I  should 
like  to  point  out  a  few  things 
for  your  consideration  respect¬ 
ing  the  Newhouse  management: 

“1.  Mr.  Newhouse  purchased 
this  newspaper  despite  the  fact 
that  virtually  every  responsible 
publisher  in  the  country  had  in¬ 
spected  the  Globe-Democrat  and 
rejected  its  purchase  on  the 
grounds  that  it  was  too  sick  to 
be  rehabilitated.  If  any  Globe- 
Democrat  employees  have  jobs 
today,  it  is  due  to  the  courage 
and  wisdom  of  the  Newhouse 
management  and  the  hard  and 


dedicated  service  of  many  of  its 
loyal  employees. 

“2.  The  record  of  S.  I.  New- 
house  is  the  proof.  Through  the 
years,  Mr.  Newhouse  has  bought 
13  newspapers  throughout  the 
United  States  and  has  never 
sold,  nor  even  entertained  a  pro¬ 
posal  to  sell,  any  single  one.  In 
an  attempt  to  improve  this 
property,  Mr.  Newhouse  poured 
well  over  a  million  dollars  into 
the  plant  and  equipment. 

“3.  There  are  a  great  many  in 
St.  Louis  and  among  Guild 
members  of  the  staff,  if  not 
among  the  Guild  committee  it¬ 
self,  who  believe  that  enormous 
strides  have  been  made  in  im¬ 
proving  the  Globe-Democrat  and 
making  it  a  tremendous  force 
for  good  in  this  community.  This 
has  been  made  possible  because 
Mr.  Newhouse  has  encouraged 
me  to  do  all  of  the  many  things 
which  the  Globe-Democrat  hu 
done  for  St.  Louis  in  the  past 
four  years. 

“4.  Until  the  Newhouse  man¬ 
agement  came  to  St.  Louis,  the 
retired  list  was  almost  exclu¬ 
sively  executives,  but  now  it  in¬ 
cludes  a  substantial  number  of 
fonner  Guild  members  and  mem¬ 
bers  of  the  mechanical  unions. 

“5.  Finally,  although  the  Guild 
deprecates  the  credit  and  assur¬ 
ances  of  the  Newhouse  manage¬ 
ment  in  the  past  year  paid  out 
well  over  $16,000,000  in  wages, 
salaries,  goods  and  services,  and 
in  the  past  thirty  years  Mr. 
Newhouse  has  spent  well  over 
a  billion  dollars  for  such  items, 
and  his  credit  and  assurances 
are  absolutely  unimpeachable. 

“In  many  conversations  with 
Mr.  Newhouse  and  with  me,  Mr. 
Joseph  Pulitzer  Jr.,  has  re¬ 
peatedly  stated  that  the  Post- 
Dispatch  would  not  purchase  the 
Globe-Democrat.  I  understand 
that  in  a  memorandum  to  his 
staff,  Mr.  Pulitzer  recently 
.stated  that  the  integration  of 
mechanical  facilities  will  serve 
the  desirable  objective  of  main¬ 
taining  two  separate,  independ¬ 
ent  newspapers  in  St.  Louis. 

“I  most  sincerely  hope  that 
these  assuiances  from  Mr.  New¬ 
house  and  Mr.  Pulitzer  will  lay 
to  rest  once  and  for  all  the 
unfounded  and  vicious  rumors 
concerning  this  new’spaper’s  fu¬ 
ture.  .  . 

The  latest  management  pro¬ 
posal  for  agreement  was  re¬ 
jected  by  a  guild  vote  of  196  to 
24  this  week.  The  guild  conui^ 
tee  termed  it  “a  compaiiy  o*- 
mand  for  a  surrender  of  job  se¬ 
curity.” 
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Reporters  Aid 
In  Counterfeit 


G-Men 

Hunt 


By  Edward  D.  Williams 
Chicago  American  Federal  Beat  Reporter 


At  9:30  a.m.  Thursday,  March 
5,  an  army  of  reporters,  photog¬ 
raphers,  newsreel  men  and  tele¬ 
vision  cameramen  swarmed  into 
the  office  of  U.  S.  Attorney  Rob¬ 
ert  Tieken  in  the  U.  S.  Court¬ 
house  in  Chicago  to  hear  how 
the  Secret  Service  had  broken 
a  $1  million  dollar  counterfeit¬ 
ing  ring. 

A  joint  press  conference  was 
held  by  Tieken  and  Paul  J.  Pa- 
temi,  head  of  the  Chicago  office 
of  the  Secret  Service.  The  story 
made  headlines  in  all  the  Chi¬ 
cago  newspapers  and  in  many 
newspapers  throughout  the 
country. 

Nerve-Wracking  Wail 

For  the  six  reporters  regular¬ 
ly  assigned  to  cover  the  U.  S. 
Courthouse,  it  was  the  end  of  a 
nerve-wracking  wait.  The  six 
newsmen  had  known  about  the 
story  from  the  first  of  the  year 
but  had  agreed  to  sit  on  it  to 
protect  the  lives  of  three  govern¬ 
ment  agents  who  were  working 
undercover  with  the  gang. 

Tieken  had  worked  out  the 
agreement  with  Robert  Lough- 
ran  of  UPI,  dean  of  the  press¬ 
room;  Stephen  B.  Tooley,  Chi¬ 
cago  Tribune;  Fletcher  Martin, 
Ch  icago  Sun-Times ;  Robert 
Gruenberg,  Chicago  Daily  News; 
Richard  Goldberg,  City  News 
Bureau,  and  this  writer,  for  the 
Chicago  American. 

After  the  press  conference, 
Tieken  confided  w’ith  the  federal 
beat  men  that  it  was  “just  about 
a  miracle”  that  the  secrecy  had 
been  kept  because  of  a  number 
of  small  and  large  leaks  mak¬ 
ing  print  throughout  the  coun- 
ti7. 

Tieken  Thanks  Press 

The  day  after  the  story  broke 
Tieken  wrote  a  letter  to  the 
managing  editors  of  the  news¬ 
papers  and  wire  services  in¬ 
volved  (the  City  News  Bureau 
services  the  AP  office  in  Chi¬ 
cago)  thanking  them  for  the 
“fine  cooperation  ...  in  main¬ 
taining  complete  secrecy”  in  the 
case.  Tieken  wrote: 

ithout  this  understanding 
and  cooperation  with  respect  to 
absolute  secrecy  it  would  not 
have  been  possible  to  have  made 
the  case.” 

On  a  number  of  occasions  in 
the  two  months  the  reporters 


sat  on  the  story  it  seemed  that 
a  complete  blackout  was  an  un¬ 
realistic  goal. 

Confide  in  Reporters 

The  federal  beat  reporters  got 
their  first  hint  that  the  Secret 
Service  was  working  on  some¬ 
thing  big  shortly  after  Christ¬ 
mas.  Systematic  checking  by  the 
newsmen  caused  so  much  dis¬ 
comfort  for  Tieken  and  Patemi 
that  they  called  in  the  reporters 
and  laid  out  the  whole  story. 

They  said  the  Secret  Service 
w’as  working  on  a  $100-bill  coun¬ 
terfeiting  ring  that  was  expected 
to  be  the  largest  in  the  history 
of  the  country.  Seemingly  iso¬ 
lated  arrests  of  passers  in  Hous¬ 
ton,  Tex.,  Philadelphia,  Pa., 
New  York,  N.  Y.,  Cleveland,  0., 
and  Hamilton,  Ontario,  Canada, 
were  actually  part  of  a  long- 
range  round-up  of  the  ring. 

The  ring’s  headquarters  were 
believed  to  be  in  Chicago  with 
the  printing  press,  counterfeit¬ 
ing  plates  and  the  brains  of  the 
gang  there. 

Sought  ‘Mr.  Big’ 


Tieken  told  the  newsmen  that 
he  had  w’orked  out  an  agreement 
with  federal  authorities  in  22 
cities  where  the  money  was  be¬ 
ing  passed.  The  agreement  stipu¬ 
lated  that  the  local  officials  were 
to  make  only  the  barest  mention 
of  details  when  announcing  the 
arrest  of  passers  of  the  bogus 
money.  And  no  mention  w’as  to 
be  made  that  the  .source  of  the 
money  was  believed  to  be  in 
Chicago. 

Tieken  said  that  three  Secret 
Service  agents  were  working 
full  time  with  the  ring  in  an  at¬ 
tempt  to  locate  “Mr.  Big”  and 
the  vital  plates.  Until  the  two 
were  found  the  story  would  have 
to  be  held. 

Paterni  .said,  “If  the  story 
breaks  prematurely,  the  lives  of 
the  agents  won’t  be  worth  a 
nickle.” 

Would  the  reporters  go  along 
with  the  blackout? 

After  a  quick  check  with  their 
city  desks,  the  reporters  agreed, 
on  the  condition  that  they  be 
given  equal  consideration  w’hen 
the  story  was  to  be  broken. 

Jittery  Press  Corps 

Tieken  at  that  time  said  the 
case  should  be  wrapped  up  in 


two  weeks.  But  this  stretched 
into  two  months,  creating  a 
press  corps  of  very  jittery  fed¬ 
eral  beat  men. 

Sitting  on  the  story  meant 
that  in  the  coming  weeks  the 
newsmen  had  to  ignore  com¬ 
pletely  the  arrests  of  passers  in 
Chicago  and  the  indictment  of 
some  of  these.  Ten  passers  were 
arrested  in  Chicago  in  the  two 
months  but  not  one  word  about 
it  appeared  in  print. 

As  the  arrests  mounted,  so 
did  the  tension  on  the  reporters. 
Daily  queries  by  the  city  desks 
on  the  status  of  the  case  made 
the  delays  a  greater  strain. 

Story  ‘Leaks’ 

The  worst  circumstance  about 
the  blackout  was  the  trickle  of 
information  appearing  in  vari¬ 
ous  places.  A  month  before  the 
story  broke  an  item  appeared 
in  Dorothy  Kilgallen’s  column 
out  of  New  York  that  Secret 
Servicemen  in  Chicago  were 
working  on  a  $100  bill  counter¬ 
feiting  ring.  Her  column  ap¬ 
peared  in  the  Chicago  American. 

A  week  later  Irv  Kupcinet  in 
his  Kup’s  Column  in  the  Chicago 
Sun-Times  reported  that  a  num¬ 
ber  of  bogus  $100  bills  were 
being  passed  in  Chicago. 

A  few  days  later  a  wire  story 
from  New  York  reported  that 
two  passers  had  been  arrested 
with  $400,000  worth  of  bogus 
money  and  that  they  said  they 
got  it  “from  Chicago.” 

Each  time  an  item  appeared 
the  reporters  gritted  their  teeth 
and  descended  upon  Tieken  de¬ 
manding  permission  to  break  the 
story.  Each  time  Tieken  talked 
them  out  of  it. 


Indii^rreel  G-Man 
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Possibly  the  worst  leak  oc- 
cured  when  an  indiscreet  Secret 
Serviceman  took  a  coffee  break 
in  the  second-floor  cafeteria  of 
the  U.  S.  Courthouse. 

Recognizing  one  of  two  men 
at  a  table  as  an  assistant  U.  S. 
attorney,  he  sat  down  and 
started  to  give  details  of  the 
previous  night’s  work  by  the 
Secret  Service.  When  the  gov¬ 
ernment  attorney  finally  got  a 
word  in  to  introduce  the  third 
man  it  seemed  that  an  unfor- 
giveable  sin  had  been  committed. 

The  third  man  was  a  bonds¬ 
man  who  hung  around  the  fed¬ 
eral  building  and  probably 
knows  half  of  the  hoodlums  and 
criminals  in  the  city. 

Tieken’s  first  assistant  U.  S. 
Attorney  Mitchell  S.  Rieger  said 
that  “We  must  be  living  right” 
because  for  some  unknown  rea¬ 
son  the  story  got  no  further. 

Tension  Mounts 

“It  only  could  have  been  worse 
if  the  agent  used  a  public  ad¬ 
dress  system,”  Rieger  said. 


As  the  weeks  passed,  a  total 
of  23  persons  were  arrested  in 
22  cities.  For  the  six  reporters 
the  delays  resulted  in  evenings 
and  weekends  of  endless  tele¬ 
vision  watching  while  waiting 
for  a  call  that  meant  the  break 
was  ready. 

An  air  of  tension  grew  in  the 
six-floor  pressroom  and  the 
newsmen  found  themselves  g;et- 
ting  jittery  when  mentioning 
anything  about  counterfeiting. 
By  the  time,  two  months  passed 
they  felt  it  a  matter  of  honor 
not  to  be  the  ones  to  make  the 
slip  which  they  felt  had  to  come 
sooner  or  later. 

At  Tieken’s  daily  press  con¬ 
ferences  the  delays  were  ex¬ 
plained  and  added  to  the  list. 
They  fell  into  a  pattern.  On 
Monday  Tieken  would  say  that 
D-Day  was  over  until  Wednes¬ 
day  or  Thursday.  On  Wednes¬ 
day  he  said  it  was  over  to  Fri¬ 
day.  On  Friday  it  was  the  week¬ 
end  or  Monday. 

This  prompted  such  remarks 
by  the  reporters  as  “Let’s  break 
this  before  my  vacation  in  July,” 
and  “Well,  if  you  won’t  break 
the  story,  we’ll  contact  the  coun¬ 
terfeiters  and  get  their  side  of 
the  story.”  It  helped  ease  the 
tension,  which  Tieken  said,  “It’s 
just  as  bad  if  not  worse  on  me.” 

TV  Gets  Break 

Finally  on  Wednesday,  March 
4,  Tieken  told  the  reporters  that 
he  was  “99  percent”  sure  that 
the  time  had  come.  He  set  H- 
Hour  at  9:30  a.m.  the  following 
day.  The  newsmen,  who  had  be¬ 
come  skeptical  by  that  time, 
hesitated  to  let  their  city  desks 
know  in  case  it  was  another 
false  alarm.  Gruenberg,  mean¬ 
while,  was  sent  by  the  Daily 
News  to  cover  the  war  trials  in 
Cuba  and  was  replaced  by  re¬ 
porter  Jack  Minch. 

With  a  smoothness  no  one  be¬ 
lieved  possible  tbe  press  confer¬ 
ence  was  held,  the  story  broken 
and  the  headline  for  the  day 
assured. 

Tieken  kept  his  word,  although 
the  press  corps  felt  that  the  six 
men  "in  the  know”  should  have 
gotten  the  story  first  and  let 
the  television  and  newsreel  men 
follow  it  up.  It  was  a  minor 
point  and  the  relief  was  so  satis¬ 
fying  that  no  one  bothered  to 
take  it  up  with  Tieken. 

The  size  of  the  ring  did  not 
reach  the  expectations  of  Pa¬ 
temi  because  the  undercover 
men  were  not  able  to  locate  the 
press  or  the  plates  and  so  closed 
in  sooner  than  they  had  hoped. 
But  they  knew  the  story  could 
not  wait  forever.  On  Wednesday, 
March  4,  they  knew  they  would 
arrest  “Mr.  Big”  and  his  num¬ 
ber  one  man  so  the  cleanup  was 
{Continued  on  page  112) 
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n  .  Juvenile  Courts  ANNOUNCEMENTS 

Reporters  May  Be  Opened  jSwspaper  Hall  of  Fame  was  Publications  For  SaU  ^ 

(Continued  from  page  111)  Nashvilu:,  Tenn.  made  March  20  to  the  Fresno  lease  or  sell  only  weekly  mb 

_ 1 _  _ '  1  11  .  1*  j  ^  paper,  also  job  loop,  complete  oAi 

The  1959  Tennessee  legislature  State  College  journalism  depart-  plant.  New,  located  in  Juneau,  aIm^ 
made  that  night  in  time  for  passed  a  measure  which  will  ment. 

press  conference  the  following  allow  judges  of  juvenile  courts  The  Hall  of  Fame  is  sponsored  a  blue  chip '  Baitern  Sbon  a8 
,  .  ,  ,  .  .to  admit  reporters  and  photog-  by  the  California  Press  Associa-  Weekly  bae  for  is  nrtud  m 

The  inclusion  of  the  mvesti-  raphers  at  their  discretion.  tion.  The  Fresno  State  College  thu  y^^l^Wiif^l  for  Mo.bwl’niS 
g^tion  IS  still  not  in  sight  as  the  The  bill  does  not  refer  specific-  journalism  department,  headed  cash.  Covers  ^o„  ta  ri. 

^  <^he  press,  but  allows  by  Dr.  Paul  V.  Sheehan,  cooper-  ^52‘."Mw*Br<S;he™.’°mnghli^t^Ni 
toe  Secret  Se^ice  ended  up  with  court  hearings  to  be  opened  to  ates  with  CPA  in  doing  research 

confiscation  of  ^.^e  public  if  the  judges  see  fit.  work  on  newspapermen.  _g_.  coast  arouo  of  semi  11..U, 

$726,000  in  phoney  money  and  There  was  talk  early  in  the  Those  thus  far  admitted  are:  newsi>apers  u  for  sale. 

a  new  res^t  for  newspapermen  session  of  a  bill  to  require  Walter  Colton  and  Robert  “ 

■  *  ij  i.u  4.  governmental  agencies  to  admit  Baylor  Semple,  Monterey  Cali-  Smioni.  An  exceptional  oppotto^ 

4.1.  XL  j-  reporters  to  all  meetings,  and  fomian,  the  first  California  i»ii.  Bdiw 

that  he  was  sending  the  names  to  ban  executive  sessions.  Such  a  newspaper;  James  King,  of  “ 

of  the  nev^men  ^d  their  news-  jjjjj  introduced  in  the  1957  Williams,  founder  of  the  San  _ _ 

fn  top  legislature  but  was  defeated.  Francisco  Evening  Bulletin; 


ANNOUNCEMENTS 
Publications  For  SaU 


in  Washington  and  reporting  the  ^ 

cooperation  he  received  from  rr  11  ^  1?  vii 

them.  But  the  best,  and  complete  ^  rlaques 

reward  was  the  warm,  sincere  Presented  to  School 
handshake  Patemi  gave  to  each  „  . 

of  the  six  men  after  the  confu-  „  t.  r  1  ^  ’  u 

Sion  of  the  press  conference  had  Presentation  of  plaques  h( 

died  down.  1 - 


•  Charles  and  M.  H.  de  Young,  priced  at  $285,ooo.  Write  Box  m 

all  of  FaniA  Plannes  founders  of  the  San  Francisco  Editor  &  Pubiiahen - 

C  U  1  Chronicle;  William  Semple  ^  - 

resented  to  School  Green  of  the  Colusa  Sun,  and  w^ly  unopposed  in  boomin.  i.M 

Fresno,  Calif.  Sam  Brannan,  founder  of  the 

Presentation  of  plaques  honor-  California  Star,  San  Francisco.  Usher.  Write  fully.  The  dial  Ksna. 


Mergenthaler  Files 
Stock  Issue  Plan 

Washington 
Mergenthaler  Linotype  Com¬ 
pany  has  filed  a  statement  with 
the  Securities  and  Exchange 
Commission  asking  registration 
of  an  issue  of  116,541  shares  of 
capital  stock  to  be  offered  to 
present  stockholders. 

The  plan  is  to  use  the  proceeds 
to  finance  the  manufacture,  sale 


SEE  E&P  OWL  AD  PAGE  I  ID 


AMNOUNCEMENT? 
Nescspaper  Brokers 


ANNOUNCEMENTS 
Publications  For  Sale 


and  lease  of  Linofilm  equipment  may  brothers,  Binehamton,  N.  Y.  Florida  WEXnOJES.  S  in  Central  BrstI  We  offer  an  outatandinf  UMd 

or  for  tbp  niirrlia<!P  of  QbnrPQ  Betabliahed  1914.  Newapwera  bought  Florida.  "Your  Florida  Broker"  A.  C.  profitable  propertiea  in  every  pri«*  iH 

.  snares  without  publicity.  Santo.  742  N.  Milla  St.,  Orlando,  Fla.  . . 

of  Electric  Auto-Llte  Company  if' “you  are  capable  and  finaniliUb;  -  Ne^I'J^  Bmke?. 

of  Toledo.  First  customer  de-  able,  we  will  find  you  a  California  or  EXCELLENT  OPPORTL'NITY  to  own 

liveries  of  Linofilm  machines  Te  Hoilywood  28.  California 

are  expected  to  be  made  in  the  handle  both  largre  and  small  proper-  do  tbe  printing.  Ideally  located  in  I  I 


^Inrincr  fVio  ctofamanf  QTiT'  GABBEaiT  &  HANCOCK,  3709-B  growing  Ohio  town  of  4.300,  16,000 

opring,  ine  Siarement  to  bniL  Arlington  Ave.,  Riverside,  California,  down.  Box  1027,  ISditor  &  Publisher. 

made  it  known.  Auto-Lite,  al-  SOUND  investments  in  selected  - 

ready  part-owned  by  Mergen-  ^W>cat>on  PropertiM.  A.  W.  Stypes  for  SALE^-Daily  newspaper  in  good 

thaler  manufactures  plectricnl  “  Market  St.,  San  bran-  farming  aection  of  Chart  Area  7. 

inaier,  manuiactures  electrical  cisco  5,  California. _  Now  grossing  I126.000.06  but  possibil- 

equipment  and  automotive  parts,  the  market  place  for  Southern  Ities  for  much  hierher  srrosA  are  exccl- 

*  e  *  newsimpers.  Newspaper  Service  Co.,  lent,  delusive  trade  area  with  popula- 

ww  ^  n  601  Ga.  Saving  Bank  Bldg.,  Atlanta,  tion  of  40.000.  Go^  terms  to  buyer 

Mrs.  Suzanne  S.  Moltzer,  Man-  Ga.  with  subst^tial  financial  l^ckinir  and 

hattan  housewife,  has  filed  a  we  handle  only  proven  properties  Ed'*®®  * 

<!nif  in  ClnnnoTna  flourishing  mid-west.  Herman  Koch.  Publisher. 

suit  m  awte  aupreme  court  to  2923  Virginia  St..  Sioux  aty.  Iowa.  - 

compel  Mergenthaler  to  divest  sales-purchases  handled  with  die-  snydbr'S 

itself  of  its  stock  interest  in  cretion.  Write  Publishers  Service.  P.O.  EXCLUSIVE  CALIFORNIA 

A,,*..  T  cu„ _ Box  3182.  Greensboro.  N.  C.  NEWSPAPER  LISTINGS 

^  WESTERN  NEWSPAPERS  .  „  ...  . 

about  500  shares  of  Mergen-  Joseph  A.  Snyder,  2234  East  Romneys 

thaler.  **  *  * 


with  substantial  financial  backing  and 
experience.  Write  Box  1111,  Editor  A 
Publisher. 

SNYDER'S 

EXCLUSIVE  CAIJFORNIA 
NEWSPAPER  LISTINGS 


Joseph  A.  Snyder,  2234  East  Romneys  .*•  newspaper  with  plart 

Drive.  Anaheim.  Calif.  Day  or  Nit*.  «noy.Kh  t®  80  dally.  I»ol»ted 


Phone:  KEystone  3-1361. 

THE  DIAL  AGENCY 


Montreal  Paper 
Plans  Bi^  Expansion 


26,000  trading  area.  An  exclusive  here 
would  gross  $250,000.  Should  be  bought 
by  strong  buyer  able  to  merge.  Price 


$162,000.  $30,000  down.  Include  your 
16  Waverly,  Detroit.  Mich.  TO.  5-5864.  credit  aUtement. 

NOT  the  down  payment  that 

buys  the  newspaper  —  it’s  the  person-  B.  EXCLUSIVE  weekly,  finest  of  its 
_  ality  and  ability  of  the  buyer.  This  size,  serving  rich  agricultural  area. 

MONTREIAL  la  why  we  insist  on  personal  contact  Very  well-equipped  plant  and  large 


La  Presse,  according  to  its  re-  feighner  agency 


cently  appointed  Editor-in-Chief,  Box  192 
Jean-Louis  Gagnon,  has  big  coNPi 

plans  concerning  the  future.  ^ 

In  a  speech  before  a  business-  ‘ 

men’s  group,  Mr,  Gagnon  said  _ — 

the  current  changes  in  the 
French-language  newspaper  are  tyndica 

only  a  beginning.  In  the  foresee-  put^ 

able  future.  La  Presse  will  pub-  li^We 

lish  up  to  10  editions  daily  and  fied^coi 

produce  up  to  130  pages.  44,  oce< 


Mt.  Pleasant.  Mich. 


building  included  in  price  of  $78,600. 
$28,600  down,  as  low  as  $20,000  if 
well-qualified. 


CONFIDENTIAL  INFORMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Col 


Newspaper  Appraisers 


200  VALUATIONS  of  newspapers, 

Bubaidiaries,  television,  radio  and  ™  - 

syndicates  to  date  for  tax  and  other  D.  Rural  Calif,  weekly,  farming,  re- 

purpoaes.  By  mail  if  deaired  upon  aort  and  industrial  Income.  Groseing  PJ*..  m  D 

receipt  of  required  data.  Compre-  $88,000,  fine  plant.  Clears  $11,000  with  titlitOT  &  rUullSner 

hensive  reports  submitted.  Quail-  little  aolicitation.  Eager  beaver  can  „ si  v  as  N. 

fled  court  witneea.  _  Increeae.  Joseph  A.  Snyder,  Newspa-  llama  Tower  w.  T.  • 

A.  S.  VAN  BENTHUYSEN  per  Broker.  IPEl.  2284  East  Romneya  Phoae  DRyoat  f-30S2 

446  Ocean  Avenue,  Brooklyn,  N.  Y.  Drive,  Anaheim,  California.  I  •— 

EDITOR  &  PUBLISHER  for  March  28,  1959 


Properties  1^®  rural  California  isolated  ex- 

Vantnra  cluslvee,  plant  replacement  value 

ventura.  c>am.  125,000.  Grossed  $24,000  with  little 
oraisers  solicitation,  little  job  work.  Terrific 

—  growth  area.  Price  $30,000,  $8,000 
r  newspapers,  down.  Less  to  responsible  buyer. 


15  Waverly,  Detroit  3,  Mich. 

MISSOURI  EXCLUSIVE  Wimi, 
groaa  $20,000,  price  $20,000  inchdn 
good  building,  $6,000  down  in  enk 
Near  Iowa  line.  Bailey-Krehbiel,  Ba 
396,  Salina,  Ks. _ 

NEIW  ENGLAND:  Long  establkM 
prize-winning  weeklies  and  job  iki 
in  fast-srrowing  auburban-m^  tnt 
1968  gross  $92,000.  Showing  assal 
gain.  Write  Box  1827,  Editor  k  Pib 
lisher. _ 

STRONG  old  suburban  weekly  OaS 
Area  #6  now  in  $176,000  gross  eta. 
Unopposed,  modern  plant,  ideally  b 
cated  for  future  growth.  About  W.m 
down  handles.  In  writing,  please  kl 
UB  about  your  background  and  Oniita 
Broker,  Box  1312,  Editor  A  Publidw. 

IF  you  have  been  eonsidering  the  pis 
chase  of  a  western  weekly  or  deib 
anywhere  In  the  United  States  tea  a 


profitable  properties  in  every  prie*  eel 
gross  class. 

JACK  L.  STOLL  St  ASSOaATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 
Hollywood  28.  Califomii 

Advertising  Rates 

CLASSIFIED 

LIm  RoHt  EACH  CONSECUtm 
IsMrHoa 

SITUATIONS  WANTED  (Payable  tO 
order)  4  times  ®  50e  per  Ita  ta 
ineertisn;  3  timet  •  55c;  2  •  tt' 
1  «  «5e.  Add  20c  fer  Box  Santa 
JOB  APPLICANTS  may  hire.i  wiW 
pf  printed  employment  ippliestien  W* 
by  sending  tcIf-addreMd  la  stata* 
envelope  te  EAP  ClataHled  Dept 
ALL  OTHER  CLASSIPICATIWB: 
4  timet  9  95c  per  line  etch  inintlli. 
3  times  «  $1.00;  2  times  • 

1  ®  $1.10.  3  line  HlnioiuRi.  Add  2* 
for  Box  Service. 

81.00  BtRVICg  CHARGg  FOR  AIRRAH 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  WedRMdoy, 

Count  30  units  por  IbiA  no  obbrtvlitw 
(add  1  lino  for  box  intormotioo.)  W 
holders'  Mentities  held  ht  st^ 
Edencc.  Replies  oioiled  daily.  J 
Publisher  reserves  the  ripht  to  idR  ■ 
copy. 

DISPLAY  RATES 

Aaatc  1  6  13  26  S 


Aaatc 

1 

6 

13 

Lines 

Time 

TiOIM 

Timet 

564 

$510 

$430 

$405 

282 

290 

240 

228 

141 

165 

140 

128 

70 

105 

95 

84 

35 

62 

54 

48 

228  210  1J5 


Editor  &  Publisher 

1700  TImoo  Tower  M.  T.  34,  M.  T. 
Phoae  BRyoot  9-30S2 


announcements 

Publications  Wanted _ 

newspaperman  wants  western 
(UU7  under  8000  circulation.  Prefer 
west  coast.  Well  financed,  excellent 
backsiound.  Confidential.  Write  Box 

not,  Editor  A  Publisher. _ 

HAVE  top-flight  editorial,  advertising 
and  production  staff  but  NEDED  one 


NEWSPAPER  SERVICES 


Press  Engineers 


UPECO.  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Preaae 
Duplex  and  Goss  Flatbeds 
Rotaries — Tubulars 
Cylinders. 


MACHINERY  and  SUPPUES 
_ Press  Room _ 

SCOTT  PRESSES 

8  Identical  Octuple  Presses 
Eiach  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 
Duty  3  to  2  Double  Folders  with  C-H 


more  magazine  which  could  pub-  Lyndhurst,  N.  J.  Phone  GEneva  8-3744  Conveys.  3  Arm  I^s  and  Auto- 


lished  in  Pennsylvania.  ANXIOUS  to 
talk  with  you  if  you  have  a  magazine 
for  sale.  Write  Box  1333,  Editor  & 
Publisher. 


LOW-DOWN-PAYMENT  weekly  wanted 
on  ^  Francisco  peninsuia.  Reidy  Box 
182.>,  Editor  &  Publisher^ 


20  minutes  from  New  York  City 


MACHINERY  and  SUPPUES 


Composing  Room  _ 


INTERTYPE  MAGAZINES 

Guaranteed  Perfect  Condition. 


matic  Tensions.  Trackage  and  Turn¬ 
table.  Steel  Floor  Decking.  Color  Foun¬ 
tains. 

Located:  BOSTON  HERALD  TRAV- 


MACHINERY  and  SUPPUES 


Wanted  to  Buy 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  3,  Mo. 


WANTED:  8-page  Duplex  or  Goes  flat¬ 
bed.  Advise  aerial  no.  and  when  avail- 


Avail^le:  On  or  alK>ut  August  1st  Northern  Machine  Works.  #21 

Priced:  For  Qujck  sale  or  lease  N  xtJ.  St..  Phifa.  Pa. 


_  iiviciNi  I  r  i_  /  Priced:  For  quick  sale  or  lease  N  ath  St  Phifa  «  Pa 

WE  HAVE  CUENTS  with  from  $5,000  Guaranteed  Perfect  Condition.  -  w.  4tn  ht^  rniia.  ».  _ 


Brokers,  Newfield,  N.  Y. 


GENERAL  MANAGER 

WILUNG  TO  MAKE 
SMALL  INVESTMENT 
is  looking  for  publisher  who  needs 
aggressive,  profit-building  manager. 


Brass  Lower  Splits,  $133:  Light-  I  ®®  E.  42  St.  New  York  17  OXford  7-4590 


weight,  $145. 

Brass  Full  Magazines,  $145;  Light¬ 
weight,  $175. 

Wide  Lightweight  Auxilitur,  $86. 


"Wt  ttrviee  and  finance  tohat  tee  sell’' 
MIDWEOT  MATRIX  A 
MACHINERY  MART,  INC. 

$33  Plymouth  Court  •  Chicago  6,  HI 


Name  your  own  price 
Must  vacate  huilding  at  once 
4  or  6  Units  Hoe — 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type. 


“We  service  and  finance  what  we  sell”  cylinders  roller  bearing,  steel,  bronze. 


fabroil  gearing,  spray  fountains,  doo-  |  A  Publisher. 


6708  N  W  2nd  Ave..  Miami  37.  Fla.  or 
1608  Terminal  Tower,  Cleveland  13,  O. 


INTERESTED  in  purchasing  Duplex 
Standard  Tubular  2-1  eight  page  deck 
in  long  frames  and  roll  brackets.  Must 
have  ^rial  Number.  Box  1206,  Editor 


ble  folders  shaft  driven,  tabloid  slitters, 
offsi-le  subway  delivery  to  conveyor. 


WISH  TO  BUY  intertype  G-4,  with 
72-90  channel  magazines,  six  mold 


Thoroughly  experienced  in  all  depart-  xhe  NATION’S  NEWSPAPEIR  FORMS  substructure  two  roll  positions,  electric  intertype  Model  C,  Give  aerial 

ments  in  aggressive  chain  organlsa-  ^11  on  L.  A  B.  Heavy  Duty  Newspaper  hoists,  automatic  tensions,  two  (Jutlei^  number  of  machine,  and  price.  Box 

tion  of  medium  dailies.  Top  refer-  Turtlee— $84.50  to  $97.60,  fob  Elkin.  Hammer  76-7.6  H.P.  two  motor  ball  1233,  Editor  A  Publisher, 

eneesi  Box  1000,  Editor  A  Publisher,  write  for  literature.  L.  A  B.  Sales  bearing  drives,  220  v,  8  ph.  60  cycle,  oONVEYOR  WANTE^for  four-unit 


LOOKING  FOR  MAGAZINE,  trade  I  Company.  113  West  Market  Street, 
journal,  shopper  specialty  publication,  |  Elkin,  North  Otrolina. 


Newsprint 


outright  purchase  or  investment.  Give 
full  details.  Box  1105,  Editor  A  Pub- 

— — — — -  Dircct  Mill  Shlpmeuts 

WILL  BUY  Washington  business-  Newsprint.  All  sizes  ^III 
^OTment  forecaA  letter  service;  or  Brookman  Paper  Corp., 
mulish  one  in  this  or  any  field  for  cheater  Ave.,  New  York, 
editor  who  has  proper  know-how.  All 
replies  confidential.  Box  1104,  Editor 
A  Publisher. 


'ink  tick  Tai;  CONVEYOR  WANTED  for  four-unit 
hSIt  press.  Good  condition.  Quote  f.o.b. 

Fifth  ntilt  tTna  7.  naftjn-n  haava  206,  Guthrie,  Oklahoma. 


hoist,  now  using  68  in.  rolls  (9  cols. 

11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  eon-  ,  — — _ 

stmotion,  like  substructure,  gives  80-  |  WANTED  QUARTER  folder  attach- 


Direct  Mill  ShlpmenU  Fine  quality  40  pages’.  Sell  4  or  6  units’  Will  dem-  ment  for  Hoe  press  at  once  for  ^h. 

Newsprint.  All  sizes  Rolls  end  Sheets,  onstrate.  Omne  rail  over  press*  unit  Reply  immediately  by  air  Waikiki  * 

Brookman  Paper  C6rp.*  556  West-  transportation  bases  available.  lishin^^  Co.,  206  Koula,  Honolulu  13, 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  A  PAPER  fX). 


W.  B.  Pape— Republican-American,  1  Hawaii. 
Waterbury  20,  Conn.  PLaza  4-0141. 


DUPLEX  TirBULAR  %  Folding  Ma- 


70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-6675  ~  Gear  —  High  Speed 

'  Former  Included. 


HELP  WANTED 


Administratipe 


Press  Room 


HOE  32  page  newspaper  A  magazine 


UPECO.  INC. 


ACCOUNTANT,  CONTROLLER,  Busi¬ 
ness  Manager  for  under  20,000  circu¬ 
lation  midwest  daily.  Must  understand 


1  —  Vallevhmok  Ave  T  vnHhnrirt  N  J  lation  miOwost  uaiiy.  inusi  unaomtanu 

straightHne  unit— product  11  x  15%—  4Z0  Vnlleybr^Ave.,  Lyndhurst,  N.  J.  principles  and  procedures. 

2  color  one  side,  one  color  reverse—  _ tjBineva  a-ai.. _  .  urepare  financial  and  analytical 

additional  fold  added  for  digest  size  PRESS  MOTOR  DRIVES  of  26,  40,  statements,  direct  all  businem  office 
books.  _  50,  60,_  76,  100,  160  H.P.  AC.  Gmrge  .rtivitv.  Initiative  and  cont  conscious- 


S^thlrty-slx  rele.«.  of  adventme 

s?  A',. 35- 


168  FY>OT  Jeffrey  paper  roll  con-  C.  Oxford,  Box  908,  Boise,  Idaho. 

'S?;E'H;lLrnlT*eTan  cutter  SUA"  DUPLEX  TUBULAR  PRESSES 


HOE  double  plate  tall  cutter  21%' 
HOE  Pull  Page  Flat  Shaver 
HOE  Stereotype  Saw 


so,  60,  T6,  100,  IM  H.P.  A<3.  George  activity.  Initiative  and  cont  conscious- 
C.  Oxford,  Box  908,  Boise,  Idaho.  |  ness  important.  Give  full  details  in 

first  letter:  experience,  salary  require¬ 
ments,  references.  Box  1300,  Editor  A 


24  Page  —  Delivered  new  1948-1953 


WRITERS  wanted  for 
news,  features,  interviews. 
Box  1318,  Flditor  A  Publisher 


HAMMOND  full  page  saw  trimmer  1  Fhll  Color  Flexibility — Complete  Stereo 


with  router  and  jigsaw 

INTERTYPE.  Mod.  CSM-S  with  gas 
pot,  A.C.  motor 

MORRISON  slug  stripper 
MORRISON  power  router 


AC  Solonoid  Drive  Available  May  1 
24  Page— 1  to  1 — Quarter  Folder 


Circulation 


ONE  of  Pennsylvania’s  fastest  growing 
newspaper  (e)  has  Immediate  opening 


AC  Drive  —  Stereo  —  Available  Now  for  experienced  Home  Deliv 
-  1  visor.  MuH  bo  promotion  ml 


Want  More 
Profit  Making 
Material 

_ (Art.  lajrouts,  c<H>y, 

promotion,  auto  illustrations) 
to  Successfully 

Promote  April's  Big 
"Total  Selling" 
Automotive  Push? 

PHONE.  WRITE  or  Wire 

Pxrish  Associates,  Inc. 
Qaseified  AdverUsing 
voftA  Services 

MOO  N.W  79th  St.,  Miami,  Fla. 

Oxford  1-8331 

about  our  col- 
lection  of  464  Illustrations  (and 
on  69  American  and  im¬ 
ported  cars  I 


61x75  A  39x6.'>  Hamilton  steel  stones  16  Page  —  2  to  1  —  Located  San  Diego  salary  plus  generous  bonus  for 
with  8%  X  13  galleys  and  steel  matter  AC  Drive— Stereo — Available  May  1  to  train,  supervise  and  lead  district 
boards.  -  managers,  carriers  and  dealers.  Out- 

BEN  SHULMAN  ASSOCIATES 

APEX  PRINTING  MACHINERY  60  E.  42  St.  New  York  17  OXford  7-4690 

v  DUPLEX  TUBULAR  PRESS  in  daily 

210  Ellzah^  St.,  N^  York  12  production,  18  page  capacity,  one  to 
worth  6-0070  . 


HOE  PRESSES 


limited  potential  for  future  advance- 
ment.  Applications  confidential,  com- 
DUPLEX  TUBULAR  PRESS  in  daily  plete  details  to  W.  B.  Gross.  CHESTER 

production,  18  page  capacity,  one  to  (Pa.)  TIMFS. _ 

one  ratio,  with  related  stereo  equip-  (j^N  YOU  SELL  subacriptioms  by 
ment.  all  in  good  condition.  Available  phone?  Full  time  opening  to  head  de- 
mid-summer,  where  is  and  as  is.  Di-  partment,  train  others,  do  special  pro- 
rect  inquiriea  to  M.  L.  Brueggeman.  motions.  Man  or  woman.  Box  1106, 


4—6  or  8  Units— Super-Production  Steel  Business  Mimager,  Northern  Virginia  Editor  A  Publisher, 
Cylinder-Roller  Bearing— Ink  Pump—  I  Sun.  8409  Wilson  Blvd..  Arlington,  Va. 


24  PAGE 

DUPLEX  TUBULAR  PRESS 


2  to  1  Model 
Double  Folder 


4  Plate  Wide 
AC  Drive 


With  complete  stereotyping  equipment,  linher. 


Classified  Advertising 


CAN  YOU  SELL:  church  pages:  spe¬ 
cial  circulation  promotions  with  church 
irroups;  need  experienced  classified  aa- 
sistant  manajrer  to  supervise  phone  and 
directory  solicitation.  Also  Farm  Editor- 
Salesman.  Box  1107,  Eklitor  A  Pub* 


Oolumnar  Mounted  Reels  and  Tensions 
—  C-H  Conveyors  —  Portable  Color 
Foantalns. 

Located;  BOSTON  GLOBE 
Available:  Immediately 
Priced:  For  quick  sale  or  lease 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4690 


(K>SS  18-PAGE  StraightHne  Jr.  Rotary  . . . .  . 

complete  with  stereotyping  equipment  82  Beekman  Street  New  York  88  newspaper  organization  in  Northeeuit 
and  gas-fired  furnace.  Available  im-  BFlekman  8-1791  has  unusual,  sel^m-found  opportunity 

mediately  at  DeLand  Sun  News,  De-  _  for  top  man  with  good  selling  and 

Land.  Florida.  DUPLEX  Model  A.  #1481.  In  "like  managerial  ability.  ’The  man  we  seek 


ERNEST  PAYNE 
CORPORATION 


CLASSIFIED  _ 

ADVER’nsmO  MANAGER 

Leading  Morning.  Evening,  Sunday 


24  PAGE 

DUPLEX  TUBULAR 

PRESS 

No.  406.  2  to  1  Model.  22%.“  60  H.P. 

1  AC,  G.E.  Drive,  Balloon  Former,  Com- 

plete  Stereotype,  Available 

July. 

LOYAL  S.  DIXON 

O 

P 

11164  Saticoy  St. 

Newapaper 

Son  Valley,  Calif. 

Preas 

poplar  6-0610 

Erectors 

new”  condition.  Chases  for  8  or  9  may  be  second  in  cotnmai^  In  reeult- 
column  page.  F.  C.  Grawe,  Donocrat,  producing  Classified  Department,  and 
Waverly,  Iowa.  stymied  because  of  age  of  Manager,  etc. 

—  At  any  rate,  he  la  capable  leeder  and 

Wanted  to  Buy  organizer  who  Is  a  self-etarter  with 

'■  '  ambition  to  build  a  record  in  hla  own 

NEWSPAPER  PRESSES 

/vYZiTPT  x*ni*  PT  ATkFTG  unuzuAily  COOpCTfctJVC  mAnASwIMtl* 

MAT  wmTF^^  Everything  about  this  situation 

qTirp^  mr^MWT  •*  'ooklng  for. 

S’TEREO  EQUIPMENT  ^  Complete 

,  BEN  SHULMAN  ASSOCIATES  S^ng  SJSST’of'^^Sr  ^%2S^rei^ 

DUPLEX  ’TUBULAR  Combination  %  (o  E  42  St..  N.  T  17  _  OX  7-4690  sihilltlee.  Write,  In  confidence  to  Bo* 

and  %  Folding  Machine.  Can  be  used  |  '  12312.  Editor  and  Publisher. _ 

in  Tandem  arrangement  If  deaired.  wttt.t  d _  im...  m.Aqcnmrr^  MAMAriiRR  _  afternmn 


6^  Frtmkfort  Street 
New  York  88,  N.  Y. 
BArcIay  7-9776 


Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
S’TEREO  EQUIPMENT 


6W9  Flinkfm  UPECO.  INC. 

UA  I  <2®  Valleybrook  Ave.,  Lyndhurst,  N.  J. 

BArcIay  7-9776  GEneva  8-2744 

editor  ac  PUBLISHER  for  March  28,  1959 


WILL  Buy  for  Cksh.  Complete  Plant  CLASSIFIED  MANAGER  —  afternoon 
also  Individual  Machine  and  Equipment  daily  of  17,000.  Oiart  Area  8.  Excellent 


— anjrwhere  in  U.S.A. 

PRINTCRAFT  RFH’RESENTA’nVES 
277  Broadway  New  York  7,  N.  Y. 


opportunity  to  right  man  intereeted  in 
permanent  poaition.  Write  Box  U44. 
Editor  A  I^Usher. 


HELP  WAiNTED 

Classified  Advertising 


CLASSIFIED  SALESMAN,  opportunity 
to  work  up  to  Classified  Advertising 
Manager.  Write  D.  Grandon,  The  Daily 

Gazette.  Sterling.  Illinois. _ 

CLASSIFIED  MANAGER 

We  need  a  classified  manager  with 
experience  in  building  accounts,  han¬ 
dling  a  staff  and  promoting.  He  will 
be  given  a  free  hand  to  build  our  classi¬ 
fied  section.  Southern  Michigan.  Reply 
to  Box  1301,  Editor  &  Publisher. 

CLASSIFIED 
SALES  EXECUTIVE 


For  Assistant  Classified  Manager  of 
large  Metropolitan  newspaper  Chart 
Area  2. 


The  man  we're  looking  for  is  first  and 
foremost  an  excellent  salesman  per¬ 
sonally  ...  a  toi>-flight  sales  executive 
accustomed  to  stiff  competition.  He 
will  be  familiar  with  both  Classified 
and  Classified  Display  and  will  have 
ideas  as  to  how  to  promote  and  de¬ 
velop  various  classifications.  He  may 
possibly  be  the  Classified  Advertising 
Manager  of  a  medium  size  newspaper 
looking  for  new  fields  to  conquer. 
But  most  of  all  he  must  be  a  good 
organizer,  a  leader  of  men  who  can 
inspire  and  direct  sales  personnel.  He 
will  be  expected  to  spend  considerable 
time  actually  in  the  field  helping  the 
salesinen.  Salary  commensurate  with 
experience  and  ability.  Please  write  in 
detail  giving  us  enough  information 
about  yourself  and  accomplishments  so 
that  we  will  want  to  arrange  an  inter¬ 
view.  All  letters  will  be  held  in  strictest 
confidence.  Box  1319,  Editor  &  Pub¬ 
lisher. 

WANTED — Young  man  to  develop  into 
classified  manager  for  paper  of  18,000 
circulation.  Must  be  aggressive  and 
have  clean  habits.  Write,  stating 
qualifications  and  giving  references,  to 
Box  1309,  Editor  &  Publisher, 

Dispatch-Production _ 

DISPATCH  DEPARTTHENT 

Large  metropolitan  newspaper  in  Chart 
Area  12  can  use  man  with  considerable 
background  and  with  three  or  more 
years  experience.  Must  be  competent 
to  supervise.  Good  working  conditions, 
liberal  vacation  policy,  insurance,  and 
other  Company  benefits.  Give  all  de¬ 
tails  in  first  letter — strictly  confiden¬ 
tial.  Box  1314,  Editor  &  Publisher, 

Display  Advertisinf! _ 

IMMEDIATELY.  Only  those  from 
school  of  tough  newspaper  competition 
need  apply  in  two-newspaper  town 
state  of  Alaska.  Impending  economic 
developments  offer  ripe  opportunity  for 
several  salesmen  with  ideas  and  lay¬ 
out  experience.  Complete  resume  first 
letter.  Box  1110,  Editor  and  Publisher. 
LAYOUT  AND  COPY  MAN  for  Copy 
Service  Department.  Salary  range  376 
to  $125  a  week,  depending  on  experi¬ 
ence.  40  hour  week,  sick  leave,  pension. 
Pacific  Northwest  where  living  and 
weather  are  best.  Permanent,  steady 
work.  Complete  details  first  letter — 
strictly  confidential.  Box  1100,  Mitor 
&  Publisher. 

DISPLAY  SALESMAN 
The  man  we  are  looking  for  is  now 
employed  in  the  midwest  on  a  news- 
pai>er  in  the  25,000-40,000  circulation 
bracket.  He  is  an  idea  man  capable 
^  making  layouts  and  selling  them. 
This  iwsition  offers  an  excellent  op¬ 
portunity  with  better  than  average  re¬ 
tirement  program  and  life  and  health 
insurance.  In  reply  give  all  details. 
Write  Box  1030.  Editor  &  Publisher. 
ADVER-nSING  SALESMAN  for  num- 
ber  two  spot  in  our  display  depart¬ 
ment.  Steady  job  and  good  earnings  to 
a  man  who  can  produce.  Give  full 
details  first  letter.  Dally  News,  New- 
ton,  Iowa. 

DISPLAY  Advertising  Salesman — 2- 
man  and  girl  staff,  growing  5  after- 
nwn.  daily,  modern  building,  12,000 
thriving  mid-state  town.  Desire  only 
civic-minded  person  wanting  permanent 
home.  Consider  only  top  references, 
complete  application.  Franklin  Yates. 
Times-Gazette,  Shelbyville,  Tennessee. 
OPENING  for  young  display  ad  sales¬ 
man,  some  experience.  G<^  salary  and 
many  fringe  benefits,  contact  Jack 
Albee,  Laredo-Times,  Texas. 
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HELP  WANTED 


Displ ay  Advertising 


SALESMAN — ^Addition  to  present  staff. 
Must  be  thoroughly  experienced  in 
selling,  layout  and  copywriting.  Per¬ 
manent  position  with  progreesive  af¬ 
ternoon  daily  of  17,000.  Excellent  work¬ 
ing  conditions  and  benefits.  Write  Box 
1223,  Editor  &  Publisher. _ 


AD  MEN,  including  classified,  for  daily 
newspapers  in  Chart  Areas  6,  7,  8  and 
Rocky  Mountain  states.  Write  fully. 
Inland  Daily  Press  Association,  7  South 
Dearborn,  Chicago,  Illinois. _ 


ADVERTISING  DIRECTOR 

Metropolitan  Daily,  Chart  Area 

2.  Prefer  man  with  retail  ex¬ 

perience  presently  in  advertis¬ 
ing  executive  position  in  me¬ 
dium  size  city.  Replies  con¬ 
fidential.  Box  1313,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  five 
outstanding  Chicago  North  Shore  sub¬ 
urban  community  publications.  Large 
daily  or  metropolitan  background  and 
executive  experience  desirable.  Please 
apply  in  writing  giving  personal  data 
and  qualifications.  Answers  will  re¬ 
ceive  strict  confidence.  Richard  Hol¬ 
lister,  Lloyd  Hollister,  Inc.,  Wilmette. 
Illinois. 


COMBINATION  PAPERS,  circulation 
over  90,000  needs  a  young  retail  ad 
solicitor  with  5  to  10  years  experience 
on  smaller  daily.  Salary  plus  bonus. 
Fine  future,  excellent  living  conditions 
in  growing  southern  city.  Give,  age. 
education,  experience,  marital  status, 
salary  requirements  to  Box  1304,  Editor 
and  Publisher. 


DISPLAY  ADVERTISING  SALESMAN 
for  daily  in  Chart  Area  6.  Prefer 
someone  with  a  year  or  more  experi¬ 
ence.  "ITiis  is  an  opportunity  for  a 
second  man  to  gain  more  experience. 
Write  giving  experience  and  references. 
Box  1302,  Elditor  &  Publisher.  _ 


DISPLAY  MAN  with  layout  and  sell¬ 
ing  ability  on  Ohio  daily  of  twenty 
thousand  circulation.  Write  full  details 
including  salary  requirements  to  Box 
1334.  Editor  &  Publisher. 


10,000  ABC  weekly  seeks  top  retail 
man.  layout  and  sell.  Press  Journal, 
Englewood,  New  Jersey. 


Editorial 


OUTSTANDING 
OPPORTUNITY 
FOR 

YOUNG  WOMAN 

In  one  of  America’s  leading  Trade 
Associations,  located  In  the  Southeast. 
Position  includes  editorship  of  very 
high  quality  slick  publication  plus  other 
public  relations  assignments.  Applicant 
must  have  writing  background  and  be 
experienced  in  all  phases  of  magazine 
editorial  and  production  work.  Send 
complete  resume  with  work  samples 
and  salary  requirements  to  Box  1016, 
Fkiitor  and  Publisher. 


HELP  WANTED 

Editorial 

EJDITOR,  experienced,  for  midwest 
IjUior  Weekly,  (Ohio),  established  over 
30  years.  Life  Ume  job  for  right  man. 
Immediate  opening.  Paid  vacations  and 
group  insurance.  Please  give  full  infor¬ 
mation,  age,  experience,  references. 
Box  1116,  ^itor  &  Publisher. 

SLOT  MAN  for  three  night  editions. 
Prefer  Southweetemer.  City  of  140,000. 
Box  1202,  Editor  &  Publisher. 

THIS  YEAR  GRADUATES  of  journal¬ 
ism  in  Texcas.  New  Mexico  and  Okla¬ 
homa  can  start  at  $80.00  in  Chart  Area 

9,  city  of  140,000.  Reporters  and  copy- 
readers  needed.  Box  1203,  Editor  & 
Publisher, 

NEWS  EDITOR 

Exceptional  opportunity  for  experienced 
all-round  newsman  on  high  producing 
afternoon  dxuly  in  Finger  Lsikes  area. 
Need  speed,  leadership  ability.  Perma¬ 
nent.  ^lary  $150.  Write  full  details  to 
Box  1321,  Editor  &  Publisher. 

CITY  EDITOR — experienced,  sharp  on 
editing,  assumes  responsibility,  amiable, 
represents  management:  top  pay.  merit 
raises  every  six  months.  Definite  chance 
to  move  up  in  reasonable  time.  Chart 
Area  9.  Box  1306,  Editor  &  Publisher. 

CITY  EDITOR  for  Southwestern  Penn¬ 
sylvania  ABC  daily.  Must  have  exi>ei'i- 
ence  in  wire,  heads,  front  page  make¬ 
up,  camera  and  darkroom.  State  back¬ 
ground.  Write  Box  1305,  Editor  & 
Publisher. 

COMBINATION  ADVERTISING,  edi¬ 
torial,  some  photography,  weekly  in 
good  news  town.  Flare,  Hc^bs,  N.M. 

EXPERIENCED  COPYREADER  for 
metroiiolitan  morning  daily  in  Chart 
Area  five.  Please  give  full  details,  in¬ 
cluding  salary  requirement,  in  first 
letter.  Box  1310,  ^itor  &  Publisher. 

GOOD  OPPORTUNITY  for  all-around 
reporter  on  outstanding  Southern  New 
England  daily  of  17,000  circulation. 

1  Permanent  interesting  spot  open  for 
man  with  ability.  List  references  in 
first  letter.  Interview  desirable.  Box 
1308,  Editor  &  Publisher. 

AlilN  and  WOMEN  for  all  departments 
of  daily  newspapers  in  Chart  Areas  6. 
7,  8  and  Rocky  Mountain  states.  Write 
fully.  Inland  Daily  Press  Association, 

7  South  Dearborn,  Chicago,  Illinois. 

OUTDOOR  WRITER  to  cover  hunting 
and  fishing,  other  sports  activities  for 
35,000  p.m.  paper.  Hunting:  deer,  elk, 
quail,  duck.  Fishing:  mountain  trout, 
lake  bass,  deep-.sea  marlin.  List  expe¬ 
rience,  references,  desired  salary,  other 
sports  interests.  Send  samples.  W.  A. 
Small  Jr.,  Tucson  (Arizona)  Daily 
Citizen . 

HELP  WANTED 


Editorial 


MODERN  SUBURBAN  WEEKLY  re 
quires  sharp  young  reporter  with  pro 
or  three  years  exi>erience  on  la^ 
weekly  or  small  daily.  I^cellent  ular* 
and  living  conditions.  Ketterine-Oal. 
wood  Times,  2980  F'ar  Hills  Ave..  Ke. 
taring  19,  Ohio. 


NEW  JOURNALISM  GRADUATE 
do  editorial  page  makeup.  Must  be  (i. 
miliar  with  co.iditions  in  the  louth. 
west,  particularly  Texas.  Five  editioBs 
daily  in  city  of  140,000.  Box  Uti 
Editor  &  Publisher. 


REPORTER  PHOTOGRAPHER  w»nW 
by  small  central  New  York  dailj. 
Must  know  dark  room,  be  capable  oe 
all  news  beats.  Good  wages,  opportualq 
for  advancement  for  right  person.  Ap¬ 
ply  Editor,  Daily  Messenger,  Canandai¬ 
gua,  New  York. 


REPORTER  to  cover  courthouM,  citj 
hall,  sheriff  and  general  news  on  snail 
Indiana  daily.  Prefer  one  who  can  tale 
pictures.  Phone  R.  D.  Maney,  Editof- 
Manager,  Tipton  Daily  Tribune,  Tipton, 
Indiana.  To  start  April  6.  Call  Ov 
borne  5-2115  daytime.  5-4132  after  t 
p.m.  Collect.  Or  write  c/o  paper  iriviiij 
details. 


Free  Lance 


FREIE  LANCERS  I  Sell  your  photos  Is 
the  huge  house  organ  market.  4,4(4 
company  magazines  buy.  Payment  (roo 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbia  Pm 
Picturea,  151  W.  48th.  N.Y.C. 


Instructors 


p'rEE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  E.  Madison,  Chicago,  Illinois. 


ABLE  REPORTER  or  deskman  for 
conservative  southern  afternoon  metro¬ 
politan  daily.  Preferably  one  or  two 
years’  experience.  Must  know_  grammar, 
think  and  write  clearly.  Ability  deter¬ 
mines  opportunity.  Write  Box  1114, 
Editor  &  Publisher. 


CITY  EDITOR — for  aggressive  daily 
15  to  25  thousand  circulation  group, 
C^art  Area  6.  Aprplicant  must  have 
thorough  editorial  experience  —  beats, 
wire,  heads,  camera,  etc.  Also  ideas, 
executive  and  organizational  ability. 
Prefer  man  with  previous  city  editor 
experience  but  will  consider  others. 
Right  man  assured  of  bright  future. 
State  full  background  and  salary  re¬ 
quirements.  Write  to  Box  1132, 
Ekiitor  &  Publisher. 


MAN,  30  to  40.  to  teach  college  jour¬ 
nalism,  starting  September  1.  Mm 
have  minimum  three  years  nemgitpac 
copy  desk  experience  and  Master's  de¬ 
gree.  $6000  for  nine  months.  8msnwr 
employment  available  on  local  dailiei. 
Unusual  opportunity  to  head  depart¬ 
ment  soon — all  present  journalism  fio 
ulty  approaching  retirement  age-  State 
support^,  co-educational  college.  4,004 
students.  Chart  Area  3.  Box  1108. 
Editor  and  Publisher. 

_ Mechanical _ 

PREISSMAN  to  run  Goss  Tubular  aad 
Scott  press.  Must  be  the  beat,  $12,000 
per  year  guaranteed.  Stats  (jualitca- 
tions  and  experience.  Chart  Area  0- 
Write  Box  1016,  Editor  &  Publiiher. 
WANTED — Pressroom  Superintendent 
for  morning,  afternoon  and  Snnda; 
paper  with  combined  circulation  of 
65,000,  in  Chart  Area  4.  Give  experi¬ 
ence  and  salary  requirements.  Excel¬ 
lent  opportunity  for  right  man.  Box 
1208,  Editor  &  Publisher. _ 


MACHINIST-OPERATOR  (Linoty^l 
wanted.  Permanent  work  in  well  main¬ 
tained  shop.  Opening  because  of  ill¬ 
ness.  Pleasant  working  and  living  cm- 
ditions  in  20,000  town  at  reasoneak 
cost  of  living.  Monday-Saturday  13.00(' 
evening  daily  with  top  _  equipment 
Should  be  union  or  have  six  years  ex¬ 
perience.  Please  contact  Publisher, 
Centralia  (Illinois)  Sentinel. 


REPORTER  for  6  day  Northern  New 
England  afternoon.  One  year  experi¬ 
ence  and  some  camera  ability.  Write 
John  H.  Auran,  Managing  Editor,  Val¬ 
ley  News,  Box  70.  White  River  Junc¬ 
tion,  Vermont. 
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SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Classified  Advertising 

Editorial 

Editorial 

5;~|£”-"K‘li“TJr‘''N."“iiS  mfT!^  »''¥!ffi*i,.;.“''‘  *• 

^  area  in  display,  classified,  national  or  EDITOR  and/or  Business  Manager.  16 

IN STKIJCI  lUni  business  office.  Box  1228,  Editor  &  years  experience.  Prize  winner.  Know 

-  Crfi/Mil  Publisher.  Franklin,  advertising,  promotion.  Mar- 

Lmotype  scnom _  _ _ _ ^ ^  Seekimr  permanency.  Prefer 


OHIO  UNOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 

Free  Information _ 

SITUATIONS  WANTED 

Administrative 

AGGRESSIVE.  YOUNG  (36)  hard 
working  assistant  retail  manager 
on  200,000  midwest  daily  desires 
relocation  on  progressive  paper 
comparable  size  or  retail  man¬ 
ager  of  smaller  daily.  Strong  in 
use  of  sales  training,  qualified  in 
Bureau  of  Advertising  aids,  pro¬ 
motion,  copy,  layout,  zone  adver¬ 
tising.  Good  follow  thru.  Ten  years 
newspaper  experience.  Outstand¬ 
ing  record  as  assistant  retail  man¬ 
ager.  metropolitan  New  Jersey 
daily  as  well  as  present  position. 
Stable  family  man.  Active  in 
civic  organizations.  Contact  L.  C. 
Molloy.  55  East  Fourth  Stiwt, 
St.  Paul,  Minnesota.  CApital 
2-5011. 


area  in  display,  classified,  national  or  EDITOR  and/or  Business  Manager.  16 
business  office.  Box  1228,  Editor  &  years  experience.  Prize  winner.  Know 
Publisher.  Franklin,  advertising,  promotion.  Mar- 

■  ried.  S^king  permanency.  Prefer 

Correspondents  Florida-Georgia  area.  Available  imme- 

diately.  Write  Box  1241,  Editor  & 

WASHINGTON  CORRESPONDENT  or  Publisher. _ 

stringer;  Experience;  AP,  dailies  and  £lDITOR,  37;  medium,  small  daily.  12 
trade  (shipping  aviation)  ;  last  5  years  years’  beet  experience.  Box  1230,  Editor 

covering  Capitol  Hill,  other  U.  S.  gov-  A  Publisher. _ 

ernment.  I’\illy  accredited  White  House,  f’EATURE  WRITER,  36,  skilled  with 
Congress.  Now  represent  2  dailies;  one  camera  and  in  sports,  financial  and 
large  metro,  other  smaller  city.  Prefer  promotion  writing,  seeks  combination 
part-time,  but  will  consider  full.  Refer-  these  jobs  on  large,  medium  or  col- 
ences.  Phil  von  Herbert,  918-18th.  St.  lee:e*town  daily.  Background  includes 
NW,  Wash.  6,  DC;  phone  DI  7-6255.  top  pai>ers,  ad  agency,  TV  publicity 


Display  Advertising 


and  investment  analysis. 
Editor  A  Publisher. 


AWARD  WINNING  Advertising  Man.  HARD  WORKING,  29,  BA  MA  —  4 
17  years  experience.  Manager  back-  years  daily  editorial— 8  yetu-s  weekly 
ground.  Excellent  references,  CSiart  publisher.  All-around.  Seeks  good  fu- 
Area  2,  Box  1020,  Editor  A  Publisher,  ture  on  editorial  side.  Box  1224,  Editor 

LOCAL/National/promotion  8  years  A  Publisher. _ _ 

exwrience.  34,  married.  Box  1129,  j  LIKE  newspaper  work,  but  present 

Editor  A  Publisher. _  going  due  to  suspension  of  Midwest 

TOP  PRODUCING  weekly  Advertising  metropolitan  daily,  ^ven  years  expe- 
Manager  desires  better  challenge.  Large  riencep^apable  reporter,  feature  and 
weekly  or  16,000  daily  circulation,  editorial  writer,  photographer,  desk 
Chart  Area  11  or  12.  Write  Box  1205,  Seek  job  where  quality  _^>ting 

Editor  A  Publisher.  demanded.  Cpllege_  gradate,  vet.  32. 


Elditor  A  Publisher. _ 

ADVERTISING  MANAGER 


Box  1245,  Editor  A  Publisher. 


EDITORIAL  TROUBLE-SHOOTER  ADVERTISING  MANAGER  - 

to^'Si'^aMignmentsf  rS^bmuted  *il?^g  Available  April  1.  Displaced  by  recent  ^f^^^ny  ^^rt'of ‘^wV'nCTvTo^nrti^ 
papers,  proved  ability  to  develop  pull-  me--ger.  Good,  rompetitive  background.  ^  of  your  nes^  W 

!r^  =•  rX'S'o'As.-^x  €&n>Si5SS 

1210,  Hklitor  A  Publisher. _  T  M^a^nin^  tr^^nd^ie^”-- d^^;  oplo’T  W218nrtor^ 

Rapids.  Mich.  Phone  EMpire  1-IS02.  fuoiisner. 


MANAGING  EDITOR,  Small  Daily 
Thirteen  years  experience  all  phases  |  ENERGETIC  FAMILY  MAN,  32.  Col-  .  ,  NEWSMAN 

of  general  newspaper  work — 7  as  pub-  I  lege  graduate,  3  years  retail,  3  years  Are  you  looking  tor  a  yoimg,  orar- 
lisher-editor  of  outstanding  weakly,  6  national  including  department  manag-  S'*”  i  ^ 

ss  county  seat  daily  city,  county,  out-  er,  desires  to  relocate  with  p.*ogressive  love  is  He  seeks  .  TCtter 

door  and  part-time  managing  ^tor.  I  daily  or  repreaonting  agency.  Write  with  metropolitan  <toily  of 

Proof,  examples,  references.  Area,  Box  1307,  Mitor  &  Publisher.  200,000  or  more.  27,  Single.  BA.  Vet. 

Michigan,  Ohio,  Wisconsin.  Box  1222,  ■■  _  -  ”■  ^  12  preferred.  Box 

Editor  &  Publisher.  _ Editorial _  1209,  Editor  A  Publisher. _ 

VETERAN,  all  departments,  knows  ♦♦FDITORS  &  REPORTERS**  I  REPORTER— Looking  for  different  ex- 


NEWSMAN 

Are  yon  looking  for  a  young,  deter- 


Hichigan,  Ohio,  Wisconsin.  Box  1222, 
Editor  A  Publisher. 


VETERAN,  all  departments,  knows  **EDITORS  &  REPORTERS**  REPORTBR-Uwking  for  different  ex- 
management,  advertising,  news,  photo,  National  clearinff  house  for  competent  learning,  geo^aphy  after  year 

^OD  Younir  SefkiniF  irrowth  onnor-  Clean ng  nouse  lor  comproni  ^  reporter-edit  wnter  on  small. 

Mop.  loung.  d^King  growtn  oppor-  personnel  coast-to-coast  at  no  charge  Now  FntrUnH  /IaIIv  Phi 

tunity  west  coast.  Presently  employcxi  AmnlnvAr  PhnyiA  Writ^  of  Wlr«  nustung  riew  Cjngiana  peta 

$9000.  Box  1323.  Editor  A  Publisher.  P^ONNEL^  (Agency^  Kappa  D^mouth,  Cambridge  Univer- 

- .  p  j  »ity,  England.  2  years  Army  newspa- 

Artists  •  Cartoonists  6  E.  46  St.,  New  York.  Oxford  7-6728  single,  26.  Box  1231,  Editor  A 

^TIST-A-1  layout,  copy,  art,  pro-  REPORTER  -  PHOTOGRAPHER.  26.  r"*"*  - 

duction.  sales  and  service  RIaek  and  Out  of  the  ^t^my  in  Slarch.  steady  to 

white  and  color  process. '  Ebetensive  work  April  1.  9  months  experience  in  RACING  HANDICAPPER — Nationally 
background  newspaper  and  agency.  T^e  Prcneral  news,  sports  and  features,  known  Sports  Analyst,  seeks  position 
finest  in  advertising  for  all  medial  Forts  sports,  BA  Journalism  1966.  Have  on  metropolitan  daily.  Experience  in- 
Desire  Chart  Areas  4,  B,  9.  Box  1226,  Chart  Area  12.  Box  904,  Editor  eludes  newspaper  and  magazine  credits. 

Editor  A  Publisher.  "  ’  &  Publisher.  Presently  authors  syndicated  Football. 


Editor  A  Publisher.  ’  "  ”  '  A  Publisher.  Presently  authors  syndicated  Football. 

—  -  Baseball  and  Basketball  Handicapping 

Circulation  Features  which  are  widely  published. 

AgSTgTA-KTT  npr-TT  n-T'  -  EDITORIAL  WORK  on  quality  daily  This  expert’s  youth,  background,  and 

CIRCULATION  MAN-  newspaper  wanted  by  editor-manager  reputation  would  be  a  boon  to  any 

*  JO  now  ^ployed  on  20,000  daily  of  quality  tri-weekly.  Reporter,  desk-  sports  staff.  Write  Box  1240,  Editor  A 

and  Sunday  PM.  Would  like  to  move  man,  editorial  writer.  Go  anywhere.  Publisher, 

im  to  top  spot  as  Circulation  Manager  College  grad,  married,  47.  Write  Box 

sma'ler-  or  Aa-  io23.  Editor  A  Publisher. 

Ixick^d  wTh  iTyeare’eSence  _  TOP  WPYREADER.  38.  fai^y 

m  all  phases  of  circulation,  incl^uding  MANAGING  EDITOR  seeks  midwest  ^now°*^makeup,  telegraS 
mn*ti  "'o^ropolitM  papers.  Family  locale.  10-year  man.  dei>endable.  Box  1220  Editor  a'  Publisher 

refe-nL^'M’’®  1008.  Editor  A  Publisher  1220.  lufitor  A  Publisher. - 

references.  My  publisher  knows  of  this 
dnire  for  a  change.  Available  imme¬ 
diately.  Prefer  Chart  Areas  in  this  GENERAL  REPORTER,  33,  married, 

order,  12-9-10-11.  Write  Box  1200,  Edi-  veteran,  BAJ,  available  after  May  1. 

tor  A  Publisher.  Three  years  experience  police  beat,  fea- 

"  , - lures,  spot  news,  photography.  Box 

AVAILABLE  1123.  Editor  A  Publisher. 


EDITOR 

Highest  recognition,  proven  record, 
solid  background.  Independent.  Avail¬ 
able  Eastern  interview  April.  Box  1401, 
Editor  A  Publisher. 

"I  CONTINUE  TO  DREAM  I  worked 
For  a  crudading  boss  who  demanded  and 
got,  colorful  reporting,  and  we  built  a 
paper.  The  circulation  went  up  alaim- 
ingiy ;  we  ran  home  town  features  with 
guts,  and  we  made  news  and  news¬ 
papermen  because  we  were  same.  Yours 
at  37,  Susan.  Box  1316,  Editor  A  Pub¬ 
lisher/] _ 

KEY  EDITING  job  or  challenging  re¬ 
porter’s  spot  sought  by  seasoned  news¬ 
man,  33,  now  on  rim  of  metro  daily, 
$125  minimum.  Ten  years  dailies.  Jour¬ 
nalism  graduate.  Family  man.  Box 
1330,  Editor  A  Publisher. _ 

MANAGING  EDITOR 

Top-flight  metropolitan  editor,  well- 
known  in  profession,  desires  re¬ 
turn  to  new^aper  work  in  the 
right  community  and  on  the  right 
paper.  Have  been  writing  success¬ 
fully  for  several  years,  so  this  is 
not  the  u.sual  joj^hunt.  Sincerely 
interested  in  finding  a  newspaiier, 
large  or  small,  that  seeks  the  kind 
of  superior  editing  that  would  in¬ 
terest  me.  Exiiert  in  all  phases  of 
editorial  administration,  with  ac¬ 
cent  on  economy  and  circulation- 
building,  involving  thirty  years  of 
experience  on  newspapers  up  to 
800,000  daily.  Box  1320,  Editor  A 
Publisher. 

METROPOLITAN  REPORTER,  world 
travelled;  34.  seeks  oversea.s  job.  Box 
1333,  Editor  A  Publisher. 

NE3WSMAN,  28.  married  :  3  years  wire 
service  US-overseas:  1  year  newspaper: 
M.S.  journalism;  dynamic  personality: 
interested  in  public  information  work 
with  foundation,  educational  or  re¬ 
search  group:  will  relocate:  now  earn¬ 
ing  $112.  Box  1315,  Editor  A  Pub¬ 
lisher. 

REPORTER  -  RBWRITEMAN  now 
available.  Broad  general  news  back¬ 
ground.  some  sports  and  desk  experi¬ 
ence.  Missouri  grad.  34,  WW  II  vet, 
SDX,  married.  Box  1332,  Blditor  A 
Publisher. 

REPORTER.  25,  MS.  employed  by  Mid- 
Atlantic  daily  seeks  reporting-features 
job  in  Chart  Areas  1-2.  Two  years  ex¬ 
perience.  Box  1331,  Eiiitor  A  Pub¬ 
lisher. 

SEEKS  NEWS  JOB.  chance  to  buy  in, 
BA  Dartmouth  MS  Columbia  Journal¬ 
ism.  Midwesterner.  1  year  police.  City 
Hall.  2  years  wire  service  statehouse 
reporter.  Want  career  on  25,000  daily. 
Like  Chart  Area.s  9.  10,  11,  12.  Box 
1324,  Editor  A  Publisher. 


21  NEWSMEN 


CIRCULATION  MANAGER 
now  serving  on  9,000  class  newspaper  NEWSMAN  six  years  daily  experience 
in  Chart  Area  six.  *'l  beats,  features,  references.  Box  1121, 

Editor  A  Publisher. 


Available  March  30  because  of 
suspension  of  Grand  Rapids 
Michigan  Herald.  6  deskmen, 
6  reporters,  4  sports  writers.  4 
photographers,  1  layout  artist. 
One  through  35  years  experi¬ 
ence.  For  details  write  P.  O. 
Box  691,  Grand  Rapids,  Michi¬ 
gan,  or  call  Glendale  4-0759, 


^'3®  experience  on  both  small 

and  medium  size  papers.  gjQ  SPORTS  WRITER-EDITOR,  "  _ 

Seeking  location,  would  prefer  papers  COLLEGE  GRAD,  36,  English  Major, 

m  10,000  to  25,000  class^  fnte’^S^"  SDX  ci  Knor^i^S^  ^"lable  Ex-officer  seek.s  reporting  job.  Eager  to 
^ly  in  Chart  Area  10.  11  and  12.  *  PnK  write,  and  learns  fast. _  Will  rel<^ate 


ire  OT  write  for  complete  qualiftca*  IibViof 
Box  1204,  Editor  A  Publisher.  '  " 


n.iiow  camera,  /waiiauie  _  ..  _  ,  xirin 

immediately.  Box  1215,  Editor  A  Pub-  ^ 


EXPraiENCED  CIRCULA'nON 
Traffic  Manager 
Zone  Manager 

State  Circulation  Manager 
Mailing  Room 
Press  Room 

Ten  y^s  with  Combination  Daily  in 
31 9.  Presently  employed.  Age 
Ria  Bo*  1213. 

Mitor  A  Publisher. 


CAPABLE  WOMAN  WRITER-EDI¬ 
TOR.  Woman’s  page  assistant.  Ex¬ 
perience  :  Associated  Press ;  newspa¬ 
pers;  newsreels :  former  feature  editor, 
staff  writer,  Holland’s  Magazine  (now 
discontinued).  College  Journalism,  plus 
study  in  fashion,  art,  music,  drama, 
reliidons.  Margueritte  Shelburne.  4212 
Lomo  Alto,  Dallas,  Texas,  Telephone: 
Lakeside  1-0651. 
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anywhere.  Box  1326,  Editor  A  Pub¬ 
lisher. 

HAVE  TYPEWRITER- 
WILL  TRAVEL! 

Aggressive  reporter  ready  to  go  any¬ 
where  in  Chart  Areas  1,  2,  3  and  12. 
Set  to  work  on  growing  daily.  Had 
previous  all-around  reporting,  used 
fSimera.  J.  School  grad,  editor  of  col¬ 
lege  paper  and  mags.  Single,  draft 
exempt.  Ready  to  leave  any  time.  Box 
I  1317,  Editor  A  Publisher. 


SPORTS  EDITOR 

Seek  position  with  ambitious  medium 
daily.  Conscientious  sports  writer-desk- 
man,  4  years  large  Midwest  dailies.  Box 
1403.  Editor  A  Publisher. 

SPORTS  EDITOR,  16  years  all  phases 
on  small  newspapers  (under  40,000). 
Seeks  new  opportunity  in  top  spot, 
Ohio,  borderline  statM  over  15,000. 
Now  employed.  Strong  on  makeup.  Age 
40.  married.  $120-3125  per  week.  Box 
1402,  Editor  A  Publisher. 


Mechanical 


PRINTER  ADMAN  seeks  situation 
New  England  area.  Box  1037,  Editor 
A  Publisher. 


NEWSPAPER  MECHANICAL  EXEC- 
UTIVB,  experienced  large  and  small 
plants,  cost  conscious,  production 
minded.  Familiar  new  proees-ses,  color. 
Box  1329.  Editor  A  Publisher. 


Promntion^Puhlic  Relations 


FORMER  magazine  assistant  editor, 
present  newspaper  feature  writer  and 
reporter,  woman,  24.  B.S.J.,  deairet 
Public  Relations  position.  Box  1003, 
Editor  and  Publisher. 

TOP  NEWSMAN.  13  years  experience. 
Now  on  metropolitan  daily.  Seeks  pub¬ 
lic  relations  position.  A.B.  1012,  Editor 
A  ^blisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


"Just  wait  until  you  see  how  all  of  the  ROP  color  in  today's  papr 
matches  your  living  room  color  scheme!" 


Newspapermen  occasionally 
hear  the  charge,  or  jibe,  from 
readers  that  “there  isn’t  any 
news  in  the  papers  any  more — 
nothing  but  advertising.” 

The  quantitative  analysis  of 
the  content  of  newspapers  pre¬ 
pared  by  Media  Records  each 
year  (the  1958  report  appeared 
in  last  week’s  issue  of  E&P) 
provide  newsmen  with  ammuni¬ 
tion  to  set  those  readers  straight. 

It  is  a  fact  that,  roughly 
speaking,  the  ratio  of  advertising 
to  editorial  content  of  the  aver¬ 
age  newspaper  has  been  reversed 
since  1941.  Pre-war  it  was  gen¬ 
erally  40-60  for  advertising- 
editorial.  Post-war  the  ratio 
reversed  to  60-40  by  1956  and 
1956.  Last  year  it  was  actually 
68.7%  advertising  and  40.1% 
editorial,  according  to  Media 
Records,  the  balance  attributed 
to  “office”  copy. 

The  change  in  the  amount  of 
news,  editorial  and  feature  copy 
delivered  to  readers  has  been 
extremely  small  on  the  average. 
For  some  there  has  actually  been 
an  increase. 

*  #  « 

In  1941  the  average  morning 
newspaper  was  23  pages,  the 
average  evening  paper  was  26 
pages,  and  the  average  Sunday 
paper  was  74  pages.  In  those 
days  60.8%  of  the  morning 
papers  was  unpaid  content, 
66.7  %  of  the  evening  papers,  and 
66.3%  of  the  Sunday  papers. 
These  figures  mean  that  in  1941 
the  average  morning  paper  had 
13.9  pages  of  news,  etc.,  or  un¬ 
paid  content;  the  average  eve¬ 
ning  paper  had  14.1  pages;  and 
the  average  Sunday  paper  had 
49  pages. 

Lets  compare  this  with  1968. 

Last  year,  according  to  Media 
Records,  the  average  morning 
paper  had  34  pages,  the  average 
evening  paper  was  about  the 
same,  and  the  average  Sunday 
paper  was  106  pages.  The  edi¬ 
torial,  or  unpaid  content,  of 
these  papers  averaged  40.7%, 
40.3%  and  43.8%  respectively. 

This  means  that  morning 
papers  averaged  13.8  pages  of 
tejrt  or  unpaid  content,  the  eve¬ 
ning  papers  averaged  13.7  pages, 
and  the  Sunday  papers  46.4 
pages. 

In  relation  to  1941  standards 
the  decline  in  unpaid  content  of 
morning  papers  has  been  one- 
tenth  of  a  page,  or  less  than  a 
column  of  t3^e. 

For  evening  papers  the  drop 
has  been  four-tenths  of  a  page, 
•or  a  little  over  two  columns. 


For  Sunday  papers  it  has 
been  about  two  and  a  half  pages 
on  the  average. 

In  percentages,  the  decline  in 
unpaid  space  over  the  17  years 
has  been  less  than  1%,  for 
morning  papers,  a  little  more 
than  1%  for  evenings  and  for 
Sundays  about  6%. 

*  *  * 

In  fairness  to  newspapers  it 
must  be  realized  that  this  com¬ 
parison  is  being  made  over  a 
span  of  years  during  which 
their  operating  costs — ^the  cost 
of  producing  a  newspaper — ^have 
risen  astronomically,  and  are 
still  rising. 

It  is  a  tribute  to  newspapers 
and  their  ideals  of  public  service, 
we  believe,  that  they  have  been 
able  to  supply  approximately  the 
same  volume  of  news  and  infor¬ 
mation  to  their  readers  as  they 
did  17  years  ago  at  a  price  in 
most  places  no  greater  than  a 
package  of  chewing  gum. 

Readers  do  not  realize  the 
price  they  would  have  to  pay  for 
their  newspapers  if  it  were  not 
for  the  large  volume  of  adver¬ 
tising. 

• 

High-Speed  Market 
Tape  Begins  July  6 

Teletypesetter  tape  on  the 
complete  stock  market  tables  for 
afternoon  newspapers  will  be 
made  available  by  the  Associated 
Press  beginning  July  6. 

Tabulations  of  trading 
throughout  the  day,  from  the 
opening  through  the  close  of  the 
markets,  will  fiow  over  four 
wires  at  the  rate  of  266  words 
per  minute.  In  composing  room 
terms,  delivery  will  be  at  the 
rate  of  approximately  34  agate 
lines  per  minute.  Subscribing 
members  will  feed  the  tape  into 
four  linecasting  machines  as  it 
is  received. 

• 

Rosenstock  Boom 
Launched  in  Guild 

A  Rosenstock-for-President 
boom  has  gotten  off  to  a  fast 
start  in  the  Newspaper  Guild 
of  New  York,  the  aim  being  the 
election  of  Arthur  Rosenstock  as 
head  of  the  American  Newspaper 
Guild  in  the  fall  election.  Joseph 
F.  Collis  of  Wilkes-Barre,  Pa. 
has  indicated  his  intention  to 
retire. 

Mr.  Rosenstock  is  supervisory 
librarian  at  the  New  York  Post. 
He  has  been  active  in  guild 
affairs  for  many  years. 


*Potluck  Parade* 

Was  Editor* 8  Idea 

Jehisey  City,  N.  J. 

A  wire  story  about  the  St. 
Petersburg,  Fla.  school  band  that 
got  shut  out  of  the  St.  Patrick’s 
Day  parade  in  New  York  caught 
the  eye  of  Gene  Farrell,  editor  of 
the  Jersey  Journal,  in  his  day’s- 
end  news  checkup. 

“Why  couldn’t  Jersey  City 
give  these  kids  a  parade  of  their 
own?”  he  asked,  reaching  for  a 
phone.  He  got  city  officials  en¬ 
thusiastic  about  the  idea  and 
on  March  18  the  88  school 
musicians  marched  through  town 
in  a  “potluck  parade”  that  ended 
at  a  civic  luncheon. 

En  route  through  Journal 
Square,  the  Floridians  played  a 
10-minute  salute  to  Editor  Far¬ 
rell.  For  his  thoughtfulness  he 
also  received  a  deskful  of  con¬ 
gratulatory  messages  from  all 
over  the  country.  And  the  wire 
services  had  themselves  another 
human  interest  yam. 


ITU  Talks  Continue, 
Stereotypers  Take  $7 

Mediation  efforts  to  break  the 
stalemate  in  negotiations  be¬ 
tween  New  York  City  publisheB 
and  the  typographical  union 
continued  this  week  with  no  di^ 
cemible  progress.  (E&P,  March 
21,  page  9). 

Meanwhile,  the  stereotypers' 
union  voted  to  accept  a  $7-8- 
week  package  increase  with  the 
right  to  allocate  any  part  of  the 
increase  to  welfare  and  pension 
funds.  The  $7  raise  is  the  same 
as  accepted  by  four  other  unions. 
Pressmen  and  printers  were  still 
in  negotiation. 

• 

Change  Corp.  Name 

Rockford,  H 

The  corporate  name  of  the 
publishing  company  of  the  Rock¬ 
ford  Morning  Star  and  Register- 
Republic  has  been  changed  to 
Rockford  Newspapers,  Inc.,  from 
Winnebago  Newspapers,  Int 
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Your  Best  Sports  Writer 


His  coverage  of  colorful  athletic  events 
is  a  big  asset  to  your  newspaper,  but  only 
if  people  read  it! 

Assure  readership  by  setting  his  stories 
so  they’re  easy  and  pleasurable  to  read. 
That’s  in  Corona,  of  course;  the  type  that 
dresses  the  best  sports  pages  in  the  world. 


corona 


o|r  oMm! 


•  LINOTYPE 


has  the  world's  biggest  and  best  selection  of  newspaper 
body,  headline,  classified  and  display  types. 


!*rinted  in  U.S.,4. 


Set  in  Linotype  Spartan,  ProType  and  Corona,  of  course! 


CINCINNATI’S  BIG  NEW  EVENING  PAPER 

has  the  circulation  that  gives  you 

DOMINANT  FAMILY  COVERAGE! 


■■  ■:  ^ .  ■  -  ■ . . 

ABC  CITY  AND  RETAIL  TRADING  ZONE 

FAMILIES 

CITY  ZONE  310,789 

1 

1 

1 

1 

1 

1 

1 

RTZ  156,136 

1 

1 

Estimates  based  on  SM 

Estimates  for  1959  Post  &  Times-Star  “Portrait"  Survey 

1 

1 

data  for  January  1,  1958 

POST  AND  TIMES-STAR  COVERAGE 


45,487^ 

or 

29.13% 


What’s  more:  of  the  POST  &  TIME-STAR’s  265,831  Total  Circulation, 

255,791*,  or  96.2%  is  concentrated  in  the  A.B.C.  City  and  Retail  Trading  Zones! 


96.2%  is  concentrated  In  A.B.C.  City  and  Retail  Trading  Zones 


•Circulation  from  September  30,  1958  Publisher's  Statement. 
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Few  metropolitan  daily  newspapers  offer  this  kind  of  market  coverage. 

It  pays  to  put  your  ads  where  you  get  concentrated  coverage  like  this! 

The  Cincinnati  Post-'^TlMES-STAR 

Total  net  paid  daily  circulation  now  265,831 


SCRIPPS- HOWARD  NEWSPAPERS 


NEW  YORK.  World  r«legromS  The  Sun  COLUMBUS . Clliien 

CLEVELAND . Preii  CINCINNATI  .  .  .  Poif  i  Timet  Star 

PITTSBURGH . Preii  KENTUCKY  .  .  .  KenlocLy  edrfion, 

SAN  FRANCISCO . Newi  Cincinnati  Post  i  Times  Star 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Sentinel 


DENVER  .  .  .  Pocky  Mountain  News  EVANSVILLE . 

BIRMINGHAM  ....  Post  Herald  HOUSTON .  Pnu 

MEMPHIS . Press  Scimitar  FORT  WORTH . Freu 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . T  buee 

WASHINGTON . News  EL  PASO . Herr  I  Pod 


Generol  Advertiting  Deportment,  230  Pork  Avenue,  New  York  City 


Chicoge  Son  Froncitte  Detroit  Cincinnati  Philodelphio  D  Hoi 


